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The Gender Links Opinion and
Commentary Service aims to provide
an average of ten stories per month
to editors for publication around the
region. The GL Service also aims to
support and encourage writers to
engage with gender issues.

Key activities and outputs

Articles produced and published
The following table represents the number of articles
produced every month and their average use. The
table and graph compare the number of articles
produced to the number of clippings i.e. the number
of times articles from the GL Opinion and Commentary
Service were used.

GL OPINION AND COMMENTARY SERVICE
By Deborah Walter,  Editor
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As usual, there was an increased output and usage of
gender related content during 16 Days of Activism.
This 16 Days the service commissioned and distributed
22 pieces which were confirmed, used 67 times.
Although the fact that each article is used on average
three times is a good indicator, we are concerned that
this is down from four in 2007/2008. Among others,
GL has identified marketing, and the need for a full
time manager of the service, as essential going forward
(see lessons learned).
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Special series
The GL service reflects a diversity of perspectives.
However, during 2009/2010, the GL Service produced
a number of special series, and paid special
attention to some key topics throughout the year.

• Transformative leadership - Particularly related to
the elections in South Africa, the GL Service featured
a number of articles related to elections and
leadership, particularly around questioning leadership
roles related to gender.

• Soccer 2010 - Given the importance of the 2010
FIFA Soccer World Cup in the region, the Service
has commissioned and distributed a number of pieces
to put a gender perspective on the mega event. The
Service is distributing a number of pieces produced
during a December 2009 "Business Unusual"
workshop which focused on gender and 2010, as
well.

• Polygamy - the Heart of the Matter - using stories
produced for a regional "I" Stories book, the GL
Service distributed a series of commentary and "I"
Stories on the topic of polygamy. These stories
focused on highlighting gender issues in the context
of polygamous relationships.

• Caster Semenya - Although not a pre-planned special
series, events surrounding the "gender testing" of
Caster Semenya prompted a well-received series of
commentaries on the South African athlete.

• 16 Days of Activism - each year during 16 Days a
special series of commentaries and "I" Stories are
distributed via the GL Service. As much as possible
these coincide with key themes identified for the 16
Days campaign. This also includes distribution of "I"
Stories.

Beijing Plus Fifteen
Quick facts
• 344 users logged into the chat room during the 5

cyber dialogues.
• 95 people (61 women, 34 men) participated in face-

to-face discussions preceding the cyber dialogues.
• 5 editions of the newspaper were published.
• 1000 hard copies of each edition were distributed.
• 4096 people across the globe received each online

edition of the newspaper via list serves.
• 7 articles, resulting in 19 publications, of commen-

taries resulted from the conference.
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GL, in collaboration with the Gender, Media Southern Africa (GEMSA) Network and the Nairobi-based African
Woman and Child Feature Service (AWC) participated at the Commission on the Status of Women 54th Summit
in New York from 1 - 12 March 2010.

The partners collaborated to produce a daily conference newspaper
for CSW54, in English and French, with a daily column in Spanish.
Each edition featured:
• News and issues emerging from the conference.
• A daily theme-based centre spread.
• Out and about - information about local sights for delegates.
• Commentary and opinion.
• An "I" Story - personal perspectives from the ground.
• Wrap-up of the previous day’s cyber dialogue.

The thematic focus of each issue was linked to the online "cyber dialogues":
• Governance - 50/50, women in politics, profiles, achievements, challenges, etc.
• Gender and the Media - breaking glass ceilings, media monitoring, new media, media diversity, reaching

diverse communities, etc.
• Gender and Soccer 2010 - opportunities and challenges, etc.
• HIV/AIDS and Care Work.
• Gender Based Violence - how far have we come, measuring GBV, new initiatives, legal issues, prevention, etc.

The conference newspaper bridged the gap between conference delegates, women’s rights and gender activists
not in attendance. The "I" Stories and Commentary Service brought diverse voices to the conference. The paper
also helped to highlight key issues such as the confusion and lack of space at the venue; the debates over a new
UN Agency for women and key resolutions. Delegates could thus be better informed about what was happening,
even when they could not attend certain events. Topical issues highlighted included reproductive health, climate
change and women in post-conflict situations.

Tracking stories
Tracking stories continues to be an ongoing challenge.
The online tracking system in place, from January
2007 to November 2009, was very useful in tracking
how articles are used. Since late 2009, when GL
launched its new website, the former tracking system
is no longer in use. A decision was made not to
require registration to the site for users. Users are,
however, prompted to inform GL of how they are
using the articles. Some challenges exist with how
this information is generated into a report. We are
currently working to revise the generic form offered
by the website, in order to better collect information.

Creating discussion
One of the strengths of the service is its ability to
increase discussion on gender issues. The new GL
website provides a way for comments to be collected
and shared. However, this new function is still new
to GL website users, hence they are just beginning
to be used. However, other sites such as Women 24
and the Mail and Guardian Online websites collect
comments, a function used often by users. In
particular, the GL Service stories around SA President
Jacob Zuma and polygamy were widely commented
on.

Sparking debate
The following is excerpted from responses to "Are You
Big Enough, Mr. President?" an Open Letter to President
Jacob Zuma by GL Executive Director Colleen
Lowe Morna on his inauguration in May 2009:

It is good that the writer has not lost focus and believes
that gender equality is superior than other issues in
our land. I would be accused of chauvinism if I say
that hoisting women solves problems of unemployment,
service delivery, education (given that teachers are
majority at school) and crime. Instead of dividing or
polarising men on the issue, we should be looking at
partnership and unity among our people. Reverse
discrimination or preferential treatment will create
more anger on the side of men as it is somewhat

evident in their utterances. We need a leader in
President Zuma who will be sensitive to gender issues
rather than women issues. Gender is created equal -
men and women. - Thembinkosi Mtonjeni on May 8,
2009, 10:34 am

Colleen Lowe Morna seemed to be still a victim of
Zuma phobia, which is sad for a seemingly sensible
individual like her. Zuma has been voted over-
whelmingly into the position that he will occupy
tomorrow, the highest office in the land. - Nhlanhla
Ngubane on May 8, 2009, 12:12 pm

It is absolutely imperative that our public servants are
answerable to and are held accountable by the public.
It is a cornerstone of democracy: no one is above
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public scrutiny. These people have chosen to put
themselves on the public stage, and their actions and
opinions are of keen public interest. I think that Colleen
Lowe Morna has asked some very important and
insightful questions that beg answering particularly
with regards the president elect’s attitude to gender
equality and the role of women in our country in
general. - hawu now on May 8, 2009, 7:00 pm

Women representation in the parliament is not all.
Knowing the basics of the party politics, the most
important in any democratic is not the legislative, but
the executive. We need to have female top
administrators and ministers, not so much about
representatives in the parliament as legislation is drafted
primarily within the ministries. - Radek Kowalski on
May 9, 2009, 3:06 pm

Country focus of stories
Many stories have a regional focus; the following table
indicates the origin and perspective of stories from
different countries, based on the best description of
origin. The majority of writers continue to be from
South Africa, because of the number of special series
and programmes that happen in South Africa, for
example, articles produced from the Business Unusual
trainings, or during the 16 Days "I" Stories, the polygamy
and SA elections series.

The writers
T h e  G L
serv ice i s
committed to
c r e a t i n g
o n g o i n g
relationships
with writers,
and in giving
new writers
opportunities
to participate.

Of our articles published, we strive to have a balance
of new and existing writers each month. This year saw
a slight increase in men writers from 20% to 28%.
2010 also saw an increase in repeat writers.

Audio resources
GL continues to experiment with reaching out to radio
communities. Two key projects occurred during this
period.

Roadmap to Equality: Voices and Views
Produced just in time for 16 days of Activism, "Roadmap
to Equality: Voices and Views" is a 10-part series of
radio reports that include voices and perspectives on
gender equality from across Southern Africa. The SADC
Protocol Alliance produced these radio resources as
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part of their campaign around the SADC Protocol on
Gender and Development - to encourage local action
for ratification and advocating for countries who have
not signed to do so. Designed for use by presenters as
discussion starters and launching points for talks show
and call in programmes, the series provides an
international perspective with local relevance. Each
package includes:
• A series of 11 radio segments.
• Brief summary of each segment.
• Potential questions for call in shows and panelists.
• Topics for more in-depth reporting and discussions.
• Tips for talk shows.
• Country information and contacts to localise talk

shows.
• Background information.

The FIFA Soccer 2010 World Cup is just around the
corner, and women’s voices and gender perspectives
are still mostly missing from the dialogue. As part of
the campaign to encourage people to "Score a Goal
for Gender Equality," this series of radio features has
been produced to get people thinking and talking
about 2010 with gender in mind. Created with the
assistance of CMFD Productions, the series includes
interviews with media and gender activists from all
over Southern Africa, recorded on site at the December
2009 launch of the Score a Goal campaign. They cover:

• Informal Trade and Economic Opportunities.
• Women and Sport.
• Human Trafficking.
• Sex Work - Woza 2010! Africa’s year.
• Gender, Sport and Media.

Lessons learned and next steps
• Difficulties in tracking have some bearing on the

reduction in usage. However, recognising that there
were competing priorities on the editor’s time, GL
has decided to employ a full time editor, while
retaining the services of the current editor for special
projects. A key function of the new editor will be to
advance cost recovery.

• There is a need to continually reassess tracking,
particularly relating to online tracking systems.

• Radio provides a new medium for GL. However,
significant efforts need to be put into creating markets
and networks.
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