
         ainstreaming gender in media training is a key strategy for
promoting gender equality in and through the media. Over the
last four years GL has engaged in a multi prong strategy that
involves developing training material; conducting training on
various key themes (gender violence, gender HIV/AIDS and the
media, gender and elections) with media training institutions in
the region; creation of a Virtual Resource Centre with case material
from the GMBS; as well as engaging with media training institutions
on integrating gender into all aspects of their curriculum.

With the continued support of FES, GL and PON this year
concluded their three year pilot project on mainstreaming gender
in entry level journalism. The final phase involved individual
engagement with staff on how to integrate gender into their
work, as well as drafting a gender policy. PON staff and students
presented a case study of the project at the GEM Summit.

Outputs

• Gender policy for the Media Studies Department of the
Polytechnic of Namibia.

• A primer with steps on how to go about mainstreaming
gender in entry level journalism, covering curriculum, field
practice, assessments and all aspects of training.

Outcomes

• Preliminary research suggests that the gender mainstreaming
project has had a profound effect on the approach of PON
students. Many wrote about their experiences in the primer
now being distributed to media training institutions. An
analysis of the Echoes news service that students produced
during the Namibian elections towards the end of 2004
showed that news reports consistently reflected gender
balance and provided far more insight into views on the
ground than the conventional media.

• The PON project has provided the cornerstone for a GEMSA
Trainers Network (see page 18) which involves a collaborative
effort by media trainers across the region to integrate gender
into their work.

During the year, with the support of UNIFEM and the Open
Society Foundation South Africa, GL completed the regional
and provincial workshops started last year for communicators
and the media on Gender and HIV/AIDS. The workshops took
place in Lesotho and Zimbabwe; as well as in North West, Free
State, Eastern Cape and Mpumalanga. These week long
workshops covered the gender dimensions of prevention,
treatment and care. They involved interaction with People Living
with AIDS and several field visits.

Outputs

•GL trained 86 provincial participants (compared to a target of
86) and 45 regional participants (compared to a target of 40).

Outcomes

•All six workshops produced supplements carried by mainstream
media that contain excellent local content and have contributed
to a greater understanding on the gender dimensions of
HIV/AIDS.

Next steps

•The training that GL has conducted on HIV/AIDS and Gender
will now be buttressed by the MAP project (see research and
policies) that will support media houses to adopt and implement
policies, with more training offered at newsroom level.

Training
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Gender and media training

M

Gender Links has been an integral part of my life as a journalist.
I was one of the first groups of journalists trained by GL Executive
Director Colleen Lowe Morna almost 10 years ago at the Institute
for Advancement of Journalist (IAJ). This foundation empowered,
inspired and played a huge part of my intellectual engagement
as a black female journalist at the SABC.

I went on to complete my BA (Hons) at the African Gender
Institute, UCT. My dissertation looked at institutional
transformation and the gender implications for women at the
SABC. This year I have been once again a full-time student and
in particularly looking at the representation of black women on
television in post-apartheid South Africa. The course is the only
one of its kind in the UK and Europe and it is the work of
Genderlinks that inspired and helped me to understand the
issues in a global perspective.

The work that the organisation is engaged
with helps us to critically engage with the
issues that affecting women not only in
South Africa but also the SADC region. It
is truly one of the only organisations in the
world that is engaged with this work. I have
time and again drawn on GL’s rich resources
in my work at Sussex.

The challenge ahead is to engage even more with the issues
and ensure that media houses and training institutions in the
region adopt policies and ensure that change takes place in
newsrooms.

Crystal Orderson
Former senior political reporter: SABC Radio News; currently
reading for an MA in Gender, Media and Development Studies:
Sussex University, UK.

What our partners say

Polytechnic of Namibia (PON) Pilot Project

HIV/AIDS, Gender and the Media
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By Pat Made
Independent trainer and GL board member

One of the most unreported stories throughout Southern Africa is the development of media education
and the training of journalists in the region.

Long thought of as a craft which can be learnt on the job, journalism now requires a contingent of
reporters, editors, producers, etc., who can do more than just telling us the “Who”, “What”, “When”,
and “Where”. Many of the political, economic and social challenges the region confronts today
require journalists and editors who have the knowledge and skills to explain the “Why” and “How”.
And, training is still the key.

The trainers from Botswana, Namibia, Zambia, Mozambique and South Africa who launched the Gender and
Media Southern Africa Trainers Network (GTN) on May 5 this year, understand the need to link media education
and journalism training to the quality of the news products generated daily; to mainstream gender into their work;
and to make the story of journalism and media education a headliner, especially among trainers and media
practitioners.

The key questions the trainers, who met in Johannesburg at the
offices of Gender Links, wrestled with included, among others:

• How do we train journalists who know both the craft and who
at the same time, are thinkers?

• How can media practitioners become involved in curriculum
design, and also serve as lecturers in journalism and media
education programmes?

• How do we break the disconnect between media practice and
media education and journalism training in Southern Africa?

• How do we recruit more young women into journalism and
media education programmes?

• How do we influence the ‘news mindset’ in the media?
• How do editors and media trainers talk to each other continuously?

Answers to these questions form a big part of the GTN’s action
plan. A meeting of media educators will be held in the last quarter
of 2005 to evaluate the GTN process, to look at plans for 2006,
to present best practices and discuss challenges. And, the GTN
also wants to convene a regional conference to review the quality
of journalism in Southern Africa and discuss with editors ways to
bring about a change.

Journalism and media education trainers throughout the region
are encouraged to join the GTN. Contact Kubi Rama on
kubi@genderlinks.org.za

Calling all trainers:

Why we need to network?

Manda Beolel, a media trainer
in Mauritius
Photo: Colleen Lowe Morna

Objectives

• To mainstream gender in media
education in a systematic and
collaborative manner.

• To share best practices and function
as a peer support forum.

• To initiative regular, structured
dialogues between journalism
educators in the region using chat
room technology.

• To foster partnerships and facilitate
exchanges between media education
institutions and to build the capacity
of trainers.

• To create a collaborative mechanism
for using and contributing to the Virtual
Resource Centre, so that this becomes
a “living” resource for gender and
media education.

Activities

• Mainstreaming gender in media
education at institutional level

• Regular online thematic discussions
• Using and contributing to the VRC
• Facilitating exchanges between

institutions
• Facilitating information sharing

between partners

GTN at a glance




