SIXTEEN DAYS OF ACTIVISM 2017
End Violence Empower Women by 2030!

CONCEPT NOTE

2017 Yes We Must!
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Synopsis
This concept paper concerns GL‟s 2017 Sixteen Days of Activism
campaign. Every year the United Nations declares the period from
the 25 November, International Day for the Eradication of Violence
Against Women, to 10 December, International Human Rights Day,
as the 16 days of no violence against women across the globe.
Aligned to achieving the global commitments in the Sustainable
Development Goals the global 16 Days Theme for 2017 is, “Together
We Can End GBV in Education!” GL and partner organisations have
adapted this theme in line with working towards achieving the regional SADC Gender and
Development Protocol target to end GBV by 2030, and will facilitate vibrant online and on the
ground campaigns and lobbying initiatives under the banner End Violence Empower Women

by 2030!

Gender Links offices in Botswana, Lesotho, Madagascar, Mauritius, Mozambique, South Africa,
Swaziland and Zimbabwe will collaborate with councils and strategic partners to organise and
facilitate online and on the ground activities and campaigns at national and local community
levels. GL office staff with collaborate with national governments in 16 Days of Activism
launches and partner with councils in hosting community dialogues and marches as detailed in
the events calendar in Annex A. GL‟s key partners per country are listed in Annex B.
GL‟s GBV Indicators studies conducted in seven countries including Botswana, Lesotho,
Mauritius, South Africa, Seychelles, Zambia and Zimbabwe highlight the importance of economic
independence as critical to better deal with GBV and end VAW&G. Since 2013, GL piloted an
Empower Women, End Violence programme for survivors of GBV from 10 Southern African
countries to promote secondary GBV prevention. Through a three years pilot, GL contributed to
changing the lives of over 1350 women in the programme. Informed by the pilot evaluation
report in 2015, GL rebranded the programme during the Sixteen Days campaigns in 2016 to the
Sunrise Campaign. Entrenched social norms have been challenged through business and life
skills training for women gender based violence (GBV) survivors to take charge and increase
agency to deal with violence in their lives and communities. Through the Sunrise Campaign,
women GBV survivors are economically empowered to increase their self-confidence, agency
and independence.
During the 2017 Sixteen Days of Activism, GL aims to sensitise community members and key
stakeholders on economic violence and the importance of empowerment and bodily autonomy,
calling on people across the region to empower themselves and others; help advance peace in
the home and on the streets; and ensure we end GBV and achieve gender equality. The Gender
Links Community of Practice will be used as a virtual platform for active online and social media
campaigns for lobbying key stakeholders to influence behavior change and policy reforms. GL‟s
virtual platform enables all people and peers who share the gender equality, justice and
mainstreaming agenda to share ideas and engage in a process of collective learning in a shared
domain with other people with a strong gender equality persuasion and respect of human
rights. Please refer to the attached Administrative Note on how to join the COP in Annex C.
As detailed in the Events Calendar attached, GL will coordinate three specific regional
campaigns:
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1. 30 November, (12:00 – 13:00 South African time): GL will host and facilitate a
webinar on Sexual Harassment titled, Swept under the carpet: Sexual
Harassment in schools and workplaces. Key discussion points will include creating
a better understanding of sexual harassment, its forms and impact on students and staff
in academic institutions and in the workplaces, what can be done to encourage victims
to speak out timely, policies and mechanisms in place to assist victims, gaps in dealing
with perpetrators and key actions within the next year to improve on prevention,
response and support strategies on sexual harassment.
2. 6 December, (12:00 to 13:00 South African time): GL will officially launch the
Gender Links Community of Practice (COP) at a Zoom Webinar to brief GL partners,
gender activists and key stakeholders on the online COP platform that is hosted on the
Gender Links website on this LINK. GL will demonstrate navigation, key resources and
discussion platforms, use the opportunity to mobilise members to sign-up, join the
discussions on key thematic areas especially during the 16 Days Campaigns period.
In commemoration of the Montreal Massacre on 6 December 1989, GL will also facilitate
a discussion titled, The economic value of education for women and girls. The discussion
will focus on contextualizing the Montreal Massacre, update on the context of education
for women and girls in the SADC region as detailed in Chapter 3 of the SADC Gender
Protocol Barometer 2017, discuss challenges to equal access to quality education for
males and females, the impact marginalization in education on girls and women, the key
benefits of education for women and girls, what more can be done in strengthening
education policies in the region, share best practices and gather key actions that need to
be focused on in 2018 to promote equality and quality education in the region. To join
the Zoom Webinar, follow the instructions in Annex D.
3. 7 December, 12:00 to 13:00 (South African time): GL will host and facilitate a
Tweetchat on Blessers or plague to girls’ progress in life. Are there ways out of
the blesser’s scourge? Join the chat on Twitter and use the hashtag - #Blessers. All
interested and key stakeholders are invited to share their views and advice on what can
be done to end the blessers‟ scourge as a key way to end GBV by 2030. This online chat
will include young men and women; elderly; social, gender and human rights activists
and all people across the SADC region. It is envisaged that through this discussions, key
information will be shared that will assist to end the practice, empower women and girls
with necessary information to enable them make informed decisions to refute falling
prey to the blessers.
These events will be used as important platforms for promoting transformation to end violence,
empower women, lobby for education for all, advocate for women‟s bodily autonomy and their
voice, choice and control community by community.
Objectives
 Produce content and engage in various media platforms to stimulate debate and create
awareness about GBV, education, empowerment, economic independence and
intersecting issues.
 Strengthen local government capacity to address GBV to promote the principle of zero
tolerance to GBV in communities.
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Create smart partnerships in each country to extend the reach and scope of the Sixteen
Days campaign to promote the prevention GBV in multiple sites in every country.
Engage with people from all walks of life using online and social media and raise
awareness on GBV.
Link campaigns against GBV with the SDGs and the SADC Gender Protocol Agenda 2030.

Key dates
The Sixteen Days of Activism campaign runs from the 25 November to the 10 December 2017.
The key dates to note during the campaign are:
 25 November: International Day of no Violence Against Women
 1 December: World AIDS Day
 3 December: International Day for the Disabled
 6 December: Anniversary of the Montreal Massacre- where 14 female engineering
students were gunned down by a man because they were allegedly feminist.
 10 December: Human Rights Day
How
GL will collaborate with national governments, local government authorities, Institutions of
Higher Learning offering Journalism and Media Studies and strategic Alliance partners to
implement the 2017 Sixteen Days of Activism campaign.
Background and context
Despite the significant strides made in the SADC region to respond to gender violence, it
remains one of the most flagrant violations of human rights and impediments to equality
between women and men in Southern Africa. Historically the region has been wracked by the
violence of white minority rule and various civil wars. The revised SADC Protocol on Gender and
Development adopted by SADC Heads of State in September 2016 sets a target for the SADC
region to end GBV by 2030. This instrument is aligned to the SDGs, Africa Agenda 2063 and
other global and regional instruments for promoting gender equality, women‟s empowerment
and justice. While country contexts differ, GBV is a concern in all Southern African countries.
Inclusive education with equal access to all resources and safe school and learning
environments are key priorities for gender activists in the SADC region.
Figure 1: FRAMEWORK FOR CAMPAIGNING TO END GBV BY 2030
UN SECRETARY GENERAL’s UNITE TO END GBV CAMPAIGN CALLS ON ALL GVTS TO DEVISE ACTION PLANS TO END GBV

SADC PROTOCOL ON GENDER AND DEVELOPMENTAIMS TO END GBV BY 2030

SIXTEEN DAYS OF ACTIVISM ON GBV
CAMPAIGNS INCLUDING I STORIES,
MEDIA TRAINING

PREVENTION
– ALL
SHOWS THIS SHOULD BE CENTRE
STAG

LOCAL ACTION TO
END GBV LINKED
TO

GBV INDICATORS TO MEASURE
EXTENT, EFFECT, RESPONSE

365 DAY
NATIONAL ACTION
PLANS TO END GBV
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Figure 1 illustrates various actions from research to international and local level initiatives to
end GBV by 2030. At the international level, the UN Secretary General‟s UNite campaign has
given muscle to regional efforts, including the campaign for the implementation of the SADC
Protocol on Gender and Development that calls for ending GBV by 2030. Activists have put the
Sixteen Days of Activism campaign on the political agenda. And they have spearheaded the
campaign to stretch the Sixteen Days to 365 through sustained National Action Plans (NAPS) to
end GBV.
Over the last decade, GL has worked with government and civil society partners in popularising
the Sixteen Days of Activism to End Gender Violence that is now a formidable and well
recognised regional campaign. GL has, in this process, developed a unique on-the-job strategic
communications training programme for civil society partners as well as training for journalists
in covering gender violence. The campaigns led to demands for more sustained programmatic
interventions. In line with the UN Secretary General‟s call for all nations to develop multi-sector,
multi-stakeholder action plans for ending gender violence, GL has – with the support of the UN
Trust Fund - worked with nine governments in the region to develop 365 Day National Action
Plans to End Gender Violence.
Such plans and the challenges of
measuring gender violence in all its
guises
–
physical,
sexual,
emotional, verbal and economic prompted calls for a comprehensive
package of indicators to establish
baselines and track progress in
reducing and eventually eliminating
GBV. Over the last six years, GL
has successfully undertaken a
comprehensive set of indicators for
measuring gender violence in
seven countries starting with the
most populous Gauteng province of
Take back the night campaign during the 16 days of
South Africa that involves a
activism_Swaziland_td_25112013.
prevalence survey, better use of
administrative data, media and
discourse analysis, and qualitative tools. The major challenge in all countries is that plans that
have been developed have remained national policy documents without filtering to other levels,
particularly communities. Until the piloting of the GBV indicators project, these plans also
lacked effective ways of establishing baseline data and tracking progress. And the plans have
tended to place a heavy emphasis on response and support, rather than prevention. Such
strategies also tend to view women as hopeless victims, rather than survivors who have agency,
hopes and aspirations.
GL has been working at the local level in ten Southern African countries to develop gender
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action plans at the local level with flagship projects to end gender violence. Support is being
given at individual council level through the Centres of Excellence (COE) initiative that involves
bringing together research, policy and practice in a unique on-the-job capacity building project
that is continuously monitored for its impact. Best practices are gathered and shared at the
annual Gender Justice and Local Government Summit.This year GL is conducting COE
verification workshops with all 442 COEs involved in the programme to strengthen their gender
and GBV action plans; ensuring the plans are appropriate, relevant and well supported
financially to address the needs in the communities. A special focus to be emphasised in the
plans is the link between GBV and economic empowerment.
At the local level the Sixteen Days creates a
concrete link between national policy
initiatives and the practical implementation of
strategies to address GBV in communities.
One of GL‟s ground breaking model links
survivors of gender violence to economic
opportunities opened by local gender action
plans. Since 2014, GL has contributed to
changing the lives of over 1000 women, with
the roll out of the Entrepreneurship Training
Programme for survivors of GBV in ten SADC.
The programme encompasses both life skills
and entrepreneurship training to equip
women at both personal and business levels.
It consists of two five day training sessions, followed by the third phase which introduces the
women to potential resources and opportunities within their councils. It pushes GL‟s ToC
through testing the link between economic empowerment and ending GBV, a relatively new and
important area for gathering evidence globally. With its slogan, winning the war on gender
violence, community by community, the COE model is a global first in engaging local
government so extensively in the fight against gender violence.
The successful implementation of action plans requires a combination of awareness raising and
community mobilisation to advocate and lobby for these. The local strategic communications
plans will influence the national plan. The voices and views of women particularly must shape
all strategic communications. GL will work with university departments that offer journalism and
Media studies to dialogue about gender media and diversity issues in light of GBV through a
webinar and or Tweet chats. This will help influence understanding of GBV and create
conversations amongst the community.
Through adapting the indicators
Lifetime experience and perpetration of intimate
methodology
to
establish
partner violence
detailed baselines on attitudes
and all forms of violence at
community level, and measuring
change over the three year
period, GL has demonstrated
that the fight against GBV can
be won, through targeted,
concerted prevention campaigns
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that seek to reclaim our society, community by community. Findings of the GBV indicators
research The most predominant form of GBV experienced by women and perpetrated by men
in six countries where GL has conducted violence against women baseline research, occurs
within intimate partnerships. This ranges from 90% for women‟s experience of intimate partner
violence (IPV) in the Zambian districts surveyed to 23% in Mauritius. In all six countries, the
most common form of IPV is emotional violence, a form of violence rarely addressed in police
statistics.
The consequences of GBV are far-reaching, limiting women‟s human rights and affecting their
ability claim their rights as citizens. The cycle of GBV often means that violence continues from
one generation to the next, this has serious consequences on economic development and
stability within families.
As illustrated in Diagram 2, in line with the
GL‟s Theory of Change (ToC) a prerequisite
for a prosperous and equal society is
women‟s increased participation in decision
making, the project‟s goal is build women‟s
agency, independence and equality. This
will ultimately empower women to break
the cycle of violence and participate fully as
citizens.
GL Sixteen Days 2017 campaign
models
The primary focus of this year‟s Sixteen
Days of Activism Campaign is to advance
peace in the home and help end violence
through the empowerment of women, as
well as to ensure that the GL local
government and media Centres of
Excellence (COEs) are central to efforts to
address GBV.
Local government is the tier of government
Diagram 2: GL Theory of Change for 365 Days to End GBV.
closest to the people and very present at
community level. Efforts in 2017 will be put
into including GFPs and community members within various localities to participate in online,
social media and on-the ground concerted campaigns. An important focus is to enable media
practitioners from private and public sector and media students to cover GBV in a sensitive
manner. The media will partner with communities and local councils to popularise the Sixteen
Days campaign effectively.
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Diagram 3: Representation of the Sixteen Days Campaign and Events 2017
In line with GL‟s theory of change, the activities during the Sixteen Days campaign will target all
the spheres of influence. These include the individual, close relations, the community and
public. The holistic approach will impact on attitude and behaviour.
•


•













Multi-media content production and
dissemination online, social media and with
councils and their communities to end GBV.
National 16 Days Campaign launches including
GL Community of Practice launches in
countries.
Review, assessment and prioritization for LG
GBV action plans
Village level workshops, dialogues and marches
on GBV.
GL Community of Practice online chats and
discussion forums/webinars on ending GBV.
On the ground campaigns to end VAW.
Lobby other countries to conduct and
disseminate baseline research on the
prevalence of GBV.
Engage men and boys.
Increase citizen engagement in implementation
of plans through explaining and administering
the local government citizens score card and
use.
Popularize the gender and GBV action plans.
GBV survivors speak out and encourage others
to deal with violence.
Shared articles on GBV and promoting bodily
autonomy.

Public

Community

Close relations

Individuals

GL‟s Sixteen Days 2017 campaign will have five main thrusts. The calendar of event in Annex A
detailed activities GL will be part of with key stakeholders:

1. Influencing public policy transformation through gender responsive service
delivery, perceptions and behaviour change around issues of GBV and promoting
bodily autonomy:




Multi-media content production and dissemination online and on social media
through an active GL community of practice. Alliance newsletters and GL press
releases on the 16 days will be used to share information on the campaigns and use
the platforms as tools for lobbying on critical issues during this period.
Review, assessment and reprioritization for LG GBV action plans - strengthening
council gender and GBV action plans to ensure the plans are relevant to community
needs and adequately budgeted for effective implementing towards a 365 days
campaign to empower women and end violence by 2030.
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Conduct 16 Days Campaign launches including GL Community of Practice launches
as a way of raising awareness of the violence against women scourge in countries.
Profiling of GBV survivors of violence through multimedia.

2. Community engagements and activism to end violence against women and girls.






Conduct online, social media and on-the ground campaigns to end violence against
women and promote bodily autonomy community by community.
Strengthen partnerships with other civil society organisations and gender activists
through information sharing and participating in national advocacy activities through
a vibrant Gender Links Community of Practice.
Conduct village level dialogues and marches on ending GBV e.g. Take back the

Night.

Lobby other countries to conduct baseline research on the prevalence of GBV.
Multimedia dissemination of GBV research and data findings and recommendations pamphlets, infographics, radio and TV.

3. Local action to end GBV




Engage men and boys in campaigns to end VAW and GBV.
Conduct advocacy during the campaigns to popularise the council gender and GBV
action plans.
Increase citizen engagement in implementation of plans through sharing and
explaining the use of the local government citizens score card; administering its use
and promoting it as a tool for regular citizen‟s tracking of their council‟s performance
in gender sensitive and responsive service delivery and mainstreaming.

4. Raising awareness through the media







A special series of multi-media content will be produced during Sixteen Days
focussing on the theme of the day and related themes specific to empowerment, as
well as content that profiles survivors and entrepreneurs.
Engaging social media, and facilitating a vibrant community of practice to debate
and discuss GBV, economic agency, empowerment and other intersecting issues.
All content will be shared with media and key institutions for republishing.
Daily mail shots to inform people of activities and how and when they can
participate.
GL has also come up with daily themes that would be discussed in dialogues in the
community of practice discussion forums.
GL will have lined up social media posts on GBV posted on its social media platforms
on each day during the 16 days borrowing from the content produced.

5. Administering monitoring and evaluation qualitative and quantitative tools




GL will establish a baseline survey for the new gender attitudes survey incorporating
new questions on LGBTI and sex work.
GL will work through the alliance networks and COE gender focal persons and
champions to collect representative samples of attitudes during the 16 days of
activism.
The Alliance networks will link the 16 days of activism campaigns, and the local and
community actions for a strong Agenda 2030 through amplifying voices of citizens.

9





Collect and document qualitative testimonial and case study evidence of men,
women, boys and girls actively promoting gender justice, ending GBV and women‟s
empowerment and rights to bodily autonomy in councils and communities.
Monitoring and evaluation linked to the SADC Gender Protocol will be administered
during the 16 days to obtain samples on gender equality progress in the region that
will be incorporated in the 2018 barometer.
The 16 days of activism period will be used to popularise the Gender Links
Community of Practice, 2017 regional barometer and further strengthen national and
local strategies for achieving the Agenda 2030.

Outputs
 Various planning, monitoring and evaluation instruments, these include:
 Strengthened GBV local action plans from councils
 Event registrations and participants forms
 Gender Justice citizen score cards
 Knowledge and attitude surveys
 SADC Gender Justice and Local Government Protocol Quiz
 Baseline Local Government Citizen‟s Score Card
 Evaluation forms
 16 Days reports


Materials including:
 Fact sheets – GBV
 Banners
 Posters
 T shirts



Media outputs and information including:
 Thematic articles and multi-media content on GBV, empowerment and intersecting
issues
 “I” stories
 Infographics



Reports including:
 Workshop/meetings/Community dialogues reports with key outcomes/resolutions/press
release.
 Minutes of face-to-face discussions
 Online and Social media community of practice records of debases and discussion
forums.
 Marches and Community dialogues
 Audio – visual material

Outcomes
 Awareness: The Sixteen Days Campaign activities increases awareness on gender based
violence and GBV provisions in the Agenda 2030 SADC Gender Protocol.
 Assessment: Critical assessment on performance of local councils in addressing GBV
relative to the provisions of the SADC Protocol.
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Increased participation: Increased participation in the campaign through a vibrant onthe ground and online community of practice, partnerships with local government, local
communities, institutions of higher learning, faith based organisations among others.
Localising the campaign: Generating a groundswell of activity at local level for ending
gender violence.
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Annex A: Regional 16 Days of No Violence Against Women and Girls Calendar of Campaigns and Events
COUNTRY
EVENT
25 NOVEMBER – INTERNATIONAL DAY OF NO VIOLENCE AGAINST WOMEN
Swaziland
National Launch of the 16 Days national theme (Lets us all
UNITE to End GBV Against Women and Children (23 Nov)
Botswana
Botswana National Launch of 16 days and community
dialogue side event (24 Nov)
Mauritius
Launch of 16 Days on Social Media page – „Leve si to enn
bon mari‟ done by P&P Links (25 Nov)
South Africa
Awareness campaign at Midvaal Municipality (28 Nov)
Lesotho
Siloe council community dialogue - 27 Nov 2017
Khoelenya council community dialogue - 28 Nov 2017
Makoabating councils community dialogue - 29 Nov 2017
Ts‟ana Talana council community dialogue - 30 Nov 2017
Zimbabwe
Mrehwa Rural District Council 9RDC) – 29 Nov to 01 Dec
Regional
Zoom Webinar/Tweet - Sexual Harassment in schools and
workplaces (30 Nov)
1 DECEMBER – WORLD AIDS DAY
Regional
TweetChat - End GBV or risk increase in HIV cases (1 Dec)
Mauritius
„Konn to drwa‟ song on YouTube and on CDs for distribution
to media houses (1 Dec)
3 DECEMBER – INTERNATIONAL DAY OF DISABILITY
Regional
TweetChat - Harmful practices, GBV: Voice, Choice and
Control (4 Dec)
Mauritius
Facebook discussion and poll on Women with Disability
(4 Dec)
Lesotho
Litsoetse Community Dialogue (05 Dec)
6 DECEMBER - ANNIVERSARY OF THE MONTREAL MASSACRE
Regional
ZOOM Webinar - How can education opportunities be made
equal for boys and girls (6 Dec)
Zimbabwe
Launching COP in Harare
Mauritius
Discussion and Testimonies from residents of Safe Haven

TIME

VENUE

10.00 – 13.00

Ngwenya Town Board Park

06.00 – 15.00

North East District Council - Goshwe

08.00 onwards

FaceBook, Twitter

10.00
10.00
10.00
10.00
10.00
09.00
12.00

Midvaal Municipality
Siloe Council-Holy Cross
Khoelenya Council-Ha Pie
Makoabating Council-Ha Khobotle
Ts‟ana Talana Council-Ha Raliemere
Mrehwa RDC
Zoom Webinar/Twitter

–
–
–
–
–
–
–

13.00
13.00
13.00
13.00
13.00
13.00
13.00

12.00 – 13.00
08.00 - 17

Twitter
YouTube and Media Houses join

12.00 – 13.00

Twitter

12.00 – 13.00

FaceBook

10.00 – 13.00

Litsoetse Council

11.00 – 12.00

Regional ZOOM Webinar

09.00 – 13.00
11.00 – 12.00

Harare
Gender Links Mauritius Office
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COUNTRY

EVENT
shelter and other NGOs (6 Dec)
Regional
Tweet Chat - Curse of Blessers (7 Dec)
Lesotho
Thaba – Tseka Community Dialogue - 06 Dec 2017
Swaziland
Dialogue with faith based leaders on ending GBV (7 – 8 Dec)
Mauritius
Articles and audio recordings by Safe Haven residents on
Human Rights (8 Dec)
10 DECEMBER – INTERNATIONAL HUMAN RIGHTS DAY

TIME
12.00
10.00
08.30
10.00

VENUE
–
–
–
–

13.00
13.00
17.00
11.00

Twitter
Thaba-Tseka
Mbabane
Gender Links Mauritius Office
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Annex B: List of partners
Local councils

GEM Networks

Botswana
Boteti

Botswana Media
Women‟s
Association
(BOMWA)

PARTNERS
Institutions of
Media COEs
higher learning
University of Botswana

Gantsi
Kgatleng
Lobatse
Tsabong

FBOs

Alliance
partners

Duma FM

Gabz FM
Mmegi
Sunday Standard
The Echo
The Voice
Yarona FM

DRC
Union Congolaise
des Femmes des
Medias
(UCOFEM)

Institut Facultaire des
Sciences de
l'Information et de la
Communication

ACP

Le Potentiel
L'Observateur
La Référence Plus
Digital Congo
RTNC Radio
RTGA
RTNC TV
Numerica
AA
Forum des As
Uhuru
Radio Elikya
Sango Malamu
Lesotho
Likila (Ntolo)

National University of
Lesotho

Mashaleng

PC FM
Informative
Newspaper

Ramapepe
Senekane
Thaba Tseka

Madagascar
FPPE

University of
Antananarivo

L'Hebdo
Frequence Plus
l'Express
Television
Madagascar (TVM)
RNM
Evitras (tribune)
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Local councils

GEM Networks

PARTNERS
Institutions of
Media COEs
higher learning
and Basy Vava
Snic- Midi

FBOs

Alliance
partners

Malawi
NGOGCN

Polytechnic of Malawi

Capital FM
Guardian
Joy Radio
FM101
Transworld Radio
Zodiak
MIJ FM
Star Radio
Dzimwe
Radio Maria
Radio Islam
Nation
Newspapers
Radio Alinafe
Capital FM

Mauritius Media
Watch
Organisation
(MWO) (Marie
Annick)

University of Mauritius

MBC (9 TV
channels and 6
radio channels)

Mauritius
Black River DC

Curepipe MC
Beaubassin/Rhill
MC
Grand-Port DC
Moka/Flacq DC

Le Mauricien
La Sentinelle Ltd
Le Defi Plus

Mozambique

Chokwe (Ruben)
Mandlakazi
Manhica
Namaacha
Xai Xai

Eduardo Mondlane
University
ECA

Bayano
Television
Mozambique
Savanna
Zambeze
Radio Muthiyana
Magazine
Independent
Escopiao
Expresso
Publico
TELEVISÃO
INDEPENDENTE
DE MOÇAMBIQUE
– TIM
Radio Tera Verde
Verdade
Television
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Local councils

GEM Networks

Namibia
Aroab (IT
training)
Gobabis
Otjiwarango
Otjo
Windhoek

PARTNERS
Institutions of
Media COEs
higher learning
Mozambique
Savanna
Polytechnic of Namibia

Seychelles
South Africa

Alliance
partners

Allegemiene
Zeitung
Base Fm
Live Fm
Namibia Sun
NAMPA
NBC
One Africa TV
Southern Time
Allegemiene
Zeitung
Base FM

GEMPLUS
(Sharon)

Aganang
Polokwane
Capricorn

Botlokwa FM
Capricorn Voice
Greater
Lebowakgomo
GT FM
Limpopo Mirror
Moletsi FM
Moutse Radio
Musina FM
Ngoho News
Northern Review
Nthavela
Phalaborwa FM
Polokwane
Express
Polokwane
Observer
Radio Turf
Seipone
Sekgosese Radio
Sikhukhune News
Sikhukhune Radio
Tubatse Radio
Univen Radio
Zebediela Radio

West Rand
Emfuleni
Mossel Bay

Swaziland
Lavumisa

FBOs

Swaziland Media
and Gender
Association

University of Swaziland

Lubombo Media
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Local councils

GEM Networks

PARTNERS
Institutions of
Media COEs
higher learning

FBOs

Alliance
partners

(SMEGWA)
Manzini

The Swazi
Observer
Radio Swaziland
(SBIS)
Times of
Swaziland
Swazi TV
Voice of the
Church

Mbabane
Piggs Peak
Siteki

Tanzania
Gender and Media
Southern AfricaTanzania
(GEMSAT)

University of Dar es
Salaam

Uhuru Publications
The Express
Mwananchi
Communications
Upendo Fm
Free Media
TBC
Africa Media
Group
Clouds
Entertainment
Radio Tumaini
Lady Band

Zambia
Chingola

Gender and Media
Southern AfricaZambia (GEMSA
Zambia)

Christian Voice

Kafue
Katete
Mazabuka
Chibombo

New Vision
Yatsani
Zambia Daily Mail
Times of Zambia
ZNBC

Zimbabwe
Chegutu
(Tapiwa)
Gweru
Masvingo
Zvimba
Kadoma

Business Times

NUST

The Herald
The Sunday Mail
H-Metro
Kwayedza
Manica Post
ZimTravel
Chronicle
Sunday News
B-Metro
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Local councils

GEM Networks

PARTNERS
Institutions of
Media COEs
higher learning
Umthunywa
Radio Dialogue

FBOs

Alliance
partners
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Annex C: Administrative Note on how to join the Gender Links Community of
Practice.
Community of Practice Admin notes
Admin Page
(On all CoPs)

Please take note of the instructions below BEFORE attempting to join our
community:















By joining our Community of Practice you will be able to access gathered knowledge
and learn from each other‟s experiences. You will also be able to participate in forum
discussions with peers with a gender mainstreaming persuasion.
From the Gender Links website homepage www. http://genderlinks.org.za/
please click Join our Communities tab. Otherwise click this link
http://genderlinks.org.za/gender-links-community/ and go directly to the CoP.
You are now at the common home page with a video explaining what the community
of practice is.
Chick Register if you are a new user/visitor and Login if you are a returning user.
If you are registering for the first time this screen below will be displayed

The username, Email and password fields should reflect the details of the member.
Once you confirm or verify that you indeed intend to join from an email send to the
email you provided above then you will be directed into the community. The
verification helps us to block out ghost/spam accounts.
You will receive a welcome notification and can visit the community of your choice.
You will also be able to access our resources and surveys that are otherwise not
accessible to non-members.
Remember to contribute to the community and make it a vibrant movement
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Annex D: Instructions on joining ZOOM Meetings
Step by Step Instructions
Either:
1. click on the Zoom link you may have been provided with (it will look something like this:
https://otago.zoom.us/j/123456789)
Or
2. Go to https://otago.zoom.us/join and Enter the Meeting ID that you have been provided with
in the appropriate field and click „Join‟ (the Meeting ID will be a 9 or 10 digit number)

If joining from a mobile Device
If you are joining from a mobile device (Android smartphone/tablet, Apple iPhone/iPad) then it
will simply prompt you to download the Zoom Cloud Meetings app from the App/Play Store.
See here for more details.
If joining from a computer
When entering a Zoom meeting for the first time from a computer you will need to download a
small application file.
This process is easy to complete on all commonly used browsers. The examples below are
shown using Mozilla Firefox and Google Chrome.
Mozilla Firefox
Click „Save File‟ and follow the instruction in the orange box.

Google Chrome
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Google Chrome should automatically download the file and point to it as shown above. Clicking
on the Zoom_launcher.exe file will install Zoom, there will be a short pause before a blue
progress bar appears indicating the installation.
If an „Application Launcher‟ or „External Protocol Request‟ box appears simply tick the
„Remember my choice…‟ option box and then click „OK‟

Just before entering the meeting you will be prompted to enter a display name. This name is
simply to identify you in the meeting and is not connected to your University username.

Join Audio via Computer
You will then be prompted how you wish to join your audio. If you wish to join audio via the
telephone, follow the instructions further down, otherwise simply select Join Computer by Audio

(TIP: by ticking the “Automatically join audio by computer…” option box first, will mean you
won‟t get prompted again in the future)
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Raising Your Hand
As the non-speaker if you wish to ask a question or make a point during a meeting it is good
protocol to use the „Raise Hand‟ facility.
If the tool bar is not showing at the bottom of the Zoom window, place your cursor over the
Zoom window so it appears and select the „Participants‟ icon.

A window listing other participants will appear, there is also a „Raise Hand‟ icon, click the icon to
make it known to the Host that you would like to raise your hand.

If you wish to lower your hand, click the „Lower hand‟ icon that will have replaced the „Raise
hand‟ icon.

Using Chat
You can use the „Chat‟ facility to send text chat to all participants or privately to specific
participants.
Click on the „Chat‟ icon in the tool bar, again hover your mouse over the Zoom window if you
can‟t see the tool bar.

A chat window will then open. Select „Everyone‟ or the name of the person you wish to send a
chat message to.

Audio only
It is possible that during the conference participants will be ask to turn off their cameras and
move to audio only, particularly if there are problems with the available bandwidth.
To do this simply click on the camera icon at the bottom of the Zoom window.
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