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• Zimbabwean citizens (68%) have a more positive perception of the media compared to the
country's SGDI score of 51%.

• Zimbabwe ranks 12th on the SGDI, illustrating slow progress towards gender equality in and
through the media.

• Media exposure remains low in Zimbabwe with only 8% of the female respondents and 17%
of the male respondents in the 2010-2011 Zimbabwe Demographic and Health Survey stating
they have exposure to newspapers, television and radio at least once a week.

• The 2014 Multiple Indicator Cluster Survey also confirms that media exposure in the country
is low. Only 8% of the women and 15% of men respondents age 15-49 said they read news-
paper and magazines, listen to the radio, or watch television at least once a week.

• Issues of gender equality and women's empowerment have slowly showed up on the media's
news agenda, and there is a slight increase in women's access to freedom of expression in
and through the media. In 2010, the Gender and Media Progress Study showed that women
comprise only 17% of the sources speaking in the Zimbabwean media, while spot monitoring
exercises in 2013 and 2014 showed women as sources at 22%.

• The adoption of gender-responsive editorial and employment policies is an important step
towards changing the gender biases, gender stereotypes and sexism that permeates media
content and newsrooms.

• Media associations such as the Federation of African Media Women Zimbabwe and the
Zimbabwe Union of Journalists continue to strengthen their programmes on gender and the
media. However, Zimbabwe needs a stronger gender and media lobby to serve as an external
monitoring mechanism focused on the development of a media that is accountable to the
public's interests in all of its diversity.

CHAPTER 9

Articles 29-31

Media, information
and communication

Journalists interview residents of the Ngozi Mine squatter camp on the outskirts of
Bulawayo during a 16 Days of Activism field trip in 2013. Photo: Thabani MpofuKEY POINTS
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Zimbabwe's score of 51% for the SGDI remains the same
as 2012 and 2013, and the country ranks 12th place in
the region in this sector. However, citizens have been
more generous, giving Zimbabwe a higher score of
68%. The SGDI score incorporates the proportion of
women within the media as employees, on boards of
directors, and in management. It also includes the
proportion of women lecturers and students in media
training institutions and the proportion of women news
sources in media content.

CSC
51%
12

Table 9.1: SGDI and CSC scores for media,
information and communication

Scores
Ranks

SGDI
68%

9

Four countries - DRC, Malawi, Mozambique and
Zimbabwe - scored less than 60%. GL could not ascertain
the SGDI for Angola because the organisation has not
conducted any media research there since the 2003
GMBS. Likewise, Seychelles is not included in this analysis.

For women sources in the media, the SGDI made use
of data from a 2014 spot-monitoring exercise. For media
house composition and media training, the SGDI made
use of the 2009 Glass Ceilings in Southern African
newsrooms study and the 2010 Gender in Media
Education (GIME) audit. It will be important to undertake

further studies in 2015 to assess the true extent of
progress.

The limitation of the SGDI score is that it does not go
beyond numbers. The basket of scores for this indicator
also tends to dilute the most important indicator, women
sources: a key measure of “voice.” The Citizen Score
Card (CSC) captures qualitative nuances - such as gender
stereotypes in the media. Citizen perceptions also include
other forms of media, including advertising, tabloids
and Information Communication Technologies (ICTs),
which researchers do not capture in the SGDI.

Figure 9.1: Comparative SGDI and CSC score for media
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Figure 9.2: Women and men's perception of the media in SADC
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Figure 9.2 compares the perceptions of women and
men on media across the SADC region based on the
CSC in 2014. Interestingly, both women and men scored
the media at 67%. Country variations exist, however,
with women in Lesotho, Mozambique, Namibia, South
Africa and Zambia ranking their media more positively.
In the rest of the countries, men scored the media higher
than women did. Men in Mauritius score their media
higher (79%) than any other score in the rest of the
countries. Meanwhile, men in Malawi (49%) think media
in that country deserves a failing grade.

Background

Citizens' access to accurate information on a diversity
of political, economic and social issues is essential for
the development of an informed population within a
democracy. The mainstream media with its wide reach
is a major resource in societies for the dissemination of
information, knowledge, ideas and messages, as well
as a space for the public to engage in discourse on
current affairs.

The media is one of the most powerful tools for shaping
attitudes and perceptions, and through it, journalists
reflect gender relations in society. The media can either
be a catalyst for change or the medium through which
journalists reinforce gender stereotypes, inequalities,
sexism and discrimination. While there has been a
spattering of gender and media activism in Zimbabwe
over the years, this activism is now almost silent,
especially since media and communications issues have
not been part of the Zimbabwean women's agenda.
During women's advocacy and lobbying for strong
gender equality and women's rights issues during the
2009-2013 constitution-making process, gender equality
in media and communications did not form part of
women's demands or discussions.

While there has been considerable focus on the
development of a free and independent media in
Zimbabwe, the findings of the 2010-2011 Zimbabwe
Demographic and Health Survey reveal that a large
percentage of the country's rural population still do
not have exposure to any form of mass media. An
incredible 67% of the rural women surveyed and 45%
of male rural respondents reported having no exposure
to any form of mass media at least once a week,
compared with 21% of urban women and 13% of urban
men.1 In addition, people living in the two main cities,
Harare and Bulawayo, remain more likely to be exposed
to all three of newspaper, television and radio than
those living in other provinces.

The 2014 Multiple Indicator Cluster Survey further
confirms that the media, in the form of newspapers,

magazines, radio and television, is not a major source
of information for citizens. Only 8% of women and
15% of men age 15-49 years reported that they read a
newspaper or magazine, listen to the radio and watch
television at least once a week.

The Multiple Indicator Cluster Survey also looked at the
use of computers and use of internet among young
women and men age 15-24 years in the 12 months prior
to the research. More young men (24%) than young
women (18%) reported that they had used a computer
and 31% of the young men and 22% of the young
women said they had accessed the internet.

Although the population's media exposure is relatively
low, the media remains one of the most important
public spaces for shaping the nation's views and
perspectives on a wide variety of issues. Yet while there
has been growth in the print media sector in the past
three years, a larger number of print media has not
translated into a greater diversity of voices, views and
perspectives on national issues. Moreover, the broadcast
media remains dominated by the national broadcaster.

Journalists Stanford Chiwanga and Thandeka Moyo scooped awards for
gender sensitive reporting at the Zimbabwe gender summit in 2014.

Photo: Loverage Nhamoyebonde

Table 9.2: Summary of GL's media COEs

Read a newspaper at least once a week
Watch television at least once a week
Listen to radio at least once a week
Exposed to all three media at least once a week

Media % women % men
16
36
33
8

31
42
49
17

1 Zimbabwe Demographic and Health Survey, 2010-2011.
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Without specific policies and guidelines to guide the
newsgathering process, and the staffing and leadership
composition of media houses, gender biases and preju-
dices inherent in society also manifest in the media.

The SADC Gender Protocol is one of the few gender
equality and women's rights instruments that contains
specific, but non-prescriptive provisions on the media.
The articles cover gender in media content and in the
institutional make-up of the media; policy and training;

women's access to freedom of expression in and through
the media; and the perpetuation of sexism, discri-
mination and gender stereotypes in the way the media
report on women and issues of gender equality and
women's empowerment.

Gender and media research has been extensive in
Zimbabwe, providing a wealth of quantitative and
qualitative evidence on gender inequalities and the
sexism that exists in and through both the public and
private-owned media. Research gaps remain evident in
the areas of social media, citizen journalism, gender
audience preferences, among other areas.

The research required in the run-up to the 20th
anniversary and global review in 2015 of countries'
progress in implementing the 1995 Beijing Platform for
Action (BFPA) is an extensive audit and analysis of the
Zimbabwean media's performance in terms of Section
J in the BFPA. Women and Media, Section J of the BPFA,
has two strategic objectives:
• Strategic objective J.1. Increase the participation and

access of women to expression and decision-making
in and through the media and new technologies of
communication.

• Strategic objective J.2. Promote a balanced and non-
stereotyped portrayal of women in the media.

Reporters Simiso Mlevu (B-Metro) and Thandeka Moyo (Chronicle)
interview the Mayor of Bulawayo Councillor Martin Moyo in 2011.

Photo: Thabani Mpofu

In June 2014, the Zimbabwean government launched
the Beijing+20 review. The year 2015 marks the 20th
anniversary since the inception and adoption of the
Beijing Platform for Action, which includes 12 Critical
Areas of Concern, one of which is the media.

As a first step in rolling out a comprehensive national
review to assess the progress made and the challenges
encountered in the implementation of the Beijing
Platform, the government has drafted a progress report
that contains the following on the media:

Beijing+20: Zimbabwe's response to Section J

Strategic objective Implementation

J.1. Increase the participation and access of women
to expression and decision-making in and through the
media and new technologies of communication
J.2. Promote a balanced and non-stereotyped portrayal
of women in the media

There has been slow implementation of increasing
women leadership in the media

The government, in partnership with civil society
organisations, continues to encourage non-stereotypical
portrayal of women in the media, through training for
journalists and engagement with the editors

National Gender Policy seeks to address this through
has provisions for engender the media

National Gender Policy has provisions for engender
the media

Actions taken since 2009

Table 9.3: Zimbabwe progress report for the Beijing Platform

The media remains male dominated in terms of
leadership and ownership, as the government notes in
Table 9.3. Women own none of the major newspapers
and most of the media do not seem to have gender
policies that govern the way they operate, or their staff.
Another challenge is that the media, especially the print
media, remains inaccessible to the greater part of the

population because of cost, and in some instances the
failure by service providers to reach certain parts of the
country. A disturbing trend has been the use of ICTs to
perpetuate discrimination against women, particularly
among young people, who use ICTs to portray women
as sex objects.

Source: Zimbabwe Government Beijing+20 Review report
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The Protocol calls on Member States to ensure that gender is mainstreamed in all
information, communication and media policies, programmes, laws and training in
accordance with the Protocol on Culture, Information and Sport.

Mainstreaming gender in policies, laws and training

Zimbabwe's Constitution guarantees freedom of
expression and free speech to all citizens. The country's
media law and policy framework, which is gender-blind,
defines the space for communication and determines
who will have access to, and control of, the mediums
for communications.

Gender, Media and ICTs is one of the eight priority
areas in the country's revised National Gender Policy
(2013-2017). The policy objective for this priority area
is to promote equal access to, control and ownership
of, media and ICTs by men and women to enhance
development across all sectors.2 The following include
some of the policy strategies outlined in the National
Gender Policy for achieving this objective:

• Promote equal representation and participation in
decision-making structures of media houses;

• Integrate gender perspectives into the implementation
of ICT policies, legal provisions and programmes;

• Develop programmes aimed at education and training
on a variety of ICTs with special emphasis on enhancing

access to, and effective application of, ICTs by women
entrepreneurs in marginalised areas; and

• Strengthen the role of media in responsible reporting
that is consistent with protecting human dignity of
women and girls, promoting balanced portrayals of
women and men in media, upholding gender equity
principles and protecting the right to information.

Currently, the country has focused on creating gender
policies within media houses through the Gender Links
Centre of Excellence (COEs) for Gender Mainstreaming
in media houses. The ten-stage process involves working
directly with media houses to devise gender policies
and action plans, and then to monitor their
implementation using a self-monitoring tool. Some 108
public, private and community media houses across
Southern Africa have been engaged in the COEs process.
By August 2013, 47 media houses, representing 90
newsrooms, had developed and adopted gender
policies.3

GL is working with two Zimbabwean media houses to
mainstream gender in media content and institutional
practice. The COE process, which started in 2011, has
seen the main public print group, Zimbabwe Newspapers
(Zimpapers), draft a gender policy to guide its operations.
Zimpapers has 11 titles, including the Namibia-based
Southern Sun. Since the project started, the group has
worked to ensure that gender is a key consideration in
its operations. For example, The Herald now has a
dedicated gender focal person whose primary
responsibility is to ensure that staff align with the draft
gender policy. At the time of going to print, management
expected the board to adopt the gender policy, which
would make it operational.

The Bulawayo-based Chronicle newspaper is also in the
process of setting up a gender desk that will see reporters

compiling gender specific stories in a more structured
way. These two examples from The Herald and Chronicle
show that although there remains much work to do, this
media group is making efforts to make gender a priority
in its operations.

Meanwhile, the community radio station Radio Dialogue
is the only media entity in Zimbabwe that has adopted
and is implementing a gender policy. Although this
community radio station only broadcasts on short wave
due to challenges in obtaining a license, Radio Dialogue
has created a platform for members of the community
to come together, discuss and deliberate on issues faced
by ordinary people. The station has also introduced
gender-specific programmes such as Ezobulili, which is
Ndebele for gender issues.

Media COES in Zimbabwe

2 Zimbabwe National Gender Policy (2013-2017), Ministry of Women Affairs, Gender and Community Development.
3 SADC Gender Protocol 2013 Regional Barometer, Gender Links.
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In 2012, GL administered a Gender Score Card (GSC) in
54 of the 108 media houses it works with in Zimbabwe.
It compiled institutional as well as individual stories on
impact. The GSC measures gender mainstreaming in

the media houses and focuses on institutional and
content indicators. The broad areas covered included
policy framework, workplace, editorial practice, marke-
ting, advertising, monitoring and evaluation.

Figure 9.3 shows that that there has been an increase
in the GCS in nine of the 12 countries in the SADC
region. Mauritius and Zimbabwe recorded the highest
increases in the last year, moving from 62% to 86% and
55% to 73% respectively. Only Mozambique, Swaziland
and Tanzania recorded declines. In Mozambique and
Swaziland, progress links to what stakeholders cover
under the ten-stage media COE process.

A further analysis of individual institutional scores shows
varying levels of progress across the countries. In the
DRC, Antenne A TV moved from a score of 40% in 2013
to 72%. The media house, which has worked with GL
since 2011, has shown that sustained interventions lead
to progress. The media COE verification process revealed
several examples of how gender policies have
transformed gender relations within the media.

The Malawi Institute for Journalism radio station (MIJ
FM), winner of the 2014 Malawi summit COE award,
has made significant progress, from a score of 71% to
82%. This is largely because of the workplace environ-
ment that has allowed women to rise to decision-making
positions as well as the gender aware programmes at
the station.

Gender in media education and training

Three Zimbabwean institutions of higher learning with
media studies departments participated in the audit of
Gender in Media Education (GIME) and journalism
training in 25 tertiary institutions in Southern Africa,
conducted by GL in collaboration with the Gender and
Media Diversity Centre (GMDC). These included Midlands
State University, the National University of Science and
Technology (NUST) and the Harare Polytechnic.

The GIME found that women comprise 36% of the
academic staff in those SADC departments of media
education and journalism training audited. Zimbabwe
(25%) and the DRC (18%) have the lowest proportion
of female academic staff. Both countries also had the
lowest proportion of women in media houses surveyed
in earlier Glass Ceilings research: Zimbabwe (13%) and
DRC (22%).

While educators consider gender in the curriculum
review process at NUST, none of the media studies
departments at the three institutions systematically
incorporates gender into course content, teaching and
learning. None of the institutions has gender policies,
and only Midlands State has a sexual harassment policy.

The high percentage of female students in the media
studies departments, however, does not translate into
more women moving into the newsrooms and media
houses. Women opt for careers in public relations,
advertising and other areas that have better pay and
remain environments that are more conducive for
women who often must juggle multiple responsibilities.

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

Figure 9.3: Progress in media house scores by country 2014 GSC
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Veteran women's activist and journalist Virginia Muwanigwa speaks at
the graduation ceremony of the first year of the Women Journalist
Mentoring programme in September 2012.
 Photo: USC Centre on Public Diplomacy
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Table 9.4: Summary of key gender indicators for institutions of higher learning in the GIME research
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The 2010 Glass Ceilings survey of media houses in
Zimbabwe found six times as many men as women in
the institutions. The study, which focused primarily on
the country's print media,4 also found that while women
comprise more than a third of the representatives on
boards of directors for media institutions, at the time
of the study, women comprised only 13% of the media's
top management and 10% of senior management.

Women also remain confined to mainly support roles
in administrative positions in the advertising and
marketing (40%) and human resources (58%)
departments. In the newsrooms, male reporters work
as the political, economic and sports reporters, while
women report on the issues of gender equality, and
gender violence (when media reports on this issue
outside of the crime and court beats).

Gender-responsive editorial and employment policies
do not exist in the Zimbabwean media. All media
surveyed reported that they had no gender policy, no
targets to achieve gender parity and no clear strategies
for the recruitment of, or advancement of, women
within the media houses. Without policies, special
measures and a concerted effort to target women for
management and decision-making positions, Zimbabwe
will not achieve the SADC Gender Protocol target of
equal representation of women by 2015.

The Zimbabwean findings of the Glass Ceilings and
Gender and Media Progress Study (GMPS) have informed
the Centres of Excellence for Gender in the Media
conducted by GL in media houses throughout Southern
Africa, including Zimbabwe. As noted earlier, one success
of this is that Zimpapers, one of the major print media
houses in the country, has announced the development
of a gender policy for its newsrooms through the COEs
process. Moreover, other media houses have been
working through the various stages of policy deve-
lopment.

“I submitted three features on gender violence. One
looks at marital rape, the other zeroes in on violence
against pregnant women and the last one is on domestic
violence against men. The article on marital rape is a
good example of gender in media content because
marital rape is a fiercely debated subject. There are still
men who believe the law on marital rape is senseless.

I submitted the feature on gender violence against men
because stories of men being abused by women are
few even though abuse against men is rampant. It's

meant to make men come out and admit that they are
victims so that the problem of violence against men
can be dealt with.

The Zimbabwe Demographic Health Survey revealed
that their partners abuse 5% of pregnant women. The
feature is a good example of gender content in media
because it is a follow up of the survey finding.

The first feature was meant to discard the notion that
there is nothing called marital rape, that married women

Journalist Stanford Chiwanga talks about his reporting on gender-based violence
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Robert Tapfumaneyi interviews Virginia Phiri at the Alliance National
Women's Conference in 2013. Photo: Tapiwa Zvaraya

The Protocol urges member states to take measures to promote the equal representation
of women in the ownership of, and decision-making structures of the media in accordance
with Article 12.1 that provides for equal representation of women in decision-making
positions by 2015.

Equal representation of women and men in the Zimbabwean media

4 The country's national broadcaster did not participate in the survey. 2010 Glass Ceilings: Gender in Southern African Media Houses-Zimbabwe country
report, Gender Links.
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cannot be raped. The article was meant to educate men
about marital rape to make them realise that sex has
to be consensual even if they married their women.
The feature on pregnant women was to highlight the
consequences of the abuse of pregnant women. It
demonstrates the risk faced by pregnant women when
they are abused by their partners. The third feature is
meant to dispel the long held belief that only women
suffer from gender violence.

The first feature was meant to discard the notion that
there is nothing called marital rape that married women
cannot be raped. The article was meant to educate men
about marital rape to make them realise that sex has
to be consensual even if they married their women.
The feature on pregnant women was to highlight the
consequences of the abuse of pregnant women. It
demonstrates the risk faced by pregnant women when
they are abused by their partners. The third feature is
meant to dispel the long held belief that only women
suffer from gender violence.

The feature on marital rape was inspired by an Indian
Judge, Justice Kailash Gambhir who said rape laws are
abused by married women. The data was gathered from
the constitution, archived stories and from women and
men interviewed in the street. Some of the data was
extracted from the UN High Commissioner for Human
Rights. I consulted two men and two women. Of my

four sources, two were lawyers, a woman and a man.
I chose them because they know the law. Their voices
were important because they came from an informed
position.

Information on the feature on gender violence against
men was gathered from the Zimbabwe Demographic
Health Survey, newspapers, gender activists, Musasa,
lawyers and ordinary citizens. I consulted two females
and two males. One of the women I consulted was
Netty Musanhu, the director of Musasa, a local organi-
sation that shelters women who are victims of abuse.
Her voice was important because she is an expert on
gender violence against women and she offered advice
to abused women. The other source was a lawyer,
Mr Thomas Sibanda who offered legal expertise.

For the article on men who are victims of gender violence
I gathered the data from newspapers, gender activists,
a men's organisation and the police. I consulted six
sources, three were men and three were women. Among
the women I consulted was Delta Ndou, a gender activist
and columnist and national chief police spokesperson
Charity Charamba. I consulted Delta because her opinion
is respected by many a women who read the Sunday
News. I deliberately sought out Charamba because she
would advise men who are victims to report cases of
the abuse they go through.”

Excerpt of Stanford Chiwanga's SADC
Gender Protocol summit presentation, 2014

Stanford Chiwanga hands over some of the goods donated by Zimpapers to victims of floods in Tsholotsho in 2014.
Photo: The Herald Newspaper
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Table 9.5 illustrates that registers worse scores than the
regional average in almost every category. In terms of
beat reporting, women cover all beats linked to gender
and men cover all beats linked to human rights and
sustainable development. In addition, no women work
in the technical/IT and printing and distribution
departments. Only a small number of women (8% of
the department) work on the sports team.

Researchers did not survey the country's national
broadcaster, Zimbabwe Broadcasting Holdings, in the
Glass Ceilings study, but data provided shows that as
of 31 December 2011, it has a similar pattern of men

dominating in key management and editorial positions.
The group's Chief Executive Officer is a man; none of
the three general managers is a woman; of the 10 Heads
of Department, women comprise just three; and women
make up only three of the 22 managers. Meanwhile,
the two assignment editors are men; and there are only
two women among the eight bureau chiefs. Women
do, however, comprise the majority of the 82 producers/
presenters - 49 women and 33 men. The chief picture
editor, chief producer and chief video editors are all
men, and only one woman is an editor among five
editors.5

Table 9.5: Women and men in Zimbabwean media houses
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CONDITIONS OF EMPLOYMENT
Freelance
Part time
Full-time, fixed-term contract
Full-time, open-ended contract
DEPARTMENTS
Percentage of women and men in:
Finance and administration
Editorial
Advertising/Marketing
Human resources
Production
Technical/IT
Design
Printing and distribution
BEATS
Top three beats covered by women
Gender equality
Gender violence
Religion
Top three beats covered by men
Human rights
Sustainable development & environment
Sports

Existence of a gender policy
Existence of a sexual-harassment policy
Need a gender policy or to improve one

CATEGORY

POLICIES

Source: Glass Ceilings: Gender in Southern African Media Houses, 2010.

5 Women and Men in Zimbabwe Report 2012, ZimStat, April 2013.
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GENDER AND THE MEDIA

Table 9.6: Who speaks in the Zimbabwean media?

Who speaks?
Overall
Private media
Public media
Community
Who speaks on what topic?
Economics
Education
Gender equality
Gender violence
Political stories
Sports
Sex of sources by medium
Print
Radio
Television

% women
15

N/A
N/A
N/A

 % women
10

N/A
46
39
9
8

 % women
N/A
N/A
N/A

% women
17
14
16
0

 % women
10
13
66
50
10
10

 % women
15
17
21

GMBS Zimbabwe

Source: Gender and Media Progress Study 2010-Zimbabwe Country Report, GL, GMDC, and MISA.

The Protocol encourages the media to give equal voice to women and men in all areas
of coverage, including increasing the number of programmes for, by and about women
on gender-specific topics that challenge gender stereotypes.

Gender in media content

Zimbabwean women comprise more than 52% of the
nation's population. Yet, almost every major research
on gender and the media in Zimbabwe shows that
women have little access to expression in and through
the country's print and broadcast media.

In the first baseline study on gender and the media in
2003, women comprised only 15% of the sources who

reporters accessed for their views and perspectives on
issues. Seven years later, the 2010 Gender and Media
Progress Study found little change with an increase in
women as sources to just 17%.6 Journalists tell the news
in Zimbabwe largely through the voices and perspectives
of men, and often mostly men in positions of power
and formal authority.

Women's freedom of expression in the Zimbabwean media

Table 9.6 illustrates that Zimbabwe saw negligible
progress in increasing women's voices in media between
the baseline study in 2003 and the follow up GMPS in
2010. Women's voices increased by any significant
degree only in categories linked to gender, while in
other categories, such as sports and politics, they moved
just a percentage point or two.

Local monitoring of media content for gender shows a
similar pattern in the low representation of women's
voices. The Media Monitoring Project Zimbabwe (MMPZ),
released in February 2012, looked at gender in the
media's coverage of the constitution-making process.
It monitored the print and broadcast media over a
three-month period from November 2011-January 2012.

6 Gender and Media Progress Study(GMPS), Zimbabwe country report, 2010, Gender Links, GEMSA, MISA.

GMPS Zimbabwe



152   SADC Gender Protocol 2015 Barometer • Zimbabwe

Figure 9.4: Women sources in SADC 2013 and 2014
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Source: Gender Links 2014.

The study, entitled Media Coverage of Gender in the
Constitution-Making Process: gender an inconvenient
sideshow, found that out of the 119 stories during the
period on the constitution-making process, journalists
wrote gender-specific stories in just three cases.

Men comprised 87% of the sources expressing their
views and perspectives on the process, while women
made up only 13% of the sources, the majority of
whom comprised activists, politicians and government
officials.7  The MMPZ study also notes that, even though
a woman, Jessie Majome was one of the key spokes-
persons for the COPAC-driven process, the media relied
heavily on the voices of her male colleagues. In addition,
the media interviewed almost no female “experts” or
“analysts.”

7 Media Coverage of Gender in the Constitution-Making Process, Gender an inconvenient sideshow, MMPZ, February, 2012.

Student journalist Portia Mudavanhu takes footage at the Zimbabwe gender
summit in 2013. Photo: Loverage Nhamoyebonde

Figure 9.4 shows the results of GL spot monitoring of
93 media houses in its COE stable in 2013 and 2014,
covering more than 4000 news items. Based on this
monitoring exercise, the overall proportion of women
sources decreased from 22% in 2013 to 21% in 2014.
Eleven countries participated in the 2014 monitoring
exercise. Of those countries, eight came out on or above
the regional women sources figure. Overall, the results
suggest women's voices remain under-represented in
the media. Zimbabwe remained the same at 22%
women's voices in both 2013 and 2014. Meanwhile,
Malawi (15%) and Zambia, DRC, Botswana, all at 18%,
registered the lowest percentage of women sources.

However, individual country variations exist, with
Mozambique and Madagascar recording massive
increases. Mozambique, for example, moved from 17%
to 46%, whilst Madagascar moved from 24% to 46%.
Stakeholders believe these increases are largely due to

massive in-house workshops that specifically target
journalists. Although only one media house has adopted
a gender policy in Mozambique, journalists have been
applying the knowledge and skills gained from these
training workshops.

Swaziland also moved from 21% to 24%. Overtime
Swaziland is experiencing a steady increase and
improvement in the number of women sources accessed
by its journalists. In the 2010 GMPS study, Swaziland
recorded 19% women sources, while in the 2013 self-
monitoring it moved to 21% and now stands at a 24%
country average. This increase is also due to the progress
made in the development and implementation of gender
polices there.

Malawi has recorded a decline largely because the
monitoring happened in the run-up to the country's
2014 national elections. Previous studies such as the
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SGP Post 2015

The post 2015 agenda and media, information and communication in Zimbabwe

Table 9.7: Proposed targets and indicators for media, information and communications

Thematic area/target Proposed post-2015 targets
1. Promote the equal representation of women as teaching

staff and students in institutions of media learning

2. Ensure that media institutions of learning adopt gender
policies and mainstream gender in their teaching
curriculum by 2030

3. Take measures to promote the equal representation
of women in ownership of, and decision-making
structures of the media by 2030

4. Ensure equal opportunities for both female and male
editors

5. Media Commission to enforce gender sensitive
reporting

6. Ensure that media houses adopt gender policies or
mainstream gender in their codes of conduct

7. Encourage the media to give equal voice to women
and men in all areas of coverage by 2030

8. Ensure that media mainstream gender in editorial
content and programming

1. Female percentage of staff in institutions
of media learning8

2. Percentage of female students in
institutions of media learning9

3. Number of courses and modules that
mainstream gender

4. Gender in Media Education score
5. Women employees as percentage of

total10

6. Women as percentage of board of
directors11

7. Women as percentage of management12

8. Women as percentage of owners of
media houses

9. Women as editors in media institutions

10. Percentage of stories with more than
three sources

11. Percentage of women news sources
12. Percentage of women news sources in

economics, sports and politics
13. Percentage of women who participate

in radio talk and televised broadcast
shows

Proposed post-2015 indicators
Gender in media education

Take measures to promote the
equal representation of women
in ownership of, and decision-
making structures of the media,
in accordance with Article 12.1
that provides for equal
representation of women in
decision-making positions by
2015
Encourage the media to give
equal voice to women and men
in all areas of coverage

8 Glass ceiling, Global Report on the status of women in the news and media.
9 Gender in Media Education.
10 Glass ceiling, Global Report on the status of women in the news and media.
11 Glass ceiling, Global Report on the status of women in the news and media.
12 Glass ceiling, Global Report on the status of women in the news and media.

GMPS have shown that men form the majority of sources
in election stories with women speaking only marginally.
Most of these men comprise party spokespeople or
senior people in political parties. Although in Malawi
a woman, Joyce Banda, ran as the main candidate, the

media still accessed more male voices in the period of
study. Qualitative overall research shows considerable
progress in Malawi. Radio Dzimwe, a community radio
station, is an innovative example of a media house that
is giving rural women a platform to speak for themselves.

Media has a critical role to play in the
advancement of gender equality and
women's rights. The media can break
down gender stereotypes and roles
through a portrayal of women in all of

their diverse roles; create a discourse
through editorial content on political

accountability to gender equality and women's rights;
and put in place codes and policy frameworks to advance

gender equality in and through the media. The new
ICTs offer an opportunity for women to express their
voice and agency in safe spaces, but also, if not carefully
monitored and regulated, can become a new site for
the perpetuation of violence against women and girls.

The National Alliance's suggestions in this area for the
post-2015 matrix are as follows:
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Next steps

Thematic area/target Proposed post-2015 targets Proposed post-2015 indicators
9. Ensure that media regulatory bodies enforce gender

sensitive reporting standards
10. Take measures to discourage the media from:
    • Promoting pornography and violence against all

persons, especially women and children;
    • Depicting women as helpless victims of violence and

abuse;
11. Degrading or exploiting women, especially in the area

of entertainment and advertising, and undermining
their role and position in society; and

12. Reinforcing gender oppression and stereotypes
13. Encourage advertising regulatory authorities to adopt

gender aware codes of conduct and ethical principles
to reduce stereotypical representation of women in
advertising by 2030

14. Ensure that half the women (including those in rural
areas) have access to public information by 2030

15. Ensure that citizens, especially women, have access
to all or at least one medium, including new media
platforms by 2030

16. Ensure that all citizens have the freedom to express
their opinions in all public and private forums

14. Percentage of gender aware stories

15. Percentage of gender aware GBV stories
and other positive women stories.

16.Percentage of publicised
    women success stories

17. Percentage of women in adverts
18. Percentage gender aware adverts
19. Percentage men and women who say

it is not fine for advertisers to use
derogatory images of women to market
their products.

20. Percentage reduction in adverts that
objectify women

21. Percentage  of women with access to
public information13

22. Gender score for media and ICT policies

23. Percentage of women with access to
ICTs

Gender in advertising

Access to information and ICT
policy

• Zimbabwe's national broadcaster and the private
print media should participate in the COEs in gender
mainstreaming process to illustrate their commitment
to media accountability.

• The development of gender-responsive editorial and
employment policies and guidelines is an important
first step towards directing and managing change in
media houses to address many of the gaps and
inequalities identified in gender and media studies.
Those media houses participating in the COE process
can serve as best practices and provide examples of
how gender mainstreaming in the media improves
accountability to the public; strengthens media practice
and enhances the elements of good journalism; and
makes good business sense as media owners tap new
audiences.

• Zimbabwe needs strategies and resources to develop
a strong gender and media advocacy and lobbying
movement that links to media, communications and
ICT law and policy reform.

13 Global impact study, Demographic survey.

Journalists interview a woman squatter at the Ngozi Mine near Buluwayo
in 2013. Photo: Gender Links
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• Ongoing activism within the gender equality and
women's empowerment sector must broaden its focus
to include media and communications as a women's
rights issue.

• Gender and media literacy for the wider population
remains uncharted terrain in Zimbabwe. This sphere
of work is critical for building a broad base of informed
citizens who can engage with the media and use their
voices to demand accountability, media profession-
alism and high ethical standards.

• Media institutions that participated in the audit of
gender in media education form part of a wider
network of tertiary institutions in Southern Africa
collaborating through the GMDC to incorporate
gender into media education teaching, learning and

research. Incorporating gender in media education
and journalism training is essential for sustainable
change in newsrooms. Media education and journalism
training higher learning institutions must be the
targets of capacity strengthening to speed up their
incorporation of gender into their media education
and training programmes.

• Stakeholders need to implement special programmes
and measures to encourage more women to become
academics in media education and journalism training
departments at tertiary institutions.

• Experts at academic institutions must encourage
research on gender, media and communications issues
as well as create dialogues and programmes to make
research more accessible to the public.


