
10

Annual Report 2003/2004

Future directions:
� Writing up and disseminating the best practices on gender and the media that emerge from the GEM summit and ensuring that these are widely disseminated.

� Conducting audience research in six other countries; publicizing audience research. Using this to begin a media literacy project (see Media Watch).

� Using the methodology developed in Ringing up the Changes to measure the impact of women in the media and make the case for gender balance in

newsrooms.

� Participating in the Global Gender and Media Monitoring (GMMP) and using this as a benchmark for the GMBS.

� Working with media houses to develop gender policies; tracking progress.

U
ntil recently, there was hardly

any research on gender and

the media in Southern Africa.

GL began its work in 2001 by

bringing together gender activists

and media practitioners in Southern

Africa to talk about gender biases in

the media. 

Gender and media
handbook

This led to the production of

Whose News, Whose Views, a

Southern African Gender and

Media Handbook that included

anecdotal evidence of gender

disparities in the media, as well as a

gender policy checklist for the media.

In 2002, in partnership with

Women’s Net, GL undertook research

on engendering broadcast legislation

in South Africa. 

The GMBS
GL went on to forge a strategic alliance with the Media Institute of

Southern Africa (MISA) to conduct the first Gender and Media Baseline

Study of the region with technical support from the Media Monitoring

Project (MMP) and UK-based gender and media consultant Margaret

Gallagher. 

The study, one of the largest such studies ever to be conducted anywhere

in the world, showed that on average women constitute 17 percent of news

sources and that they are most likely to be depicted as victims of violence or

sex objects.

The study yielded 12 country reports and an overall regional report that

have been key to advocacy on gender and the media in Southern Africa.

National Action Planning Workshops have been held in each country,

leading to country strategies for improving gender balance in the news.  The

study also forms the basis of GL’s video, Making Every Voice Count, about

the growing gender and media movement in Southern Africa. 

Gender policies
One of the key strategies identified is for media organiSations to develop

gender policies and targets. MISA led the way with the adoption of a far-

reaching gender policy, devised at a workshop facilitated by Gender Links.

The policy places advocating greater gender balance and sensitivity in the

media within the broader debates on of press freedom.

GL has worked with a number of media houses in the region to develop

gender policies. These include the

Mauritius Broadcasting Corporation

(MBC), a public broadcaster; the

Times of Zambia (a state owned

newspaper) and Kaya FM, a

commercial radio station in South

Africa.

Audience research
With technical support from the

MMP, consultants from the Rhodes

University Media Studies Department

and Margaret Gallagher, GL

embarked in 2004 on an audience

research project to assess the

responses of audiences to the news

they consume from a gender

perspective. The first phase covers six

countries: South Africa, Botswana,

Namibia, Zambia, Namibia and

Swaziland.
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“Gender Links has
provided us with
sound and useful
research on the status
of women and the
media in southern
Africa.  And we
congratulate it on its
efforts to move the
findings forward
through its continued
collaboration with
women’s development
communications and
media organisations
across the
continent.”L. Muthoni Wanyeki
Executive Director
African Women’s
Development and
Communications Network
(FEMNET), Kenya

“We in TAMWA
appreciate your 
work on gender and
media. We believe it
has added value to 
the regional move 
to promote gender
equality. We 
specifically refer 
media baseline study.
This study has 
become our reference
whenever we have
discussion on the 
role of media in 
social transformation.
Please keep it up.”Ananilea Nkya
Executive director
TAMWA
Tanzania
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