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The third Gender and Media (GEM) Summit took from the 11-
12 August 2008 under the banner: Critical citizens: Responsive
Media. Gender Links; the Media Institute of South Africa (MISA)
and the Gender and Media Southern Africa (GEMSA) Network
hosted the summit that brought together 156 (36% men) gender
and media advocates from 15 Southern African countries and
other countries including India, Kenya, Sweden and the USA.
The summit featured the third Gender and Media Awards including
the Media Action Plan (MAP) HIV and AIDS and Gender awards
for progressive institutional practice on promoting diversity in
the work place and media content.

With sessions in English, French and Portuguese, including editors,
journalists, and representatives from non-governmental
organisations speaking on everything from media literacy to
policy to activism, the third Gender and Media Summit was in
itself an example of the diversity of media in Southern Africa.
The Summit highlighted how citizens are becoming more critical
of, and engaged with, the media that reflects and shapes their
world, and how media is being influenced because of these
voices.

Emerging from the landmark Gender and Media Baseline Study
(GMBS) of 2003, the first GEM Summit in 2004 identified strategies
and challenges facing Southern Africa in “Making every voice
count.” Pointing out that a diverse media is not just ideal, but
actually an important aspect of good media business, the second
Summit in 2006, took stock of progress over the previous two
years and shared practices in the region under the theme “Media
Diversity and Sustainability: Good for business, good for
democracy.

The focus on consumers follows this idea that media diversity is
good for business. After all, consumers, through their purchasing
choices, create media revenue. Yet this also places responsibility
on the public. If we are tired of violence against women, how
are we holding media accountable for perpetuating stereotypes
that engender these attitudes? If we are tired of crime, how are
we speaking out? If we want to see better quality educational
programming for children, what are we doing to call on our
broadcasters to provide this?

New features included the Gender and Media Diversity Centre
(GMDC) launched in March 2008 and its work in building the
capacity of ordinary citizens to engage critically with the media
through media literacy projects across the Southern African region.
Partners in the GMDC include knowledge institutions and media
development NGOs from Southern Africa and around the world
committed to more diverse and responsive media that promote
an informed, critical citizenry.

Activities
The third GEM Summit:
• Took stock of progress made since the first and second Gender

and Media
• Affirmed the progress that has been made through the holding

of the third Gender and Media and HIV Awards that are
expected to attract entries from across the region in the print,
TV and radio categories. The GEM awards will include Sol
Plaatjie Institution (SPI)/Media Action Plan (MAP) Awards on
HIV and AIDS and Gender.

• Shared best practices in gender and the media in Southern
Africa and globally.

• Provided an opportunity for the media, media trainers, gender
activists, academic institutions, researchers and others to
develop strategic partnerships.

• Provided strategic networking opportunities.
• Strengthened and ensured the proper governance of GEMSA

through the holding of elections; reports by the executive
committee, secretariat and country chapters, adoption of a Plan
for the next two years and expanding of the membership base.

• Featured a gender and media awards banquet.

Outputs
• A show case of gender aware reporting in the region through

the gender and media awards and shared as case material
through GL’s Virtual Resource Centre (VRC).

• A CDROM and journal documenting 56 best practices.
• A daily online conference newsletter.
• Nine parallel meetings that assisted in moving several projects

forward.

Outcomes
Contributing to the body of knowledge on gender and media in
the region and globally. In particular the summit provided an
opportunity to concretise plans for the regional Glass Ceilings
in Southern African Media Study to link to the global study being
led by the International Media Women’s Federation (IWMF) and
for the next Gender, HIV and AIDS and Media Study linked to
the Global Monitoring Project (GMM). The World Association of
Christian Communicators (WACC) that coordinated the GMMP
has contracted GL to write the global report.

Next steps
• Decide on dates, theme and format for the 2010 Summit.
• Working to make next year’s Summit global.
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WACC’s Lavinia Mohr and Colleen Lowe Morna after the signing of the GMMP agreement.
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