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SADC GENDER PROTOCOL AND THE MEDIA

Key Provisions of the SADC Protocol

• Gender is to be mainstreamed in all information, communication and media policies, programmes, laws
and  training in accordance with the protocol on Culture, Information and  Sport and other regional and
international commitments by member states on issues relating to media, information and communication.

• Media and media-related bodies are to mainstream gender in their codes of conduct, policies and procedures, and adopt and implement
gender aware ethical principles, codesof practice and policies in accordance with the protocol on Culture, Information and Sport.

• Measures are to be taken to promote the equal representation of women in the ownership of, and decision making structures of the
media in line with Article 12.1 that provides for equal representation of women in decision making positions by 2015.

• Measures are taken to discourage the media from:
• Promoting pornography and violence against all persons, especially women and

children
• Depicting women as helpless victims of violence and abuse;
• Degrading or exploiting women, especially in the area of entertainment and

advertising, and undermining their role and position in society; and
• Reinforcing gender oppression and stereotypes.
• Media are to give equal voice to women and men in all areas of coverage, including

increasing the number of programmes for, by and about women on gender specific
topics and that challenge gender stereotypes.

• States parties are to take appropriate measures to encourage the media to play
a constructive role in the eradication of gender based violence by adopting guidelines
which ensure gender sensitive coverage.

Key issues
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• On average, women constituted 17% of the news sources in the
Southern African Gender and Media Baseline Study (GMBS) conducted
by GL and the Media Institute of Southern Africa (MISA) in 2003. The
Global Media Monitoring Project (GMMP) two years later put this figure
at 19% compared to a global average of 21%.

• As illustrated in the graph from the GMBS, women’s views and voices
are under represented in all topic categories except for gender equality.
Women’s views are especially under-represented in the economic,
politics and sports categoriesBlatant and more subtle stereotypes
abound: 17% women in Southern Africa are likely to be identified as
victims compared to 7% men.  Women in politics are often characterized
as being “honourary men” and out of place.

• The GMMP found that in Southern Africa 22% women are identified
according to their family status compared to 6% men.

• Gender still hardly features as a topic: In both the regional and global
findings of the GMMP, stories focusing on gender equality (and lack
of it) constituted a mere 4% of the total compared to 2% to the GMBS.

• Women are still more likely to be presenters than reporters of news.
In Southern Africa, women constitute 49.7 percent of news presenters,
but only 31% of reporters.

• Women journalists are more likely to consult female views: The GMMP
2005 shows that in Southern Africa women sources constituted 28%
of the total sources consulted by women journalists compared to 19%
of the sources referred to by male journalists (compared to 25% for
women and 20% for men in the global findings).

• Gender equality is hardly considered newsworthy. There is still a
tendency to see gender aware reporting as stories about successful
women, rather than seeking out gender angles, perspectives and
sources in all beats and stories.

Action points
• The Media Action Plan on HIV and AIDS and gender

co-odinated by the Southern African Editors Forum
(SAEF) is assisting newsrooms to develop diversity
policies. GL is responsible for the policy arm of MAP;
MISA the ethics arm and the Gender and Media
Southern Africa (GEMSA) Network for the advocacy
arm.

• The Gender and Media Diversity Centre (GMDC)
hosted by Gender Links brings together knowledge
institutions and media development NGOs to promote
gender balance and sensitivity in the SADC region.

• GL, GEMSA and MISA collaborate in the Gender
and Media Awards that take place every two years.

• GL runs an Opinion and Commentary service that
promotes gender aware coverage (for more
information contact: editor@genderlinks.org.za).

• Elections provide an excellent opportunity for giving
equal voice to women and men: as candidates;
voters; officials and experts.

Key questions for discussion
• How will SADC countries ensure that media houses are complying with the provisions of the Protocol?
• What monitoring mechanisms should be put in place to ensure this?

Key contacts
For more information go to www.genderlinks.org.za or contact +27 (0)11 622 2877 or email training@genderlinks.co.za; or
governance@genderlinks.org.za.


