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Media watch

O
ne of the main functions of the GEM Networks (see next section) is

to raise alerts about gender injustices and sexist coverage in the

media. These Networks also issue report cards on media

performance. Information is shared through E-Talk and a monthly

newsletter. 

In early 2004, GL embarked on a pilot project in three Southern African

countries (Swaziland, South Africa and Mauritius) to develop a system for

continuous media monitoring, comment and feedback. This involves

issuing quarterly reports that track progress as well as focus on coverage of

specific events.

For example in July 2004 the South African Gender and Media Network

(SAGEM) monitored ten media houses in South Africa for a month and then

monitored these same media houses on 9 August (Women’s Day). The study,

entitled “Can every day be women’s day?” showed that women are more

likely to be heard and portrayed in

diverse roles on this one day of the

year.

Case studies from the

monitoring are fed into the Virtual

Resource Centre, thus providing

long term outputs from the

monitoring.

The Media Watch project is

expected to receive a boost from the

GEM summit in September. It will

have a close link to GL’s media

literacy projects in the future, as the

intention is to get media consumers

to become the main “media watch.”

As the E-GEM project takes shape,

the impact of media alerts will also

be more keenly felt. 

“GL does a lot of good
work. You are always
coming up with new
projects to embark on
and the greatest aspect
is involving other
stakeholders in these
initiatives. It has been
lovely nurturing
a working relationship

with you. Nisaa
commends you for the
great work in the past
year 
and wishes you a better
year of bearing more
fruits!”Pontsho Segwai
Nisaa, and member of the
Mirror on the Media project.

Future directions
� Extending the “Mirror on the Media” pilot project.

� Developing media literacy programmes.
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No missing links
By Loga Virahsawmy
GL board member and President of Media Watch Organisation

In her mind, six year old Anastasia is a member of Gender Links. She hears and she sees Gender Links and Media Watch all the time. “Why

don’t I get a t-shirt like all the rest of you if I am a member of Gender Links?” she asked.

Now that that she has her t-shirt she is telling all her friends that the executive director of GL Colleen Lowe Morna is her best friend and I

am her grandma. Her best friend and her grandmother were in all the Mauritian electronic and print media for nearly a whole week during

the month of May. She tells her friends that she is a star being so close to these two persons. 

Gender Links is more

than building up links in

the Indian Ocean. The

Indian Ocean chapters of

GL, Media Watch

Organisation in Mauritius

and GEM Plus in

Seychelles, are full of

formidable talents striving

to build a fair and diverse

media. 

Looking back at the

official launch of Media

Watch by Vice-President of

the Republic of Mauritius,

Raouf Bundhun in March

2003, little did I realise

that in just over a year we

would have a such a

strong voice in Mauritius.

Gender Links had a great

vision when it planted some

seed money into the bank accounts of the chapters. The seeds are being watered everyday and flourishing into healthy GEM Chapters

breeding new types of Indian Ocean flowers. MWO and GEM Plus are brand names now.

In May, Prime Minister Paul Berenger launched Ringing up the Changes in Mauritius (see photo above) vowing that Mauritius could not

continue to be lowest on the SADC list of women in politics and decision-making.

Ringing up the Changes rang very loud in Seychelles as well. Minister of Health Patrick Pillay, who has a high profile in the book, and is

patron of GEM Plus, made a humorous and heart warming speech about what it means to be a man and to be a feminist. We could also see

the pride on the face of those who features in the book.

On 3 May 2004, World Press freedom Day, we launched the first ever Gender Sensitive Advertisement award with the  Mauritian Ministry of

Women’s Rights, Family Welfare and Child Development and the Association of Advertising Agencies. 

The Indian Ocean Chapters may be young but they are changing mindsets.  Advertising Agencies are now on their guards. In an interview

on 5 June 2004 carried out by a member of Media Watch in the mainstream newspaper L’Express, the two most popular pundits of the biggest

advertising agencies said: “There is no point in making advertisements that CAN shock even a minority. At the Association of Advertising

Agencies we all agree on that”.  Another one said, “Those who use women for products that do not concern them show that they are short of

ideas.” 

Innovative ideas do work. Media Watch is the first organization in Mauritius to raise alerts on the use of women’s bodies in advertisements

and articles. “We are so happy that we have a Media Watch. They are our eyes and ears and remind us that we must be careful when projecting

the image of women,” said the editor in chief of a mainstream newspaper at a national workshop. Students who attended Media Watch’s media

literacy workshops are now suggesting that “gender and the media” be a subject on which they would be examined. 

Mauritian Prime Minister Paul Berenger with Loga Virahsawmy and Colleen Lowe-Morna.
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