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PROGRAMME FOR WOMEN IN POLITICS AND THE MEDIA

Date: 17th -18th November, 2008
Venue: Lilongwe Hotel
Time: 08.30-16.30

TIME ITEM SPEAKER / FACILITATOR
Day One: 17th November, 2008
08.30-09.00 Registration Lowani Mtonga

09.00-09.30 Welcome Remarks and introductions Emma Kaliya, NGO Gender
Coordination Network

Official Opening Guest of Honour, First Deputy
Speaker of Parliament, Hon. Ester
Mcheka-Chilenje Nkhoma, MP

09.30-10.00 SADC Protocol on Gender and Development Video
10.00-10.30 Tea Break
10.30-11.00 Gender and governance: Key issues Trevor Davies
11.00-11.15 SADC Protocol on Gender and Development

and Malawi 50-50 Campaign to increase
women representation in Parliament

Emma Kaliya, NGO Gender
Coordination Network

11.15-12.00 Tips for getting media coverage Panel of Editors:
Mc Donald Bamusi- The Guardian
Gabriel Kamlomo- Zodiak Radio
Willie Kantenga- Transworld,
Denis Mzembe-  The Courier,
Martines Namingha- The Dispatch

12.00-13.00 Mock Interviews Trevor Davies
13.00-14.00 Lunch Break
14.00-15.00 Writing profiles – exercises and photos Trevor Davies
15.00-15.30 Tea Break
15.30-16.30 Write you own profiles (to be finished at

home)
Trevor Davies

Day Two: 18th  November, 2008 - Malawi Institute of Management (MIM)
08.00-10.00 Review and tighten up profiles Trevor Davies
10.00-12.00 Cyber dialogue training Trevor Davies
12.00 Wrap up and closure
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BACKGROUND

The Gender and Media Baseline Study conducted in 2003 in twelve Southern African
countries by Gender Links (GL) and the Media Institute of Southern Africa (MISA)
showed that women constitute, on average, 17 percent of news sources and that even
where women are represented in occupations, their voices are not heard in equal
proportion.  In Malawi male politicians dominate the news as sources across print and
electronic media at 28 percent compared to only two percent of women in the same
occupation.

What this highlights is that women’s political participation is one of the most problematic
areas of reporting and that the views of these women are underrepresented and
sometimes misrepresented in the media. The tension between women politicians and
the media is also due, to a certain extent, to the fact that women have not had the
same level of exposure as men and are often reluctant or wary in their dealings with the
media.

In 2003, GL also undertook the first ever study on the impact of women in politics in the
region: “Ringing up the Changes: Gender in Southern African Politics.” This study
showed that women make a marked difference to policy and law making where they are
represented in sufficient numbers, work in an enabling environment and are empowered
to operate effectively. The study highlighted understanding and being able to work with
the media as a key tool for women politicians to leverage themselves more effectively.
These findings were corroborated in a follow up study which focused specifically on
women in local government “At the Coalface: Gender and Local Government in Southern
Africa”

However, representation of women in decision-making positions is still low in Malawi
which is one of the ten SADC countries that has failed to meet the 30% target, and with
a mere 25 (or 13 percent) of parliamentary seats held by women it ranks 12th in the
region and 87th globally.  This is far below the target and set by the SADC Heads of
State in 2005 and reiterated when they signed the SADC Protocol on Gender and
Development in August this year, committing themselves to 50 percent women
representation in decision making positions in the private and public sectors by 2015, as
well as ensuring the equal participation of women and men.

This workshop aims to build relationships between women in politics and the media as
well as to empower women politicians with practical skills for dealing with the media.
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INTRODUCTION

The elimination of all forms of discrimination against women is a key challenge for
democratic processes and human rights movements in Africa. While African
governments have taken take steps to address women’s lack of political, economic and
social rights, the pace of movement towards achieving full equality is characterised by a
series of ‘stops’ and ‘starts’, and there are often many mixed signals. For example, while
the African Union and SADC region has committed itself to the target of 50% women in
decision-making positions in all of its structures, the representation of women in
government, parliament, local government and other political spaces in Africa is still low.

For example, women comprise only 17.3% of the members of parliament in Sub-
Saharan Africa. The 15 countries that comprise the Southern African Development
Community (SADC), on their own however, have an average of 21.9% women in
parliaments, making SADC second in regional rankings across the globe, second only to
the Nordic countries.

The African country of Rwanda with 48% women in its parliament has come closest to
showing that parity can be achieved. Nineteen African countries went to the polls in
2007/2008, with many facing challenges to democratic processes. Elections are an
opportunity to increase women’s representation, raise issues of gender inequality and
women’s human rights violations and to press for building gender sensitivity into
accountability systems.

Malawi, which goes to the polls in 2009, is one of the SADC countries which has low
representation of women in decision making. There are only 25 female MPs out of the
193 members of parliament which translates to 13 per cent.

Media essential to fifty percent women in leadership by 2015
By Susan Tolmay

So far, increasing women in governance has moved at a snail’s pace. The recent signing
of the SADC Protocol on Gender and Development raises state commitment from the
30% agreed in 1997 to 50%, despite the fact that, 11 years on, only five countries in
the region (Mozambique, Namibia, South Africa, Tanzania, and most recently, Angola)
have attained the 30% target in parliament.

The picture is similar at the local government level, with only three countries having
reached and exceeded the 30% target (Namibia, South Africa and Tanzania) and
Lesotho having exceeded the 50% mark with 58% women in local government.

Over the next five years, Gender Links, a regional organisation which promotes equality
and justice for women, is working in 14 SADC countries, where there will be national
and local elections, to build capacity and encourage interaction between women
politicians and the media. Beginning with Malawi in the second week of November, and
in Botswana and South Africa shortly after, this will provide a unique opportunity to
campaign for the 50/50 target.
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The new initiative is a replication of a programme in 2004 and 2005, in which GL
embarked on gender and democracy training in seven SADC countries holding or
expected to hold elections in those years. The purpose of the training with media
practitioners, as well as politicians, was twofold; to engage with media to assist them in
understanding how gender equality is integral to citizenship, democracy and freedom of
expression, as well as train women politicians to build relations with the media and to
empower them with practical skills to engage with the media.

The 2004/ 2005 training followed Gender Links’ first ever study on the impact of women
in politics in the region: “Ringing up the Changes: Gender in Southern African Politics.”
One of the findings of the qualitative study was that understanding and being able to
work with the media is key for women politicians to leverage themselves more
effectively.

While the long-term jury may still be out on the difference gender and democracy
training for the media and women politicians makes, the 2004/ 2005 training created
conversations between the two. According to Loga Virahsawmy, Chairperson of the
Media Watch Organisation (MWO) in Mauritius, the training done with journalists and
politicians in her country during the 2005 elections was one of the most important
workshops on gender and democracy issues.

“The key to the workshop’s success,” Virahsawmy says, “is the participation of high level
politicians especially the leaders of political parties, since they are the gatekeepers for
women’s entry into politics.” In the 2005 elections in Mauritius the representation of
women increased by just over 11% from 5.6 to 17%.

Women’s political participation is a problematic area of reporting and media under-
represents and sometimes misrepresents the views of these women in the media.
According to Paula Fray, the Africa Regional Director of the Inter Press Service (IPS)
global news agency, women politicians occupy a low profile in the media and there is
often a hostile relationship with the media that is considered unfriendly to women.
IPS global news agency is also involved in training its Africa network of journalists and

women politicians on how to engage the media in their From Polls to Polls programmes
which is about strengthening the voices and visibility of women in elections. They train
journalists to cover elections from a gender perspective with a broader focus on political
processes and not merely elections as events.

According to Fray, an evaluation of this process takes place on a continuous basis as the
agency’s reporters receive on-line training and guidance daily from the IPS Africa Editor.
A formal evaluation of the first formal training of journalists and women politicians
conducted in November 2007 found participating women politicians showed a better
understanding of the media and higher levels of confidence in dealing with them.

Journalists reported improved efforts to seek out the views of women and a better
understanding of women politicians and the challenges that they face in the media.
While politicians did see an increase in media’s coverage, they believe that journalists
still favour men and that the media needs to be transformed in a more holistic way.
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Research points to the need for such training for media. The Gender and Media Baseline
Study (GMBS) conducted in 2003 in twelve Southern African countries by GL and the
Media Institute of Southern Africa (MISA) showed that women in general constitute, on
average, 17% of news sources. This increased by 2% to 19% for the Southern African
region in the Global Media Monitoring (GMMP), coordinated by the World Association of
Christian Communications (WACC), which took place in 2005.

And even where women are present in occupations, such as politicians, their voices are
not heard in the same proportion as their representation. For example, in the GMBS, of
all the politician sources, only 8% were women, and this figure doubled to 16% in the
GMMP.  However, neither of these figures reflects the strength of women in parliaments
where the regional average has ranged from 19 to 21.9% between 2005 and 2008.

With the region currently undergoing so many changes in governments, it is time that
this change includes ensuring that women are at the decision-making table. As a
cornerstone of democracy, media is a vital part of this.

This article is part of the Gender Links Opinion and Commentary Service that provides
fresh views on everyday news.

OBJECTIVES OF THE WORKSHOP

 To identify issues of concern by women in politics in their dealings with the media
and vice versa.

 To build relationships between women in politics and media decision-makers and
practitioners.

 To empower women politicians with practical skills for dealing with the media.
 To empower women how to use cyber dialogues as an advocacy tool to influence

change and debate issues of national interest.
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GENDER AND GOVERNANCE – KEY ISSUES

1) Malawi women participation in politics

Table 1 below shows the participation of women in politics in the SADC region.

Answer the following questions?

i) Where does Malawi rank?

ii) Why is Malawi ranked low in women participation in politics?

Table 1: Women in parliament in SADC

2) What are some of the challenges facing women in politics in Malawi
today?

 Impact of money politics. The cost of engaging in electoral politics remains
too high and leads to the exclusion of most women from the election
processes. It is important to note that many women do not have access to
their own funds, and they depend on their partners or relatives for raising
money to participate in elections.

 Marginalization of women in political parties.  Women are marginalized while
being promoted to leadership positions within their parties, being nominated

Women in parliament in SADC (2004 to 2008)
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by a party, etc. According to a study conducted by the International IDEA,
political party leaders refuse to take female aspirants seriously and labelled
them as cultural deviants.

 Patriarchal attitudes – although not directly in immediate families all the time,
but certainly among men in political parties.

 Electoral systems which Unfriendly, electoral Failure to enforce existing legal
norms and international agreements. For instance, the domestication of
CEDAW has failed in Malawi and constitutional mandates have been ignored.

 Lack of financial resources

Can you identify more obstacles?

Exercise:

Challenges facing women are not confined to Malawi. Look at the picture
below and explain the challenges women face in politics even outside Africa.
Can journalists do something to help to change perceptions of women in
politics?
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TIPS FOR POLITICIANS ON GETTING MEDIA COVERAGE:
PANEL OF EDITORS/ JOURNALISTS

1. The Role of the Media

As one of the most powerful tools for politicians and for social awareness, the media
is a critical factor in the efficacy of women in politics. All politicians have a love-hate
relationship with the media. For women in politics, this relationship is that much
more troubled. But, the media can be used as a catalyst for change and speak for
the marginalised.

An IPU study found that only a bare majority of women (53 percent) said they had
good relations with the media; ten percent had bad relationships and 22 percent
expressed ambivalence.1 The following are some observations from a roundtable
convened by the Inter Parliamentary Union on the image of women politicians in the
media chaired by Birgitta Dahl, the Speaker in Sweden:

 The media carries less coverage of women than of male politicians.
 The media are less open to the achievements of women politicians than to

those of their male counterparts.
 Stories that purport to “sell” often perpetuate gender stereotypes. As much

as women politicians need to learn to put their message across better, media
need to understand that the integration of women into politics strengthens
democracy.

2. Strategies for using the media effectively

EXERCISE: Building relationships

Draw out some of the ways in which Malawian politicians can seek to build
relationships with the media. Who would you target? In what way are you
working with women media association?

Tips: Media practitioners are human beings! Communicating with journalists
makes a difference.

The first step in establishing and maintaining good relationships with media
professionals is to identify the proper person to make contact with, depending on
what you which to accomplish. In many SADC countries there are media women’s

associations, such as Malawi Media Women’s Association, the Tanzania Media
Women’s Association, Zambia Media Women’s Association. In Malawi there is the
Gender and Media in Malawi (GEMMA) organisation. These are likely to give you
a sympathetic ear and are a good entry point.

1 Inter Parliamentary Union (2003) “Politics, Women’s Insight.” IPU: page 166.
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For effectively building and maintaining professional relations with media
personnel:
 Be professional – be factual not rhetoric
 Be respectful – do not attack a journalist
 Be honest
 Show commitment
 Show confidence

3. Tips on pitching a story to the media
 Be creative, but keep your list of ideas short
 Know your organisation’s priorities – what part of an event or issue do you

want in the public eye?
 Use statistics wisely – data can be powerful ammunition to back up your

arguments, but keep it simple and too the point
 Reporters and editors are always short on time – if you don’t grab them in

the first few moments of your pitch, you won’t secure their interest.

4. How to get journalists to attend your event
 Identify what journalists to invite
 Make an innovative invitation
 Argue why your event is newsworthy
 Send out a short innovative press release
 Follow up invitation and press release with calls

MOCK INTERVIEWS

As women politicians you will be frequently conducting meetings in your constituencies
or you will be invited to attend functions at which you might be interviewed by a
journalist. It is important to give an interview How you conduct yourself during the
interview will have an impact on the

EXERCISE: Mock Interviews
Role-play and record an interview between a journalist and a politician on their
campaign or any other pertinent issue. If possible record this on video or tape.
Play these back and ask participants to comment.

Tips: The most common pitfall is long sentences and fuzzy answers. This is
especially a problem for television, where time is at a premium. Repeat the
process after the comments from the floor, and see if the playback and
critique helps to improve the quality of the interview.
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WRITING YOUR PROFILE

When entering the political arena, women politicians should prepare a profile which can
be given to the media as background material. This can be prepared with the help of a
public relations firm, or a local journalist, and can be used in campaigning or other
appropriate forums to help people know who you are, and what you have done that
prepares you for the field of leadership and public service. The media will of course
begin to write their own human interest stories and profiles about you as your
recognition in the public space grows. But having your own profile prepared can ensure
too that the media gets the basic facts correct and has some pointers on the areas of
your life that you believe are important for the public to know. (IPS, A Handbook for
Women Politicians and the Media, 2008: 62)

Exercise:
In small groups discuss the following questions

1. What do you understand a profile to be?

2. Why do you think that is important to write your profile?

3. What do you think are the components of a good profile?

Exercise: Different types of profiles
Read the two profiles that follow, note the differences between them and
answer the following questions.

1) What is different about the two articles?

2) What did you learn from the articles?

3) What is good/ bad about the articles?

4) How would you write them differently?
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Daily Times Tuesday, 11th May, 2004
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EXERCISE: Write your own profile. Mention why you think you should be
voted as an MP (between 350-500 words))

Tips

1. Understand your reasons for writing a profile. Your profile will turn
out best if you write it simply because you want to and because you see it
as an important way of promoting yourself.

2. Read profiles of other women politicians. The best way to get a feel for this
type of writing is to read several good profiles.

3. Think about your audience. Your approach to writing will be a lot different
depending on who your intended audience is. If you're just writing for the electorate
you should pay attention to interest and readability, you should write with the
following in mind

i. will it get attention - use descriptive words
ii. will people be interested
iii. make it relevant

4. Develop your theme. A story is generally more satisfying if it has a unifying
theme or two. Rather than just reciting the events of your life like a timeline in a
history book, think about what the main idea of your story -- the driving force of
your life -- is.

i. What made you want to go into politics
ii. What have been your main achievements?
iii. What are your strengths
iv. Write from your own personal experience, form the heart.
v. Be honest

5. Plan your profile. Sometimes it easier to write in chronological order, it's a good
idea to plan it out in an outline. You don't need to follow your outline when you start
writing, but it can be a helpful guide.

6. Start writing. Sit in a comfortable place, relax, and take it one page at a time. Be
yourself: you’ll write faster and more naturally. Don’t spend too much time thinking
about style and grammar, just write. You are not trying to win any prizes, and even
if you are, don't let the "art of writing" prevent you from telling your story. You can
edit later.

7. Edit your completed work. Once you've written the first draft of your profile, let
your it sit for a week before proceeding to edit it. You may find it helpful to ask
others to read your story and comment on it. Take out the extraneous details, tie up
the loose ends, and make sure your writing is crisp and readable throughout.

8. Preserve your work. Ensure you have at least one copy in a place which is safe
from fire, flood or other damage – you don’t want such an important work to be
lost. If your story is saved on your computer, make sure to print out a hard copy
and save a backup copy.

9. Write legibly. If you are hand-writing your profile, make sure your writing is
legible; you do want people to be able to read it. Consider having your written copy
typed up when you finish it.
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10. Vital statistics.  It is often a good idea to include your vital statistics at the
beginning.

Don’ts
1. Show, don't tell. At the same time, don't get bogged down in unimportant details.

While you want your profile to be vivid, you don't want it to be boring.

Source: adapted from
http://www.wikihow.com/Write-an-Autobiography
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OTHER TYPES OF WRITING WHICH ARE USEFUL FOR WOMEN POLITICIANS

OPINION AND COMMENTARY

TIPS for Writing Opinions and Commentaries

What editors look for?
 The argument or point of view should be right up front in the piece.
 The argument must be strong [passion].
 A strong news peg (i.e. a piece which is based on an event, issue or trend that is

topical in the society, as well as forward looking; also can be a new perspective
or new/fresh insight into an event or issue

 The argument should be informed – research, data, anecdotes( human interest),
national laws, regional and international conventions and declarations
(accountability)

Structure (writing the piece):
 What to avoid:
 Do not think that just because you write a piece, you are entitled to space. You

must convince an editor why it is important to publish your piece. The piece must
be compelling and informative.

 Do not write a piece that is too specialized which can be understood only by a
small audience.

 Avoid inaccuracies in facts and data.
 Avoid one-side and unfair arguments. Be balance.
 Avoid a didactic/preachy/prescriptive tone in your piece.

How to pitch your piece:
 Call an opinion page editor, rather than sending unsolicited articles. Better tactic

is to go and see the editor and be persistent.
 Have a 2-3 page brief with you when you pitch which outlines the article.
 Know the newspaper you want to publish your article in (know its values,

editorial policy, its readers, etc); research the newspaper before you approach it.
 Be brave when pitching your opinion.
 Know the area you are writing about; show that you know the issues well.
 For dailies: allow three weeks lead time to pitch your piece. For weeklies: allow

six weeks lead time.

Key Pointes
 BREVITY
 CLARITY
 KEEP THE ARGUMENT CENTRAL
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PRESS RELEASES

EXERCISE: Writing a press release

Use the press release, in the handout, or one more relevant to your
immediate situation, to draw out what are the key features of a good press
release.

TIPS:
 Brief
 To the point
 Clear
 Complete
 Correct Facts
 Concise
 Considerate
 Include: What, Who, When, Where, Why and How
 List main points in order of importance
 Support data with quotes from spokes persons

Example of a press release

SADC leaders urged to adopt gender protocol

5 August: The Southern African Gender Protocol Alliance urges heads of state to make
history by adopting the SADC Protocol on Gender and Development at their summit in
Lusaka, from 16-17 August.

As representatives of sixteen regional and national NGOs working to promote the rights
of women in the region, we commend gender ministers for crafting one of the most far
reaching instruments anywhere in the world for achieving gender equality, and justice
ministers for approving this instrument at their recent meetings ahead of the heads of
state summit.

The ball is now firmly in the court of our leaders. We trust that they will seize this
historic moment to make a difference to the lives of women who constitute the majority
of the politically, socially and economically marginalised in society despite their central
role to the development of our region.

The draft Protocol is the culmination of a unique collaboration between governments
and civil society that gained momentum in 2005 with an audit of progress in
implementing the SADC Declaration on Gender and Development during the tenth
anniversary of the Fourth World Conference on Women.

The audit found that governments had failed to deliver on the one concrete target in the
Declaration- achieving 30 percent women in decision-making; that women constitute the
majority of the poor; the unemployed and the dispossessed; that gender violence in all
countries is unacceptably high and that HIV and AIDS threatens to reverse the fragile
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gains made by women over the last decade.

What distinguishes the SADC Gender Protocol from all the existing international and
regional commitments to gender equality is the number of concrete, time bound
commitments to achieving key strategic objectives. Altogether the Protocol has twenty
targets: six by 2010, and 14 by 2015.

These targets not only bring together but enhance existing commitments in such
instruments as the Convention for the Elimination of All Forms of Discrimination Against
Women (CEDAW); the Millennium Development Goals and the African Charter on Human
and Peoples Rights. For example, while all these make reference to women’s
participation in decision-making, only the SADC Protocol gives a bold time-frame of 2015
for achieving this.

The Protocol draws on and seeks to extend good practice in the region. For example, it
requires that by 2015 all countries follow the example set by two countries in the region
( and ) by enshrining gender equality in their constitutions and giving this provision
primacy over customary law.

All countries will also be required by that year to have comprehensive legislation,
services and specialised facilities for addressing gender violence as well as reduce
current levels by 50 percent.

The Protocol breaks new ground by requiring that women participate equally in
economic decision-making; be afforded access to credit; public procurement contracts
and wage employment.

It further sets out targets for implementation, monitoring, evaluation and resource
allocation with strong peer review and accountability mechanisms. A summary of the
key provisions of the protocol is attached.

For more information call Susan Tolmay on 27 (0) 83 519 8959

LETTERS TO EDITORS

The letter to the editor can be seen as the public’s opportunity to write in their own
words on an issue of concern to them. Such a letter could:

 Air a grievance against the newspaper, an organisation, an individual, an institution
or a story that has made headlines in the news. NB! Make your letter timely. If you
are not addressing a specific article, editorial or letter that recently appeared in the
paper you are writing to, then try to tie the issue you are writing about to a recent
event.

 Stress a particular point of view.
 Draw the public’s attention to certain facts or occurrences.
 Comment on general issues frequently covered in the media.
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It is important to:
 Support your facts. If the topic you address is controversial, consider sending

documentation along with your letter.
 Find others to write when possible. This will show that other individuals in the

community are also concerned about the issue.
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CYBER DIALOGUES

What are Cyber Dialogues?

Cyber dialogues are real time online discussions through a moderated chat room. Since
2004 the cyber dialogues have given ordinary citizens the opportunity to engage with
experts and decision-makers on issues of gender violence during the 16 Days of Activism
to end Gender Violence Campaign. In 2005 Gender Links, in partnership with GEMSA
conducted cyber dialogues in six languages, which allowed participation from a wide
range of individuals.

The cyber dialogues are arranged thematically with “experts” and/or decision-makers
chatting to ordinary citizens and responding to their questions and concerns.

Cyber dialogues aim to:
 Empower citizens, and especially women, in the use of new technologies.
 Encourage citizens to air their views on various topics and speak out against violence

and abuse.
 Make “e governance” work for gender justice.

The cyber dialogues combine facilitated, inter-active dialogues on the ground with a link
to a central hub at national level where experts and decision-makers will be available at
a fixed time on selected days to answer questions in a live “chat room”. The chat room
is now a permanent feature on the Gender Links website and it includes the Gender
Links discussion forums where one can view the various forums listed and read or post
messages and join in the discussions resulting in a daily exchange of information
between countries in Southern Africa. Through organised debates and exchanges on
agreed themes on selected days during the campaign, as well as media facilities at the
central hub, the strategy includes an important mainstream media component.

The cyber dialogues can take place in eight language rooms, over and above the main
English room.  The languages include, Zulu, Tumbuka, Yao, Portuguese, kiSwahili,
Shona, Afrikaans and Chichewa.  These language rooms will provide non-English
speaking people across the region with an opportunity to engage on the themes of each
of the 16 days in their preferred language. Below are the instructions on how to log on.

The cyber dialogues in the region are coordinated by Gender Links and GEMSA and in
South Africa in collaboration with the Government Communication and Information
Systems (GCIS). Regional links are taking place through the Gender and Media Southern
Africa (GEMSA) Network.

Twelve cyber dialogues have been planned for this year’s Sixteen Days period. See the
attached schedule for the six cyber dialogues taking place in Malawi between 14
November and 10 December 2008
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INSTRUCTIONS FOR THE CYBER DIALOGUES

How to chat
To join the cyber dialogues you need to register in the Gender links chat room. Go to
www.genderlinks.org.za. Instructions for registration and logging in are as follows:

First time registration:

1. Click on the Cyber dialogues in the middle of the wheel or on the top menu bar.

2. Click on the Gender Links Chat.

3. Once there you will see a login screen. Move down and click on register.

4. Complete all the registration details. Write down your login and password and click
REGISTER.

5. You will return to the login page, now type in your login and password and click
LOGIN.

6. Select the room you want to chat in.

Logging in (FOR PEOPLE WHO HAVE REGISTERED BEFORE):

1. Click on the Cyber dialogues in the middle of the wheel or on the top menu bar.

2. Click on the Gender Links Chat.

3. Once there you will see a login screen.

4. Fill in your login and password and click on LOGIN.

5. Select the room you want to chat in.

Exercise 1: Debate whether Malawi will reach the 50% target set by SADC and AU
for women’s women representation in parliament (30 minutes)

Exercise 2: What do you think Malawi should do to increase the number of
women in Parliament in 2009 elections (30 minutes)
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MALAWI CYBER DIALOGUES CALENDAR

PROPOSED
DATE/TIME

THEME SLOGAN ACTIVITIES CYBER DIALOGUE

Friday 14 Nov
13.00-14.00
South Africa time

Financing for
women in the
media

Part of the problem or
of the solution

Media seminar Financing for women in the media

Friday 20th

November
12.00 – 13.00
South Africa time

Financing for
gender based
violence

Put your money
where your mouth is

GEMSA workshops in all countries
and cyber links

Financial implications of the Protocol

Monday 24 Nov,
10-13.00

Taking stock 365 days; what
action?

SA Accountability forum (reporting
back and accountability

Regional progress in addressing GBV

Friday 28 Nov
12.00 – 13.00
South Africa time

Human trafficking Stop modern day
slavery, respect life,
stop human
trafficking

Screening of documentaries, SMS
campaign, outreach programme

Dialogue on human trafficking; discuss
cyber crime and how it exacerbates the
problem

Friday 5
December

Violence and
elections

My vote, my peace,
my right

Seminar Cyber dialogue on the gender dimensions
of election violence

Wednesday 10
December
12.00 – 13.00
South Africa time

International
Human Rights
Day, Wrap up:
From 16 days to
the next 365

Women’s rights are
human rights

Media literacy graduation, Launch of
365 Day GBV calendar

Cyber dialogue on way forward – what
priorities for 2009 should be

For more information visit: www.genderlinks.org.za or contact Loveness Jambaya on justice@genderlinks.org.za, or Mwenda Yeta
Mkhize on execassistant@genderlinks.org.za: Tel: 011-622-2877
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CHECKLIST FOR JOURNALISTS

Inter Press Service
(IPS)

Editorial Checklist

Strengthening the Voice and Visibility of Women in Elections in Africa

Editorial Checklist

The following checklist has been developed by IPS as part of a two-year project to
improve coverage of women's participation in African elections -- both as candidates and
voters -- and of the extent to which polls address issues related to gender. It is intended
to help journalists become more effective in researching and writing stories on these
matters.

CONTEXT
1. Does the story explain the type of electoral system the country uses?
2. Does it explain the advantages and disadvantages of the electoral system to

women’s entrance into political office?
3. Does the story highlight the factors that contribute to women’s entrance into political

office? For example, have parties set quotas or other special measures to ensure
that women are candidates; or, are there special constitutional measures such as
legislative quotas to open up more spaces for women in political offices as a way to
bridge the inequality gaps? Are     these factors operational within the country?

4. Does the story highlight the factors that inhibit women’s entrance into political
office?

5. If there are more women or fewer women standing for elections during the period of
coverage, what factors have contributed to the increase or decrease?

6. Which political parties have fielded women candidates and which ones have not?
Have certain political parties done better than others, and if so, why?

7. Do any of the parties’ manifestoes or blueprints for action speak to the issues of
gender equality and women’s rights?

8. Is the story analytical? Does it go beyond the event and raise the underlying issues?
9. Does the story cite details on gender equality from the constitution and/or the

government’s signature to international conventions, declarations and platforms such
as the Convention on the Elimination of all Forms of Discrimination against Women
(CEDAW), the Beijing Platform for Action, and the Optional Protocol on Women to
the Africa Charter on Human and Peoples Rights, among others? [This is the
watchdog function of the media. Is the government adhering to the conventions,
declarations and commitments it makes through signature to such documents?]
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DO…

 Include a brief explanation of the type of electoral system(s) used for presidential,
parliamentary and local government elections.

 Explain how the electoral system(s) is/are an advantage or disadvantage for
women’s entrance into political office.

 Highlight the factors that contribute to women’s entrance into political office.
 Highlight the factors that inhibit women’s entrance into political office.

 Provide a brief discussion on the trends of women in political office (See ‘Data’).
 Include information on which political parties have fielded women candidates and

which have not, and why.
 Explain briefly what the parties’ manifestoes say about gender equality and women’s

rights.
 Go beyond the event and the numbers to explain what they mean and why.

 Hold the government accountable by citing the legal and international rights
instruments it has signed. But remember, citing is not the same thing as quoting and
you should try to avoid simply quoting from national, regional or international
instruments and policies in your story. Instead, analyse whether government is on
target with adhering to these instruments. This is done through the use of data to
show how well authorities are meeting the targets or commitments agreed to, and
through the voices of relevant sources. (See ‘Sources’)

DON’T…

× Submit stories that are not well-researched.

× Provide a simplistic analysis of the coverage issue by omitting information on the

country’s electoral system(s), trends of women in political office, and parties’ stated
positions and actions on women’s entrance into political  office, gender equality and
women’s rights.

× List the factors that contribute to or inhibit women’s entrance into political Office

without an analysis of why the factors prevail within your country’s context.

DATA
1. Does your story include data on the numbers of women in the following structures:

• Cabinet positions
• Parliament
• Judiciary
• Political parties’ politburos or highest central organs

2. Is all the data sourced?
3. Is the data used in ways to illustrate trends in women’s entrance into political office?

For example, does a story on an upcoming poll also include data about women’s
performance in the last two elections and their entrance into offices, to show the
reader whether there is improvement or a backlash?

4. Is sex-disaggregated data used to show the situation of women in politics in
comparison to men?
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5. Does the story include sex-disaggregated data on women and men as voters?
6. Does the story include data on women’s and men’s voting patterns, if available?

DO…

 Look for up-to-date statistics on women in governance and political structures, the
most recent data on voters, among other relevant figures, and source the data used
in the stories.

 Use sex-disaggregated data to illustrate where women are in politics in comparison
to men.

 Include data on women and men as voters.
 Use data in context to illustrate gender gaps, trends and to provide an analysis of

the gendered nature of politics in the country.

DON’T….

× Submit a story without any data.

× Present data that is not sourced.

× Use out-of-date data. Do your research to ensure that the numbers are correct and

up-to-date.

LANGUAGE

1. Does the story contain language that promotes sexism, gender bias or
discrimination, or gender stereotypes?

2. Avoid language that promotes "ageism": "…the 60-year-old woman candidate…" etc.
There may well be stories where age has to be mentioned and analysed – an item
on a by-election where all candidates are octogenarians, in defiance of national
trends, for instance -- but as a  general  rule writers need to be cautious about age.

3. Are there any specific adjectives used to describe the character or physical
appearance of women politicians or candidates that convey bias?

4. Is the physical description of a female politician or candidate relevant to the story?
Would you apply the use of physical description equally to men and women
politicians or candidates?

5. Is the language used inclusive of women and men?

DO…
 Check carefully before submitting stories to ensure that no language, phrases or

adjectives that perpetuate sexism and gender bias have been used.
 Use inclusive terms such as “women and men”, “man and woman” -- and pronouns

such as “they”, “their” and “them” -- to avoid the use of the generic “he” and “man”
for all people.

 Avoid words that exclude women, such as “chairman”, “mankind”, “manpower”,
 “man-made”, “man-to-man” and “gentleman’s agreement”, among others – or words

that exclude men such as “housewife” and “prostitute”, among others.
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 When using gender neutral terms such as “farmers”, “traders”, “entrepreneurs”,”
children”, “detainees”, “parents”, “peasants”, “professionals”, the “poor” and
“workers”, among others, be sure to use sex disaggregated data in the story to show
where women are located in these groupings.

 Use the ‘IPS Gender and Development Glossary’ (available in English and French)
 and other sources on sexist language to avoid perpetuating discrimination and

stereotypes in reporting on women in politics

DON’T…

× Describe women’s physical appearance or the way they are dressed unless this is

central to the feature. If you feel the need to describe what a female candidate is
wearing, ensure that you do so in a way which does not discriminate against her
(do not mention a woman’s appearance while failing to describe that of the men
she is competing with, for instance -- and do not write about which woman is
considered “the best dressed” of various female candidates, a categorisation not
generally applied to men). In addition, guard against descriptions that simply
endorse images which candidates are trying to put forward about themselves (a
male candidate trying to appear “a son of the soil” through dressing casually, for
example). Your job is to analyse campaign strategies -- not further them.

× Use “he” or “man” as generic terms for all people.

× Use words that exclude women, such as “chairman”, including the phrase “male

domain” unless used in italics or quotes as stated by a source, among others.

× Use words that exclude men, such as “prostitute”, among others.

× Use language that demonises or trivialises women politicians.

× Use language or phrases to describe women according to their marital or family

status, while the same is not done to describe or label male politicians.

SOURCES

1. Does the story include a balance of female and male sources? [One female six male
sources would not be considered a balance of voices and perspectives in terms of
the sexes. As a guide: A story that includes three female and two male sources or
three male sources and two female sources would be acceptable.]

2. Do the sources interviewed provide a diversity of views and perspectives on the
coverage issue? [If all the sources hold the same views or, are putting forth the
same arguments on the issue, then the story does not provide a balance of views,
but ONLY ONE view told through different voices. It is not enough to have different
voices; different views are also needed, because there is more than one side to any
issue.]
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3. Are all the sources from the same side of the political spectrum? [Reporters should
interview female and male sources from various political parties.]

4. Does the story only include politicians and political analysts as sources? [Sources
from civil society groups working on the coverage issue as well as female and male
citizens should also be interviewed to provide a diversity of views and perspectives.]

5.  Does the story only include the views and perspectives of women and men in one
age group? [Reporters should endeavour to convey the voices and perspectives of
the young, middle-aged and elderly. Women and men in all three age groups are
voting citizens and may have varying views and perspectives that will enrich the
coverage issue.]

DO….

 Interview both women and men to balance the voices of the sexes.
 Seek out women and men with varying views on the coverage issue.
 Women and men from different political parties and spectrums should be

interviewed.
 In addition to female and male politicians and political analysts, women and men

from civil society and citizens should be interviewed.
 Women and men across different age groups – young, middle-aged and elderly

voters – should be interviewed.

DON’T……

× Interview only men, or only women for the story.

× Present only one view or perspective on an issue in a story, even if this view is

stated by many people.

× Become a mouthpiece for a party or grouping by interviewing only men and women

from that organisation.

× Interview only male and female politicians and political analysts.

× Do not interview sources from one age group alone.
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