
in far flung locations, and especially women, to new information
and communication technologies for the first time.

Specific objectives included:
• To utilise the cyber dialogues to create opportunities for

survivors to speak out about their experiences.
• Empower citizens, and especially women, in the use of new

technologies.
• Encourage citizens to air their views and speak out against

violence and abuse.
• Link people across provinces and across borders in a common

cause.

Outputs

• 213 GEMSA members trained in IT for advocacy (compared
to a target of 200) Women constituted 68 percent of the total
number trained.

• 373 South Africans (70% women) trained in use of IT for
advocacy in rural communities.

• 703 users participated in the cyber dialogues during the 16
days campaign.

• Cyber dialogues were conducted in eight languages. Twelve
Southern African countries participated in the dialogues.

• Experts and persons with first hand experience of gender
violence from across the region contributed to 31 special
commentaries on various aspects of gender violence picked
up by 64 media outlets across the region.

• 12 daily regional electronic newsletters sent to 1500 people
via a mailing list. (Go to www.gemsa.org.za to see examples
of the daily newsletter.)

• GL published 31 commentaries through its GEM Opinion
and Commentary Service written by people who have
experiences of gender violence and experts on different themes
during the sixteen days. (See Annex four for list commentaries
carried during the Sixteen days campaign.) These received
pick up from 64 media outlets across Southern Africa.

Outcomes

• Harnessing the power of IT to create safe spaces to speak out
and to advocate for change.

Justice

A n n u a l  R e p o r t  2 0 0 5 / 2 0 0 6P a g e  2 1

    he media is a product
of supply and demand.
Changing the gender content
of the news can only happen
if the media becomes more
sensitive to gender issues, and
if those who feel passionately
about these issues become
more sensitive to the way the
media works.

Working with NGOs to
develop and run successful
gender justice campaigns and
to become more media savvy
is the flipside of the coin to
running gender training
courses for the media.

Early on, GL  developed a training manual called Getting Smart:
Strategic Communications for Gender Activists that has been
applied in assisting NGOs to develop communication strategies,
notably around the the “Sixteen Days of Activism of Gender
Violence. In 2004, GL working with the Government
Communication and Information Services (GCIS) and Department
of Correctional Services designed a “Cyber Dialogue” Initiative
as a means of linking activists, women survivors of violence and
decision-makers during the Sixteen Days.

IT for Advocacy

This programme aimed to build the IT capacity of gender and
media networks by applying this to developing more effective
gender justice campaigns; specifically by extending the cyber
dialogues pilot project to all countries in Southern Africa in
partnership with the new Gender and Media Southern Africa
(GEMSA) Network and 18 districts of South Africa working with
the South African Gender and Media (SAGEM) Network. The
project also built on GL’s partnership with the City of Johannesburg
and involved all 11 wards of the city. Under the banner, “Making
IT work for gender justice” the campaign exposed communities

Gender Justice
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o “I, Sandile, need people who can teach about HIV and AIDS in my
area, Umsinga district, because we don’t have such discussions
about HIV and AIDS.”

o Priscilla: “I was a sex worker. After eight years I fell into the world
of drugs through a bad environment … I knew lots of people abused
me and were horrible. They violated my dignity… until I came to
know that there is a centre for rehabilitation. I am now happy.”

o “I am Bonga, what I really believe is that the Sixteen Days of Activism
is really not enough. Talking from experience I have learnt that
domestic violence problem requires some form of specialised skills
and people who are trained in this particular field of work.”

o Benson: “The thing is I live in a shack with my husband who is very
ABUSIVE I must say, but I don’t know what to do with the situation.
I feel trapped.”
Kubi: “Benson, call 011 8545804 or 011 6424345.”

o Feroza: “Emotional dependency inhibits people from taking a stand.
Therefore, we should empower each other and provide a support
network.”

“It is amazing how time has flown
by, and that during the time of
the existence of Gender Links you
have really made such a mark in
the sector. Your persistent letters,
articles and your research have
really kept the public's eye open
to how gender affects every aspect
of our lives. Without your work,
as well as others in the sector,
our struggle for gender equality
would not retain the critical edge
it does. I raise my glass to you in
salutation.”
- Sheila Meintjes
Chairperson, Tshwaranang Legal
Advocacy Centre

Cyber dialogue training in Zimbabwe



health and correctional services, responded to issues raised in
the audit. The audit also formed the basis of several opinion
pieces as part of GL’s Opinion and Commentary Service. The
Sixteen Day campaign and the audit in particular, attracted
considerable coverage, including daily stories on the main news
of the SABC.

Next steps

GL in partnership with the National Prosecuting Authority and
UNICEF convened a conference from 2-4 May to debate the draft
action plan that emerged from the Sixteen day campaign under
the banner “365 Days of Action to End Gender Violence.” This
conference established a task team to take the process forward;
the first real attempt in South Africa to create a multi- stake holder
forum for ending gender violence.

This outcome is a clear reflection of the value of the audit in
focusing discussion and elevating the campaign to an action
plan. The transition is captured in the video that is also an
important outcome of the campaign: “Sixteen Days for Life: From
a Campaign to an Action Plan.”

A further significant outcome is that, in partnership with GEMSA
GL is conducting training in four Southern African countries in
2006 on the audit/National Action Plan approach. This will also
be featured in the advocacy seminar at the second Gender and
Media Summit planned for September 2006.

South Africa’s Deputy President Phumzile Mlambo Ngcuka gets with the action

• Commitments from decision makers to make changes in
policy, legislation and services that will decrease gender
violence in communities.

• Ongoing awareness around the problem of gender violence
in communities.

• Building a culture of zero tolerance for gender violence.
• A high level of local and regional sharing of information and

networking.
• Shifting the 16 Days campaign form awareness raising to

implementation of policies and practices to address the high
levels of gender violence.

Audit of commitments made during the 2004 campaign

The audit of commitments made
during the 2004 campaign played
a key role in focusing the cyber
dialogues in South Africa, and
provided the basis for the National
Action Plan initiative that followed.

Using the data compiled of actions
taken against commitments made,
GL prepared media fact sheets. On
21 November, GL and partners in
SAGEM including the Media
Monitoring Project (MMP) and the
Media Institute of Southern Africa
(MISA) hosted a debate on the
findings of the audit. This was
followed on 24 November (the eve
of the Sixteen Day campaign) by a
session called “Taking Stock” at
which senior government officials,
including the deputy ministers of

Gender Justice

“Is the 2006 Gender Justice
Barometer available - the 2005
edition is the most useful and
balanced policy document I have
ever seen on Gender Justice issues
in South Africa.”
-Bryant Greenbaum
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o Ester Maluleke (National Department of Health): “There is a
national strategy called BATHO PELE. Government officials are
trained on this strategy and we acknowledge that it might take
time before we see the benefit of the strategy.”

o Joyce Piliso Seroke (Commission on Gender Equality): “CGE will
be educating communities that virginity testing is a violation of
young women’s dignity and privacy.”

o Dr Zodidi Tshotsho (Department of Social Development):“The
National resources directory was launched in 2003 and is available
in all provincial departments; the dept has plans to translate it into
5 key languages.”

o Deputy Minister Nozizwe Madlala Routledge: “The DOH has
plans to improve their IT systems including record keeping systems
to enable monitoring of adherence to treatment.”


