
• On the fourth day participants
wrote their stories and at night
facilitators went to media houses
to mount the supplement.

• Review and production of supple-
ment on the fifth day.

• Participants to write/produce at
least two stories after the workshop.

Outputs
• Two supplements, produced during the workshop.
• Case study materials for the VRC.
• Video of training produced in DRC
• New partnerships with Francophone media practitioners.
• 15 trained participants in Madagascar. 24 trained partici-

pants in the DRC.

Outcomes
• Increased awareness on gender sensitivity in economic

reporting.
• New partners for the Gender and Media Diversity Centre

(GMDC).
• New contributors to the Francophone Opinion and Commen-

tary Service.
• Strengthening GL partnerships in Francophone countries.
• Francophone media clippings.

Next steps
• Participants were tasked with projects to be conducted after

the training. Certificates will be awarded to those who complete
these tasks.

• French case studies for the GL Virtual Resource Centre (VRC).

What I have learned on the job
On n arrete pas d apprendre  (we do
not stop learning). The continued
process of learning at GL cannot be
acquired in any university in the world.
Each new project yields new learning.

At GL, I have not only learnt on how to monitor the media and
helped with the GMBS but also gained insight on how dozens
of other projects can be derived from just the one main project.
For example, BU sprung from the revelation in the GMBS that
women constitute a mere 8% of sources in economic stories
despite being the mainstay of African economies. Working in
four countries, Mauritius, Seychelles, DRC and Madagascar
poses professional and personal challenges but demonstrates
how seeds scattered far and wide from one strong tree can
yield fruitful forests across our region. - Loga Virahsawmy.

Each year GL does a round of training with the media and
media training institutions on a particular theme. In 2008/2009, GL
translated training materials into French and extended the Business
Unusual: Gender, Media and the Economy Training to the DRC and
Madagascar. In anticipation of elections taking place in ten SADC
countries over the 2008 to 2010 period, GL also started a round of
training on Gender, Elections and the Media. The media literacy
programme piloted in various forms last year also grew substantially.

By Loga Virahsawmy
GL Director Francophone and Mauritius Office

Following the success of Business Unusual training conducted by
Gender Links in Anglophone countries, Gender Links decided to
conduct training in Madagascar and DRC, the two Franco-phone
countries that joined the SADC. The Mauritius GL Satellite Office
conducted workshops in Madagascar in November 2008 and in
DRC in January 2008. A total of 39 participants attended both
workshops.

Both workshops had the support of the Nederlands Instituut voor
Zuldelijk Adfrica (NIZA) and were done with the collaboration
of Federation pour la promotion feminine et enfantine (FPFE) –
GEMSA and L Express in Madagascar. In DRC the GL partnered
with UCOFEM – GEMSA and Observateur.

Objectives
• To conduct training workshops on gender and economic

reporting in Madagascar and DRC.
• To improve gender balance and sensitivity in economic and

financial reporting.
• To build an ongoing

relationship with the media
practitioners trained
through encouraging them
to become members of
local and regional gender
and media networks.

• To gain understanding of
how women’s views and
voices are represented and
portrayed in economic,
business and financial
reporting.

• Suggest what measures can
be taken to ensure more
fair and balanced reporting.

Activities
• A five day training programme.
• Exposure to key topics and issues during the first two days.
• Local experts were invited and shared their experiences while

exercises from the training manual were also used to further
elaborate on the key concepts

• Participants did role play as well as debates on legalisation
of sex work and other key issues.

• Field work on the third day where participants interviewed
NGOs, Statistics Office, Ministries, UNDP, grassroots men
and women, women in the formal and informal economy.
People on the margin of society, e.g. sex workers were also
interviewed. Participants looked for their stories and took
relevant pictures for their articles.

MEDIA TRAINING
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Business Unusual Madagascar and DRC

All across Africa, time and time again, women have demonstrated
creativity, resilience, and drive that rise above the constraints that
face them, whether in business, politics, media, and even within
the walls of their own homes. As the first woman president of an
African country, a former Minister of Finance, with degrees in
economics and public administration. I can assure any doubters
that gender is no impediment to achievement, except those
obstacles that society and culture have placed there. Born the
granddaughter of a rural market woman, education opportunities
set me along a path that included the presidency of the Liberian
Bank for Development and Investment, a position as a senior loan
officer of the World Bank, and vice-president of Citibank. All of
these paved the path to leadership. Opportunities to achieve –
education, access to finance, networks, freedom from cultural
expectations – are what can lead women out of the cycle of
poverty- From foreword to the GL book Business Unusual: Gender
and the Economy by Liberian President Ellen Johnson Sirleaf. The
book was launched on the eve of the SADC Heads of State Summit
in August 2008.

Madagascar market.



Radio Botswana and Information
Services

• South Africa: A workshop held
for community media in South
Africa; newsrooms training
held at the Independent News-
papers in Cape Town and
Durban; with SANEF in Durban;
with students at the University
of Stellenbosch.

• GL linked the gender, elections
and media workshops to the
GMDC Great Debate on leadership and another on Polygamy
and Progressive Leadership.

Outputs
• 211 journalists trained in Malawi, Botswana and South Africa.
• 50 women politicians trained in Malawi and Botswana.

Outcomes
• Media practitioners able to generate story ideas for elections.
• Media practitioners and women politicians understand each

other.
• Politicians empowered with skills how to handle the media

better.
• The debates yielded a gender aware leadership checklist that

will be used in all future governance training.
• In South Africa, GL conducted extensive research and put out

regular updates on gender and the elections which generated
significant media coverage and debate, particularly after
female opposition leader Helen Zille appointed an all male
cabinet in the Western Cape. As a result, GL is putting together
a manual for activists on how to target the media strategically
with information during elections to increase coverage and
debate.

Next steps
• Similar workshops will be held in Mozambique and Namibia

ahead of their elections in late 2009.
• GL collaborate with GEMSA in conducting media monitoring

focusing on gender coverage in these countries. The monitoring
will be used to assess the effectiveness of training and to adapt
approaches in the next round of training for countries holding
elections in 2010.

What I have learned on the job
One of the most rewarding experiences
that I have learnt on the job is team
work and support from colleagues in
the Media unit and other units like IT,
Finance and Governance. The systems

administrator attends promptly to my IT problems while the
finance manager has assisted me in getting the right forms for
cash reconciliations and requisitions. The MAP manager
provided me with vital information on the list of media houses
in Malawi as I prepared for gender, media and elections
workshop in Malawi. The governance manager assisted me in
preparing my workshop manual as I drew inspiration for the
Lesotho local government manual. Having a helping hand
from the ED and DD has made me to achieve more.  For me,
team work has definitely made the dream work - Lowani
Mtonga.

By Lowani Mtonga,
Training Coordinator

Five countries: Malawi, South Africa, Mozambique, Botswana
and Namibia, are having general elections in 2009. Gender Links
has organised a series of workshops in Gender, Media and
Elections targeting media practitioners and women in politics.
The overall goal of these workshops is to raise the awareness of
the media to key gender issues in the upcoming elections as well
as provide contacts, tools and resources for covering this dimension
of the elections. Journalists have also been appraised on the status
of women in decision-making positions in the SADC region.

Objectives
Women in politics
• To identify issues of concern by women in politics in their

dealings with the media and vice versa.
• To build relationships between women in politics and media

decision-makers and practitioners.
• To empower women politicians with practical skills for dealing

with the media.

Media workshops
• To advance the gender awareness and skills of the media in

view of the general elections in 2009 and to assist the media
in thinking through gender dimensions of election coverage.

• To increase media coverage of gender equality and bring
about 50-50 representation of women in leadership positions
by 2015 in line with the recently signed SADC Gender
protocol.

• To assist the media in understanding how gender equality is
integral to citizenship, democracy and freedom of expression.

Activities
• Malawi: A workshop held for media practitioners; a workshop

held for women in politics and the media; several newsrooms
training sessions were held for both print and electronic
media: Nation Publications Limited (The Nation, Nation on
Sunday, Weekend Nation) Blantyre Newspapers Limited (Daily
Times, Malawi News and Sunday Times),  Power 101, Capital
FM, Joy Radio, Malawi Institute of Journalism (MIJ), Television
Malawi.

• Botswana: A workshop for media practitioners;   a workshop
held in Botswana for women in politics and the media;
newsrooms training sessions held at Yarona FM, The Echo,

Gender, elections and media training

Debating gender and elections in Botswana.
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each country. GL has also continued
with training of local government
personnel in the Ekurhuleni Metro
Municipality. The regional courses
have been run in collaboration with
GEMSA country chapters and
training institutions using the GL
manual, Watching the Watchdogs.

In 2009, GL plans to extend the
course to seven new countries. In
preparation, GL held a training and planning meeting for this in
February. This brought together people from 11 counties, including
representatives of seven training institutions in the SADC region.

Outputs
Some of the outputs from the regional projects as well as the
South African course are listed below.
• 96 people trained in 5 countries.
• Digital photo stories; newsletters; pamphlets; magazines;

opinion and commentary pieces; Posters.
• Trained media literacy trainers in 12 Southern African countries.

Outcomes
• Critical media consumers.
• Debate and dialogue around critical issues affecting citizens.
• Empowered citizens.
• Enhanced partnerships between training institutions and the

Gender and Media Diversity Centre (GMDC).
• Empowered trainers and project coordinators who are able

to implement the course in the region.

Next steps
• In 2009 GL will be rolling out the project in 7 new countries

as well as conducting training in the four countries outside
South Africa that participated in the regional pilot. The new
countries to be included in this phase are DRC, Lesotho,
Madagascar, Mozambique, Tanzania, Swaziland and Zambia

• GL will continue training new people under the general public
course in Johannesburg. This is part of efforts to enhance
citizen empowerment.

• As part of efforts to extend the course to new target groups
in South Africa and other provinces, GL in collaboration with
Stellenbosch University will conduct training with community
media in Cape Town. There are also plans to include high
school learners from Orange Farm in the course.

By Sikhonzile Ndlovu
Media Literacy Coordinator

Until two years ago, almost all GL’s media training focused on
media practitioners. Since then, we have started to focus more
on media consumers to empower them to demand better of their
media. Over the last two years, GL has successfully piloted the
media literacy course in South Africa as well as cascading it to
four countries in the SADC region. The target groups for this
course are any members of the public who are interested in being
media literate and school children.

Objectives
• To create a more active citizenry by encouraging a culture of

critical media consumption.
• To shift the power from producers of media to the consumers.
• Cascade the GL media literacy project to the region.
• Extend the course to new target groups.
• Train gender and media literacy trainers.
• Contribute to the growing body of knowledge on gender and

the media.
• Empower GEMSA networks to run their own projects.

Activities

Between 2008 and 2009, GL has successfully ran gender and
media literacy courses in five SADC countries including South
Africa. After successfully training 21 people during the
March 2008 Training of Trainers workshop, GL went on to
implement courses in Botswana, Mauritius, Namibia, South Africa
and Seychelles. GL successfully ran ten 2 hour modules in

Media literacy graduation ceremony, December 2008.

NO.

TRAINED

17

19

19

23

18

96

COUNTRY

Botswana

Mauritius

Namibia

South Africa

Seychelles

TOTAL

TARGET

General public

General public

High school

students

General public-

Sixteen Days of

Activism

General public

PARTNER

BOMWA-GEMSA

MWO GEMSA

Polytechnic of

Namibia

SAGEM

GEM Plus

SUMMARY OF MEDIA LITERACY COURSES 2008/2009

Media literacy
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What I have learned on the job
My learning and growth at GL have
come as a result of being thrown in
the deep end as an intern who later
joined the research department and
now as coordinator of the media

literacy project. I have had to learn to tap into the vast
knowledge, opportunities and resources that GL offers.  Before
I joined GL there was never a serious need for me to work
with web content; now I keep my patch of the website updated.
The training sessions that GL organises from time to time have
been empowering in every sense of the word. Financial
management has also been another area of growth for me.
And I will never forget the first words I heard when I
joined: “Skhoe you should never average percentages; only
source data”. What a long way my research skills have come!
- Sikhonzile Ndlovu.


