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Table 7.1: Summary of key data from the findings of the GMAS in Mozambique

KEY DATA MOZAMBIQUE CONSOLIDATED
% women % men % women % men

Most important source of news

Radio 29 42 51 51
Television 56 39 37 31
Newspapers 13 16 11 16
Internet 2 2 1 2

Who selects the news medium?

Self 41 48 49 55
Spouse/partner 18 16 14 12
Other family member 27 25 28 23
Fellow worker 4 2 2 2
Employer 5 3 2 2
Friend or neighbour 3 3 4 4
Proprietor of a public space 1 2 0 2

News preferences (genres)

Short news reports 34 45 55 53
In depth features 37 39 28 32
News that asks for feedback (e.g. Letters to the editor) 23 11 12 10
Opinion and Commentary 6 6 5 5

How women and men are represented and portrayed
New stories reflect the interests of both men and women equally.

Agree 48 66 40 43
Unsure 28 14 17 16
Disagree 24 20 42 41

How often are women used as sources in news stories?

Very often 9 5 18 21
Often 55 51 36 37
Seldom 34 41 42 39
Never 1 3 3 3

The news sometimes shows very sexual images of women. When you see something like this in the
news how do you respond?

I find these stories and images entertaining and/or interesting 5 13 4 12
I don’t really notice them 8 10 8 10
I feel uncomfortable when I see them 48 34 43 36
I feel they are insulting to women 37 33 42 34
They encourage me to buy the newspaper or watch the news 3 11 3 8

What audiences would like to see more of
If the ideas and views of women were reported more often, the news would be

More interesting 64 51 68 47
No different 33 43 22 36
Less interesting 26 6 10 18

The news would be more interesting if there were stories about women doing a wider range of things.

Agree 86 69 78 59
Unsure 12 16 10 19
Disagree 2 15 12 22
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EXECUTIVE SUMMARY
This section of the report presents the findings of the
Gender and Media Audience Study (GMAS) conducted
by Gender Links (GL) in partnership with Eduardo
Mondlane University (EMU). It is the first comprehensive
study of audience news consumption patterns and
preferences in Mozambique generally, as well as the
gender dimensions of these.

The findings are based on the responses of 86 women
and 87 men, a total sample of 173 from Maputo city and
Matola district. The theoretical framework for the research
and the methodology are described in detail in Chapter
One, the overview to this report.

Key findings

Table 7.1 provides a summary of the key data from
Mozambique and the consolidated (all thirteen countries)
findings of the GMAS. Key findings include:

Television is the main source of news for women and
radio for men: As in nine other countries in the region,
the majority of men (42%) in Mozambique chose
radio as their main source of news. However, the majority
of women (56%, compared to 39% men) cited TV as
their main source of news. This is in keeping with the
general trend in the study of higher proportions of women
than men citing TV as their main source of news (a
regional average of 37% women, compared to 31% men).
But the high proportion of women citing TV as their main
source of news is surprising, given the economic
circumstances in Mozambique. These figures should be
read against the fact that the interviews took place in two
urban and peri-urban centres (Maputo and Matola),
but are still interesting from a media marketing
perspective.

Newspapers are more popular among women in
Mozambique than in the region:  In a trend similar to
most of the other countries in the study, more men (16%)
than women (13%) cited newspapers as a main source
of news. But the figure for women is higher than the
regional average of 11% while that for men is the same
as the regional average.

Internet access is very low and an equal percentage of
women and men get their news from this medium:
Some 2% of women in Mozambique (a percentage higher
than the regional average of 1%) get their news from the
Internet. Similarly, only 2% (equal to the regional average)
of men cite the Internet as a main source of news. Although
these figures are low, they show that IT is taking root in
Mozambique, and it is heartening that women and men
seem to have equal access.

There is a strong correlation between levels of education
and the main source of news: Women and men with
primary level education constitute the highest proportion
of those who chose radio as their main source of news.

The Mozambican findings for television depart from the
consolidated findings which show that the highest
proportion of those who chose television as their main
source of news had tertiary-level education. The highest
percentage of female and male respondents who chose
television as their main source of news had secondary
education, followed by those with tertiary education. Of
those who chose newspapers as their main source of
news, most women had secondary while most men had
tertiary level education. The latter finding shows that
consumers do not have to be highly educated to take to
newspapers, if these are targeted at different market
niches.

Women in Mozambique prefer in-depth news: Unlike
the majority of countries in the study, where most women
showed a strong preference for short news reports, the
majority of Mozambican women (37%) said they prefer
in-depth features (second only to the 56% Mauritian
women who indicated a preference for this genre.)

But short news reports are popular amongst men:
Consistent with the overall findings, most men (45%)
interviewed prefer short news reports to any other news
genre, although a relatively high proportion (39%) said
they prefer in-depth features. The findings on in-depth
news for women and men are a good reflection on the
quality of journalism in Mozambique which has a strong
tradition of investigative reporting.

Interactive news is more popular among women in
Mozambique than in any other country in the study:
Mozambique has the highest percentage of women in
the study that chose news that asks for feedback as their
preferred genre. At 23% the number is almost twice that
of women who chose this genre in the consolidated
regional findings. This is an interesting finding and shows
that women want to participate in making the news and
importantly, in making their voices heard. In comparison,
only 11% men chose this as their favourite genre, roughly
consistent with the regional average.

Opinion and commentary are yet to take root: Although
at 6% the number of men and women who chose this
genre is higher than the regional average of 5% for both
women and men, there is clearly more work to be done
in popularising this genre.

Fewer women and men make independent choices about
what news medium to access: Mozambique and Tanzania
have the lowest percentage of women who make
independent choices about which news medium to
access, with Malawi as a close second. In contrast to the
overall findings, 41% women (compared to 49% women
in the regional average) and 49% men (compared to 55%
men in regional average) make their own decisions about
where they get their news from. As in the rest of the
region, the second most influential category in making
decisions on news consumption is “another family
member”, but for both women and men “spouse” ranked
a fairly high third.



There are mixed perceptions about women’s
representation in the news: In Mozambique, as in other
countries in this study, there were mixed perceptions on
whether the news reflects the interests of women and
men equally. Relatively high percentages of respondents
indicated that the news does reflect the concerns of
women and men equally. Mozambique has the lowest
ratio of respondents who felt “the news does not reflect
the concerns of women and men equally”; although 28%
women and 14% men were unsure about the statement.
High proportions of women (55%) and men (51%) said
that women and men are used as sources “often” (the
GMBS showed that women constitute 19% of news
sources in Mozambique.) This suggests that despite the
country’s progressive stance on gender issues, there is
still considerable work to be done on gender and media
literacy.

But strong perceptions about gender biases in portrayal:
Respondents in Mozambique had strong views on gender
bias in the portrayal of women and men in the news.
They said that women are most likely to feature in the
news in roles such as victims; model/beauty contestants;
health workers and home-makers while Mozambican
men appear most frequently in the news as politicians,
officials in government and the civil service; sportspersons;
and as business people.

And discomfort with the use of sexual images in the
news: In findings strikingly similar to the consolidated
findings, 48% women and 34% of men said they are
uncomfortable with sexual images of women being used
in news. Some 37% women and 33% men said they
found the use of sexual images of women in the news
“insulting”. Only 3% women and 11% men said they
found such images “entertaining.”

There is strong support for gender equality in
newsrooms:  Mozambique has the highest percentage
of men (80%) in the study stating that it is men who
mainly report the news. Women come second in the
study (79%), after Swaziland (82%). Although a high
proportion of women (40%) prefer news reported by
women, a higher percentage of both women (74%) and
men (73%) believe it is important to have equal numbers
of female and male journalists. This is an important
message to media decision-makers about the need for
gender policies in newsrooms, as well as gender training
for male and female journalists.

Women and men want to see more positive stories; and
women more stories about their concerns:  Mozambican
women and men would like to see more positive stories
in the news. Women also want more stories on women’s
rights/concerns/issues, information about reproductive
health and local/community news. Men want more
human interest stories, in-depth news and analysis and
information on accessing resources and services.

Women and men, but especially women, would find the
news more interesting if the ideas and views of women

were reported more often: Similar to findings in a majority
of the countries in the study, a high proportion of women
(64%) said the news would be more interesting if the
ideas and views of women were reported more often.
Some 51% of men in Mozambique hold a similar view;
slightly higher than in the overall findings (47%). But
43% men and 33% women said that the news would be
“no different” if the ideas and views of women were
reported more often, pointing to the need for greater
gender and media literacy.

Mozambique has the highest percentage of women
saying it’s not just about more women’s voices in the
media but about women in diverse roles:  86% women
and 69% men (compared to the regional average of 78%
and 59% respectively) believe that the news would be
more interesting if there were stories about women doing
a wider range of things. This is the highest proportion of
any woman in the study holding this view, with Tanzania
a close second.

About Mozambique

Located in south-eastern Africa, Mozambique shares
borders with Tanzania to the north; Malawi, Zambia, and
Zimbabwe to the west; and South Africa and Swaziland
to the south. Its population is estimated at 19. 4 million.
The country is roughly divided into three socio-economic
zones – the northern zone, the central zone and the
southern zone.

From the almost five-hundred years of Portuguese colonial
rule, Mozambique inherited the Portuguese language.
Adult literacy in Mozambique stands at about 39.6%.

Mozambique has enjoyed peace since the signing of the
Rome General Peace Agreement in 1992 ending the 16-
year civil war that raged on with the support of apartheid
South Africa after independence in 1975. The country
has experienced dramatic economic growth rates as a
result of a series of macroeconomic reforms launched in
1987 designed to stabilise the economy, combined with
donor assistance and with political stability since the first
multi-party elections held in 1994.

The Mozambican economy is based on agriculture.
Mineral resources such as coal, natural gas, titanium ore,
tantalite, graphite, iron ore and semi-precious stones are
some of the products that make up the economy of the
country.

Media context

The Constitution, the 1991 Press Law and the 1992 Rome
Peace Accords guarantee freedom of the media in
Mozambique. However, there are a number of restrictions
on these freedoms that relate to the duty of the media to
respect foreign policy, national defense, human dignity
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and the Constitution. Criminal libel has been used against
media outlets. The government also controls the largest
and most influential newspapers together with all public
broadcast media.

There is a lively independent press, but with limited reach
due to the low levels of literacy in the country. Reporters
continue to experience threats and intimidation, as well
as direct violence. As in most African countries, the media
in Mozambique is heavily concentrated in the national
capital, Maputo, and barely reaches into the countryside.

This concentration also limits the diversity of voices in
the media. Several regulatory and professional bodies
have been established in the country. These include the
Supreme Mass Media Council (CSCS), Media Institute of
Southern Africa (MISA) Mozambique, National Union of
Journalist and the Mozambican Association of Media
Owners.

MEDIA STATE PRIVATE

Television
TVM (Mozambique) �
TV Mira-mar �
STV �

Radio
Radio Mozambique �
Radio Capital �
Radio Terra Verde �
Radio Viva �
Radio SFM �
Radio Mira-Mar �
Radio Maria �
Radio Vos �
Radio RDP Africa �
Radio Encontro �
Radio Pax �
Namaacha Community Radio �
Moamba Community Radio �
Radio Muthiana �
Manhica Community Radio �
Xinavane Community Radio �
Xai-Xai Community Radio �
Gesson Community Radio �
Sussundenge Community Radio �
Mcequesse Community Radio �
Homoine Community Radio �
Radio Progrsso Maxixe �
Radio e Televisao Vilankulo �
Rabaue Community Radio & TV �
Namialo Community Radio & TV �
Watana Community Radio & TV �
Radio Vida �
Buzi Communiy Radio �
Radio Mutarara �
Radio Escola Moatize �
Nova Radio Paz �

Table 7.2: Media in Mozambique

MEDIA STATE PRIVATE

Radio Angonia �
Radio Licungo �
Sirt Radio & Television �
A Voz da Ciance Community �
Mocuba Community Radio �
Alto Molocue Community Radio �
Gurue Community Radio �
Milange Community Radio �
Morrubala Community Radio �

Newspapers
Correio da Manha �
Imparicial �
Expresso da Tarde �
Mediafax �
Vertical �
Ponto Zero �
Diario de Noticias �
Diario de Mocambique �
Diario de Economia e Negocios �
Exame �
O Campo �
Savana �
Zambeze �
Domingo �
Demos �
Embondeiro �
Sanana �
Amanhecer �
Tempo �
Mais �
Wamphula Fax �
Lurio �
Eshario �
O Autarca �
Faisca �
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Gender and media in Mozambique

The GMBS, focusing on news consumers and how they
interact with the news from a gender perspective found
that women constituted 15% of news sources in
Mozambique, lower than the regional average of 17%
and the global 18%. In Mozambique, women constituted
a notable 31% of MPs at the time of the study (36% now)
yet in the study women accounted for only 10% of the
politicians accessed as news sources. The ratio of male
to female journalists in Mozambique revealed a shocking
gap, with only 3% female journalists in the print media.

The preliminary desk top research for the GMBS showed
that there is little formal audience research carried out
by the media in Mozambique. Editorial decisions are
guided by audience feedback received in letters and talk
back shows; as well as by the “gut” feel of those involved
in marketing and news production. This makes the GMAS
not only the first study on gender responses and
preferences with regard to news, but also the most
comprehensive study to date that the authors are aware
of on audience responses and preferences to news
generally.

The GMAS is a follow-up to the GMBS, focusing on news
consumers and how they interact with the news from a
gender perspective. The theoretical framework and
methodology for the study are described in Chapter One,
which provides an overview to the research.

Locations

The salient features of the three locations are as follows:

Maputo and Matola: Maputo is the sprawling capital of
Mozambique with a population of about two million
people. In 1898 central authority for the country was
transferred from Mozambique Island to Lourenço Marques,
now Maputo, and the city quickly became established
as the trade and industry centre and as a port to serve
the gold fields of South Africa. Matola is an adjoining
port to the city. Maputo City contributes 35% to national
GDP. The percentage of the population that can write
and read is higher in Maputo City (85%) than anywhere
else in the country, where the national average illiteracy
is around 60%. Maputo hosts the Central Government,
the Parliament and the Supreme Court as well as the
major media houses and the largest and oldest public
university.
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Demographic information

In Mozambique, the research was to include interviews
with 90 women and 90 men in three locations and
interviewees were to be represented across three age
groups (20-35; 36-50 and 50+). In addition, people were
to be represented across three education levels (primary;
secondary and tertiary). However, it was difficult to find
three locations that provided respondents fitting into the
sex, age and educational classifications used in the
research. For example, it was difficult to find respondents
with tertiary level of education, particularly within the
age of +50. It was even more difficult to find female
respondents in this category.

The majority of the Mozambicans live below poverty line
and more than half of its population is illiterate.  The
population comprises mainly of the youth and the life
expectancy is below 40. As a result, only two areas were
used: Maputo city and Matola. The selection of the areas
was based on the need to reach the largest area possible,
attempting to get to the urban and suburban areas and
the diversified social stratum of the population in both
locations. Efforts were also made to keep the balance
between female and male respondents within the three
age groups in each area.

Six areas were selected: Maxaquene, Sommerchield,
Hulene, Polana, Coop and Xipamanine and four in Matola
district: Liberdade, Machava, Matola city and Matola
700. Of the targeted 90 men and 90 women, the team
interviewed 87 women and 86 males (a total of 173).

Figure 7.1 illustrates the distribution of the 87 women
and 86 men interviewed across age and sex variables.

Figure 7.2 illustrates the numbers of respondents by
education level.

Country Sites  Women  Men

Maputo city Maxaquene
Sommerchield
Hulene
Polana
Coop
Xipamanine

Matola Liberdade
Machaya
Matola city
Matola 700

Total 86 87

Table 7.3: Research sites in Mozambique

Figure 7.1: Respondents by age and
sex in Mozambique
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Figure 7.2: Respondents by
education and sex in Mozambique
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FINDINGS
Media Availability and Use

Main source of news

Radio: Radio is the main source of news for men (42%)
while it is the second most important source of news for
women (29%). For women, the reason for choosing radio
is that they “can do other things at the same time” while
for men it is because they “can get up to the
minute/breaking news”. The preference for radio may be
due to the fact that most of the population in Mozambique
is illiterate and radio makes more use of local languages.

Television: Television is the main source of news for
women (56%) followed by radio. The gap between women
who identified television as their main source of news
and those who selected radio is quite big. Television is
popular among women because “they can do other things
at the same time”. This was also the reason given by men
that selected this medium.

Newspapers: More women in Mozambique (13%,
compared to the regional average of 11%) chose
newspapers as their main source of news compared to
any other country in the region. Some 16% men cited
this as their main source of news; the same as in the rest
of the region. Men and women gave two main reasons
for this choice: “Habit/always done it this way” and “can
access it when it is convenient”.

The Internet: Only 2% women and men identified the
Internet as their main source of news. As elsewhere in
the region, the need to create access to, and training in
the use of ICTs is critical in Mozambique. It is heartening
however that women and men seem to be moving equally
on this front.

Education: Further analysis by education levels shows
some important correlations between levels of education
and medium preference. Women and men with primary
education constituted the highest proportion of those
who use radio as their main source of news. More women
than men with primary education chose television as
their main source of news while none with this level of
education chose the Internet as a main source of news.
The majority of men and women who chose television
and newspapers had secondary education while it is men
with secondary and tertiary education and women with
secondary education that selected the Internet.

60%
50%
40%
30%
20%
10%
0%

Female
Male

TV/news
programmes

Radio news/
current affairs
programmes

Newspapers Internet news
sites

Figure 7.3: Main source of news
for women and Men in Mozambique
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Figure 7.5: Main source of news by sex and
education level for men in Mozambique

Figure 7.4: Main source of news by
sex and education level for

women in Mozambique
35%
30%
25%
20%
15%
10%
5%
0%

TV/news
programmes

Radio news/
current affairs
programmes

Newspapers Internet news
sites

Primary
Secondary
Tertiary



Media selection and acquisition

The number of women and men who make independent
choices about which medium to access in Mozambique
is lower than the regional finding. The figures are 41%
for women (compared to 49% in the consolidated findings)
and 48% for men (compared to 55% in the consolidated
finding). However, the figure for women challenges
conventional wisdom that women do not select their
own news medium but consume news from a medium
selected by a spouse or partner. As in the overall findings,
the second highest category of those seen to influence
a decision on which medium is accessed is other family
member, not including a spouse or partner. Some 27%
women and 25% men cited other family member as
influencing the news medium selected, while 18% women
and 16% men consume news from a medium selected
by a spouse/partner. The latter is relatively high compared
to the regional averages.

News genres

Unlike other countries in the region, more men than
women (45% compared to 34%) said they preferred short
news with 37% women (and 39% men) saying that they
prefer in-depth news. Consistent with findings in many
other countries though, more women (23%) than men
(11%) prefer news that asks for feedback such as letters
to the editor. The number is highest in the study and
almost twice that of men in Mozambique. This underscores
the fact that women in Mozambique are active news
consumers, a trend that should be encouraged.  An equal
proportion of women and men (6%) cited opinion and
commentary as their favourite news source; slightly higher
than the regional average of 5% for women and men.

Topics

Respondents were provided with a list of news topics
and asked to choose the three topics that were of most
interest to them. Figure 7.8 and figure 7.9 illustrate the
topics chosen by the highest percentage of women and
men as their first, second and third choice.

As elsewhere in the region, political stories featured
highly for men, although unlike the rest of the region it
is interesting that sports did not feature at all in these
choices. Women and men ranked social, education issues
and HIV/AIDS highly. In addition, women wanted more
information on “stories about women’s lives”.
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Figure 7.6: Who selects the news
medium in Mozambique?
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Figure 7.7: Preferred news genre by
sex in Mozambique

Figure 7.8: Preferred news topics for women
in Mozambique
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Figure 7.9: Preferred news topics
for men in Mozambique
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Representation and portrayal

Does the news reflect the concerns of women and men
equally?

Contrary to findings in most other countries in the region,
most women (48%) and men (66%) said they believe
that the news does reflect the concerns of women and
men equally. Only 24% women and 20% men believe
that the news does not reflect the concerns of women
and men equally. The other respondents remained unsure.
The finding may reflect the general perception of greater
equality between women and men, as a result of the
government according this issue high prominence, even
though there are still major gender gaps in reality in the
political, economic, social and economic spheres.

Women as sources of news

On the interlinked question of how often women are
used as sources in news stories, a relatively high proportion
of women (55%) and men (51%) agreed that women are
“often” used as sources of news, while 34% women and
41% men also said that they are “seldom” used as sources
of news.

What the GMBS showed

The GMBS showed that women in Mozambique only
constitute 15% of news sources. This is lower than the
regional average of 17% and global average of 18%. The
fact that audiences are not well aware of this discrepancy
suggests that many have probably not stopped to think
about how the news is constituted, and may also be
confused by the use of technical terms likes “sources”.
This underscores the importance of greater gender and
media literacy.

How are women and men represented in the news?

Respondents were asked in what roles women and men
are most frequently portrayed in the news. A list of
categories was given to each respondent and they
identified the regularity with which they see women and
men in particular roles. As illustrated in figure 7.13
for women, both male and female respondents
highlighted the roles of model/beauty contestant;
health worker; homemaker and citizen/member of the
public.

Figure 7.10: Does the news reflect the
concerns of women and men equally

in Mozambique?
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Figure 7.11: How often are women accessed
as sources for news in Mozambique?

Figure 7.12: GMBS news sources
by sex in Mozambique
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Figure 7.13: Perceptions of roles of
 women in the news in Mozambique
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As illustrated in figure 7.14 for the majority of women
and men believed that men are most likely to be
represented as politician; civil servant; business person;
criminal or sports person. These perceptions mirror the
reality of the GMBS that analysed editorial content.

Sexual images

In findings that again are strikingly similar to the
consolidated findings, 48% women and 34% of men
(compared to 43% women and 36% men in the regional
finding) said they are uncomfortable with sexual images
of women being used in news. Some 37% women and
33% men said they found the use of sexual images of
women in the news “insulting” (compared to 42% women
and 34% men in the overall study). Only 3% women
and 11% men said that such images encouraged them
to want to go out and buy newspapers (compared to 3%
women and 8% men in the regional findings).

The answers from all age groups and both sexes show
clearly how issues related to sex are still considered taboo
in the Mozambican society. Although the society is
experiencing some changes in its values (mainly in the
urban areas), the issue of sex is still confined to the
intimacy of private life, and can only be tolerated when
sexual issues are dealt with discretely by old people or
those considered having some authority in the society.

Figure 7.15: Responses to sexual
images in Mozambique
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Figure 7.14: Perceptions of men’s roles
in the news in Mozambique
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Media practitioners

Table 7.4 contains a summary of the responses to a set
of statements about media practitioners. Women and
men in the sample believed strongly that it is mostly men
who report the news. Although a large proportion of
women (40%) prefer news reported by women, a majority
of women (74%) and men (73%) agreed that there should
be gender balance in newsrooms.

Audience preferences

Types of news

Respondents were asked, in the form of open-ended
questions, what they would like to see more of and less
of in the news. The answers were then grouped.

More positive stories

Women and men, but especially men, want to see, hear
and read more positive stories. In addition, women would
like more news stories on women’s rights/issues/concerns
and those with information about reproductive health;
while men want more in-depth features and human
interest news.

Less sexual images and violence

When asked what they would like to see and hear less
of in the news, women and men had similar concerns.
They both cited sexual images, violence and bad news
as issues they would like to see, read and hear less of in
the news. In addition, both women and men, but
especially women, would like less news on war. Men
particularly wanted less bad news.

Figure 7.16: Top three types of news
preferred by women in Mozambique
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Statements Agree Unsure Disagree
F M F M F M

I think that is is mostly men
who report the news. 80 79 14 10 6 10
I prefer news stories
reported by men. 23 27 37 43 40 30
I prefer news stories
reported to women. 40 22 35 41 25 37
I think that women report
different kinds of news
stories to men. 36 34 35 24 29 42
I think that there should be
equal numbers of male and
female reporters. 74 73 16 16 9 10

Table 7.4: Perceptions of media
practitioners in Mozambique

Figure 7.17: Top three types of news
 preferred by men in Mozambique
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Figure 7.18:Top three types of news that
women and men want to see less of in

Mozambique



More women’s voices

Most women (64%) and men (51%) agree that the news
would be more interesting if the views of women were
reported more often. A relatively low percentage of
women (2%) and men (43%) felt the news would be less
interesting if the ideas of women were reported more
often.

Diversity

A resounding 86% of women and 69% of men (compared
to 78% women and 59% men in the consolidated findings)
said the news would be more interesting if it carried
stories of women in a greater diversity of roles. Only
15% of men say the news would be “less interesting” if
women were represented in a variety of roles in the
media.

Respondents were asked to identify the ways in which
women and men should be represented more in the
news. The responses to the questions were open ended.
Respondents provided answers that were subsequently
analysed and grouped together.

New roles for women

Women and men identified four of the same roles they
would like to see women represented in more often:
professional roles, leadership roles, in public life and as
scientists. Men also want to see women represented as
business persons and women mentioned wanting to see
more women as sports persons.
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Less Interesting
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Figure 7.19: Would the news be more
interesting if the veiws of women were
reported more often in Mozambique?

Figure 7.20: Would the news be more interesting
if there were stories of women doing a

wider range of activites in Mozambique?
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Figure 7.21: How do women want to see
women in the news in Mozambique?
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Figure 7.22: How do men want to see
women in the news in Mozambique?
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New roles for men

Women and men concurred that they would like to see
more men in the roles of parents, caregivers, homemakers,
and in non-traditional roles. Some women also felt that
men are already represented in a diversity of roles in the
media and there is no need to represent them in any
other way.

Conclusions and recommendations

The findings of this study, which reflect distinct gender
patterns in news consumption and preferences, have
important implications for media policy makers, decision-
makers and practitioners, as well as for gender and media
activists and citizens who consume the news. These are
summarised in the final chapter of this report that charts
the way forward.
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Figure 7.23: How do women want to
see men in the news in Mozambique?
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Figure 7.24: How do men want to
see men in the news in Mozambique?
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