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T
he media is a product of supply and demand. To achieve greater

gender balance and sensitivity in the media, two things need to

happen.  First the media must become more sensitive to gender

issues. Second, those who feel passionately about the issues must become

more sensitive to the way the media works. 

Working with NGOs to develop and run successful gender justice

campaigns and to become more media savvy is the flipside of the coin to

running gender training courses for the media.

In doing so, GL places a heavy

emphasis on appropriating new

information and communication

technologies to promoting gender

equality in Southern Africa – an

issue on which we have conducted

several research projects; and one

central to theE-Talk that forms

the centre of our programme

“wheel”.

GL, in partnership with Women’s

Media Watch, has developed a

training manual called Getting

Smart: Strategic Communications

for Gender Activists. GL has applied

this in running several training

workshops to build the capacity of

gender NGOs to develop

communication strategies, and

applying these in running

campaigns, such as the Sixteen Days

of Peace, the Pep Talk campaign,

Strip the Back page Campaign and

Ten Years of Herstory (in South

Africa). 

In 2004, GL working with the

Government Communication and

Information Services (GCIS) and

Department of Correctional Services

is designing a “Cyber Dialogue”

Initiative as a means of linking

activists, women survivors of violence

and decision-makers during the

Sixteen Days of Activism on Violence

Against Women. The initiative will

involve the GEM Networks.
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Future directions
� Raising the regional profile and level of Sixteen Days of Peace

strategic communications training.

� Ongoing support for NGOs in developing communication

strategies.

� GL to carry the slogan “Imagine a world free of gender violence

and HIV/AIDS” in all its work.

“Since Women in
Law Southern Africa
(WLSA) Lesotho
started collaborating
with Gender links, we
have grown and
matured as
individuals and as an
organisation. Our
maturity and zest for
knowledge has spilled
over to our other
WLSA sisters in the
region. WLSA’s
collaboration with
Gender Links has
made us realise that
advocacy without
strategic partnerships
will not work. Our
strength now is in
working with the
media to create
awareness on gender
issues to levels that
we could not have
imagined possible.
We have truly
benefited from
partnering with a
giant gender advocacy
group made possible
by staff members
who are committed.
To think Gender Links
started operations in
2000 is hard to
believe because you
are a power to reckon
with in the region.
Keep it up Gender
Links, you could not
have achieved this
without your love for
those whose lives you
have touched!– The
Sixteen Days of
Activism Campaign
will never be the
same again, you have
made it work.”Keiso Matashane-Marite

National Coordinator
WLSA Lesotho
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