
Profiting
from World Cup

2010?

Businesses large and small can profit from 2010, with the right support
Photo: Colleen Lowe Morna
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  Introduction

A vast body of research exists on the economic potential

of sporting events such as the Olympic Games, sport

leagues and World Cups. In academic literature,

I

Localising 2010 Soccer World Cup:  Economic spin-offs

By Sibongile Mpofu

Abstract

Soccer brings millions of people together and even the most

developed countries have used the World Cup to boost local

economies. The world’s convergence in southern Africa for the

2010 World Cup inspired the region to be optimistic about the

economic opportunities, both large and small, that will accompany

the event. Currently, initiatives are underway across the Southern

African Development Community (SADC) to capacitate businesses

to effectively utilise the opportunities posed by the soccer event.

In Zimbabwe for example, committees, business associations,

and organisations have been working for more than a year to

position business owners to harness 2010’s opportunities. Sadly,

economic programmes in the region often neglect women

entrepreneurs, the majority of whom comprise small and medium

enterprises (SMEs), in favour of well-established, male-owned

corporations. It remains unknown whether local government

efforts have targeted women in business to ensure that they can

also access potential business opportunities. This paper examines

the World Cup’s potential economic affects on women in the SME

sector. It examines the impact of previous World Cups on host

country economies and assesses what is being done within some

SADC countries to empower women in the SME sector to harness

economic opportunities associated with the event.

Key words

women entrepreneurs, economy, government, small and medium

enterprises, FIFA World Cup

Rosentraub et al. (1994), Baade (1996), Baade and

Sanderson (1997), and Coates and Humphreys (2003)

have found that professional sport facilities and



international status, (Jasmand and Maennig 2006). In

the case of South Africa, these benefits include the

building of stadia and improved public transportation

as well as the larger tax base expected to accompany

increased employment and the emergence of new

companies. As highlighted by the Industrial Development

Corporation of South Africa (ICD-SA), revenues in the

tourism and hospitality sectors are expected to benefit

downstream industries.

Context

What’s in a soccer tournament, one might ask? What

makes the FIFA World Cup particularly different from

other soccer events is the magnitude of the event

and the wider economic realities of the tournament.

The awarding of the FIFA World Cup creates many

emotions in bidders because of the long-term benefits

associated with hosting the tournament. Country

brands have been created or enhanced because of

the event, companies have been borne and

strengthened and, in particular, women entrepreneurs

have been borne.
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Evelyn Styanda – one of over 50 Grahamstonian home owners offering township “home-stay” accommodation    Photo: Henrieta Banda

franchises have no effect on income and employment.

However, researchers like Bain (1994), Du Plessis and

Maennig (2006), and Kong and Purdue (1994), argue

that positive economic effects do accompany sport.

While differing views exist as to the economic effects

of sports, there is general consensus that host countries

and their neighbours receive certain economic benefits

from hosting the World Cup, but these benefits must

be seen within country-specific economic contexts. In

southern Africa, poor economic indicators including

high inflation and unemployment rates, poor

infrastructure and constricted markets among others

have defined these contexts. As a result, the World

Cup – and its influx of disposable income – is expected

to have profound positive impacts on economies in the

region.

According to Du Plessis and Maennig (2006), economic

benefits associated with hosting the soccer tournament

are multi-dimensional and include both immediate

economic gains, i.e. returns on tourism, as well as long-

term benefits such as improved infrastructure and
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growth as they determine to economic variables.

From a gender-informed perspective, women in southern

Africa therefore stand to benefit immensely from the

World Cup, by virtue of their prominence within the

micro business sector. Research done by the United

States Agency for International Development (USAID)

showed that women owned 67% of Zimbabwe’s micro

enterprises and that the situation is similar in other

countries in the region (McPherson 1991).

Figures revealed by the SADC Chambers of Commerce

Association, show that the informal sector accounts

for more than US$9 trillion of the global economy and

that Africa accounts for 30% of this. SMEs are also the

largest employers globally and hence efforts to develop

this sector would certainly help the region meet the

Millennium Development Goal of eradicating poverty.

This scenario poses a challenge to women entrepreneurs

in SADC. Their enterprises stand a better chance to

benefit from opportunities brought about by the influx

of tourists and visitors to the region, but for this to

happen there is a need for increased awareness around

the tournament to ensure that even the smallest business

is able to make informed decisions about related

entrepreneurial opportunities. This therefore underscores

the critical role of the media in disseminating the World

Cup and its opportunities to communities. Policymakers,

meanwhile, should strive to disseminate as much

information as possible on programmes of action and

strategies related to economic activities.

Localising the FIFA World Cup

As mentioned above, efforts to localise the soccer

tournament and its benefits have already begun in

South Africa and Zimbabwe. As the host nation, South

Africa has embarked on massive infrastructure projects,

including the construction of stadia, hotels and roads.

These projects have localised the process by ensuring

that communities are involved in and benefit from the

initiatives. However, while there has been massive

employment as part of these undertakings, quotas for

women remain low. For example, the construction of

a 68,000-seater stadium, which will host eight games

The FIFA World Cup 2010, the first hosted in Africa,

will bring thousands of visitors to the region. According

to the 2010 National Communication Partnership in

South Africa, a consortium of communication

professionals from across the country working to

harness communication opportunities associated with

the World Cup’s, an estimated 2.7 million spectators

will watch the World Cup’s 64 matches at stadia

around South Africa.

With opportunities expected to arise in sectors such

as travel, tourism and entertainment, countries began

preparing early for the economic boost expected

to accompany the World Cup. In South Africa,

public and private projects ahead of the World Cup

employed scores of the previously unemployed.

Further north in Zimbabwe, enterprising business

within the education sector have already started

offering foreign language courses for hotel employ-

ees. In the country’s Matabeleland region, which

borders South Africa and comprises the Bulawayo,

Matabeleland North and Matabeleland South

provinces, women entrepreneurs began making their

own preparations for FIFA 2010 two years ago,

positioning themselves to also get a slice of the cake

with help from government.

Case study – Germany and SME success

The largest tournament to date, Germany’s 2006 World

Cup, was reported to have generated massive investment

in the country, bolstering its economy and its

international image. The tournament earned Germany’s

tourism industry US$399 million in revenue and an

additional 2 billion Euros to retail sales (IDC 2007).

Particularly noteworthy was the fact that the majority

of beneficiaries of the 2006 World Cup were SMEs.

Research by Du Plessis and Maennig (2006) revealed

that the major beneficiaries of the tournament were

beer breweries, tabletop football producers, money

exchangers, small plane aviation services and producers

of soccer merchandise (Ritter 2006). While other

industries and firms of bigger economic significance

also benefited, research showed that emergent

businesses and SMEs were the engines to economic



during 2010 FIFA World Cup, created more than 1,200

jobs, of which only four percent went to women.

Other efforts to localise the event have included the

implementation of the Black Economic Empowerment

(BEE) strategy in tendering and contracts that aims to

ensure that previously disadvantaged groups such as

women also benefit from the tournament. There is also

a significant SME involvement from local companies,

with 57% of stadium procurement sourced from BEE

companies and 65% from SMEs; 90% was sourced

within municipal areas.

Case study –
Zimbabwean women gear up for 2010

Zimbabwe, like its neighbour to the south, has also

embarked on efforts to localise the international event.

In Matabeleland, a committee comprising businesses,

“Little Rock Construction Company” owned by ten women
entrepreneurs Photo: Trevor Davies

rural and urban councils as well as government is

currently working with their South African counterparts

in South Africa’s Limpopo province on the Trans-

Limpopo Spatial Develop Initiative (TL-SDI). Spatial

development initiatives are a regional planning

methodology that offers participating countries an

opportunity to present themselves as a single market

for investment purposes. In this case, the TL-SDI seeks

to develop the Limpopo province in conjunction with

Zimbabwe’s bordering Matabeleland region and local

women entrepreneurs are also looking to use the

development corridor as a stepping-stone to set up

or grow their businesses.

Co-chairman of the TL-SDI, Obert Sibanda is confident

that current initiatives will benefit communities in the

long term and economically develop the region. ‘We

are not only looking at 2010 alone, but we are trying

to come up with investment projects that would take

people beyond the world cup. We want to take

advantage of the opportunities the event will bring, to

have lasting investment projects within the economic

corridor,” said Sibanda, who is also the President of

the Zimbabwe Chamber of Commerce and Vice

President of the Association of SADC chambers of

commerce (ASCC).

While Sibanda admitted there were no specific policies

regarding gender in TL-SDI policy documents, he

stressed the focus on developing businesswomen,

their businesses and their skills was enshrined

within SADC and within the arrangement with South

Africa. Nationally, the Zimbabwe government,

through the Ministry of Women’s Affairs, Gender and

Community Development, held workshops to

prepare businesswomen in the area for 2010. The

Ministry also facilitated cross-border initiatives

that promote local businesses run by women in

neighbouring countries.

Initiatives like these are a direct response to what,

Women’s Affairs, Gender and Community Development

Minister, Dr Olivia Muchena called a worrying trend

within Africa in which policies ignored women’s needs.

“Women in Africa are the majority producers of food

at household level, but what we have seen is a trend
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Some of the protocol’s economic targets include:

• gender sensitive and responsive budgeting at the

micro and macro levels including tracking, monitoring

and evaluation;

• adoption of policies and laws to ensure equal access,

benefit and opportunities for women and men in

trade and entrepreneurship;

• review of trade and entrepreneurship policies to make

them gender responsive by 2015; and

• introduction of measures to make sure women benefit

equally from economic opportunities by 2015.

Small businesses, traders speak out

As part of this paper, focus group discussions and

in-depth interviews were held with individual

businesswomen from urban and rural Matabeleland

to ascertain their hopes for the World Cup. Discussions

with the women revealed that whi le local

governments and policymakers had established

roadmaps to ensure their participation, women still

did not completely understand the World Cup’s

economic implications.

where policies do not include women’s perspectives

and until that happens, it will be difficult to improve

food security at household level,” said Muchena,

speaking at the World Food Summit in Rome.

In southern Africa, research shows that economic

policies may be no different and generally lack a people-

centred approach, especially regarding economic policy

formulation, (SADC Gender Monitor 2009). For example,

while the launch of the SADC Free Trade Area in 2008

ushered high hopes regarding empowering people

through trade, the agreement did not include any

protection for women who were likely to be adversely

affected by trade liberalisation. It also did not recognise

informal trade, thus many argued it left women on the

margins of economic programmes, (SADC Gender

Monitor 2009).

Conversely, the SADC Protocol on Gender and

Development (2008) has been a step in the right

direction, recognising the need for equal representation

of women and men in economic policy formulation

and implementation by 2015.

Textile workers in Lesotho Photo: Trevor Davies



The group also identif ied stringent passport

requirements for cross-border trade were also

identif ied as another constraint to women

entrepreneurs: “We cannot afford to apply for

passports and this has stifled our efforts to directly

trade with markets beyond borders. As a result, we

will continue being small or being content with the

local market, when actual ly there could be

opportunities to expand,” said Sipho Mdlongwa from

Matopo.

However, women also praised moves by government

to remove barriers to their businesses, namely its

decision to legalise informal trading.
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The focus group comprised six rural women from that

Matobo district in Matabeleland South that were

exhibiting their art at the National Association of SMEs

exhibition centre in Bulawayo. Most of the women

felt that there was a gap in their understanding about

what the World Cup could mean to their livelihoods.

Alongside this, they cited a continued inability to

access credit from banks, which left many without

much needed seed money to start or expand

businesses.

“We used to sell our wares in
undesignated places because we had
no permits and we could not afford
to get them since we come from the
rural areas. Thanks to government,
we have been given space where we
come and sell our wares for the day
and go back home in the evening.”

- Trader from Matobo.

A Musina train station Photo: Moshe Sekete

“I have heard of the soccer World
Cup in South Africa next year, but
I do not know what that means to

me as a businesswoman, what
opportunities are there for me and
how to go about it. I feel that the

government, through our association,
should empower us with knowledge
and funding so that we are also ready

for 2010 and we produce more
products.”

- Loveness Ncube, Njelele Village in Matobo.



In order to address some of these issues, the Zimbabwe

National Chamber of Commerce has embarked on

an awareness campaign regarding trade-related

issues, regulations and policies. Women in business

and SMEs from Zimbabwe attended a workshop in

Polokwane, South Africa, which also drew officials

from immigration, the revenue service, and the police

from both countries to explain procedures relating to

cross border trading.

Meanwhile, Deputy Prime Minister Thokozani Khuphe

said her office has come up with an Economic

Development Plan, which aims to capacitate women-

owned businesses. She said the plan follows Zimbabwe’s

recent Women’s Economic Summit that looked at ways

to mitigate the challenges faced by businesswomen,

especially regarding insufficient capital.

An urban restaurateur in Bulawayo, Hazel Meares said

she thinks it is time that women in Zimbabwe have

equal access to economic resources and opportunities.

She plans to se up a tourist information centre in her

restaurant to help visitors connect with their families

and draw more clients.

“Women must also be given collateral they need

to start businesses and therefore banks should

consider offering loans to enable women venture

into small businesses,” Meraes said. “It’s time for

women in Zimbabwe, especially Bulawayo, to arise

and get up from all those situations that held them

back before.”
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Abstract

In brief, the following paper explores the dynamics of informal

trade, gender and development in the context of mega-events. As

the FIFA 2010 World Cup steadily approaches, the construction

as well as re-construction of urban space is evident across South

Africa. A local manifestation of this national phenomenon is the

extensive construction underway at the Cape Town Train Station.

In promising public discourse, a strong emphasis is placed on the

potential economic and social legacy of these infrastructural

projects. This paper uncovers the lived realities that underlie and

ultimately contest this conventional vantage on 2010.

The focus of this ethnographic research is the daily experiences

of informal traders who occupy the taxi rank above Cape Town

Station. Due to ongoing construction in the space, traders are

continually displaced and are forced to negotiate this movement

in their daily survival. This has far-reaching detrimental effects on

the traders’ socioeconomic well-being and that of their dependents.

The perceptions and experiences of these traders offer an alternative

discourse on 2010 and its concurrent potentials and predicaments.

In exploring the daily realities of informal traders at Cape Town

Station, this paper reveals stark gender gaps in municipal legislation

surrounding trade and entrepreneurship. Given the SADC Protocol

on Gender and Development and its commitment to formulating

gender-responsive policies, it is necessary to take this seriously.

To achieve a holistic form of development, preparatory projects for

the World Cup need to be gender-sensitive and to have a sustainable

vision beyond 2010.

Key words

World Cup 2010, informal traders, Cape Town stadium

   asting legacies

South Africa’s bid to host the 2010 FIFA World Cup

rested on “the overall strategy to leave a lasting

L

legacy’ (South Africa 2010 Bid Company 2003).

Consequently, the government invested a R17.4

Beyond 2010: Space and survival at Cape Town Station

By Mona Hakimi

Please supply



citizens at the taxi deck of Cape Town Station. Police

regularly displace informal traders and impounds

their goods. The design vision for the station in 2010

entails a “clean up” of informal traders from the

space.1  Simultaneously, the developmental benefits

of hosting the World Cup are touted in both FIFA

and government discourse surrounding the event.

Meanwhile, in the City Hall at a general assembly of

informal traders, a key speaker asked, ‘“Who are

going to be the beneficiaries of 2010? MTN? Absa

Bank? FIFA?” Met with applause from a mass

audience, she continued, “We are the people of

Cape Town. You are coming here for one month. We
live here!” The dissonance evident in these examples

signifies a tension between the experiences of local

citizens and official rhetoric about the 2010 World

Cup.

These collective contradictions serve as an entry point

to explore the potential economic and social legacy

of the 2010 World Cup. A gender-sensitive reading

of the informal economy at the taxi deck of Cape

Town Station raises the question of what this mega-

event means for traders. I pursue narratives beyond

the official discourses of the 2010 World Cup in order

to makes sense of who benefits from this mega-event

and who may be marginalised. I further explore how

this tension of benefit and marginalisation is negotiated

by informal traders in their daily lives. In this way, I

delve below the macro-economics of the event into

the micro-politics of the build-up to the 2010 FIFA

World Cup. The significance of this enquiry is founded

upon the principles of the SADC Protocol on Gender

and Development. On paper, the South African

government is committed to gender equality. This

includes the objective to provide for the empowerment

of women and to achieve gender equality through

the implementation of gender responsive policies and

projects. This research is an opportunity to assess the

progress of these objectives and the translation of

gender equality from text to context.

The following section provides a backdrop to the

research by reviewing past literature on mega-events

and the economy. An outline of the basic principles of

the research in terms of methodology is then described.

b i l l ion expenditure budget for  nat ionwide

infrastructural development (Magubu & Mohamed

2008). A local manifestation of this national

commitment is the construction underway at the taxi

deck above Cape Town Train Station. Helen Zille

anticipates that such “infrastructure-led economic

growth must promote job creation” (cited in Bob &

Swart 2007, 1). While this re-construction holds the

potential for a lasting legacy, the lived experience of

informal traders at the deck overturn Zille’s narrow-

sighted prediction.

The aim of this paper is to interrogate a number of

contradictions apparent in public space and public

discourse with regard to the 2010 World Cup

and the informal economy. Across Cape Town, FIFA

flags flutter with the words “READY TO WELCOME

THE WORLD.” While the City of Cape Town is eager

to demonstrate hospitality to “the world,” an

inhospitable environment is maintained for local
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Source: Business Unity South Africa (2006) referenced in
Maguba and Mohammed (2008: 7)

Project

Stadia

Transport

Broadcasting

ICT

Safety and Security

FIFA

Ports of Entry

Training of Volunteers

Community Mobilisation

Legacy Projects

Arts and Culture

Organising Committee

Breakdown of costs for hosting
2010 FIFA World Cup

Cost

R8.4 billion

R9.0 billion

R400 million

R 2.5 billion

R666 million

R3.1 billion

R1.573 billion

R25 million

R17 million

R337 million

R150 million

R 3.2 billion +



After this, notes from the field are interspersed with

analyses of these findings. A conclusion is drawn, yet

this paper remains an “ethnography-in-construction.”2

Acknowledging “ancestors”

Since South Africa won the bid to host the 2010 FIFA

World Cup, knowledge-production on the impact of

mega-events has gathered momentum. This chapter

acknowledges instances of literature on mega-events

that are specific to a South African context.

Magubu and Mohamed (2008) focus on the effects

that government financing of the 2010 FIFA World

Cup may have on the macro economy. The authors’

quantitative method predicts the outcome of the

extensive governmental contribution to World Cup

preparations. Economic modelling from this paper

indicates, “the socio-economic impacts of hosting the

event are somewhat regressive” (Magubu & Mohamed

2008, 23) because high-income households are

expected to gain the most and low-income households

are expected to gain the least. This outcome

perpetuates the increasingly extensive economic

inequalities in South Africa. Yet, the authors conclude

that the infrastructure spending is likely to be

favourable from a macroeconomic perspective. This

signals to “economic growth of a particular kind – in

the interests of capital – but not human development”

(Taylor 1997, 17).

Andre Czeglédy’s ethnography on street traders’

expectations of benefits from the 2010 World Cup

exemplifies an alternative approach to the perceived

potentials and problems of the mega-event in South

Africa. Czeglédy (2009) draws significant attention to

the precarious nature of trading in the streets of

Johannesburg and the inequalities embedded in the
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Informal traders are battling for space Photo: Arthur Chatura



of the traders who gave explicit permission to do so

would be quoted.

According to Jacobson, the aim of ethnography is to

create “a coherent representation of society out of the

kaleidoscope reality of human action, thought and

emotion” (1991, 3). This image of reality as a colourful

kaleidoscope – ever-moving, prone to change and

constant flux – is a fitting metaphor for this experience

of reality in the field. The most challenging aspect of

the research process has been to think through the

fleeting, varying moments at the station, and from

this, to produce a coherent document that remains

faithful to the disjointed experience.

Contextualising The Deck

The deck is a social space of continual movement.

Commuters encounter traders, trolleys of merchandise

are pulled laboriously from storage to pavement,

while crumpled notes and coins exchange hands. As a

result of construction intended for 2010, this vibrant

vicinity of economic transactions has succumbed to

metres of empty concrete surrounded by metal fencing.

Today, few traders traverse the confines of the remaining

space and precariously set their stalls, balancing on the

margins of the construction site and the law.

The infrastructural changes at the deck particularly

affect the lives and livelihoods of women. According

to Pat Horn, “it has been largely women who have

tried to eke out a living in various ways in the informal

sector” (2001, 47). Enid Gayizana, a trader at the deck

tells us that a lack of formal work opportunities makes

informal trade a means for survival.

In a true spirit of entrepreneurship, this is often

undertaken through creative means and in unlikely

conditions. The traders respond to a need in the market

and in this way occupy a useful niche. Ma Enid explains

the necessity of the informal trade at the deck and the

predicted benefit of 2010. A telling quote from a

trader is “There is a lot of talk about jobs, but jobs

for whom?” (Czeglédy 2009, 240) This echoes the

sentiments of people on the ground at the taxi deck

in Cape Town.

In a similar thread, Claire Bénit-Gbaffou’s paper sheds

light on “the shadow of 2010” (2009, 200) as she

addresses the “development” of Ellis Park in

Johannesburg and its consequences for low-income

residents. Bénit-Gbaffou describes a disturbing “‘clean

up” [of] the area” (2009, 218) and “a sanitised image”

(2009, 120) of the city that resonates with discourse

and decisions about traders at Cape Town Station. It

is evident that displacement (of residents; of traders)

is a common theme in critical reviews of the effects of

the 2010 World Cup.

On methodology

The method of research utilised to understand the

complex dynamics of informal trade is ethnography.

Quite literally, researched comprised of “pavement

ethnography” (Hofmeyer 2008, 247) at what is referred

to as “the deck” at Cape Town Station. During fieldwork

in this space between August and November 2009,

this author spent time with and gathered data from

eight main traders, six males and two females. This

resulted in a diversity of voices, yet the majority of the

data was  drawn from Enid Gayizana, a strong-minded

businesswoman who has been a trader for over twenty

years. She provided the most in-depth narrative of her

experiences of movement within the space. This

participant-observation fieldwork was supplemented

by attendance at a general assembly of informal traders

in Cape Town organised by StreetNet International.3

An aspect of methodology grappled with extensively

is that of ethics. As Ross (2005) notes, codes of ethics

serve to remind researchers of their responsibilities.

Each initial conversation with a trader began with

an introduction of this researcher as a student

researcher. Each trader was asked whether they would

be willing to speak about their experiences, bearing

in mind the end-product of a textual document. This

included ensuring participants that only the words
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“Where is work? We’ve got
no work here. If you know

how to trade you can sell things
to get bread.”



value traders bring to people who use the space:

Informal traders are therefore entrepreneurs, who find

inventive and resourceful ways to take responsibility

for their own financial well-being. The gendered

dimension of the informal workforce means that it is

mostly women whose source of income is hindered by

construction. Therefore, forced displacement at the

deck has severe repercussions for women’s economic

empowerment.

This is exemplified by the experiences of Enid Gayizana,

affectionately known as “Mama Ice,” a trader at the

deck since 1987. Ma Enid’s multiple displacements due

to construction are telling of a stark gender gap in the

opportunities for trade and entrepreneurship that 2010

may proffer. Mama Ice owes her given name to the

first market niche that she found at the deck, selling

ice to traders. Years later, she transformed her mode

of income to a roadside restaurant that catered to the

varied tastes of her diverse clientele.

Her spirit of entrepreneurship was in the midst of

thriving when, in 2008, it was cut short by construction.

Ma Enid was forced to move by City Council without

any alternative or option of relocation. Her harrowing

narrative of the police raids that instigated this

movement is disturbingly reminiscent of Apartheid’s

history of forced removals. She asks, “Doesn’t he [the

policeman] get proud when he sees a mamma like me,

an African one like me, trying to make business?” She

asserts, “South African women who must put bread

on the table, we are few, but they don’t want to

encourage them, they close the door for them.”

Thus, contrary to the promises of the SADC Protocol

on Gender and Development, current policies with

regard to informal trade make little effort to include

women in the economic gain expected from 2010.

This disregards the commitment in Article 17 on

Economic Empowerment that promises to, “by 2015,

adopt policies and enact laws which ensure equal

access, benefit and opportunities for women and men

in trade and entrepreneurship, taking into account the

contribution of women in the formal and informal

sectors.” In order to ensure a social legacy from 2010,

it is necessary for the country’s leadership to honour

their commitment to review national trade and

entrepreneurship policies in a gender responsive way.

A timely consideration of the social and economic

necessity of trading at the deck begs a re-thinking of

the construction plans for the 2010 World Cup.

Vuka Zenzele

With this statement, Ma Enid expresses her agreement

with the ANC’s ideology of self-determination.

Yet in spite of informal traders’ fulfilment of

individual autonomy, punitive action is taken against

them. The web effect of forced displacement, the

impoundment of goods and the enforced fines is

pertinent.
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?Without any viable alternatives, traders temporarily occupy this narrow

walkway in between the construction sites       Photo: Mona Hakimi

“That’s what the ANC
government says: vuka zenzele –

wake up and do something!
Do something for yourself.

Just get up and be independent.
Don’t wait for the government

to give you a job.”

“It’s impossible to say no one to
sell at the taxi rank. Because

who’s there at the taxi rank? -
people. I saw that people

struggled, they were thirsty…
these informal traders, they
know what people need.”



When Ma Enid was first displaced, she was forced

into a less profitable enterprise. Her youngest

daughter was studying Graphic Design at Cape

College and at the end of the month, Ma Enid could

not afford the R6000 fee instalment. This resulted

in her daughter being academically excluded and

unable to pursue her dream. Ma spoke of her feelings

of inadequacy at not being able to provide for her

child. She asks, “What does this mean for my

dignity as a parent?” It is also evident that for some

traders, providing for a family extends beyond the

local and is of consequence at a continental level.

Michael has family to support “at home (in Cape

Town) and abroad (in Nigeria)”. Larry, another trader

from Nigeria, describes his role within the family in

this way:

This integral outreach demonstrates the national and

transnational extent to which informal traders contribute

to African economies. It is evident that there is an

entire network of economic provision and support that

is completely disregarded by the developers’

construction plans. This has a domino effect on a realm

of other citizens beyond a trader’s immediate family.

As Ma Enid explains, “Here we opened the small

business – don’t we fight unemployment? We are

helping it, mos.” When Ma Enid’s kitchen business was

closed down due to construction, the effects were far-

reaching:

Today, Ma Enid is one of the many traders who provides

work for one of the numerous homeless men in the

vicinity. He unpacks her goods and helps her set up

her stall everyday, and at night, he packs the

merchandise up again and transports her trolley to her

storage section at the deck. Recently, Ma Enid also

employed a young woman to sell drinks from a bucket

– a mobile branch of her stall, so to speak. The

subsistence of these people employed by traders is

dependent on the continuation of the informal economy

at the deck. The traders’ valuable contribution to the

economy therefore needs to be strengthened, not

hindered in a consideration of the deck beyond 2010.

The marginalisation of the socioeconomic value of the

informal market at the deck contrasts with an example

of the Kenyan government’s recognition of informal

traders in the Sessional Paper No. 1 of 1986. In this

document, official acknowledgment is given to “a

dynamic informal sector that creates jobs at low cost

and caters to the needs of people at all income levels”

(cited in Macharia 1992: 230). It is equally necessary

for the South African government to support the

entrepreneurial capability of informal traders.

Furthermore, it is important for this acknowledgement

on paper to be translated into action to restore the

stability of the traders’ lives at the deck. This gender-

responsive commitment will contribute towards the

growth and development of a healthy economy.

Tensions of space and survival

Due to their restricted legal ownership of the deck,

the traders exercise a continuous appropriation of the

space as a means of daily survival. As Michael explains,

“they said we must park off. People parked off for

two, three days and they come back again. That’s the

way it works.”

The traders’ continual return and re-appropriation of

the space is an assertion of their rights as citizens to

provide for their families, and to a certain extent, the

rights of the customers to buy necessities from them.

As Czeglédy explains, “street trading is about both

the politics of space and the politics of economy. It

is mostly about sheer survival for the urban poor,
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“If you see my family…I have
mine, I have my father’s, I have
another family where I come
from. I am a breadwinner for

many families.”

“I had three women working for
me. One got the pots ready, one
to dish up and one to wash up…
I paid them wages, they also had
families. That day they came home
with bad news. Like retrenched,

you could say it…”



Informal traders hoping to benefit Photo: Trevor Davies

The City of Cape Town is responsible to take this into

account and accordingly respond to the crisis of

displaced traders at the station. A gender responsive

action, as promised in the SADC Protocol on Gender

and Development, would be to re-think and re-

formulate urban policy on informal traders. It would

benefit an entire network of citizens – the traders,

their employees, their dependents – if municipal

leadership heed Ma Enid’s wake-up call, “This is my

point…when they are shutting us down, they are

closing our stomachs.”

PROFITING FROM WORLD CUP 2010?
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 “They say they want to
stop crime but these people
who have dedicated to do

something, they don’t
appreciate these people.

This is the way I’m looking
for my daily bread. I’m not
looking to go and commit

a crime.”

whether they are sellers or consumers” (2009, 234).

This basic means of survival is discounted by the

construction procedures in place and stringent police

regulation. Informal traders are mindful of their

precarious position in terms of the law, but many

conceive informal trade as an essentially honest means

of livelihood. As George, a Zimbabwean trader, says,

“I’m not stealing... It’s the way I make money to

survive.” There is a clear conceptual separation between

the act of trading informally at the deck and notions

of criminality.

While the laws on informal trade attempt to regulate

the enterprise, they simultaneously disregard a trader’s

basic immediate rights to food, water and shelter. As

Larry points out, “To get a permit takes months to

receive and we have a family, we have mouths to

feed.” In a matter of starvation or survival, it is

understandable that the traders continually return

to the space despite the trauma of displacement. A

further notion raised by traders is that informal trade

is a way for unemployed person to transcend the

trappings of a criminal life. Larry’s comment below

exemplifies this point:



The map of Ma Enid’s
movement begins on the
far left of the deck, where
she had a thriving kitchen
business. She was first
displaced in 2008 as a
result of construction
along the pavement in
that area. She applied for
a permit to re-start her
kitchen business but this
was denied. When shown
the map, she stated “they
moved me to nowhere
until I decided to move
there (pointing to the
current  construct ion
area).”  The space that
Ma decided to occupy
w a s  o n  t h e  w i d e
pavement, the main area
that many other informal
traders used. Here, she
opened a stall that sold
snacks and drinks. Earlier this year, along with all the other traders, Ma was forced to leave the space due
to construction for 2010. There was no alternative location provided so she moves between the concrete
corridor in between the construction sites and her original space on the far left of the deck, along the
pavement. She occupies her original zone on Sundays and sometimes when it rains because that side of
the deck has a corrugated iron roof. This drawing is not to scale so it does not adequately portray the
distance that Ma Enid has to walk, with her heavy trolleys of goods, in order to move across the deck.

Larry used to have a hair salon in the “location” but was displaced as a result of the xenophobic attacks
in May 2008. After this, he started a business of repairing phones in a container at the deck. Like Ma Enid,
he applied for a permit, “but in the space that was allocated for traders there was no space for us.”
According to Larry, “Only coloured and white people were allocated. There is no black person there.” He
now sells Nollywood films, gospel music and DVDs with music videos on a make-shift table in the space
between the construction sites. Again, as with Ma Enid, several months ago, “they moved all of us…that’s
why we came here and now they want us to move again.”

Michael’s journey begins on the far right side of the deck. He used to have a stall for cell phone sales and
repairs. Michael was “pushed” from that area because it was going to be repaired. He says, “We don’t
have someone to speak for us so they do what they like.” Now, he is forced to stand along the corridor,
without a stall of any kind, and sell phones from his pockets. Michael explains that “people who knew the
stall don’t want to leave their phones, there’s no insurance because I’m not there. There is no guarantee
to come next time so it’s hard to do business.” He further states, “There’s no option…we stand like this
every morning, for three months. I have two kids, I have a wife – so how do I survive?”
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This conceptual drawing is a bird’s eye view to help understand the movement of three traders

(Ma Enid, Larry and Michael)



Invoking the vote

According to von Lieres and Robin, citizenship represents

“a rights-based politics and new possibilities for

democratic participation” (2008, 47). The continual

forced displacement of the traders compromises their

active participation as democratic citizens in the

supposedly new South Africa. Drawing on this

experience, Ma Enid invokes the concept of her

democratic vote to justify responsive state action at

the deck. ““My vote is here, my vote is in this country.

If this [construction] is going to disturb us, okay, but

they must give us another place.”

When the construction is complete, it is expected

(yet unconfirmed) that the deck will offer concrete

structures for informal traders at an exorbitant rental

fee. All the traders that questioned about their

thoughts on the station in 2010 unanimously stated

that the rent is likely to be unaffordable for them.4

A profound statement that Ma Enid made in relation

to the unfeasibility of paying extensively for their

right to trade and the related notion of citizenship is,

“We don’t have money, they don’t tell us what we

must pay for a democracy.” It is evident that democratic

rights come with a price tag attached – and that the

perpetuation of poverty through forced displacement

severely compromises a sentiment of citizenship.

After 1994, in a democratic South Africa, previously

disadvantaged citizens expected a positive change to

their socioeconomic realities. Ma Enid has told me

several times that she feels “Apartheid is still here” at

the deck. A disconnection between ‘paper rights’ and

her lived experience is evident: “I am getting angrier

because I voted…I voted because I thought things

would be different…I mean, to be free, it mustn’t just

be said that we are free.”

The struggle for freedom in Ma Enid’s experience of

social transition in South Africa has not been a holistic,

full freedom. This signals to the unfortunate reality

that for some citizens, the ideals of democracy exist

only on paper. If implemented, the objectives of the

SADC Protocol on Gender and Development would go

a long way into transforming this reality.

Deconstructing the construction

The current developments that are taking place at the

deck are a manifestation of a broader trend in South

Africa wherein “those in the ‘first’ economy benefit,

though at the expense of those in the informal

economy” (Koelble 2008, 164). Despite their current

marginalisation, some traders perceive 2010 to be an

opportunity to develop their business and make the

necessary capital to progress beyond their present

means. George says,“2010 is the only opportunity if

you are going to ‘go up’, because there are

foreigners…more money is coming to South Africa in

2010.”

It is important to take the traders’ potential for growth

into account “when considering how street traders

can evolve from operating a micro-business on the

roadside to establishing [a]…small- and medium-sized

enterprise” (Czeglédy 2009: 240). The lack of these

opportunities signals to the “absence of real pro-poor

policy framework in South Africa’s preparations for the

2010 World Cup” (Bénit-Gbaffou, 2009, 213). The

South African government has a responsibility to take

practical measures in order to counter this finding. The

gender-sensitive vision of the SADC Protocol on Gender

and Development sheds light on the areas of future

potential and existing shortcomings of development

policies and this should be taken into account in the

run-up to the 2010 World Cup.

A tentative conclusion

Jain Devaki reminds us “inequality is often perpetuated

by inappropriate development ideas” (2005, 120). In

the context of this research process, the perceptions

and realities of informal traders at the deck demonstrate

that the impact of the 2010 World Cup is likely to

exacerbate economic inequality. Marks (2005) argues

that while official discourse promotes the transformation

of Cape Town into a more equitable city, urban reality

is marked by a stark contrast between increasing private

investment and deepening poverty.

In the meantime, informal traders across South Africa

are left with the option to “organise or starve.”5 Cape
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Town appears to be “ready to welcome the world”

but policies that regulate informal trade within the city

are entirely unaccommodating of people who are

engaged in honest acts of daily survival. Ultimately,

the South African government has a responsibility to

ensure that its citizens feel welcome in their own city

prior to, throughout and beyond 2010.

This research experience suggests that to define the

economic enterprises of informal traders as part of a

“hidden economy” (Meagher 1990, 64) is conceptually

misleading. In a similar way that Mbilyini (1989) and

Bennett (2000) shift the terms of feminist debate to

state that “voicelessness” is less of a problem than

“deafness,” it can be argued that the so-called hidden

economy is clearly visible. It is an entirely perceptible

component of public space at Cape Town Station, but

through the lenses of patriarchy, it is “unseen.” The

problem here is the “blindness” of the city’s decision-

makers that disregard the progressive potential of

informal trade in their development projects. The

experiences and perceptions of informal traders at the

deck is a testament to the significance of women’s

economic empowerment through informal trade and

aptly reminds the region’s leaders of its commitment

to gender equality.
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1 The particular phrase, “clean up”, in reference to the station in 2010 was
utilised by Mr. Jacobs of Jakupa Architects and Urban Designers as he addressed
the staff and students of the Architecture Department at the University of Cape
Town on Thursday 6 August.

2 This research is on-going and will be continued into 2010 for an Honours (Social
Anthropology) thesis at the University of Cape Town.

3 “StreetNet [is] an international alliance of street vendors, a medium for informal
sector women negotiate and bargain their interests and needs” (Horn, 2001:
44). This event was StreetNet’s launch of the Cape Traders Coalition.

4 Prior to the construction changes, traders at the deck were charged for using
the space per week. It used to cost R30 for ‘casuals’ and R450 for traders with
stands.

5 See the ‘World Class Cities for All’ Campaign and related activism for traders
rights by Streetnet International (www.streetnet.org.za).
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How can I write my story? My name is Enid Gayizana

and I stay in Khayelitsha. I am the mother of six children

and a single parent as my husband died. I didn’t have

a job, that’s why I took the chance of selling. If you

know how to trade you can sell things to get bread.

Few South African men do this job - they always

undermine this, they always say it is a woman’s job.

But the money is the same. You can be a man or you

can be a woman, but it’s the same.

I am an informal trader. I trade informally at the taxi

rank, on the pavement. That’s what I like, that there

are more people here and I look for where there are

more people crossing the space so they can buy. Instead

of getting a job, I just got more people to work for

me. I was trying to be self-employed all the time. That

is why I got hurt when I couldn’t go further with the

selling. I thought I was selling very nicely. It was a good

chance for me, I was learning more, but I was stopped.

South African women who must put bread on the

table are few, but they do not want to encourage

them. They close the door for them.

I started in 1987, selling ice at the taxi rank. The people

here came to fetch me from the township because

they were struggling to buy ice. That is where my

interest in business began. I changed my business in

2000. I wanted to see what was working right through

the year. I decided to cook, to make coffee and

sandwiches. In winter they buy, in summer they buy

– people never get tired of food. So I carried on nicely,

nicely, nicely! I loved it. The more people came to me,

the more recipes came to my mind - until I was stopped

in 2007 and it was a big shock to me.

When we were chased away (the police) said they are

going to re-new the taxi rank. The pavement was

broken, so we agreed very easily. I was waiting for my

stand to get finished. But in a few days we were told

to move out again for good. This man brought us some

forms to fill to apply for a permit but those blocks of

yellow lines on the pavement? They made space for

only 88 traders - out of the 300 stalls that were here

before, which means a whole lot of traders were driven

away. This is when the problems started.

It was said all the cooking people must wait for a place

to be given for them. We waited and we waited until

the year was finished. So that’s when I thought “no.”

I was really, really starving now. The big problem was

my stomach, my children’s stomach. Worst of all, I also

had a child doing a first year at college. The child

stopped because she couldn’t write exams with an

unpaid bill. So I joined the others who from the

beginning hadn’t stopped and came to trade in the

evenings. I changed my business again to crisps and

cool drinks. I’m that person now taking chances.

We were told about 2010 that’s coming, that there

would be no stands there. I’m very scared now because

I do not know what 2010 is going to bring to me. 2010

had a meaning for me but I have a worry now because

I won’t be trading. I’m cut off and I’m not told where

to put my stall. No one instructs me to say, “You will

be right if you stand here.”

2010 means a lot to me. And I do not know if I lose

my opportunity now, where I can find myself in the

future. I am also interested to be part of history, to say,

Mama Ice

By Enid Gayizana



“Oh yes, that 2010 gave us such an opportunity.” I still

remember, when South Africa was chosen for 2010,

we were jumping at home, shouting, “More jobs are

coming, more jobs are coming!” We were so really

glad. My husband was still alive that year. He used to

say that, in 2010, nobody would be suffering because

there would be more jobs. Maybe because he was older

than me, he had a vision about it. As I am sitting here

today…I can’t see jobs here.

I heard this on the radio: the procedure for the ANC is

that you just get up and do it for yourself, just get up

and be independent. Do not wait for the government

to give you a job. This is what the ANC government

says: “Vuka zenzele – wake up and do something! Do

something for yourself.” I wanted to call them and ask,

“What about the government coming to move you

from the place you are doing business, and not showing

you the right place?” Now wherever you put your stall,

the government closes you there. Why do they push

us out of a wrong place and not put you in a right

place, instead of chasing you out for good? This is my

point: when they are shutting us down, they are closing

our stomachs.
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Empowering girls through sport Photo: Sarah Forde
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The 2010 FIFA Soccer World Cup has created an

economic buzz across southern Africa and, in host

nation South Africa, is giving rise to new entrepreneurs

and bolstering the small and medium enterprise (SME)

sector, particularly when it comes to the growing bed

and breakfast industry (B&Bs).

While some SMEs, especially those operating in the

informal sector, may be apprehensive about what

the World Cup will mean to their pocket books,

others are decidedly more optimistic and have begun

to move into the hospitality sector. In the run-up to

the World Cup, an increasing number of small business

owners, particularly women, have converted their

homes into B&Bs. Meanwhile, established B&B owners

are looking to renovate or extend their existing B&Bs

in order to harness the World Cup’s economic

opportunities.

Maureen Masekwa started the cozy Thuthuwedzo

Guest House in Phase 3, Diepkloof Extension Soweto

in 2005. Unable to access credit or financing,

Masekwa started the business with her own money

and spent years housing lodgers alongside her

own family until the challenge of having work and

family under one roof forced her to close in 2007.

Township B&Bs ready for 2010

By Maureen Odubeng

Thuthuwedzo Guest House in Diepkloof Photo: Maureen Odubeng



She re-opened in 2008 after the family relocated to

a new home.

While a shortage of funds prevented Masekwa

from extending her B&B in order to accommodate

more guests in 2010, she has made improvements.

While she says it will be largely business as usual

for her during the month-long tournament, she

admits that the event means assured revenue, as

her B&B is already fully booked for June – and at

premium rates.

At Thuthuwedzo, prices currently range from R300 to

R600/sharing, but for June 2010 Masekwa has doubled

these fees in accordance with the FIFA pricing

requirements she agreed to when she entered into a

contract with the organisation. She said she is hoping

to hold onto her new, higher fees after 2010.

“I will test the market with the reviewed pricing, but

if the market doesn’t respond to the reviewed prices,

I will cut the prices down,” she explained.

Another SME lodging business gearing up for the

World Cup is Mama Lolo’s B&B, The Soweto SME has

also affiliated itself with FIFA and has doubled its prices

for June to react to the heightened demand. However,

unlike Masekwa, owner Lolo Mabitsela does not plan

to keep the raised prices long.

Mabitsela, a retired teacher started her establishment

in 2001, after doing her homework on the B&B industry

and receiving tour guide training. She too started the

business from her pocket after failing to access credit.

She pointed out that women still face difficulties trying

to secure financing.

However, with the B&B boom, there are concerns that

after the 2010, fanfare dies down and the tourists

leave, some new B&B owners will be stuck with

unprofitable “white elephants.” Masekwa agrees,

saying that she has seen many hopeful B&B owners

take risks to turn their homes into accommodation

with the hopes of cashing in. She cautioned that not

everyone will benefit from the event and said she
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Home away from home at Mama Lolo’s Photo: Maureen Odubeng



foresees that some stand to lose, rather than make a

profit.

Mabitsela is in the process of extending her facility,

to be completed by 2010, and believes that she

will be able to make the money used to extend

the B&B back, as she already has to turn some clients

away due to a shortage of rooms. According to

Mabitsela, B&B’s offer what hotels cannot: a more

personal, home-like environment. Because of this,

in her view, the two don’t compete for the same

clientele.

“I recently had a client from the United States of

America who said he had never stayed in a B&B

before, but that after the experience he told me

that he is not going to book in a hotel ever again,”

said Mabitsela, who shares her family’s home with

guests.

“I get a lot of international clients, and I take them

take them to weddings, funerals and other events, to

give them a feel of the South African culture,” said

Mabitsela, who added that her establishment excels

in demonstrating ubuntu, or the concept of “I am

because we are,” in its customer service.

And if perceptions about crime and violence

once proved a challenge to enticing guests to visit,

according to Mabitsela, things have certainly

changed. The B&B now offers conference facilities

for up to 20 people.

PROFITING FROM WORLD CUP 2010?
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It sounds unbelievable, but it’s true. Swaziland’s capital

city informal traders, especially the Mbabane Market

vendors may be big losers when the Soccer World

Cup is held in neighbouring South Africa in June this

year.

Neighbouring countries like Swaziland have been on

marketing drives trying to lure tourists into their

countries with the hope that their informal and

hospitality industries may benefit from this soccer

showpiece. Informal traders are looking forward to

this event with the hope that the influx of tourists from

the continent and abroad may boost their industries.

Esther Nxumalo, a 60-year old single parent and

grandmother is one such vendor hoping that

business will pick up during the World Cup. Nxumalo

specialised on traditional wood bowls, grass mats,

Swazi attire and other hand made crafts, marketed

through Thulasizwe Arts and Craft.

She claims to have been sensitised on the FIFA World
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Esther Nxumalo showing her wares on the Mbabane Market stall Photo: Alec Lushaba

Parking blues a threat to World Cup influx

By Alec Lushaba



Cup to be staged by the neighbours, even though

she does not think she will carry her wares over the

border. “I am hoping that we will have increased visitors

here who will come and buy our wares,” she said.

Swaziland, South Africa and Mozambique governments

have signed agreements to open the border gates

24 hours leading to the June 11 to July 11 Soccer

World Cup games. Nxumalo’s and colleagues at

the Mbabane Market usually operate from 8am to

5pm in the afternoon. She is however looking at

working extended hours during the period of World

Cup. “Once visitors start to flock in we will work

beyond the normal hours in order to accommodate

them,” she said.

Nxumalo has survived through her handcraft business

for over 25 years, since her husband passed away. Her

first born child was doing Grade 6 whilst the last born

was still a toddler. “Using the same craft, I was able

to send them through school and even built a home

for them. At the time, we were able to make ends

meet as tourists were still coming in their numbers.

Nowadays business is scarce, mainly because there are

so many of us in the same business, not only in

Mbabane but even in some parts of the country,” she

said.

Nxumalo is not afraid of competition per se, but

concerned with the capital city’s parking blues. “We

have suffered greatly in Mbabane due to the

problem of insufficient or lack of parking space

for motorists,” she said. As she related her story, a

luxury bus carrying tourists passed by the market,

headed down the Ezulwini Valley and other parts of

the country without making a stop-over at their

market.

“We only get tourists from South Africa, some of

whom may have come through their private cars.

There is absolutely no parking space around here,”

she lamented their plight. Not only is parking a

nightmare for tourists, but parking in general in the

capital is a nightmare. Those employed in the city

Inside the Mbabane Market Photo: Alec Lushaba
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have to come to town as early as 6am or 7am if they

are to find a decent parking space.

If motorists find themselves parked in non parking

zones, their vehicles get towed away by traffic police

officers. To get your car released by the police one pays

R320, in which R60 is for traffic offence and R260 for

towing operators.

Mbabane Municipal Public Relations Officer Bongani

Dlamini dismisses the Mbabane market women’s

complaint, saying it is man made problem. “The market

has sufficient space for parking, but the problem is

that the vendors decided to leave their stalls to set-up

temporary structures at that space. It is difficult for us

to tell them otherwise at this stage, because they

complain of street vendors who are their direct

competition,” Dlamini explained.

He said the Mbabane Municipal Council is coming up

with a programme that is going to drive away all illegal

street vendors. “We are engaging services of a private

security company that is going to ensure that business

in the city is conducted in designated areas. We hope

that will open up the parking space the vendors are

complaining about,” he said.

Regarding the general parking challenges for motorists,

Dlamini said they are currently waiting for the Urban

Development and Housing minister to submit their

parking regulations to Parliament for approval. “Once

Parliament has approved the regulations, we will

introduce parking meters around the city, which we

hope will free a lot of space.”
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Wangoi also worries about the security of traders, who

are mostly foreign, because of xenophobia. She worries

that when the world cup ends they will have to hide

or fly back home immediately for fear of being attacked

by the citizens claiming they are taking the citizens’

opportunities for business.

Unfortunately, not everyone who has a great idea and

wants to cash in on 2010 has been able to do so.

According to Ann Hilton, getting going in business

starts with planning, identifying needs or wants in the

market and being able to compete with other players

in the market. Hilton points out that a good idea needs

to be viable, implementable and competitive through

price innovation or service.

However, she adds that access to finance to be able to

initiate or grow an enterprise is often key. Despite the

recognition that women’s economic empowerment is

an important part of development, there is still a gender

divide when it comes to access to finance. This holds

true also for the ability of women to make most of

their business ideas for and after 2010.

“There are two trends currently emerging in this

debate,” says Hilton. “The first suggests that gender

and the social constructs of women’s lives do indeed

affect their ability to raise finance.”

Hilton said that the issue of enterprise development

and access for women is indeed a challenge which is

not going to go away anytime soon. as access to finance

for women is intrinsically linked with the status of

women in society and this is reflected to a more or less
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The arrival of the World Cup soil for the first time has

brought with it many raised hopes and expectations

across the region, but some entrepreneurs fear that

they will not do much business, as tourists may not

visit their markets areas. They are concerned that FIFA’s

stringent regulations around signs and  advertising,

may hinder their ability to market their goods.

Enterprising individuals from across Africa make their

trading home at Johannesburg’s Bruma market, very

near to the main route visitors will use when making

their way to the Ellis Park Stadium. These traders know

that the increased tourism means many more spending

visitors than usual, for all sorts of goods, including

souvenirs.

However, traders like Mwenda Kamau, from Kenya,

explain that they are not expecting to benefit much

from the World Cup because they are not sure whether

the management of the Bruma market will be able to

advertise the area to the stadium, which is closely

managed by FIFA administration.

“My fear is that if the management won’t be able to

advertise the market then we will not benefit more

from this world cup and yet many business women

expect to sell many of their products during this time,”

she said.

According to Lucy Wangoi, a trader from Tanzania,

the traders have prepared a lot of products to sell

during the world cup but it all depends on whether

the tourists will be sensitised and be able to visit the

market.

Entrepreneurs unsure about 2010

By Angel Navuri



depending on the legal, cultural and social political

environment in which women are living.

She further said that women face significant challenges

in terms of their sex and gender roles and their ability

to run business and raise capital. Entrenched inequalities

continue to deprive of fair and equal financial options

and opportunities in many economies.

Even as many African countries struggle to enter the

global market, the more enterprising among them have

already become high performers in the highly competitive

market, dominated by the industrialised countries. Six

key products in this domain include cut flowers, frozen

fish, t-shirts, women's trousers, footwear and transistors,

according to a New Trade Performance Index published

by the Geneva-based International Trade Centre.

The index ranks the export performance of 184 countries

in 14 export sectors, placing the export sectors of all

countries on the global competitiveness ladder. It is

based on 1998 export performance as well as shifts in

export performance between 1994 and 1998.

Tunisia stands out as African emerging growth area,

with exports of electronic components earning the

country some 500 million US dollars and expanding at

an annual rate of 22%, it says. The country has also

been able to increase its market share of clothing in

spite of the stiff competition in the sector. Tunisia now

ranks eighth among 184 countries in the performance

index, reflecting exports of 2.5 billion dollars to a

diversified group of countries.

The other major African exporter is Mauritius, which
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also increased its global market share of the product

by supplying garments worth one billion dollars annually.

"In textiles, the continent's leading suppliers are South

Africa, Morocco and Zimbabwe. More recently a number

of very successful small companies are driving rapid

improvement in textiles exports in Cameroon,

Madagascar and Sudan," the publication says.

Regionally, Southern Africa has joined the ranks of the

world's leading trading areas, with the Southern African

Customs Union figures among the world's top 15

exporters for five of the 14 sectors covered by the index.

The region ranks 9th in the export of transport

equipment to the tune of 1.4 billion dollars, in addition

to its high degree of product diversification among its

constituent states Botswana, Lesotho, Namibia, South

Africa and Swaziland.

Africa's exports in 1988 reached 124 billion dollars.

Between 1994 and 1998 non-oil exports expanded by

5%. But the success stories are not confined to the

Maghreb countries or Southern Africa. Sub-Sahara

Africa, the index says, "is the world's largest net exporter

of fresh food and agro-based products," adding that

"several countries are improving their competitiveness

in exports of processed food as evidenced from swift

change in competitive positions of Kenya, Malawi,

Ghana and Mozambique."

The Index says even the least developed landlocked

African countries are also focusing on international

business development. It cited Ethiopia which has

become a competitive international supplier of several

products and services. "Ethiopian producers are now

a leading source of sesame seeds, with an 11-% share

of world imports. Ethiopia's coffee exports values and

quantities have expanded at double-digit rates between

1994 and 1998, earning well over 300 million dollars

in 1998. (earnings in 1999 will be lower reflecting

weaker market prices).

PROFITING FROM WORLD CUP 2010?
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Keeping an eye on the ball Photo: Saida Ali
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Meanwhile, Morwamatime Matsimala, a taxi

operator in Johannesburg is optimistic his situation

will gain a lot by ferrying football fans during the 2010

FIFA World Cup finals. He says because of that, he is

very excited that his country has been selected by FIFA

to hold the world cup here.

“I have purchased a new Mercedes car ML 320 which

will be used to carry football fans from foreign countries

during the forthcoming event,” he says. He says he

and his colleague in the transport sector are more than

prepared to fulfill their obligations.

For the FIFA World Cup, smooth and efficient transport

systems are required for football tourists, which should

operate daily from the opening match to the closing

match. “Transport facilities must be properly planned

for, with regard to appropriate location, safety and

security management, disaster management and

traders,” he points out.

For Paulinal Tema, a 30 year old assistant manager

at Lolo’s Guest House in Soweto, the World Cup

means big business. Tema says her guest house is

already fully booked. “We have refurbished our

guest house, ready to attend our guests who will

be coming to South Africa for the football match,”

she says.

Although she is not the owner of the business, Tema

is very excited about the event and its possibilities. She

added that this was an occasion that will happen in a

life time., “I am very happy to be serving them in this

accommodation.”

The announcement that South Africa would host

the 2010 World Cup prompted a whirlwind of heavy

investment in infrastructure, with high expectations

for an economic boom. Obviously the 2010 World

Cup will also boost tourism, but how far will

these benefit society as a whole, not just a privileged

few?

Some women in the country are skeptical about

how widespread economic opportunities will really

be during the 2010 FIFA World Cup. Others, point

out that their businesses are already booming.

Christina Buthelezi, a 61 year old Dry Cleaning

Assistant at Lemmy’s Dry Cleaners in Johannesburg’s

suburb of Soweto, feels that very few women

entrepreneurs will benefit. She says that in her

own opinion, the situation for women will not

change much during the world cup football

matches.

“Only a few women, particularly those engaged in

hotel businesses would see a slight difference by

hosting foreign visitors to their hotels,” argues

Buthelezi. According to her these tourists need to be

able to attend matches in a safe, care and free

environment, and so the hotel industry will be

booming.

“While most tourists to the 2010 FIFA World Cup will

make use of four and five star accommodation facilities,

there will also be a market for simple, clean and

affordable accommodation, located in townships such

as Soweto,” she adds.

Mixed feelings about 2010 opportunities

By Nasser Kigwangallah



the tourism sector as well. “Sport fans can be divided;

others will be watching TV and use the internet watch

football because everyone cannot afford to go to the

stadium,” she says.

For the 2010 FIFA World Cup, South Africa needs to

provide accommodation of 55 000 graded rooms for

participants only. This does not include general

spectators or the general public. For example, she says

Cape Town alone aims at establishing a total of 150,000

beds within the city and within a 2 hour radius around

the city.

As well, tourists traveling to the FIFA World Cup 2010

need to be able to communicate in a variety of

languages. This will allow South Africa to utilize the

Tema admits that unsurprisingly, levels of interest in

sport are generally higher among males than females,

but points out that fans are at the heart of any sporting

event. “Sport fans and consumers are the pivot upon

which sport leverages its popularity,” she says.

She says she will be watching live television broadcasts,

listen to radio commentary; read the sports pagers of

the daily newspapers and see sports websites to see

the wining teams. She remarked: “I will be very happy

if South African football team wins the finals and bring

the FIFA World Cup trophy.”

Tema says on the other side football fans will also buy

goods and sport branded merchandise and travel

extensively to attend these events, which will boost

PROFITING FROM WORLD CUP 2010?
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Morwamatime Matsimala is planning ahead Photo: Nasser Kigwangallah



Paulinal Tema has high hopes for 2010
Photo: Nasser Kigwangallah
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services of foreign speaking local languages and who

speak foreign languages.

Sport consumers therefore not only use teams and

players to construct identities and a sense of self, but

also use them simply to fill in their leisure time.

Previous research has identified a number of psycho-

social motivations behind sport fans consumption

behaviours which have been mainly used to develop

and validate scales that identify fan motivations and

interests. Sport fans seek the fulfillment of various

emotional and intellectual needs through the

consumption of sport.

Writers Bio
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a journalist with The
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While governments, business, and service sectors

across southern Africa gear up for 2010’s World Cup

and its economic opportunities, many of society’s most

marginalised are beginning to count themselves out

of the running. In the rush for 2010 gold, women

and youth in Jozi are feeling decidedly left out as they

struggle to access the economic opportunities

associated with the month-long tournament.

According to Gauteng Women Transport, they have

tried all means to become involved in the World Cup

and that they still hung onto hopes that they would

be able to acquire a licensed route to operate. “We

have been trying to secure a route to operate on as

we do not have one so that we could cash in on the

world cup but our requests to the government have

fallen into deaf ears,” said one of its directors, who

preferred to remain anonymous.

Programme Coordinator of Youth Empowerment

Network at Joubert Park, Pinkie Barnett, echoed her

disappointment. She said the youth she works with

had high hopes and bright ideas following the

announcement of South Africa’s successful World Cup

bid, but now found it difficult to get any project

running.

“Some plans were to offer information, for example

in French, as the situation right now is that there is

nobody offering information, for example at the

airport,” Barnett said. “Menus in hotels are written

in English and they saw this gap and wanted to

capitalise on it, but it failed due to factors beyond

their control.”

According to Barnett, processes to join official 2010

activities were not accessible to marginalised

communities, such as women, youth or the disabled.

For example, events and meetings were often held in

areas that were inaccessible for most people. “One

needed money to go to these posh places or one

needed a computer to register. We could not print

application forms here and did not have internet,”

Pinkie said.

“Now the pathetic thing is that these youth have been

relegated to volunteering and those who are disabled

have been pushed to administration work, which is

not what they really wanted to do,” she added. ‘”here

has been no economic benefit as compared to what

they had wanted to do.”

A member of the Disabled Women Development

Programme (DWDP) of South Africa, Grace Maleka

described the prospect of economic benefit for South

Africa’s disabled bleakly, “The World cup economic

benefits will be a pie in the sky for the disabled in

Youth, disabled feel left out in 2010

By Kaombona Kanani

Skills of the disabled ignored       Photo: Trevor Davies



South Africa as things stand for now.”

According to Maleka, the local steering committee

never involved them. “The local steering committee

should have noticed that the disabled were not at all

represented,” she said. “How do they stay in the

steering committee without anyone from the disabled

and see everything as normal?”

African Union Director of Women and Gender Litha

Musyini–Ogona said that the African Union could not

push South Africa to come up with a formal

arrangement that would strive for gender equality

opportunities during the 2010 World Cup, but that

she encouraged women to raise their voices. “If we

tell them what to do then we will be interfering in the

internal affairs of a country,” she explained. “The

women should group themselves and push their agenda.

We can go as far as endorsing their cause.”

To Ogona, 2010 is alive with possibilities and she said

she believed there is still time for those who feel left

behind to lobby for their causes, and that both locals

and Africa stand a chance to benefit from the Cup.

“Measures to empower the marginalised should not

be short-term fixes,” she said. “Government is currently

preoccupied with putting up infrastructure, which will

make it easy for people to go to places where things

will be happening to make business. A trader will

benefit from that road because they will use that it

during the World Cup to take whatever they will be

selling to the areas where there could be business,”

Ogona said.

Director of Public Transport in Gauteng, Terence Tsoaela,

however dismissed claims that marginalised groups

had been unable to access World Cup economic

opportunities. “There are provincial and regional

structures who are working hand-in-hand with Women

in Transport in Gauteng and the disabled. Maybe those

who are making such allegations do not have

information,” said Tsoaela, adding that they have

visited about 55 NGOs to collect data on marginalised

groups.

It has been estimated that the 2010 FIFA World Cup

will bring around 350,000 visitors to spend some

R9.8-billion in the country during the tournament.

What remains to be seen is how far the potential

economic benefits will trickle down to the most

disadvantaged.
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