
• The reports have been used in a number of ways for local
advocacy. For example: SAGEM presented the report to the
Annual General Meeting of the South African National
Editors Forum (SANEF) on 13 August; in Mauritius the
October report (enclosed) was used in conjunction with
newsroom training by GL and Media Watch Organisation
on Gender, Elections and the Media.

Next steps

• Work with three new countries: Lesotho, Malawi and
Zimbabwe.

• Tackle new subjects, e.g. radio talk shows; entertainment
and advertising.

Media watch
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  n 2004, with the support of OSISA, GL embarked on an
innovative pilot project with Media Watch Mauritius (MWO) and
the Swaziland Gender and Media Watch (SMEGWA), as well as
members of the South African Gender and Media Network
(SAGEM) to conduct quarterly monitoring on different subjects
as a way of “counting the voices count.”

The first set of “Mirror on the Media” monitoring simplified the
GMBS to come up with a few parameters that any media house
can easily use for in-house monitoring. The second, more extensive
monitoring involved comparing media coverage before and
during the Sixteen Days (see box). In the third phase, the three
organisations joined in the Global Media Monitoring that
coincided with Beijing Plus Ten. The results of this are being
analysed and will be a useful benchmark for Southern Africa,
two-and-a-half years after the GMBS.

Outputs

• Three countries x two monitoring reports.
• Report of the GMMP in comparison to the GMBS

(forthcoming).

Outcomes

• Results suggest that there has been a general improvement
in the proportion of women as news sources in all cases,
with an average of 25 percent (compared to the GMBS
average of 17 percent being recorded in all three countries.

Media watch

I

Media watch: Sixteen Days monitoring
By Susan Tolmay, Researcher

The months of November and December 2004 saw two phases
of media monitoring taking place in four countries in the region
as part of the “Mirror on the Media” pilot project.

Monitors in the region coordinated by Gender Links and its
partners SAGEM (South African Gender and Media Network),
SMEGWA (Swaziland Media and Gender Watch), MWO (Media
Watch Organisation) in Mauritius and MMPZ (Media Monitoring
Project Zimbabwe) monitored media in their countries for 32
days in total. The first phase of monitoring took place 16 days
before the Sixteen Days of Activism campaign started, followed
by monitoring during the 16 days of the campaign.

The results showed a marginal improvement in media coverage
of gender violence in Mauritius, South Africa and Swaziland
whereas Zimbabwe showed no change at all.

Gender violence stories only made
up between one to four percent of
news coverage. Swaziland led the
way with ten and fifteen percent in
the two phases respectively.  What
this means is that the media still tend
to marginalise gender violence
stories.

But the proportion of women as sources increased in all instances.
According to monitors in Mauritius, “the 16 days of activism
campaign was a like a wake-up call” with women as sources
increasing from 42 percent in phase one to 56 percent in the
second phase.
Although Zimbabwe recorded the lowest number of gender
violence stories in both phases women as sources increased
from 33 percent in the first phase to 43 percent in phase II.

The study showed slow but steady progress. There is growing
awareness on gender violence but headlines such as “Henpecked
hubby terrified of cops – so lies to cops”, “Spouse-killer rewarded
robbery with sex”, “Wife bashers: try love and sex instead” are
an indication that the mainstream media still has a long way to
go in covering gender violence stories sensitively as well as
giving them the priority they deserve.

Counting that voices count
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By Ferial Haffajee
Editor, Mail and Guardian and GL Board Member

I attended the World Editor's Forum in Istanbul in June 2004. And, boy, what a shock! In session
after session, the panels consisted of white male after white male. Now, some of my best friend's
are white males, but in South Africa we have come to make sure our panels are representative - both
from a racial and gender point of view. We try to make sure that our panels, our cabinets and slowly,
slowly, that even our boardrooms represent the nation.

I am grateful because when my dream job (as editor of the Mail and Guardian) was offered to me,
I did not hesitate and grabbed it with both hands. Long ago, people like Pat Made, Colleen Lowe
Morna and Rosemary Okello taught me that women journalists can dream; that they can dream
beyond the confines of the old, beyond the confines of the women's pages and the sub editor’s-desk.

They taught me that women journalists can dream about travelling, and about investigating, all the way into the
editor’s chairs and perhaps one day into the owner’s chairs as well.

It saddens me though that I am still in a minority - a female title editor. In South Africa, I am one of three:  Caroline
Southey at the Financial Mail and Alide Dasnois make up the triangle. There is also Pippa Green, possibly the
most influential woman in the media because she heads up SABC Radio News.

But what my appointment has done is make the boys sit up and take notice.   Because it occurred in a political
context that encourages and celebrates female leadership, it was roundly applauded.   Now we wait to see how
the next series of title openings will be filled.

Since getting this plum job, I have tried to blend into the newspaper the many years of teaching of my mentors.   
These have been about getting more women's voices into the newspaper, profiling female leadership, and turning
stereotypes on their heads.

Not so long ago I had a visit from Media Tenor which monitors content in the media.   They found, among other
things, that the M&G is one of the three most negative newspapers in its coverage of government.    I was cool
with that, and prefer to call it “balanced” rather than negative. I would have hated to have been too high on that
barometer.

But the observation that troubled me is that on female sources we rate quite poorly. Various factors explain this: 
women are less confident, we tend to opine more democratically so the argument is less pronounced, and we
tend to value the collective over the individual in opinion and argument.

I must think urgently of how to fix this -- a source-book of women specialists perhaps and pushing my team to
beef up its contact books. It has been hard work changing the colour of the contact book. Now gender must
change too and that is my work for the medium-term.

I tell this story for another reason. It is to introspect and ask what my use is if I do not pay attention to changing
that which I can; if I don't reshape our opinion pages, don't extend our investigative arm into the many areas we
need to address before equality is a reality in more than just numbers. Those of us on gender tickets must ride
the bus. Anything else and I will be a mere token.  

When Gender Links approached me to join its board in 2005, I did not hesitate to make myself available. Over
the last few years, I have watched the media change its gender tune in front of my eyes: more women are more
regularly quoted; rape and sexual violence are covered more and in better ways than before; chairmen have
become chairpersons; sheros waltz across our screens and our pages. Power, in all its forms, is now far more
equitably represented in the media. Such is the power of consciousness. Such is the power of Gender Links. I
am most excited to be a board member.

Buying the ticket and riding the bus




