
Chapter nine: Seychelles

Women in Seychelles play a visible role in public life.
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Table 9.1: Summary of key data from the findings of the GMAS in Seychelles

KEY DATA Seychelles CONSOLIDATED
% women % men % women % men

Most important source of news

Radio 25 20 51 51
Television 67 75 37 31
Newspapers 7 5 11 16
Internet 1 0 1 2

Who selects the news medium?

Self 30 35 49 55
Spouse/partner 9 8 14 12
Other family member 22 26 28 23
Fellow worker 3 4 2 2
Employer 9 5 2 2
Friend or neighbour 2 3 4 4
Proprietor of a public space 0 1 0 2

News preferences (genres)

Short news reports 51 65 55 53
In depth features 36 22 28 32
News that asks for feedback (e.g. Letters to the editor) 1 5 12 10
Opinion and Commentary 11 8 5 5

How women and men are represented and portrayed
New stories reflect the interests of both men and women equally.

Agree 60 64 40 43
Unsure 15 10 17 16
Disagree 25 26 42 41

How often are women used as sources in news stories?

Very often 38 37 18 21
Often 47 45 36 37
Seldom 16 14 42 39
Never 0 3 3 3

The news sometimes shows very sexual images of women. When you see something like this in the
news how do you respond?

I find these stories and images entertaining and/or interesting 11 15 4 12
I don’t really notice them 12 18 8 10
I feel uncomfortable when I see them 44 38 43 36
I feel they are insulting to women 33 26 42 34
They encourage me to buy the newspaper or watch the news 0 3 3 8

What audiences would like to see more of
If the ideas and views of women were reported more often, the news would be

More interesting 68 45 68 47
No different 26 52 22 36
Less interesting 6 3 10 18

The news would be more interesting if there were stories about women doing a wider range of things.

Agree 80 65 78 59
Unsure 4 19 10 19
Disagree 16 16 12 22
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EXECUTIVE SUMMARY
This section of the report presents the findings of the
Seychelles Gender and Media Audience Study (GMAS)
conducted by Gender Links (GL) in partnership with the
social development division of the Ministry of Social
Affairs and Employment and GemPLus, the national
affiliate of the Gender and Media Southern Africa (GEMSA)
network. It is the first comprehensive study of the gendered
dimensions of audience news consumption and
preferences in Seychelles.

The findings are based on the responses of 89 women
and 92 men (a total sample of 181) from the North, South
and Victoria (central) regions of Mahe across different
age, education and racial groups. The theoretical
framework and methodology for the research is described
in Chapter One, the overview to this report.

Key findings

Table 9.1 provides a summary of the key data from
Seychelles and the regional findings of GMAS. These may
be summarised as follows:

Television is by far the most important source of news,
especially for men: In a pattern similar to countries
Namibia, South Africa and Zimbabwe, women (67%)
and men (75%) cited television (rather than radio)
as their main source of news. This is by far the
highest proportion of any of the countries in which
respondents cited TV as their main source of news, and
probably reflects the relative affluence of the island.
Unlike the other countries, more men than women said
that they get their news from television. Radio is the
second most important source of news (25% women and
20% men). Central statistical findings (2004) show little
difference in people’s access to radio (92%) and television
(88%).

There is a gender gap in newspaper readership: Contrary
to findings in most countries, but consistent with the
findings in Namibia, more women (7%) than men (5%)
rely on newspapers as their main source of news.
Seychelles is considered a matriarchy, and women have
had wide access to education and participation in various
levels of public life. There is little difference between the
educational levels of women and men in this tropical
archipelago. This finding underscores the potential growth
markets for newspapers among women readers in the
region generally.

Internet access is low:  Similar to the findings in the
region, the Internet is not a main source of news with
low numbers of respondents citing this medium. However,
as in Mauritius, a higher proportion of women (1%,
compared to no men) cited the Internet as a main source
of news. This may be due to the large numbers of women
in formal employment in sectors where access to
computers and the Internet is available.

There is no strong correlation between levels of education
and the main source of news:  Unlike in many of the
other countries in this study, there is little correlation
between education level and the choice for main source
of news. As levels of literacy are generally high across
the board, there is considerable cross over on who gets
their news from where.

Women and men prefer short news reports to any other
news genre, but more women than elsewhere cited in-
depth news as a second choice: Consistent with the
overall findings, most women (51%) and men (65%)
prefer short news reports to any other news genre. In
Seychelles however, more women (36%) preferred in-
depth news compared to the regional findings (28%
women) while less men in Seychelles (22%) compared
to the region (32%) chose in-depth news.

Unlike elsewhere, interactive news is not very popular
in Seychelles:  A low proportion of both women (1%)
and men (5%) cited news that asks for feedback like
letters to the editor and talk shows as their favourite genre,
compared to the regional findings of  12% women and
10% men. The low proportion of women who cited this
as their favourite genre is surprising given the high levels
of literacy and of women’s involvement in public life on
the island. It may reflect the fact that such forms of news
are still relatively under-developed in the island’s small
media sector.

But, opinion and commentary is higher than the regional
finding: Unlike in other countries, opinion and
commentary is not viewed as distant by ordinary citizens
with 11% women and 8% men citing this as their favourite
news genre compared to 5% (in both cases) women and
men in the region. This is the highest finding for this
category in the study, and probably reflects the high levels
of literacy on the island.

Seychellois exercise less choice over news medium that
elsewhere in the region: A lower percentage of women
respondents in Seychelles (30% compared to 49% in the
regional findings) and men (35% compared to 55% in
the regional findings) said they make their own decisions
about where they get the news from. Other family
members exercise greater influence in Seychelles than
elsewhere, possibly reflecting the fact that there are often
a wide variety of family members (immediate and
extended) in each family dwelling.

There are mixed perceptions about women’s repre-
sentation in the news: While slightly more women (60%)
and men (64%) than in the consolidated findings (40%
women and 43% men) believed that news does reflect
the interests of women and men equally, there were
mixed perceptions of this issue as well as the related
question of whether or not women are accessed “often”
or “seldom” as news sources. The GMBS showed that
women constitute 21% of news sources in Seychelles.
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Varying perceptions on women’s representation in the
news highlight the need to step up gender and media
literacy campaigns.

But strong perceptions about gender biases in portrayal:
Respondents in Seychelles had clear views on gender
bias in the portrayal of women and men in the news.
Reflecting the findings of the GMBS, they said that women
are most likely to feature in the news in roles such as
victims; model/beauty contestants; health workers and
home-makers while Seychellois men appear most
frequently in the news as officials in government and the
civil service; politicians, sportspersons; and members of
the police and military forces.

And especially strong views on the use of images that
portray women as mere sex objects: As in all the other
countries, high proportions of both women and men, but
especially women, found sexual images of women in the
news “uncomfortable” and “insulting”.

There are mixed views about whether the sex of the
journalists makes a difference to their reporting, but
strong support for gender equality in newsrooms: While
more Seychellois men (57%) than women (55%) believe
that female journalists report on different news stories to
their male counterparts, a high proportion of both women
and men (77% for both) believe it is important to have
equal numbers of female and male journalists. This is an
important message to media decision-makers about the

need for gender policies in newsrooms as well as gender
training for male and female journalists.

Women and men want to see more positive stories; and
women more stories local and community news: Women
and men in Seychelles would like to see more positive
stories in the news. In addition, both women and men
respondents in this study want more local and community
news, as well as human interest stories.

Women and men, but especially women, would find the
news more interesting if the ideas and views of women
were reported more often: A high proportion of women
(68%) compared to men (45%) said that the news would
be more interesting if the ideas and views of women
were reported more often. Some 52% of the men
compared to 26% of the women said there would be no
difference.

It’s not just about more women’s voices but also about
women in diverse roles: The vast majority of women
(80%) and the majority of men (65%) agreed that the
news would be more interesting if there were stories
about women doing a wider range of things. While the
majority of the respondents said they want to see men
depicted in “no other way” than how they are currently
seen in the news, women and men also want to see men
in non-traditional roles as parents, care-givers and home-
makers.

Looking to the future in Seychelles.



About Seychelles

Seychelles is a tropical archipelago consisting of 115
islands scattered in the south western Indian Ocean,
northeast of Madagascar. It is more than 1500 kilometres
from the eastern coast of Africa, and has a population of
81,177 people (2002 census). The majority of the
population lives on the islands of Mahe, Praslin and La
Digue. Seychelles’ culture is a mixture of French and
African (Creole) influences. Creole is the native language
of 94% of the people, but English and French are
commonly used. English is the language used by
government and commerce.

About 88% of the adult population is literate and Roman
Catholicism is the major religion. In 1993, the country
became a multi-party state with three different political
parties and it adopted a new Constitution. The main
economic activities in the country are tourism, marine
fishing, agriculture and small-scale manufacturing. Tourism
is the main foreign exchange earner and employs some
30% of the work force. Thanks to major developments
in housing, health services and education, Seychelles
ranks 36th on the United Nations Human Development
Index.

Media context

The print media is the oldest medium. The first newspaper,
Le Impartial appeared in 1877, followed by Le Reveil in
1899; both hand written. In the 19th century, a variety
of daily, weekly and monthly newspapers began, and in
1935, Seychelles passed laws regulating the printing and
publishing of newspapers. The first laws dealt with sedition,
libel and defamation. Political weeklies began in the
1980s and 1990s.

Radio broadcasting dates back to 1945. The only radio
station today is the Seychelles Broadcasting Corporation
(SBC), which is state-owned, and it is two frequencies:
FM and AM. In 1980 television broadcasting merged
with radio into the current SBC. In 1986, 98% of the
population gained access to television programmes with
the advent of evening broadcast seven days a week. A
private French channel, TV5, began in 2004, and people
also can subscribe to cable TV.

Comprehensive research on the media is virtually non-
existent, both for the print and electronic media. The SBC
has conducted four marketing surveys to understand the
listening and watching patterns of its audiences. The
findings were not disaggregated by sex. The GMAS is the
first of its kind in Seychelles, seeking women’s and men’s
views in both the print and electronic media.

There is no school for media studies in the country.

Gender and media in Seychelles

Similar to other countries in the region, the media in
Seychelles demonstrates gender bias in both the
representation and portrayal of women, and there is a
general lack of gender sensitisation of the Seychelles
media. There have been improvements in the gender
balance within newsrooms, with more women journalists
and presenters. But there are still significant gaps at
management level, which is still largely dominated by
men. Seychelles is considered to be a matriarchal society,
with women quite active in politics and public life, but
the media does not reflect this reality.

The Gender and Media Baseline Study (GMBS) found
that women constitute 21% of the news sources.
Women’s voices were almost completely absent in the
areas of mining and agriculture and in stories on war/
conflict/disaster and low in the categories of politics,
economic and sports.

Gender sensitisation of the media and further research
are among the aims of the GEM Plus Association which
is the local chapter of the Southern Africa Gender and
Media (GEMSA) Network.
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CONTEXT Table 9.2: Media in Seychelles

MEDIA STATE PRIVATE

Television

Seychelles Broadcasting
Corporration (SBC)
TV 5

Radio

Seychelles Broadcasting
Corporation

Newspapers

Seychelles Nation
The Peolpe
Regar
The Nouveau Seychelles Weekly
L’Echo Des LIes
Isola Bella
Public Eye

�

�

�

�

�

�

�
�
�

�
�



The GMAS is a follow-up to the GMBS, focusing on news
consumers and how they interact with the news from a
gender perspective. The theoretical framework and
methodology for the study are described in Chapter One,
which provides the overview to the research. The
preliminary desktop research for this study showed that
there is little formal audience research carried out by the
media in Seychelles. SBC has done four audience surveys,
two that focused on young people, to understand the
listening and watching patterns of its audiences. Editorial
decisions however, are largely guided by audience
feedback received in letters and talk back shows. This
makes the GMAS the first study on gender responses and
preferences with regard to news, and also the most
comprehensive study to date that the authors are aware
of on audience responses and preferences to news
generally.

Locations

The salient features of the three locations (see map below)
are as follows:

The North region: The north region comprises the electoral
districts of Anse Etoile, Beau Vallon, Bel Ombre and
Glacis. It has a population of 14,403 people scattered
over a land area of 26, 3 square kilometers. This region
is the centre of tourism development, and is the most
affluent region according to the 2002 census. More than
74% of the working population in the region is involved
in private business. In terms of communication and
technology, the north region is at the forefront of
technological development, and it has a large number
of inhabitants with tertiary education compared to the
other regions.

Victoria: This is the capital of Seychelles and is located
on the north east coast of Mahe. It has a population of
25,837 people. As the administrative capital, it hosts
most of the government offices, banks and companies,
and most services are centralised here. Civil servants
comprise more than 60% of the capital’s population.

The South region: This region consists of Anse Royale,
Baie Lazare and Takamaka districts, with a population of
9234 people. According to the 2002 census, this region
has a large population of farmers, and it produces more
than 70% of the local fruits and vegetables in the country.
This region has a high percentage of people (65%) who
have been educated only up to secondary level.

Demographic information

The study, which targeted 90 women and 90 men,
included interviews with 89 women and 92 men in for
a total number of 181 respondents.

Figure 9.1 illustrates the different age groups (20-35; 36-
50 and 50+) in the study.

The graph below illustrates the number of respondents
by education levels (primary; secondary and tertiary).
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THE GMAS

Tomorrow’s news audience.

Table 9.3: Research sites in Seychelles

Country Sites  women  men

Seychells Northern Region
Victoria
Southern Region

Total 89 92

Figure 9.2: Respondents by
education and sex in Seychelles

20%
15%
10%
5%
0%

Female
Male

Primary TertiarySecondary

Figure 9.1:Respondents by age and
sex in Seychelles

45%
40%
35%
30%
25%
20%
15%
10%
  5%
0%

Female
Male

20-35 50+36-50



Media availability and use

Main source of news

Television: In contrast to nine other countries in the study,
the research found that in Seychelles, the main source
of news for most women (67%) and men (75%) is
television. This proportion is the highest in the region,
and considerably higher than the regional average of
37% women and 31% men. Seychelles also differs from
the regional trend in that more men than women cited
TV as their main source of news. Elsewhere, this seems
to be largely due to the fact that women are more likely
to be at home at prime time news. However, in a
conglomeration of small islands like Seychelles, with
relatively high levels of affluence, one is never too far
away from a TV.

For women and men the primary reason for choosing
television is that “they like to see what is going on”.
Some men added that they choose to get their news
from television because of “habit/always done it this
way”.

Radio: Chosen by 25% women and 20% men, radio
emerged as the second most important source of news.
For women and men, one of the primary reasons for
choosing radio is that “they can do other things at the
same time”. Women who chose radio also said that “it
is the only medium” available to them.

Newspapers: While more women (7%) than men (5%)
cited newspaper as their main source of news, the choice
of this medium was low in comparison to the regional
findings of 11% women and 16% men who chose
newspapers. This is probably due to the fact that as a
result of the small population, there is little variety in the
print media, and many of the publications are weekly.
Women cited the fact that “they can access it when
convenient” as the primary reason for choosing
newspapers. For men, the primary reason for choosing
newspapers was “they like to see what is going on”
perhaps a reflection of the in-depth nature of news content
in newspapers along with the total packaging of news in
this medium.

Internet: None of the men respondents and only 1%
women respondents said they get their news from the
Internet. The women who chose the Internet cited their
primary reason for choosing it as the fact that they can
“get up to the minute/breaking news”. The majorities of
women in Seychelles work and are likely to be able to
access the Internet at work.
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FINDINGS

80%
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Male

TV news
programmes

Radio news/
current affairs
programmes

Newspapers Internet news
sites

Figure 9.3: Main source of news
for women and Men in Seychelles

Seychelles Foreign Minister Patrick Pillay and his son.



Education: Further analysis by education showed little
correlation between education level and the main source
of news in Seychelles, which was very different from
other countries in the study. For example, more women
(11%) with secondary rather than primary education (9%)
chose radio as their main source of news, while men and
women across all educational levels chose television.
Women (5%) and men (4%) with tertiary education
constitute the majority of the small numbers that chose
newspapers as their most important source of news.

Media selection and acquisition

Most women and men in Seychelles make their own
selections of news medium, but this proportion is lower
than in the rest of the region. Some 30% women and
35% men said they select their own news. The second
highest category is “other family member” which does
not include spouse or partner, while that for spouse or
partner at 9% for women and 8% for men is lower than
the regional figures of 14% and 12% respectively. A high
proportion of couples in Seychelles are not married and
households often consist of a variety of family members.

News genres

Most men (65%) and women (51%) prefer short news
reports to any other genre. But more women in Seychelles
(36%) chose in-depth features/documentaries compared
to 28% women in the regional findings. This is a reflection
of the high literacy and educational levels among women
in the country. More women (11%) and men (8%) in
Seychelles showed a high interest in opinion and
commentary compared to the regional findings of 5%
women and 5% men.  Interesting, in Seychelles, a very
low proportion of the sample of women and men are
interested in news that asks for feedback such as letters
to the editor. This is probably due to the fact that as the
media is quite small and under developed these forms
of news are also not well developed. It also poses a
challenge to media managers to interact more with their
audiences.
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Figure 9.5: Main source of news by
education level for men in Seychelles
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Figure 9.7: Preferred news genre by
sex in Seychelles

Figure 9.6: Who selects the news
medium in Seychelles?
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Figure 9.4: Main source of news by
sex and education level
for women in Seychelles

25%
20%
15%
10%
5%
0%

TV news
programmes

Radio news/
current affairs
programmes

Newspapers Internet news
sites

Primary
Secondary
Tertiary



Topics

Respondents received a list of news topics and were
asked to choose the three topics of most interest to them.
Figures 9.8 and 9.9 reflect topics chosen by the highest
percentage of women and men as their first, second and
third choices..

Different tastes

Most of the men in the sample chose sports as news topic
they are most interested in, followed by politics. Women
chose stories about women’s lives, followed by education
and social issues, and stories about ordinary people or
everyday events.

Male bias

The GMBS showed a heavy bias in news coverage in the
region towards political, economic and sports reporting,
with much more limited coverage of the kinds of issues
that are of concern to women, such as education, social
issues and stories about ordinary people.

Representation and portrayal

Does the news reflect the concerns of women and men
equally?

Most women (60%) and men (64%) in the sample believe
that the news does reflect the concerns of women and
men equally. Only 25% women and 26% men believe
that the news does not reflect the concerns of women
and men equally. The other respondents remained unsure.

Figure 9.9: Preferred news topics
  for men in Seychelles
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gender issues
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Figure 9.10: Does the news reflect the
concerns of women and men equally

in Seychelles?
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Figure 9.8: Preferred news topics for women
in Seychelles
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Women as sources of news

As illustrated in Figure 9.11, women and men expressed
mixed perceptions about whether or not women are used
as sources “very often”, “often”, “seldom” or “never” in
the news in Seychelles. However, a high proportion of
women 47% and men 45% believed that women are
“often” used as sources (higher than the regional average
of 36% women and 37% men).

What the GMBS showed

The GMBS in Seychelles found that women constitute
only 21% of news sources which is 4% higher than the
regional figure of 17%; and 3% higher than the global
figure of 18%. The varying perceptions among audiences
point to the need for greater gender and media literacy
awareness in Seychelles.

Respondents were given a list of categories and asked to
identify the regularity with which they see women and
men in particular roles in the news.

How are women represented in the news?

Most women and men in the sample said women are in
the news most often in the roles of victims; health workers;
models/beauty contestants; home-makers; sports persons
and as citizens/members of the public or community.
The GMBS in Seychelles, which monitored actual editorial
content, found that women predominate in the news as
home-makers, beauty contestants, entertainers and sport
persons.

Balance is the name of the game

Explaining their views, women said news stories show
both sides of the stories. But some expressed concern
that there is a gender bias towards men because men
are being neglected and when they do appear in the
news, most often this is in stories about crime. The
following is a summary of comments made by women
in Seychelles in response to the question of whether the
news reflects the concerns of women and men equally:

• “News stories show both sides of the stories.”
• “They are both equal.”
• “More views for men are reflected in the news than

women.”
• “It’s important to know both points of views.”
• “Some news is more concern with the opinion 

of women rather than men.”
• “Both men/women are shown in the news.”
• “Most of the time there is a criminal aspect which 

involves mainly men.”

Men in the sample attribute the equal coverage of
women’s concerns in the news to the fact that women
are equal to men, but some men also said that the news
is more tilted towards women and news on men is less.
These are some of the comments they made:

• “Women are equal to men.”
• “It’s important to know what’s going on, on both 

sides.”
• “There are lots of new developments going and 

both are concern.”
• “There’s only programmes for women to better 

improve their lives, but there’s no programme for 
men. No gender equality.”

• “It’s a balanced coverage.”
• “Women are more portrayed than men.”
• “Programmes are well balanced.”
• “There should be no partiality. News on men is 

less than that of women.”
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Figure 9.12: GMBS news sources
by sex in Seychelles
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Figure 9.11: How often are women
accessed as sources for news in Seychelles

Figure 9.13: Perceptions of roles of
women in the news in Seychelles
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How are men represented in the news?

Most women and men in the sample said that men appear
in the news most often in the roles of politicians, civil
servants, government officials, business and sports persons,
and as members of the police and military. The GMBS
in Seychelles found that men predominate in the news
as politicians, sports persons and as entertainers.

Sexual images

In responses similar to those in all the other countries in
the study, 44% women and 38% men said they find
sexual images of women in the news “uncomfortable”
while 33% women and 26% men said they find such
images “insulting”. Only 3% men and no women said
that such images “encourage me to buy the newspaper
or watch the news”. This is at odds with the argument
frequently put forward by media decision-makers that
such images are critical to their bottom line.

Spare the children?

Explaining their responses, many women spoke about
the effect these images have on children and that such
images portray women as sexual objects.

• “Women are seen as sexual objects and this tends
to lower women.”

• “It’s not nice to see these things on women.”
• “I feel shy to watch these images in front of my

family, because they think that I will imitate these
things.”

• “It’s not nice because some issues apply to both
sexes, so they should not show pictures of women
only.”

• “It’s not nice. I feel angry.”
• “You are trying to educate your child, but the media

is not playing it’s role.”
• “I feel hurt while watching these things.”
• “These things can create a bad influence on the 

underage children watching.”

Men said that these images make women “lose their
value” and women should not be “exposed” in this way.
Their comments included:

• “I have to respect my family.”
• “It’s only an entertainment for me.”
• “Women should respect themselves and be a model

for their children.”
• “Because women are human beings, they should 

not be exposed.”
• “Women in the world are striving to preserve their

status whereas others are making them feel low.”
• “I feel they make the women lose their values.”
• “They should not show these images on TV. It’s not

a proper way to portray women.”
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Figure 9.15: Responses to sexual
images in Seychelles
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Figure 9.14: Percepetions of roles of
men in the Seychelles
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Statements Agree Unsure Disagree
F M F M F M

I think that is is mostly men
who report the news. 23 34 18 21 59 45
I prefer news stories
reported by men. 35 43 26 23 39 34
I prefer news stories
reported to women. 45 50 30 29 25 21
I think that women report
different kinds of news
stories to men. 55 57 13 26 26 17
I think that there should be
equal numbers of male and
female reporters. 77 77 11 13 11 10

Table 9.4: Perceptions of media
practitioners in Seychelles

Media practitioners

Table 9.4 is a summary of the responses of the women
and men in the sample to a set of statements about media
practitioners. Unlike in other countries in this study, only
23% women and 34% men agreed that it is mostly men
who report the news. The majority of the women (59%)
interviewed in the sample and 45% men disagreed that
men mostly report the news. The majority of women
(55%) and more men (57%) believe that women report
on different kinds of stories to men. Women and men
(both 77%) endorsed the principle of gender equality in
newsrooms.

Audience preferences

Types of news

Respondents were asked, in the form of an open-ended
question, what they would like to see more of and less
of in the news. The answers were then grouped.

More positive news

Women and men want to see more positive news stories,
more local/community news and human interest stories.

Less war, bad news and violence

When asked what they would like to see and hear less
of in the news, women and men had strikingly similar
responses, saying they would like to see less war, bad
news, war stories and violence.
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Figure 9.16: Top three types of news
preferred by women in Seychelles
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Figure 9.18: Top three types of news
that men and women want to see

less of in Seychelles
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Figure 9.17: Top three types of news
 preferred by men in Seychelles
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More women’s voices

As in other countries, a high proportion of women (68%)
and 45% men agree that the news would be more
interesting if the views of women were reported more
often. But a large proportion of men (52%, compared to
26% of the women in the sample) believe the news would
be no different. A relatively low percentage of women
(6%) and a very low percentage of men (3%) felt the
news would be less interesting if the views of women
were reported more often.

Diversity

A resounding 80% of the women and 65% of the men
in the sample believe the news would be more interesting
if women featured in a wider diversity of roles.

Respondents were asked, in the form of an open-ended
question, to identify the ways in which women and men
should be represented more in the news. Respondents
provided answers that were subsequently analysed and
grouped together.

New roles for women

While a majority of women and men interviewed in the
sample said they did not want to see women represented
in any other way in the news, they identified three
common roles in which they would like to see women
more often: leadership, professional roles and in public
life. In addition, women identified the roles of expert
opinion makers. Men added that they would like to see
more women in sports.
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Figure 9.22: How do men want to see
women in the news in Seychelles?
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Figure 9.19: Would the news be more
interesting if the views of women were

reported more often in Seychelles
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Figure 9.21: How do  women want to
see women in the news in Seychelles?
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Figure 9.20:  Would the news be more
interesting if there were stories of women doing

a wider range of activities in Seychelles?



New roles for men

The majority of women and men said they did not see
the need for men to be cast in any other roles than those
in which they are seen already. Women and men said
they would like to see and hear more men in the roles
of care-givers, parents and home makers.

Conclusions and recommendations

The findings of this study, which reflect distinct gender
patterns in news consumption and preferences, have
important implications for media policy makers, decision-
makers and practitioners, as well as for gender and media
activists and citizens who consume the news. These are
summarised in the final chapter of this report that charts
the way forward.
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Figure 9.23: How do men want to see
men in the news in Seychelles?
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Figure 9.24: How do women want to see
men in the news in Seychelles?
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Bustling with business: a street scene in Victoria, capital of Seychelles.


