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A ground breaking study on gender and advertising in Southern Africa, conducted
by Gender Links, has revealed that women are more likely to be seen than heard;
they predominate in billboards and still images and hardly feature in voice-overs;
and it is in these still images that we see blatant stereotypes at their worst.
Covering 1650 radio, television, print and billboard advertisements in Mauritius,
South Africa, Zambia and Zimbabwe, the study aimed to establish how women and
men are represented in advertising.

Price: R100/$10

Gender and Tabloids: For better or for worse, Southern Africa is in the grips of a
tabloid explosion. Press freedom and the discovery of new markets among the lower
paid working classes previously not reached by the written media have led to a
mushrooming of newspapers that are not only tabloid in form but also in content-
visual; sensational; superstitious; feeding off local celebrity news and scandals.
Women's bodies are unashamedly used as a selling point. Yet these papers have a
large following among women (even if many are secondary rather than primary
readers). They reach millions of people. Can tabloids be part of the march to transform
gender relations, or are they just another of the many reactionary forces to be
contended with? Timely, provocative and well-researched, this sixth issue of Mirror
on the Media by Gender Links and partner organisations is the first comprehensive
study not just of gender and tabloids in Southern Africa, but of this phenomenon in
the region more broadly.

Price: R100/$10

 The third issue of the Gender and Media Diversity Journal continues in the tradition
of the first two by offering diverse perspectives on the media landscape in Southern
Africa, enriched by views from the rest of Africa and other regions of the world. As
a project now of the Gender and Media Diversity Centre (GMDC) launched by
Gender Links and GEMSA in 2007, the journal aims to stimulate debate on media
diversity broadly, and the gender dimensions of this specifically.

Price: R100/$10

The fourth edition of the Gender and Media Diversity Journal will focus on the topic
of media activism and change. It will explore various aspects of media activism –
how media itself plays an activist role and how activists are increasingly using the
media more pro-actively on issues as diverse as gender, HIV/AIDS, LGBTI issues. It
will also raise some complex questions about the ethics and accountability related
to activism and journalism. As with all editions of the GMDJ, contributors are
encouraged to explore the gender and diversity dimensions of the topics under review.

Price: R100/$10
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While there are now roughly equal numbers of women and men in South African newsrooms, women,
and especially black women, are still scarce in senior and top management echelons, as well as in the
hard news beats. On average, women earn twenty percent less than men in newsrooms; and black women
earn twenty five percent less than white men.. These are the key findings to emerge from the Glass Ceiling
in South African newsroom report by Gender Links and the South African National Editors Forum.

The report can be downloaded from the GL website: www.genderlinks.org.za.

The I Stories is a series of first hand accounts of gender violence from across Southern Africa produced
by the GL Opinion and Commentary Service for the Sixteen Days of Activism. Covering topics such as
gender violence and the law; children; and HIV and AIDS, the book was launched in Johannesburg on
25 November (International Day of No Violence Against Women) at the Take Back the Night Campaign.

Price: R100/$10

The local government gender action plan manuals are a product of the Training of Trainer (TOT) workshop
that took place in Johannesburg in November 2007. The workshop brought together representatives of

gender and local government ministries, local government authorities and their staff
from the four case study countries of the GL study: At the Coalface, Gender and

Local Government. The four countries are Mauritius,
Lesotho, South Africa and Namibia. Each manual is tailored
to the needs of the specific country. The Lesotho manual
is in Sesotho and the Mauritius manual is in Creole.

Price: R100/$10


