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Executive summary 
 
This is the first quarterly monitoring report of the Swaziland Media and Gender Watch 
(SMEGWA) as part of the “Mirror on the Media” pilot project in Swaziland, South Africa 
and Mauritius. The aim of the project is to develop, on a pilot basis, a Gender and Media 
quarterly survey that will serve as a monitoring tool, in between major research studies, 
for measuring progress in achieving gender balance in the media. The report is for the 
first quarter, the month of July from the 5th- 31 July, 2004. The monitoring project 
started on the 5th July 2004 
 
Media monitored 
 
The project focused on the mainstream media in Swaziland, including daily newspapers, 
weekly and biweekly publications, radio and television. Detailed observations on each 
media are attached at Annex A. 
 
The monitors 
 
Monitoring was done by members of SMEGWA (see Annex B). 
 
How SMEGWA went about the monitoring 
 
The study used simplified versions of the quantitative methods developed by Gender 
Links and the Media Institute of Southern Africa (MISA) for the GMBS, with a stronger 
emphasis on qualitative monitoring than the GMBS. 
  
The quantitative monitoring consisted of counting male and female sources in the top 
ten news items; counting the number of gender specific news stories within the top ten 
news items as well as counting the number of male and female images (in the print 
media) on five days over the month of July to give a “staggered” week and in alternate 
weeks for weekly papers.  
 
The qualitative monitoring consisted of picking out examples from all the media covered 
during the month of July according to the criteria set out in Annex C.    
 
Findings 
 
The findings fall into three categories: representation, portrayal and examples of gender 
awareness:     
 
Representation 
 
The study found that on the whole, women’s voices are still under represented in the 
media in the form of both sources and reporters; gender issues hardly feature in the 
news and they tend to be marginalized in the way they are treated and placed. 
Specifically the study found: 
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• Some overall improvement in women sources: Women constituted 26 
percent of news sources which is up from up from 17 percent in the GMBS that 
took place in September 2002.  

• But there is considerable variation between media: With 34 percent 
women sources, the Times of Swaziland led the way in the July monitoring 
followed by Swazi TV at 31 percent and The Voice at 30 percent. However, The 
Voice had no female reporters and the Times of Swaziland came third with 30% 
female reporters.  With 13 percent, 19 percent and 22 percent women sources 
respectively, the Swazi Observer, Radio Swaziland and the Times Sunday scored 
lowest in the July monitoring.  

• Forwards and backwards: Of the seven media houses in the study that were 
also monitored during the GMBS, only one, Swazi TV, registered a decline in 
women’s sources in the July monitoring while the other six registered increases. 
This increase has been particularly marked in the case of the Times of Swaziland 
that doubled from 17 percent women sources in the GMBS to 34 percent women 
sources in the July monitoring.   

• Gender as a topic: Gender specific stories constituted 20 percent of the total in 
the monitoring for July. However, gender specific stories constituted 52 and 50 
percent of the stories in the Times of Swaziland and Weekend Observer 
respectively. 

Portrayal 

• Scandals: Women, especially in public office, tend to feature in the news 
only when they are said to be involved in scandals, and often these involve 
allegations about their private lives that would never feature in the case of 
men.  

• Seen, but not heard: women are much more likely to feature as images 
than as voices in the news. Highly sexualized images of women are seen to 
be far more “exciting” than those that show women in every day roles. 

Gender awareness 
The monitoring exercise revealed a number of examples of gender aware reporting 
that show that change is possible. Male dominated newsrooms and the constraints 
of custom, culture and tradition continue to be major challenges.   
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CONTEXT 

 
   
This report is part of a three country initiative to develop, on a pilot basis, a Gender and 
Media quarterly survey that will serve as a monitoring tool, in between major research 
studies, for measuring progress in achieving gender balance in the media. The three 
countries involved in this initiative are South Africa through SAGEM; Swaziland through 
the Swaziland Media and Gender Watch (SMEGWA) and Media Watch Organisation 
(MWO) of Mauritius. 
 

 
 
 
 
 

Background 
 
In 2003 GL and MISA undertook a major Gender and Media Baseline Study of Southern 
Africa. The two organisations have since conducted National Action Plan Workshops in 
all twelve participating countries, and they have helped to establish Gender and Media 
Networks. These will come together to form a Southern African Gender and Media 
Network at a summit in September 2004.  
 
GL and MISA plan to repeat the baseline study every five years. However, on a daily 
basis, the GEM networks are monitoring the media and issuing alerts, in collaboration 
with MISA. There is need for a regular forum to comment on trends - positive in 
negative. There is also need to constantly gather training material for updating the 
Virtual Resource Centre, a database of case studies that media trainers around the 
region are working together to build.  
 
Linkages 
 
This project has a number of key linkages, nationally and regionally. These include: 

 The GMBS; 
 The Audience Research that is being conducted by GL as a follow up to the 

GMBS; 
 The Global Gender and Media Monitoring Project (GMMP) that will be conducted 

as part of Beijing Plus Ten activities in 2005; 
 The GMBS National Action Plans; 
 The GEM Networks- alerts and routine feedback to the media;  
 Newsroom training and feedback; 
 The Virtual Resource Centre for trainers; 
 The Gender and Media Summit; 
 Media literacy projects planned for the future. 
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METHODOLOGY 

 

 

 
 
 
 
 
 
 

The GMBS involved detailed quantitative monitoring that examined sources; sources 
across topics; the ways in which sources are identified and the people writing and 
producing stories. These quarterly reports have a much stronger qualitative focus, 
providing a commentary and reflection on media content buttressed by a few key 
statistics. 
 
What the monitors looked for 

The quantitative monitoring involved: 
• Counting male and female sources in the top ten news items of the media 

monitored on the monitoring days (see below). We are aware that this excludes 
features and certain types of stories, such as sports. However, trials with 
counting sources for entire bulletins and newspapers show that this does not 
affect the results significantly. Furthermore, the focus on the top ten news items 
is justified by the fact that these are the ones that grab greatest attention. It 
should also be emphasised that the qualitative monitoring covered all news 
items. A primary reason for limiting quantitative monitoring is that it is hugely 
time consuming without adding much new information. 

• Counting male and female images in the print media in the first five pages and 
the last page where a story from the fist page ran over to the last. 

• Counting the number of gender specific stories within the top ten news items: 
Unlike the GMBS, monitors did not attempt to break down every story into topics 
and to monitor sources across topics. The quantitative monitoring with regard to 
topics simply sought to find out to what extent gender specific issues are 
beginning to feature in the top news items. 

   
The qualitative monitoring involved picking examples from the entire monitoring 
periods using the guidelines at Annex B.  Monitors looked for examples of: 

• Gender blind coverage: Stories in which there is a gender imbalance in sources 
and gender perspectives are ignored. 

• Blatant stereotypes: Stories that present women and men in stereotypical roles 
such as victims or sex objects in the case of women; and strong, domineering 
roles in the case of men. 

• Subtle stereotypes: Stories that on the face of it are neutral but in subtle ways 
reinforce notions of women’s domestic and men’s more public roles. 

• Gender aware reporting: Stories that portray women and men in more diverse 
roles; raise pertinent gender debates and ensure that male and female voices 
are projected in all stories.  
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Case studies based on running stories 

In each of the media monitored, the researchers picked at least one issue during the 
monitoring period that is of interest from a gender perspective and followed through the 
coverage, responses etc answering the following questions: 

• Why is the issue of interest? 
• Which voices/views predominate? 
• What is the public response? 
• In what way does the report/debate contribute to or detract from the promotion 

of gender equality. 
 
Media monitored 
 
Monitors chose to monitor the following media for this period based on practical 
considerations as well as the need to ensure a mix of print and electronic media.   
 
Newspapers Radio TV 
Daily Weekly Biweekly Public Radio Public TV 
Swazi Observer Weekend 

Observer 
The Voice Radio 

Swaziland 
Swazi TV 

Times of 
Swaziland 

Swazi News    

 Times Sunday    
 
 
In the case of the electronic media, the study focused on news and current affairs 
bulletins as these have has actuality. In the case of radio, this is a fifteen minutes 
programme which is produced daily from 6.15 pm in the English channel and there is a 
repeat of the same program at 9.15 pm. However, the program is not produced on 
public holidays. Television has a daily 15 minute news bulletin. The monitoring 
concentrated on the news taking place from Monday to Friday. 
 
Daily newspapers monitored included the Times of Swaziland and the Swazi Observer. 
Weekly newspapers are the Swazi News, the Weekend Observer and Times Sunday. The 
only biweekly newspaper was The Voice Newspaper. The format used for monitoring 
was the same for newspapers.  
 
Frequency of the monitoring 
 
For the July monitoring, the weekly newspapers were monitored on two consecutive 
weeks of the 24th and 31st of July except the Times Sunday which was monitored on the 
11th. The only biweekly newspaper was monitored once on the 24th July. Daily news 
programmes and newspapers were monitored on five days of the week to give a 
“constructed week” as follows:  
 
 Monday Tuesday Wednesday Thurs Friday 
July 12 July 6 July 7 July 15 July 23 July 
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FINDINGS 
 

Representation 
 
Some progress 
 
In the monitoring for the month of July, women constituted, on average 26 percent of 
news sources. This shows a progressive trend since the GMBS in September 2002, in 
which women constituted 17 percent of news sources.  
 
 

Female and Male Sources in the Swazi media 

26%

%F 

74% 

%M 
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Of the media monitored in this study, seven were also monitored during the GMBS. The 
graph below shows that while there was a decline in women sources in Swazi TV, the 
rest showed an upward trend. The Times of Swaziland registered a particularly dramatic 
increase, from 17 percent women sources to 34 percent. The general upward trend over 
this period of time is a positive development. While this cannot solely be attributed to 
the GMBS, we believe that this study, the advocacy around it, and the positive steps 
taken by many editors over the last two years to redress gender imbalances in the news 
have played a positive role.  
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Variations between media houses  
 
However, as illustrated in the graph below, there are considerable variations between 
media houses: 
 

 8



Women Sources: July Monitoring
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With 34 percent women sources, the Times of Swaziland scored highest, followed by 
Swazi TV at 31 percent and The Voice at 30 percent. The Swazi Observer (22 percent), 
Radio Swaziland (19 percent), and the Swazi Observer (13 percent) scored lowest with 
regard to women sources. 
 

Missing perspectives 
 
Missing sources leads to missing perspectives. An example of this is a story on Radio 
Swaziland (July 5, 2004 at6 15 pm) on mini buses costing E6. 50: the same price as 
kombi operators. This is an issue that affects both operators and members of the public. 
The operators include both women and man who are in the business.  Yet the story only 
focuses on the operators as represented by their spokesperson, the Secretary General 
Mr Mandla Dlamini. There is no comment from the men, women and children who board 
the public transport everyday.  The term “operators” itself is a gender blind term that 
masks the fact that there are men and women involved in the business.  The story could 
have been enriched by contacting male and female operators of transport services as 
well as those who use these services. 
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Case study: the death of Prince Maguga 
 
The death of Prince Maguga during the monitoring period gave rise to several examples 
of gender blind reporting. By way of background, Prince Maguga doubled as chief of two 
areas in the Lubombo region, KaMkhweli and Macetjeni areas. When the prince was 
declared chief of the two areas, two chiefs Mliba Fakudze and Mtfuso Dlamini had to 
surrender their powers to the prince and pay allegiance to him. The two were evicted 
from the two areas in October 2000 for refusing to accept Prince Maguga as the new 
chief. This led to a number of hardships for the community caught in the political 
crossfire.  
 
On July 10 2004, the Swazi News’ led with the story of Prince Maguga falling sick in 
Ethopia because he had difficulty breathing. The story cited the high altitude in Ethopia 
as the cause of the prince’s sickness. The only voice in the story is of the Minister for 
Foreign Affairs Mabili Dlamini although there were women in the delegation that went to 
Ethopia. The prince’s family were never contacted for comment as close relatives of the 
prince.  
 
The story carries a rather insensitive photo of the Prince with the caption, “GOLDEN 
OLDIES: Controversial Macetjeni/ Kamkhweli chief Prince Maguga relaxing on arrival in 
Ethopia.”  
 
On July 14 2004, The Times of Swaziland lead  with the story “Maguga is dead”.  A male 
journalist sought to get comment from his wife but she could not respond because as a 
bereaved woman, culture did not allow her to make comments. But, the reporter did not 
think to ask any of the female relatives of the wife to comment.  
 
The only close person reached for comment was the son to the prince Mphiwa who 
referred all enquiries to Princess Tsandzile who confirmed the death of the Prince. She 
also failed to make specific comments especially on the effects of the prince’s death on 
his children, wife and close relatives as well as the whole community where he was 
chief.  
 
In the same publication in the front page, the reporter talked to members of the 
community in a story entitled “you must be joking- residents”.  Neither women nor men 
are identified by name, and only those who had negative comments about the prince 
were reached quoted. In that regard the story also lacked objectivity which is a major 
principle to good journalism. 
 
All the stories about the death of the prince have pictures of the Maguga and of the two 
chiefs. There was not a single picture of a woman or boy child or girl child in the 
coverage even though these are also affected.  
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The Swazi Observer, dated July 16, 2004 reported that Maguga’s funeral would take 
place the following Tuesday. A sub heading says …..He will be buried at Macetjeni, TV 
Mtsetfwa to oversee funeral. This story was written by a male journalists Alec Lushaba. 
Most identified sources are male. The announcement was made by Mfaniselwa Tsabedze 
accompanied by the late prince’s son Mabutfo. Another male source cited in the story is 
the Minister for Foreign Affairs and His Majesty King Mswati. A full report of the story is 
carried in page two of the newspaper.  
 
The story does mention that some other five people were also affected by the high 
altitudes in Ethopia. There is not even a single female source in the story.  
 
In page three of the same newspaper, in a story entitled “Royal Family pays respect to 
Maguga” the opening paragraph talks of Princes and members of the Royal Family. 
Sources identified by name in the story including Mayoyo Dlamini Macetjeni headman, 
Minister for Home Affairs Prince Gabheni and Swazi National member Prince Sobandla, 
Prince Mahlaba, Prince Mabandla, Prince Nqaba and Mphiwa Prince Maguga’s son are all 
male. None of the women are identified. 
  
Virtually the only woman identified in the entire coverage of this saga is the Queen 
mother or the Indlovukazi at Magugas’s funeral. The Indlovukati is drawn in the issue on 
her position as Mother to the Swazi nation.  
 
Yet she is not individually identified among all those who attended the funeral. On page 
four of the Swazi Observer, the picture that goes with the story “Scores at Prince 
Maguga’s funeral” depicts only two women among the different sections of the crowds 
that the photographer chose to focus on.  
 

Portrayal 
 
When and how do women make news? 
 
These subtle biases in the way news is constructed reflect the fact that women are still 
marginalized in media coverage in Swaziland. Women tend only to be covered as 
primary sources when they are involved in scandals. An example of this is given below:                           
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The story in the Times of Swaziland July 29, 2004 entitled “I was only helping” is about 
Senator Thuli Msane who is reported to be “breaking the silence” in response to 
allegedly being involved in an adulterous relationship with a “government official”. She is 
said to have denied having the affair, and claimed she was only helping a friend who 
was extremely sick and in need.  
    
This story appears to have achieved the intended objective by the newspaper and the 
journalist. Originally, the story gave no names, but the reference to a “female senator” 
dropped enough hints in a small country like Swaziland with very few women senators 
for Msane to feel she had to come out and defend her integrity.   
 
Yet the newspaper gloats at the fact that the senator “volunteered” the information.  
She refers to her marriage to Mr Vusi Msane, but he is not interviewed.  
 
Perhaps the most pertinent issue is that Swazi newspapers seldom if ever run stories 
about men being involved in adulterous relationships. They also hardly ever feature 
women politicians attending to the every day business of governance. It takes a soc 
called scandal like this one for a woman politician to even be mentioned.   
       
 
Seen, but not heard 
 
The study found that women are more likely to appear as images than as views and 
voices in the print media.  Women constituted 48 percent of the images in the July 
monitoring.  The graph below indicates the percentage of women images in the print 
media. 
 
Almost all the pictures of women focus on their physical attributes: especially where 
young women in beauty pageants. Exceptions are the Queen mother, who is portrayed 
in a dignified pose. Other women shown in pictures are in a sad mode because they 
have been bereaved, are sick, poverty stricken or have been involved in accidents and 
scandals. It is only on rare occasions where women are shown in jovial and happy mode 
in every day settings. The few who enjoy such coverage are those connected to Royalty, 
for example wives to the King, and the Queen Mother.  
 
In contrast, men are portrayed in a variety of roles, pose and mood. They project a 
sense of self esteem which is hardly so in the case of women.                       
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Case study: The Lutsango Reed Dance 
 
Coverage of the Lutsango Reed Dance that took place during the monitoring period is an 
interesting barometer of how far the Swazi media has come in its treatment of gender 
issues.  Lutsango is a woman’s regiment established by the late King Sobuza. The dance 
is colourful and explains, in part, the high proportion of women images in the monitoring 
period. Unlike the coverage of many Swazi dances that focus on the physical attributes 
of women and especially their breasts, the images from the dance portray women with 
shields in strong and assertive mode. The dance included, and coverage featured, a 
march by female members of the Swaziland Defense Force.  
 
However, two points are interesting in this coverage. The first is that the coverage is 
almost all in the form of photo essays, without any accompanying stories on the role 
and significance of Lutsango. The other is a story in the Times on Sunday July 11, 2004 
suggesting that the “Reed dance lacks spark”. The story talks about 500 women who 
attended and participated in the reed dance which has bee described as lacking a spark. 
It concentrates on those dignitaries who attended it such as the wives to King Mswati 
III, the Queen Mother, His Majesty King Mswati, Deputy Prime Minister Albert Shabangu, 
Home Affairs Minister Prince Gabheni, emakhosikati to the king LaMatsebula, LaMotsa, 
LaMbhikiza, LaGija and LaMasango.  
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The story, written by a female journalist, fails to explain why the dance lacked “in spark” 
let alone attempt to explore its significance. She failed to interview even one of the 
women who participated in the ceremony about the event.  
 
Ironically, a picture of Inkhosikati LaMbhikiza, one of Swaziland’s queens, is captioned 
“Looking in the mirror: Inkhosikati LaMbhikiza shows off unique traditional dancing tricks 
at the Lutsango Reed Dance”. The caption is at odds with the story because in the story 
it has been reported that the event lacked a spark. The Inkhosikati is portrayed enjoying 
every beat of the dance and the company of the other women regiments. Interviews 
with the dignitaries and women present might have given a completely different slant to 
this story. 
 
 
GENDER AWARE REPORTING 

 
The monitoring also revealed examples of gender aware reporting as illustrated in the 
example below:   
 
The Times of Swaziland of July 30, 2004, ran a story about 22 people being killed in 
horror accident. The story is about 22 passengers in a kombi who were killed when it 
crushed on a moving truck at Maphiveni-Tabankulu public road. The passengers 
included both males and female. A woman journalist covered the story,  which is 
unusual for a hard news story of this nature. The journalist managed to balance the 
report by interviewing witnesses who saw what happened. Among them is the truck 
driver who saw what happened. The driver positively identified a woman who was 
trapped in the kombi and had to be rescued so that she is rushed to hospital.  Although 
the nature of the accident was such that the journalist had to interview key male 
authority figures like the police, she also managed to include the views and voices of 
women and men directly and indirectly affected.  
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Conclusions 
 
The monitoring exercise shows that while there has been some progress in gender 
balance and sensitivity in the Swazi media since the GMBS, there is still some way to go. 
Newsrooms are male dominated, especially at management and decision-making level. 
There is need for gender training of both male and female journalists. 
 
Culture and tradition constantly hover in the background. These often frustrate efforts to 
get women to articulate their issues and concerns. Female journalists are also often 
prevented from covering certain events due to cultural norms. There is need to review 
culture and traditions to bring them in line with the commitments that the government 
has made at regional and international level to gender equality. 

 15



 
ANNEXES 
 
Annex A: Observations on individual media 

RADIO SWAZILAND 
News coverage in the News and Current Affairs is dominated by male sources compared 
to females who are rarely featured. Very few gender-specific stories are featured.  
 
This can be attributed to a number of factors. One crucial factor is ownership. Radio 
Swaziland is state owned. Government in Swaziland is heavily male dominated. The 
head of government, Minister for Public Service and Information, Radio Station Director 
and News Editor are all male.  
 
Another constraining factor is that stories have a heavy bias towards government 
operations rather than more than human interest issues. Issues directly affecting women 
and children who are subjected to exploitation and suffering by men hiding behind 
culture and tradition are hardly covered.  
 
But there are signs of change. For example, the radio station has appointed a female 
journalist as News Editor for the first time.  

SWAZI TV 
There were also very few gender specific stories in the TV monitoring and the few 
classified as such tended to be superficial. However, TV (also state owned) it is doing its 
best to feature human interest stories.  
 
THE TIMES OF SWAZILAND 
Men dominate the hard news stories and these are mainly covered by male journalists in 
this newspaper. There are few gender specific stories, and mainstream stories lack the 
perspectives of women.        
 

THE SWAZI OBSERVER 
The Swazi Observer is another publication which is dominated by male news sources. It 
is only on few occasions where women make news, and usually for negative reasons.  
 
WEEKEND PUBLICATIONS 
These include the Swazi News and Times Sunday both under the Times Group of 
Newspapers. There is the Weekend Observer a sister paper to the Swazi Observer daily 
newspaper. There is also a biweekly newspaper, The Voice. The news contents in these 
publications concentrate on men as news sources and the news is assigned to male 
journalists. Women are mostly featured when they are involved in scandals.  
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ANNEX B: Media and Monitors 
 
MEDIA MONITOR 
1. Times of Swaziland  Mlondi Dlamini 
2. The Swazi Observer  Dumile Ngcamphalala 
3. The Weekend Observer Ncane Maziya 
4. Sunday Times Maswati Dludlu 
5. Swazi News Mantoe Phakathi 
6. The Voice  Bhekisisa Magongo 
7. Radio Swaziland Zanele Dlamini 
8. Swazi TV Ambrose Zwane  
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Annex C 
 
Why a qualitative analysis? 
 
A qualitative approach to the monitoring exercise is critical because it is not enough to 
just know whether gender issues and concerns are being covered in the media. Media 
practitioners may give gender issues coverage, but the quality of the coverage is what 
makes a difference, and in some cases the way an issue is covered makes it have 
negative impact on society and in the processes of development. There is often a 
mistaken belief that just because women are mentioned or covered in the media, 
gender concerns have been “covered”. 
 
Therefore while a quantitative approach in monitoring is important, it is also critical to 
take the process further and assess whether the coverage is positively influencing 
development through positive and balanced coverage of gender issues and concerns.  
 
What to look for 
 
The analysis below is based on the application of professional journalistic standards to 
the examples chosen. Some useful questions to be asked are contained in the checklist 
of “Whose News, Whose Views, a Southern African Gender in Media Handbook” page 
11-13. Here are some important considerations both for stories that focus specifically on 
gender issues and for mainstream stories: 
 
Sources 
 

• It is important to interrogate who the source of the story is and how women and 
men are labeled as sources in the stories. For instance, surveys have indicated 
that men are often sourced in their professional capacity, while women tend to 
be labeled in relationship to their husbands, spouses and children.  

• A good balance of sources in a story is important.  
 
Language 
 

• It is important to carefully assess the language being used. Use of language can 
make or undo a story. For example, use of stereotyped language can negatively 
affect a story. More often than not, use of language can subtly show gender 
biases without overtly appearing to do so.   

• Some terms and words hide part of the story. For instance, terms like “families” 
or “people” when writing about the impact of poverty hides the fact that women, 
men and children are affected differently. 

• Use of physical attributes to describe and identify someone often sensationalizes 
the story and misses the point. For instance, use of sensual descriptions of 
women’s bodily parts, portraying them as sexual objects.      
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Pictures and other graphic illustrations  
 
It is often said that a single picture can tell a story worth a thousand words. Pictures 
and graphics need to be analysed critically as they are used to support a story or to tell 
stories on their own. Pictures/graphics are very important, especially when used to 
support gender stories. In most cases, in a bid to capture the disadvantaged position of 
women in society, most pictures used tend to be gloomy and desperate, even where the 
story is about them having made progress to change their situation.  

• How are women, men, boys and girls portrayed in the picture/graphic? In other 
words, what does the picture/graphic say about women, men, boys and girls? 

• Is the picture/graphic accompanying the story relevant to the story? 
• Does the picture/graphic capture the essence of the story?  
• Would you have used such a picture to go with that story? 
• If you had choice what aspects of the picture would you remove? 

 
Cartoons are a specific category of graphic illustration that often ridicule and show 
prejudice subtly, which can be unpacked through a qualitative analysis approach.  
 
Some key questions that can help in qualitative analysis:  
 

• How are women portrayed in the story? 
• How are men portrayed in the story? 
• What are the missing voices in the story?  
• If more voices had been included, how would the story have been different? 

 
 
A simple checklist for the qualitative monitoring  
 
Positive story Negative story 
Gender balance of sources (voices) Lack of gender balance in sources 

(voices) 
Gender neutral language Gender biased language  
Awareness of differential impact Lack of awareness of gender dynamics 
Fairness in approach to issue 

• No double standards 
• No moralizing 
• No open prejudice 
 
• No ridicule 
 
• No placing of blame 

Biased coverage of issue 
• Double standards  
• Moralizing e.g. being judgmental 
• Open prejudice e.g. women are 

less intelligent than men etc 
• Ridicule e.g. women in certain 

situations 
• Placing blame e.g. on rape 

survivors for their dress etc 
Challenges stereotypes Perpetuates stereotypes  
Simple accessible gender sensitive 
language 

Full of jargon and stereotypical gender 
biased language 

Gender disaggregated data  Aggregated data  
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