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CUSTOMARY LAW AND WOMEN’S RIGHTS

Taking the bull by the horns: Constitutions and customary law
For example the 1985 Uganda Constitution in article 33 provides
that "(1) women shall be accorded full and equal dignity of the
person to men; (2) The state shall provide the facilities and
opportunities necessary to enhance the welfare of women to
enable them to realise their full potential and advancement. (3)
The state shall protect women and their rights, taking into account
their unique status and natural maternal functions in society; (4)
women shall have the right to equal treatment with men and
that right shall include equal opportunities in political, economic
and social activities; (5) without prejudice to article 32 of this
constitution, women shall have the right to affirmative action
for the purpose of redressing the imbalances created by history, tradition or custom and (6) laws, cultures,
customs or traditions which are against the dignity , welfare or interest of women or which undermine their
status , are prohibited by this constitution1."

Similarly, the Constitution of South Africa states that: "The courts must apply customary law when that law is
applicable, subject to the Constitution and any legislation that specifically deals with customary law2."

By Dr Muna Ndulo (GL Chair and Professor of Law Cornell University Law School and Director of Cornell University's Institute for African Development)

One of the most contentious areas of
the SADC Protocol on Gender and
Development concerned customary
law which results in the rights that
women are granted through consti-
tutions and laws being undermined by
daily practices and norms. After much
tussle, the Protocol requires that member
states enshrine gender equality in their

constitutions and that these provisions not be
contradicted by any laws, traditions or practices. While
this provision if yet to be tested, in essence it should
be read to mean that there is no place in the region
for the dual system that has pertained up to now.

There has for a long time been a major debate on the
continued application of customary law between
human rights activists and traditionalists.  While

traditionalists argue that customary law by promoting
traditional values makes a positive contribution to the
promotion of human rights, activists argue that it
undermines the dignity of women and is used to justify
treating women as second class citizens.

Many African constitutions contain provisions
guaranteeing equality, human dignity and prohibiting
discrimination based on gender.  However, the same
constitutions recognise the application of customary
law providing a mechanism for the resolution of
conflicts between some customary law norms and
human rights provisions.

SADC Protocol norms need to be reflected in national
constitutions and national legislation.  As reflected in
the examples of the Ugandan and South African
constitutions, there are precedents for this.

Customs should not disempower women Photo: GCIS

No SADC constitutions should immunise customary
law against human rights provisions.  This should be
accompanied by legal reform of both customary and
ordinary legislation.   Reform efforts should start with
a comprehensive diagnostic study of each SADC
country’s legal system aimed at identifying laws that
require reform. With respect to customary law, any
reform efforts must be mindful of the weapons of the
traditionalists who argue that human rights norms
are the product of Euro-Christian societies.

The fight for gender equality should also be taken to
the courts in mass movements. The Hotel
Intercontinental v. Longwe in Zambia and The
Republic of Botswana v. Unity Dow were trail blazers
in the SADC region in this field.   More recent example

that have carried the struggle of establishing a society
were men and women are equal to a higher level are
the Bhe and others v. Sithole and Minister of Justice,
the South African Constitutional Court took up the
constitutional validity of the principle of primogeniture
in the context of the customary law of succession.
Central to the customary law of succession is the
principle of male primogeniture.

In Shilubana v. Nwamitwa the South African
Constitutional Court had to deal with whether the
community has the authority to restore the position
of traditional leadership to the house from which it
was removed by reason of gender discrimination.
We can only hope that our courts will give us more
of these kinds of decisions.

1 Constitution of the Republic of Uganda, 1995, article 33 (1), (2), (3), (4), (5), (6).
2 The Constitution of the Republic of South Africa, 1996, article 211 (3).
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Key developments in the media programme for 2009-
2010
In 2009 the GL media team worked on two major
research projects. Glass ceilings: Women and men
in Southern Africa media was launched in August
2009. The Gender and Media Progress Study (GMPS),
follow up to the 2003 Gender and Media Baseline
Study (GMBS) and the 2007 HIV and AIDS and
Gender Baseline Study, started in October 2009.

Data collection for the GMPS took place between
October and November 2009. The GMPS research
methodology provided GL with the opportunity to
test a new technology for data capturing. Monitors
for the GMPS were provided with country specific
databases on CDs. Monitoring data was captured
online as opposed to using hard copy monitoring
sheets.

The data from the Glass Ceiling research and the
GMPS will enable GL to create profiles for media
houses on the basis of their human resources as well
as content. By February 2010 GL had completed the
Media Action Plan for HIV and Aids and Gender
(MAP) policy process. The next set of gender policies
will be supported by the findings of the Glass Ceiling
research and the GMPS. Much of GL’s focus in the
last few years has been on the mainstream media. In
2010-2011 GL will also focus on community media
across the SADC region.

During 2009 five SADC countries had elections.
These were: South Africa, Malawi, Botswana,
Mozambique and Namibia. GL trained both media
and women politicians in all the election countries.
Women’s representation in Botswana and Namibia
has gone down and is a cause for concern. Malawi’s
result on the other hand was really encouraging, an
increase of 10% from 12 to 22%.

GENDER AND MEDIA PROGRAMME

An innovative gender, media and elections project
in Namibia resulted in the Polytechnic of Namibia
(PON) and the New Era newspaper producing and
publishing gender aware election stories. GL and the
Gender and Media Southern Africa (GEMSA) network
ran media literacy courses in 12 SADC countries in
2009. The course remains one the most popular
courses GL runs. Through the media literacy course
GL builds citizen participation in the media. In August
2009 GL ran a Business Unusual: Gender Economy
and the media course parallel to the SADC HOS in
the DRC. Journalists were trained on the economic
provisions of the SADC Protocol on Gender and
Development.

Priorities for 2010-2011
• Complete the GMPS regional and country reports.
• Conduct advocacy workshops in the 14 countries

where the GMPS was conducted.
• Draw country profiles from glass ceilings and GMPS

data to facilitate targeted work with media houses.
• Roll out gender policy and training to 100 media

houses in the SADC region.
• Continue with the gender, media and elections

training in five countries in SADC.
• Work with institutions of higher learning to offer

the media literacy course as an accredited course
to their students and part of their community
outreach.

• Run a Business Unusual course parallel to SADC
HOS in Namibia.

GL Francophone director Loga Virahsawmy being interviewed by the Mauritius
Broadcasting Corporation. Photo: Gender Links

This article considered some of the dilemmas of feminist
media activism as experienced by the nongovernmental
organization Gender Links in South Africa. As the employees
at GL know, media activism can be complicated and messy.
Activists have to find the best arguments and approaches to
make an impact on the mainstream media. GL is in step with
other feminist and development organizations in its use of
the dominant professional-technical approach to social change.
However, experts question the long-term impact of this
approach and recommend the integration of political and
countercultural approaches. Gender mainstreaming, a strategy
that perfectly fits the professional-technical approach, has
also been discredited as depoliticising and ineffective in
bringing about changes on an ideological level. This poses
a fundamental challenge to Gender Links: How does this
organisation move forward to bring deep change to patriarchal
values in South Africa? There are no easy answers to this
problem.
- Excerpts from: Challenging the Lion in Its Den: Dilemmas of Gender
and Media Activism in South Africa By Margaretha Geertsema: Ecquid
Novi: African Journalism Studies Volume 31 (1) 2010

Your publications on the media are very popular
with our users at the library.
- Jean Mandewo, Librarian at the Zimbabwe Women's
Resource Centre Network

OVERVIEW
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MEDIA RESEARCH AND POLICY
By Dumisani Ghandi, Outgoing manager, Media Research and Policy

Synopsis
This report covers the work done by
GL on its research and policy
portfolios over the period March 2009
to February 2010. In previous years,
GL’s research and policy work was
part of the Media Action Plan (MAP)
on HIV and AIDS and Gender which
started in 2005. MAP has generally

been weak on coordination over the years and in the
period under review, it was existent only in name.
However, GL continued to build on achievements in
the previous years in the policy sub-sector for which
it was the lead agency under MAP.

Research

Glass ceilings in Southern African newsrooms
In 2008-9, GL extended its "Glass Ceilings" research
on women and men in media houses beyond South
Africa to the whole Southern Africa region. A total of
14 out of the 15 (minus Angola) countries of Southern
Africa participated.
• A regional report, Glass Ceilings: women and men

in Southern Africa media and 14 country pamphlets
were produced in August.

• Beginning with the first launch on 3 August in Maputo
Mozambique to 2 November 2009 in Windhoek,
Namibia, the Executive director, Colleen Lowe
Morna; Director, GL (Mauritius and Francophone
Office), Loga Virahsawmy; Media Training Manager
Sikhonzile Ndlovu and the programme manager
traveled to 13 countries except Seychelles and Angola
to launch the report and engage journalists and
media managers as well as other gender and media
NGOs on the findings.

• In each country, participants developed a programme
of action identifying strategic objectives and activities
to be undertaken in order to address the findings of
the research.

• After the workshops, GL staff and local consultants
made newsroom visits to seek buy-in for the
development gender policies as a way of addressing
the gendered structural inequalities that persist within
the sector. As will be discussed later in this section
of the report, some of the media houses identified
have started working on their gender policies as
illustrated in Table 2.

GMPS
• In 2009, GL undertook a sequel to the Gender and

Media Baseline Study (GMBS) of 2003 appropriately
titled the Gender and Media Progress Study (GMPS).
This is a follow up study to measure whether or not
the strategies - advocacy, training and the policy roll
out process - have assisted in the transformation of
some of the ethical shortcomings of the media
identified in the GMBS.

• In August 2009 a reference group met in Johannesburg
and made recommendations that were incorporated
into the methodology.

• From 31 August to 1 September 2009, the media
research and policy programme manager travelled
to Cairo to assist WACC in training regional team
leaders for the GMMP on how to use the qualitative
tool as well as assist with the quantitative training.

• From 5-7 October 2009, GL and MISA trained the
15 team leaders for the 15 SADC countries on how
to use the GMPS methodology.

• In the week beginning 11 October the team leaders
in turn trained monitors in-country thus opening the
way for the beginning of the monitoring period
starting from 19 October to 16 November 2009.

• The data and artifacts from the monitoring have been
transmitted to GL and at the time of going to the
press, the data analyst was in the process of generating
graphs for analysis.

HIV and Gender Policies
The Media Action Plan in
HIV and AIDS and Gender
had the following objectives:
• To ensure that 80% media

houses in the Southern
African Development
Communi ty  (SADC)
region have HIV and AIDS
and Gender policies and
programmes by the end of
2008.

• To improve coverage of HIV and AIDS and Gender.
• To promote diversity.
• The equitable and fair treatment of all within media

workplaces.

GL Media training manager Sikhonzile Ndlovu at the launch of the Swaziland Glass
Ceilings report.  Photo: Jennifer Lewis



The table illustrates the cumulative total of media
houses that have drafted and/or adopted their policies.
As at end 2008-2009, a total of 138 media houses out
of the targeted 204 had completed the adoption of
their draft policies while 16 were yet to adopt their
drafts. The final year of the project was always going
to be the most arduous as the most enthusiastic
participants had already completed the process. In the
year under review, six media houses finalised their
policies raising the total to 138 media houses and 184
newsrooms (some newsrooms belong to the same
company). This is 90% of the original target. If the ten
draft policies are added, the total comes to 194, or
94% of the target. A further 22 media houses had
started but not finished the policy process.
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• Mitigate the effects of HIV and AIDS on the media
industry.

• To identify and recognise progressive newsroom
leadership; the development and implementation of
HIV and AIDS and gender policies which are making
a difference in the work place and in the coverage
of these issues by media houses.

Policy development and backstopping

HIV and AIDS policies
In 2009, GL extended its HIV and AIDS policy roll out
to finalise 20 remaining media houses that just needed
to complete this process by adopting the draft
policies that they had already developed.

Summary of country progress for HIV and AIDS policies roll out to date

COUNTRY
Media
Houses

News
rooms Stage 1 Stage 2 Stage 3 Stage 4 Complete

News
rooms

Botswana
DRC
Lesotho
Madagascar
Malawi
Mauritius
Mozambique
Namibia
Seychelles
South Africa
Swaziland
Tanzania
Zambia
Zimbabwe
Total

1
17
13
17
24
11
26
13
7
7
6

30
20
12

204

1
17
14
17
24
38
40
19
7

101
6

49
25
13

371

-
-
-
-
-
-
1
2
2
-
-
-
1
-
6

-
-
-
-
3
-
2
1
-
5
-
-
2
-

13

-
-
-
2
-
-
-
-
-
-
-
-
1
-
3

-
-
-
1
3
-
2
1
2
1
-
-
-
-

10

1
17
13
7

18
9

17
5
-
1
6

30
14
-

138

1
17
13
7

17
36
18
11
-
1
6

45
11
-

184

facilitators’ guide to strengthen monitoring and
evaluation.

The table illustrates progress made in the period under
review. With a target of 68 media houses and 198
newsrooms, the facilitators especially in Malawi;
Mauritius; Zimbabwe and DRC managed to get 33
media houses to the stage of draft and or adopted
gender policies. Progress in the DRC and Madagascar
is especially heartening. In Botswana, South Africa
and Tanzania there are positive signals that buy-in will
be achieved soon and the process will move on to the
workshop and drafting stages.

Gender policies
Until 2009, most media houses in the region had opted
for gender aware HIV and AIDS policies, but not stand
alone gender policies. Spurred on by the Glass Ceiling
research and willingness expressed during advocacy
workshops to engage in policy processes, GL
contracted facilitators to roll out gender policies in
The Democratic Republic of Congo (DRC); Madagascar;
Malawi and Tanzania in December 2009, with satellite
offices in Mauritius and Botswana handling the roll
out process in these countries, and the GL headquarters
managing South Africa and Zimbabwe. GL revised the

Summary of progress on gender policies roll out process

COUNTRY
Media
Houses

News
rooms Stage 1 Stage 2 Stage 3 Stage 4 Complete

News
rooms

 Botswana
 DRC
 Lesotho
 Madagascar
 Malawi
 Mauritius
 Mozambique
 Namibia
 South Africa
 Swaziland
 Tanzania
 Zambia
 Zimbabwe
Total

         5
       10
         4
         7
         6
         2
         5
         6
         5
         5
         6
         5
         2
       68

5
     10
       4
     13
       7
     21
       5
       8
     99
       5
     11
       6
       4
   198

          -
          -
          -
          -
          -
         2
          -
          -
          -
          -
         6
          -

8

        -
        1
        -
        -
        -
        2
        -
        -
        -
        -
        6
        -

       9

        -
        -
        -
       1
        -
       2
        -
        -
        -
        -
       6
        -
       1
     10

         -
        9
         -
         -
        6
        2
         -
         -
         -
         -
        6
         -

     23

             -
            9
             -
             -
             -
            2
             -
             -
             -
             -
             -
             -

          11

           -
           -
           -

           -
           -
           -
           -
           -
           -

           -

           -

 Keabonye Ntsabane
 Dorothee Swedi

 Ialfine Tracoulat
 Pushpa Jamieson
 Loga Virahsawmy

 Gender Links

 Arthur Okwemba

CONSULTANTS
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Gender in media regulation
GL continued with its work on mainstreaming gender
in media regulatory authorities as an extension of its
work with media houses in the region. In this period,
GL finalised work with the High Authority of the Media
in DRC and started collaborating with the Media
Council of Malawi to help them draft a gender code
of ethics.

High Authority of the Media (HAM)
The Director, GL (Mauritius and Francophone Office)
travelled to the DRC in September 2009 to assist HAM
in finalising and adopting their
gender code of ethics. The code
was adopted by media houses,
journalists, gender and media
NGOs as well as representatives
from key ministries such as
gender and communications.
The draft Code of Ethics was
developed during a workshop
held in Kinshasa in June 2008.

Media Council of Malawi (MCM)
In July 2009, the programme
manager traveled to Lilongwe, Malawi to conduct a
situation analysis at the Media Council of Malawi
ahead of a planned workshop to develop a gender
code of ethics. The gender code of ethics workshop
was held on 15 and 16 September in Blantyre the
outcome of which was a draft gender code of ethics.
The MCM got the support of the World Bank to conduct
road shows to popularise the gender code of ethics
before it is sent for adoption at the organisation’s
annual general meeting.

Outputs
• One regional and 14 country reports of Glass Ceilings:

women and men in Southern Africa media.
• 14 workshops in 13 countries attended by over 353

people.
• Programme of action developed by Glass Ceilings

workshop participants.
• 33 participants trained on using the GMPS metho-

dology and 14 team leaders recruited to train monitors
in-country.

• GMPS data collected from team leaders and monitors
and cleaned up for analysis.

• 184 out of the targeted 204 media houses have draft
policies. 10 more media houses have draft policies
that are yet to be adopted making the total number
of policies drafted 194.

• Steady progress towards GL’s target of 50 gender
policies by June 2010.

• Draft HAM gender code of ethics adopted.
• Media Council of Malawi MCM) MCM gender code

of ethics drafted.

Outcomes
• Successful launches and

wide publicity of the
Glass Ceilings report.

• Media houses give buy-
in to the development of
gender as well as sexual
harassment policies.

• Successful workshop with
HAM resulting in the
adoption and launch of
the HAM gender code of

   ethics.
•  Work with media regulatory authorities
on track with the adoption of the MCM
gender code of ethics as the outstanding
issue.
•  Increase in the number of media houses
that have given buy-in and are developing
gender and sexual harassment policies.
• Evidence (see box) that the SADC
Gender Protocol is beginning to be taken
note of and applied by the media.

Lessons learned
• Research projects of the magnitude of the Glass

Ceilings and GMPS require meticulous prior planning
to ensure quality data is generated without exerting
immense pressure on GL headquarters staff.

• The work done on policies requires continuous
backstopping and monitoring and evaluation to
ensure that effective implementation of policies
developed.

• When partnerships do not work - like MAP - it is not
the end of important projects. You salvage what you
can, select working partnerships and get on with the
work.

Next steps
• Get comments and feedback on GMPS findings in

all countries; launch the regional and country reports
at the Gender and Media Summit.

• Roll out gender policies to at least 100 newsrooms
across the region; monitor and evaluate their impact.

When MISA Zimbabwe
chairman, Loughty Dube,
informed the membership of a
proposed amendment to the
gender clause in the MISA
Zimbabwe constitution, a debate
about its significance ensued. The
amendment, as a result of
resolutions made at the regional
MISA annual general meeting last
year, will see a previous 30%
female gender quota moved up
to 50% in line with the SADC
Protocol  on Gender and
Development. - Excerpt from an
article in the GL Opinion and Commentary
Service by Fungai Muchisori.

What I have learned on the job
When I came to GL, that first week of April 2007

I was overwhelmed but decided stick it out. I cannot
remember just how exactly she put it, but The Executive
Director told me that my success or failure would depend
on the MAP facilitators. From there I tried to develop a
unique management style that blended goal oriented but
courteous, respectful professional relations using the phone
and email. I was not the pioneer at this, but the Media Action
Plan on HIV and AIDS and Gender was not any other project.
None of us had done this before. Somehow my efforts
worked and we have been able to move mountains. It is
with a great deal of mixed feelings that I leave this job. I am
happy that my successor, Thabani Mpofu, is a former editor
who walked the talk in his newsroom. - Dumisani Gandhi

Thabani Mpofu, formerly Managing Editor of the Chronicle
newspaper, Bulawayo, joins GL in July 2010 as Media
Programme Manager. Photo: Gender Links
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Synopsis
This report details the three media
training activities that GL has engaged
in during the year under review: Media
Literacy, Gender, Media and Elections
and Business Unusual: Gender and
Economic reporting. The media training
programme has different target groups

that include members of the general public, women
in decision making and journalists among others. This
programme fulfils one of GL’s broader goals of citizen
empowerment and participation. These projects seek
to empower members of the public to meaningfully
participate in democratic processes as well as to hold
the media and governments accountable. The Business
Unusual training programme that was piloted across
the region between 2005 and 2009 has resulted in a
network of regional economic reporters who have
been trained on gender mainstreaming in economic
reporting. The signing of the SADC Protocol on Gender
and Development in August 2008 has given the project
a new impetus as it has key economic provisions
which member states have to adhere to.

Key activities

Media literacy
T h e  m e d i a
literacy project
gained momen-
tum in 2009
with the course
being extended
to new target
groups  and
new countries
in the region.
Training was
conducted for
women politicians in Botswana and Mauritius. This is
part of larger efforts to widen the programme’s reach.
Training courses for the general public were extended
to five new countries: DRC, Lesotho, Mozambique,
Swaziland and Zambia.

Gender, media and elections
The gender, media and elections project, which GL
has been conducting for a number of years,
continued during the period under review.
Workshops were held in Malawi, Mozambique,
Botswana and Namibia. The four countries held
national elections in the period under review. The
project also saw journalists from various media
houses being trained on the gendered aspect of

MEDIA TRAINING

politics. South Africa,
which had its general
elections in April 2009,
had workshops in
February 2009. GL
produced a report on the
gender dimensions of
the elections soon after
they were held and
became a media reference point on such matters as
the increase in women’s representation from 33% to
44%; new president’s polygamous life style and the
woman leader of the opposition appointing an all male
cabinet.

Local government elections will be held in Lesotho
in 2010. Local government training in Lesotho is
being conducted in conjunction with the governance
unit. At least 20 participants took part in each of the
workshops.

In Namibia, the project took a different approach as
civil society organisations were involved. The focus
was equipping them with skills to do gendered analysis
of the electoral process and to be active media
commentators during the elections. This project also
saw GL reviving the Echoes Student News Agency
project run with the Polytechnic of Namibia in the
run up to the 2004 polls. This time around students
had an opportunity to accompany the GL field officer
to various localities in Namibia as she conducted
local government workshops. As such this brought
about a diversity of stories to the news agency. Most
of the stories written up were published by New Era,
a Windhoek based daily.

Business unusual: Gender, Economy and the Media
GL ran a Business Unusual workshop for journalists
during the SADC Heads of State Summit in the DRC
in August 2009. This workshop was run as a parallel
event. This sought, among other things, to publicise
the economic provisions of the SADC Protocol on
Gender and Development. Twenty journalists
participated.

This was followed by a regional workshop in
December 2009, which
brought together participants
from all countries where BU
w o r k s h o p s  h a d  b e e n
conducted between 2005 and
2009. The workshop linked
these journalists with the
Zimbabwe Women Resource

By Sikhonzile Ndlovu-Maphosa

Media literacy graduation in South Africa.
Photo: Colleen Lowe Morna

Thank you so much for
sharing the Gender, Elections
and Media monitoring materials
with me.  They are very helpful
as we are organising a regional
(Latin America) workshop on
media monitoring with a gender
focus.
- Kristen Sample, International IDEA

Just wanted to share that Ann
Marie Goetz, a governance
expert at UNIFEM started off a
presentation at a major global
conference on women in politics
in Guatemala by commending
GL for coming out so quickly with
excellent analysis, data and
insights on women in the recent
SA elections. Very proud of the
organisation and others are
asking for GL`s web site details.
Congrats to you and the team.
-  Pat Made, GL Board Member
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Outputs, outcomes and next steps

• Citizens empowered to engage critically
with the media.

• Strengthened partnerships with media
training institutions in the region.

• Women politicians who are able to interact
with the media.

• GEMSA networks empowered and
strengthened to run their own workshops.

• Civil society empowered to do gendered
analysis of electoral processes.

• Women in politics able to engage with
the media on different forums.

• WIP who are able to design their
campaigns as well as publicity materials.

• Economic reporters who are aware of and
can interpret the economic provisions of
the SADC Protocol on Gender and
Development.

• Journalists who are able to do a gendered
analysis of huge events like soccer 2010.

• Improved coverage of economic stories
in the region.

Media literacy
• 100 members of the general public trained

to engage with the media.
• 40 women politicians gained skills

empowered to interact with the media as
well as design their own campaigns and
publicity materials.

• Newsletters produced.
• Photos.
• Training materials generated for the GL

virtual resource centre.

Gender, elections and the media
• 60 women politicians trained.
• Profiles written up.
• Politicians who are able to design their

own campaigns and publicity materials.
• Women who are able to use multi media.
• Civil society empowered to do gendered

analysis of elections.
• Press releases.
• 18 Stories written up under the Echoes

Project.
• 9 stories published by mainstream media.
Business unusual
• Network of journalists strengthened.
• 20 regional journalists trained.
• 20 stories written up during the workshop.
• 40 stories written up post training.
• Contribution to Gender and Media

Diversity Journal Issue Eight.

Outputs Outcomes Next steps

• Dialogue with training insti-
tutions to include course in
training curriculum.

• Plan of action and TOT with
Gauteng  depar tment  o f
education.

• Explore ways of involving
schools in other countries.

• Support to University of
Antananarivo which has
introduced course to masters
students.

• Distribute Namibia elections
report.

• Design training module similar
to 50-50 campaign.

• Training in Mauritius, Namibia,
Tanzania and Zambia.

• Stories written post training in
GMDJ 8; Bring in reporters for
2010 news team.

Lessons learned
• While media training across the three projects was

largely successful, there were minor technicalities
associated with expected outcomes versus what the
projects have achieved. For example, GL targeted
20 members of the public across the countries.
However these were not reached in Lesotho and
Swaziland. This calls for more strategic ways of
marketing the course.

• Not all partnerships lead to good results. In Swaziland
the course was supposed to be a joint initiative with
the University of Swaziland. However, GL ended
up running the project on its own.

• Need to differentiate between relationships with
individuals and institutions.

• Need for clear MOUs as the project continues to be
run with training institutions.

• Quality of outputs from participants lower than
expected e.g. Lesotho and Zambia.

• Partnerships that work: WIN.
• Media not keen to attend capacity building

workshops; on-site training.

What I have learned on the job
The Gender, Media and Elections project presented

me with enormous challenges and opportunities for
growth. First, I had to try and understand different electoral
systems in the region. Whilst I had followed political happenings
in SADC, I had done so from a distance not really getting into
the finer details. My first task was to develop training materials
for the Namibia workshops ahead of that country's November
27 and 28th elections. The fact sheet gave me enormous
challenges because I had to read and understand the Namibian
electoral system. And being Zimbabwean where we use the “first
past the post' system it took a lot of time for me to grasp this
whole new idea of “proportional representation”. But this exercise
presented me with vast learning opportunities because it meant
that I had to read as well as “apply my mind” as the ED would
say! -  Sikhonzile Ndlovu

Centre and Network which is the lead agency for the
Economic Justice Cluster of the Southern Africa
Gender Protocol Alliance. A total of 20 journalists
from the region participated. This workshop had a

link to Gender and Soccer 2010 in that the journalists
wrote stories about how the protocol could be used
to advance economic justice during major events
such as this.
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I know I am quite bad at taking
examinations and the butterflies in my
tummy take a long time to go. But this
time the butterflies will only go after the
local elections. It all started when the
main opposition party headed by the
Mouvement Militant Mauricien (MMM),
also called Heart Alliance announced

its list of candidates for the May 5 General Elections.
Eight women on a total of 60 candidates. Less than
the 2005 general elections when the MMM fielded
10 women candidates.

Thirteen percent female candidates for a party that has
always claimed to be the champion of democracy;
whose party constitution stipulates that there must be
at least 20 percent women as candidates for general
and local elections; and campaigned as the "Alliance
of the Future". What future do women have in the
"Alliance of the Future"?

I felt I had failed badly as both the Labour Party and
the Mouvement Socialist Militant (MSM) of the Alliance
of the Future had sent participants to our Media Literacy
and Leadership Skills for women politicians. At our
workshops we urged these women to challenge their
leaders and ask them to field at least 30% women
candidates. The MMM refused to send participants
arguing that their candidates do not need training. This
is unfortunate. Had their candidates received training
they would have taken their leader to task when he
said that "all the candidates of the Heart Alliance are
being sent to the slaughterhouse."

Blatant and sexist languages are very often the order
of the day during the electoral fever but coming from
an aspiring Prime Minister is very dangerous. Ask any
politician about women’s contribution to elections,
they will say that women are the best political activists.

Whose news,  whose future?

While doing their political activism, they already juggle
a full time job, their domestic duties - and getting men
elected.

The battle for greater gender equality in Mauritius
politics is not new. In the Commission on Constitutional
and Electoral Reform 2001/ 2002 report, Albie Sachs
wrote, "Mauritius can justly be proud of the admiration
which its democratic life enjoys internationally. It
cannot, however, hold up its head in terms of
participation of women in political life." The report
added that "half the population ends up with only a
one-twentieth share of representation which manifests
a grave democratic deficit."

Women are used a lot during electoral campaigning.
In a public meeting the leader of the MMM said that
for the 2015 general elections he will put one woman
in each of the 60 constituencies while the leader of
the Labour Party warned men to be careful as there
might be more women than men in the 2015 general
elections.

My hope is that media practitioners and gender activists
will take them to task nearer the time.

Not surprisingly, the elections yielded a mere one
percent increase in women’s representation, from 17
to 18%. I am taking my re-sit examinations before the
end of the year for the local government elections. The
results will then tell me if there is really no hope for
me and for a country which positions itself as a model
of democracy in the region. One good piece of news
is that Mauritius has a new Ministry of Gender Equality
(the first ministry with such a name in the SADC region),
and veteran women’s rights activist Sheila Bapoo is the
new minister. Mauritius has one more election before
the SADC 2015 deadline. With the time we lost in
2010, we certainly cannot rest on our laurels.

By Loga Virahsawmy

What I have learned on the job
My different trips to Madagascar and

Democratic Republic of Congo have been
one challenge after the other.  The Executive Director
pushed the envelope a little bit more when she asked
me to represent the Southern African Gender Protocol
 Alliance and to present a paper at the SADC CNGO.
Speaking in front of the over 180 delegates proved
challenging but enjoyable. I have also been able to
put GL high on the agenda in Mauritius. During the
Taking Stock exercise of the Sixteen Days campaign
I managed to get participants ranging from the Prime
Minister's Office, different Ministries and grassroots
organisations. They all joined the cyber dialogue for
the first time and found it a great experience. I even
managed to get high ranking officials to buy GL
training manuals! “Il faut le faire” as these books are
not easy to sell! -  Loga Virahsawmy

Mauritian elections. Photo: L’Express
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GENDER IN MEDIA EDUCATION
By Patricia A. Made, GL Board Member and independent media consultant

Jonathan Beukes, now the
Supplements Editor at The
Namibian newspaper in
Windhoek, happened to be
in the right place at the right
t i m e .  B e u k e s ,  w h o
graduated in 2004, was
among the first class of
media students at the

Polytechnic of Namibia’s (PON) Department of Media
Technology to go through a journalism programme
where gender was systematically integrated into all
areas of their study in a pilot project between GL and
PON.

"The gender and media training helped us to understand
the entire reporting process to make it more balance
and fair; to help us produce credible publications. This
is how I approach gender in my work," he said during
an interview for a seminal study on Gender in Media
Education (GIME).

The GIME study, conducted in 2009 and 2010, by GL
through the Gender and Media Diversity Centre
(GMDC), is a bellwether, because it provides us with
comprehensive insights into gender in media studies
and journalism education in Southern Africa. Interviews
were conducted with 305 individuals (58 staff (31
females) and 233 students (126 females) at 23 tertiary
institutions in 13 Southern African countries.

Training, like policy, is one of the most effective ways
to begin to change attitudes and practice. And the
GIME findings show us that while some steps and
good models are in place in departments of media
studies and journalism training in the region, we still
have a long way to go.

Key findings of the GIME audit include:
• Sixty percent of the academic staff in departments

of media studies and journalism are men;
• Fifty-seven percent of those studying for degrees in

media studies and journalism are females;
• Very few of the tertiary institutions

have institutional stand-alone gender
policies while 33% of the institutions
audited did have institutional Sexual
Harassment Policies;

• Sixty-two percent of the respondents
said that gender is not a consideration
in curriculum policies and processes
at institutional and departmental level;

• Media and journalism students receive
little theoretical grounding in gender;

• Only one institution (University of Dar es Salaam
School of Journalism and Mass Communication) has
a specific and compulsory module on gender and
media;

• Lecturers and students identified several courses
where gender is incorporated into course content,
but the depth given to gender in these courses
depends on the lecturer’s own knowledge and
commitment to mainstreaming gender into the
course’s content;

• Media studies and journalism academics do not
conduct research on gender and media issues;

• The plethora of Southern Africa, as well as global,
research materials and texts on gender and media
issues are not used in media studies and journalism
departments.

Lecturers said lack of training and knowledge on
gender and media issues; no access to research and
materials on gender and the media; no gender
institutional or departmental policy frameworks and
guidelines to assist faculties on how to mainstream
gender; and resistance to ’gender’ as some of the
challenges they face, even though the majority of those
interviewed expressed a willingness to find ways to
change the current status quo.

During the last eight years, GL in cooperation with
the Media Institute for Southern Africa (MISA) and the
Gender and Media Southern Africa (GEMSA) Network
has pioneered a series of research studies to put faces,
facts and figures to the status of gender equality in and
through the media.

GIME adds another dimension to documenting the
gender and media story on the Southern African
landscape; formulating strategies for change; and
monitoring the progress towards achieving gender
equality in and through the media.

As Beukes and other students interviewed during the
GIME audit noted in their views on the importance of
incorporating gender into their media education and

journalism training, the
seeds of change on how
w e  t h e o r i s e  a n d
conceptualise a free and
independent media in
Southern Africa; and
how the media portray,
represent and report on
the gender-dimensions
of many issues, begin
the classroom.

Debating the GIME: Jennifer Lewis, Emily Brown and David Kerr
 Photo: Colleen Lowe Morna
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A group of mostly male media
lecturers were momentarily stunned
into silence following a presen-
tation on why gender should be
mainstreamed in their courses.
When they did start to talk, the
debate was heated. "Gender
doesn’t equal women or feminism
so why whenever we talk about
gender, it is never gender, only
about women? We men have our

issues too; we are victims of gender based violence as
well. Why is it men are always portrayed as bad?"
were some of the comments.

The media training institutions in Mozambique this
year began reviewing their curricula so it was an
opportune time for GL to host a one-day workshop,
April 6th 2010 in Maputo to discuss mainstreaming
gender into their curricula. Some 29 participants
attended, including lecturers from Eduardo Mondlane
University, the Higher School of Journalism and School
of Journalism in Mozambique, as well as representatives
of the Media Institute of Southern Africa (MISA), the
syndicate of journalists (SNJ), the Editors Forum (Forum
de Editores), UNESCO, and UNICEF.

The participants at the workshop were informed about
the "Gender in Media Education" (GIME) report
conducted last year by GL in southern African countries.
The Mozambique GIME report revealed that gender
is not mainstreamed into the curricula of media and
journalism courses run in any of accredited institutions
and none of the media institutions have gender policies.
Men dominate heads of departments and lecturers in
the departments of media education and journalism

Gender in Media Education in Mozambique

training at all three institutions. The majority of the
students are also male.

Presenters pointed out that it was no longer optional
to mainstream media in their curricula but legally
binding since August 2008 when the SADC Protocol
on Gender and Development was signed and adopted
by SADC Heads of States. The protocol states that
gender should be "mainstreamed in all information,
communication, and media policies, programmes,
laws and training."

One of the presenters, Tomas Viera Mario of MISA,
argued that the new curricula should focus on
elaborating modules on important issues, such as
HIV/AIDS, gender, human rights because, he said,
journalists often lack depth in their coverage. "A
journalist should be a partner for development."
Fernando Goncalves, representing the Editors Forum
also agreed that journalist training should not only
focus on the technical aspects of journalism but also
on basic issues, particularly on human rights.  He
argued, the curriculum needs to be revised to help
journalists "communicate ideas" and develop "critical
thinking". And he said that they should be
knowledgeable of key conventions and protocols, such
as the SADC Gender Protocol.

A vibrant debate followed which resulted in even the
more skeptical lecturers reconsidering their stance on
gender mainstreaming. The political climate in
Mozambique is also conducive to progressive changes
in the media institutions.  Although still one of the
poorest countries in the world, Mozambique has made
notable progress since the end the 16-year civil war
in 1992. A year before, the government ushered in a
progressive constitution and multi party democracy,
including guarantees for freedom of the media.
However although the media has flourished since the
lifting of state control in the 1991, the quality of the
media remains a challenge.

Gender coverage is no exception. GL found that
women comprised only 15 per cent of the news sources
in the Mozambican media, which was lower than the
regional average of 17 per cent and the global 18 per
cent.  The 2009 "Glass Ceilings" report, found that
women constitute only 27 per cent of the
employees in media houses in the country.

Of 29 participants at the GIME seminar only four felt
that gender should be taught as a stand alone subject,
two were not sure about how to include gender in
their curriculum and the remaining 23 thought gender
should be mainstreamed.

By Ruth Ayisi ,  GL Board Member,  Independent Media Consultant

Ruth Ayisi facilitates workshop on gender in media education in Mozambique.
Photo: Gender Links




