
Fact sheet thirteen: Why gender aware reporting makes sense

Editorial:

“Gender aware reporting is not advocacy journalism. It is just good, thorough reporting that is sensitive
to the needs, wants and aspirations of all segments of the population.”  Colleen Lowe Morna- Gender Links

• Freedom of speech: Giving equal voice and air- time to women, and representing women in their multiple
roles in society, is intrinsic to freedom of speech and of expression. The media cannot claim to be a mirror
on society when it is giving such a skewed reflection of it.

• Good governance: As much as the media has a duty to serve as a watchdog on society, the media itself
has a duty to exercise good governance. Gender equality is integral to every dimension of governance-
legitimacy, accountability, competence, human rights and the rule of law.

• Lighting the way: The media has a role not just to follow, but also to lead; to report not just what is,
but what could be.

• Hidden stories: Gender- aware reporting will reveal hidden stories. The views of women on war could
be a major force for peace. Women’s views on the economy and service provision could have a major impact
on how we view macroeconomic policy; how services are designed and delivered. Women’s views and
involvement in politics could redefine the way power is viewed and exercised.

• Issue-driven stories: Such reporting will challenge journalists and editors to go beyond the all too common
event-driven reporting to the issue based reporting that media audiences flooded with information but
starved of understanding are crying out for.  It will also challenge our notions of what is “hard” and what
is “soft” news- notions that currently have strong patriarchal biases.

• Human rights reporting: Gender-based violence is increasingly recognized is one of most flagrant yet
hitherto hidden and under-reported crime of our time because it occurs in the “private” domain. Breaking
the barrier between the public and the private that up to now has contributed to this false mask on violence
in the home is one of the most important roles of the media in our time.

• Fascinating stories: Nothing touches our lives- men and women- more intimately than gender issues.
Far from being soft of dull news, debates and discussions on matters such as choice of termination of
pregnancy, sex work and trafficking, paternity rights, drugs for HIV positive and pregnant women are some
of the most critical political issues of our time.

Business

• Women are a large growth market for the print media: In most countries, women constitute the
highest potential growth market for the print media and have also been shown to be among the most
loyal readers. Segmenting readership by gender and responding accordingly would, in all likelihood, reveal
that gender sensitivity is a good business proposition.

• Women’s needs as listeners and viewers: Few analyses of programming for radio and TV are gender
disaggregated. They fail to take account of women’s time constraints as a result of their multiple roles; or
their preferences with regard to content. As research elsewhere has shown, gender sensitivity in programming
could yield significant business gains.

• Women as consumers: Women make many of the decisions on household spending. In most of our
countries in Southern Africa this is yet to be factored into the way advertising is designed. Is advertising
that  demeans and turns women into commodities really enlightened self- interest on the part of advertisers?

• Who out there is catering for the new man: Gender sensitivity in the media is not only about women:
it is also about men.  The burden of masculinity is one that men are increasingly confronting- with little
help from the media. For example, there are plenty of programmes and information on making men more
virile, and gaining greater sexual satisfaction for themselves. What information is there for men who want
sex to be a more mutually satisfying experience, bearing in mind that globally, the overwhelming majority
of women report an unhappy and one- sided sex life? What information is there for men who would like
to become more involved in parenting, or for men who need help is breaking out of abusive and violent
habits? Is this a niche that our media, steeped in its patriarchal traditions, is failing to see, let alone exploit
to its commercial advantage? Put simply, who out there is catering for today’s new man?
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