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Chapter at a glance:

• There is a growing trend towards the professionalisation of the media globally and in Southern Africa.
• New standard setting procedures in education and training offer an entry point for mainstreaming

gender in media education.
• Increasingly, globally and in Southern Africa, women constitute the majority of media students, but not

of media practitioners or decision-makers. This begs the question of what happens to women media
graduates after they leave school?

• The Gender and Media Progress Study (GMPS) has shown that women journalists are more likely to
consult women sources than male journalists.

• The glaring gender gaps in media content, globally and in Southern Africa, point to the need to increase
the proportion of women reporters in the media.

• Training, like policy, has a key role to play in shaping how journalists see, and report on the world.

Debating gender and the media at  Stellenbosch University. Photo: Trevor Davies

Sexism in the media
From the classroom to the newsroom
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Do journalists learn their craft in the classroom or
in the newsroom? How does this impact on gender
gaps in the media as well as in media content? This
chapter traces the evolution of media education
and its gendered dimensions from the classroom
through to newsrooms globally and in Southern
Africa. The chapter concludes that like policy,
training is a key starting point for changing attitudes
and practice in the media.

Trends in media education and training

Throughout the twentieth century, in both the
United States and in Britain, journalism has become
increasingly professionalised in response to
pressure within the industry and from outside.4

This has led to the development of departments
of journalism and media education and training at
institutions of higher learning. By the 1970s, 60%
of all US journalists had college degrees and by the
early 1990s, 75% to 80% of newly hired, entry-level
daily newspaper journalists had degrees or
diplomas.5

The British, who believed more in journalists
learning their craft in the newsrooms as cadet or
apprentice reporters than in institutions of higher
learning, only began to offer a post-graduate
diploma courses in journalism in the 1970s and
undergraduate degree programmes in the 1990s.6

Up to the 1980s, the majority of journalists in Britain
had no university education in any area. By 1995,

69% of British journalists had been educated at
university level.7

The gendered implications of these trends have
been more researched in the United States than in
Britain.8 In 1972, three women journalism and
media education academics9 presented the findings
of their pioneering study on the status of women
in the departments of media education and
journalism in American colleges and universities.
The study entitled (More Than You Ever Wanted to
Know) About Women and Journalism Education was
presented to the Minorities and Communication
Division of the Association for Education in
Journalism (AEJ). It set out to identify qualified
women in journalism education; to find out what
these women were doing; and to look at
sex discrimination in journalism education.10

In the introductory paragraphs to this seminal
study, the three authors stated:

The various studies which follow in this paper came
about for at least two reasons - curiosity and
concern. Curiosity, because no one seems to know
how many 'qualified' women there are in the
potential pool for journalism education. Concern,
because if the women exist they are seldom visible
at AEJ conventions, on the pages of Journalism
Quarterly, in the university classrooms, or in
administrative positions in schools and
departments.11

The authors of the study recommended further
research to assess the extent of sex discrimination
in journalism education in institutions of higher
education. These recommendations included:

4 Deborah Chambers, Linda Steiner and Carole Fleming, Women and
Journalism, Routledge, Oxon, 2004, 63.

5 Deborah Chambers, Linda Steiner and Carole Fleming, Women and
Journalism, Routledge, Oxon, 2004, 63.

6 Deborah Chambers, Linda Steiner and Carole Fleming, Women and
Journalism, Routledge, Oxon, 2004, 63.

7 A. Delano and J. Henningham, The News Breed: British Journalists in the
1990s, London: London Institute (1995), cited in Deborah Chambers, Linda
Steiner and Carole Fleming, Women and Journalism, Routledge, Oxon, 2004,
63.

8 Deborah Chambers, Linda Steiner and Carole Fleming, Women and
Journalism, Routledge, Oxon, 2004, 70.

9 The three were Ramona R. Rush, Carol E. Oukrop and Sandra W. Ernst.
10 Ramona Rush, Carol Oukrop, Pamela Creedon, Seeking Equity for Women

in Journalism and Mass Communication Education, A 30-Year Update,
Lawrence Erlbaum Associates, Publishers, Mahwah, New Jersey, 2004, 415.

11 Ramona Rush, Carol Oukrop, Pamela Creedon, Seeking Equity for Women
in Journalism and Mass Communication Education, A 30-Year Update,
Lawrence Erlbaum Associates, Publishers, Mahwah, New Jersey, 2004, 415.

The clock is ticking, the clock is ticking for anyone who may
have at this stage not made a full commitment to
gender…There is a force that is moving in a straight
direction, and Gender Links has a strategic vision…there
is nothing you can do about it… it is something that is
going to happen.

-Peter Banga, The Polytechnic of Harare
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In the fifteen years between the first GMMP in 1995,
and latest GMMP in 2010, there has been a 7%
increase in women sources in the global media.

A key global priority remains increasing the
representation of women sources in the news
specifically and the media generally. As illustrated
in Table 2 the increase between studies has been
almost insignificant. This suggests that countries
need to look at different ways of engaging with
the media around the GMMP findings and that a
more aggressive global advocacy and lobbying
strategy be developed.

The global economic crisis is both a challenge and
an opportunity for gender and media activists.
According to Ferial Haffajee, editor of the City Press,
in times of economic hardship “gender becomes a
nice to do, not a have
to do.” In these times
the media are losing
skilled journalists and
traditional audiences.
But this presents an
opportunity to work
with media houses to
rethink who their
target audiences are,
to assist in decon-
structing the female
s e g m e n t  a n d
identifying what content will appeal to this
particular market. Another important avenue is to

strengthening recruitment to bring women into
doctoral programmes and to keep graduates in the
industry; considering women's double-roles -
marriage, children and associated obligations; and,
the appointment of a Committee on the Status of
Women in Journalism, to be taken up AEJ which in

its early work would
investigate sex inequities
and later focus on
recruitment and placement
functions.12

Thirty years later, studies on women in media
education and journalism faculties still pointed to
gender gaps. A 2000 survey conducted by Oukrop
and Rush found that 62% of female journalism
faculty members put salary inequity at the top of
their list of discrimination concerns. The age
differences between women and men in journalism
faculties and in the profession, with women being
younger, reflected the difficulties women had in
sustaining a career both as lecturers and
practitioners due to sexism, barriers to promotion,
inflexible work practices and lack of childcare
support.13

Values on “what is news” and “who reports on what”
often begin with training. As Chambers, Steiner
and Fleming state in their study on Women and
Journalism (2004): “The privileging of a masculine
set of occupational values begins at the level of
training and is echoed in newsrooms.”14

Gender and media: the global context

The Global Media Monitoring Project (GMMP) has
been conducted four times over the last 15 years.
The table alongside shows briefly how many
countries, news items and the proportion of women
subjects found in global media:

12  Ramona Rush, Carol Oukrop, Pamela Creedon, Seeking Equity for Women
in Journalism and Mass Communication Education, A 30-Year Update,
Lawrence Erlbaum Associates, Publishers, Mahwah, New Jersey, 2004,451.

13 Deborah Chambers, Linda Steiner and Carole Fleming, Women and
Journalism, Routledge, Oxon, 2004, 75.

14 Deborah Chambers, Linda Steiner and Carole Fleming, Women and
Journalism, Routledge, Oxon, 2004, 81.

15  These figures are based on a preliminary analysis that was launched at the
Beijing Plus Fifteen Review in March 2010. The final results will be available
in September 2010.

Year

1995
2000
2005
2010

No. of
countries

71
70
76
42

Items

15000
16000
13000
6902

Proportion of
women subjects

17%
18%
21%

24%15

Table 2: Progression of the GMMP

Only women interview the
king's wives, even if they
just hold the microphone.
-Student, UNISWA, Swaziland

In our media, there is no gender
integration. And if there are shows
that talk about women, these are
shows that reinforce stereotypes on
women: cooking shows, beauty
shows, shows about love...These
shows show how women should act
towards men, which does not help in
making the woman independent. We
always put the women next to the
men, below the man. We must
s e n s i t i s e  w o m e n  a n d  t h o s e
developing such shows on how to put
the competences of women forward.

- Student, DRC
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shaped, by developments in trend-setting countries
in North America and Western Europe.16

Most Southern African countries (which are former
British colonies) followed the British approach to
training journalists, with an initial focus on on-the-
job learning, followed by the gradual introduction
of formal training. Anglophone African countries
introduced journalism training schools in the late
1950s and Francophone Africa followed suit in the
late 1960s.17

Ndlela notes that the introduction of the term mass
communication in the 1940s has changed the
training landscape to encompass broader
approaches, as well as professional training for
media-related fields other than journalism.
Journalism and mass communication colleges
sprung up in a number of African countries.18

The Southern Africa Media Training Needs
Assessment by Colleen Lowe Morna and Zohra
Khan (Netherlands Institute of Southern Africa and
the NSJ, 2001) provided a comprehensive overview
of the types of media training taking place in the
Southern Africa region today. This assessment
explained how media training falls into two broad
categories: those whose core business entry-level
media practitioners, and those who cater for
continuous learning, or in-service training.  The two
different types of training are often referred to as
“formal” for entry- level training, and “informal”, for
in-service training. These distinctions are rather
archaic, but hold true in so far as the one yields a
qualification, while the other generally only leads
to a certificate of participation.19

make available high quality content with gender
mainstreamed for media houses.

The GMMP becomes an important rallying point
and provides data to engage with the global,
continental, sub-regional and national media. There
is also a need to link gender in the media with the
provisions included in national, sub-regional,
continental and global instruments to advance
gender equality.

To date, the only international analysis of women's
employment in the news media is the 1995 United
Nations Education Scientific and Cultural
Organisation (UNESCO) study by Margaret
Gallagher An Unfinished Story: Gender Patterns in
Media Employment. The study found that in all
regions of the world, women are not a significant
part of the media workforce (21% in Asia; 25% in
Latin America and 35%  in Western Europe and the
United States; 8%  in Japan; 12% in India; and 16%
in Argentina).

There are even fewer women in high level positions
in the media. The Radio-Television News Directors
Association in the United States reports that women
constitute 24% of news directors in television and
20% of those in radio. Similarly, the American
Society of Newspaper Editors reports that women
are only 34% of newsroom supervisors in the United
States.

The International Women's Media Foundation
(IWMF) is currently finalising the Global report on
the Status of Women in the News Media, which will
be published in October 2010. The study measures
where women stand in the global media. The
Southern African data used for this upcoming
report has been taken from the GL Glass Ceilings:
Women and men in Southern Africa media (2009).

The Southern African context

Francis Nyamnjoh and Nkosi Ndlela argue that
journalism and media education and training in
Africa has been shaped, and continues to be

16 Nkosi Ndlela, African media research in the era of globalization, Journal of
African Media Studies, Volume 1 Number 1, Intellect, Ltd, 2009, 58.

17 F.B. Nyamnjoh, Africa's Media: Democracy and the Politics of Belonging,
London: ZED Books, 2005 cited in Nkosi Ndlela, African media research in
the era of globalization, Journal of African Media Studies, Volume 1 Number
1, Intellect, Ltd, 2009, 58.

18 Nkosi Ndlela, African media research in the era of globalization, Journal of
African Media Studies, Volume 1 Number 1, Intellect, Ltd, 2009, 57.

19 Zohra Khan and Colleen Lowe Morna, Southern Africa Training Needs
Assessment, 2001
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Figure 1: Types of media training in Southern Africa
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Across the region there are moves to set up
independent accreditation structures. These are
standard setting structures against which
qualifications offered at institutions of higher
learning are rated.

In South Africa this has resulted in polytechnics
becoming Universities of Technology. Similar shifts
are in the pipeline in Namibia. Both South Africa
and Namibia have national qualification
frameworks and authorities. This starts to blur the

As illustrated in Figure one taken from the study,
entry-level training can be divided into the more
academic training offered by universities, and the
more hands-on training offered by vocational
training schools, which may either be state-
supported polytechnics, or private colleges that
are either commercial or non-profit.20

Source: The Southern Africa Media Training Needs Assessment by Colleen Lowe Morna and Zohra Khan (Netherlands Institute of Southern Africa and the NSJ, 2001)

20 This graphic depiction of media training in the region is taken from Zohra
Khan and Colleen Lowe Morna, Southern Africa Training Needs Assessment,
2001.
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equal employment opportunities in the media,
especially in media management positions; among
other issues, have become the focus of a growing
gender and media advocacy movement across the
region.

Gender equality in SADC

On August 17, 2008, Heads of State and
Government of the Southern African Development
Community (SADC) adopted the SADC Protocol on
Gender and Development, a legally-binding
document that encompasses commitments made
in all regional, global and continental instruments
for achieving gender equality.

The Protocol has 28 substantive targets for
achieving gender equality by 2015 and it is unique,
because it addresses new and emerging issues that
have not been dealt with in other regional
declarations and policies on gender equality and
women's human rights. One of these areas is Media,
Information and Communication (Articles 29-31).

The SADC Protocol on Gender calls for gender parity
in media houses by 2015, especially in the areas of
media management and decision-making
positions; for measures to eliminate subtle and
blatant gender stereotypes in all forms of media
content; for women's greater access to freedom of
expression in and through the media; and for
gender to be mainstreamed into all media,
information and communication policies and laws.

Gender in media content

The 2003 Gender and Media Baseline Study (GMBS),
Women and Men Make the News, published by GL
and the Media Institute of Southern Africa (MISA),
for example, provided the first comprehensive set
of baseline data on gender in the editorial content.
Some 25,100 news items were analysed in this
study. The GMBS found that women comprised
only 17% of the sources in the news, and male
voices dominated in all news coverage, including
stories on gender-based violence. The news,
according to the GMBS, is mainly told through the
voices and perspectives of those in positions of

traditional lines between training offered at
polytechnics which was in the past mainly practical
and training offered at university which used to be
mainly theoretical.

The creation of a framework that provides a
common set of standards for journalism and media
education and training allows trainees to move
between different training sites. The other
important change in the education context is the
recognition of prior learning. The existence of
standards against which a qualification is granted
means that people who have worked in the industry
for a long time can apply to get their experience
formally accredited. They can then join formal
training courses and be given credit for what they
already know. The institution of new standard
setting structures opens the opportunity for gender
to be integrated into journalism and media
education and training.

Gender and media in Southern Africa

Women's activism for the elimination of sex
discrimination within media houses and for a more
fair and balanced representation of women in the
media's editorial content has been a part of the
larger struggle for gender equality and women's
human rights in Southern Africa.

Women's access to freedom of expression and their
right to communicate in and through the media;
their right to access to information; their right to

Women speak out in Malawi. Photo: Trevor Davies



prominence and formal authority, and in Southern
Africa, the majority of those persons are males. 21

As illustrated in Figure two, in the Gender and Media
Progress Study (GMPS) conducted in 2010, the
proportion of women news sources in Southern
Africa had increased from 17% in the 2003 GMBS
to 19% in the study undertaken seven years later.

Figure three, which disaggregates sources by
country, shows that the country with the highest
proportion of female sources (31%) is Lesotho.
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21  Women and men make the news, Gender and Media Baseline Study, Gender
Links and Media Institute of Southern Africa, 2003.

Regional

Figure 3: Women and men as news sources in Southern Africa % Women
% Men
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Mozambique has the lowest of proportion (14%)
of female sources in the news in the region.
Interestingly, Mozambique also has the lowest
number of female students (26%) in journalism and
media education and training and third lowest
number of female staff (28%) in journalism and
media education.

81%

19%

% Women
% Men

Figure 2: Proportion of female versus male
sources in the news in Southern Africa

Source: GMPS 2010
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Gender within the media

In 2008/2009, GL and partner organisations
conducted the first comprehensive study on where
women and men are located within the institutional
structures of the media, including at the different
levels and in different occupations.

The Glass Ceilings in Southern African Media (2009)
found that women constitute 41% of all those
employed be media houses (see Figure four).
However if South Africa, which constitutes 40% of
the region's population is excluded, this figure
drops to 32%.

Figure 5: Women and men in Southern Africa media houses % Women
% Men
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Source: Glass Ceilings in Southern African newsrooms

students in the region. Yet as reflected in Figure
five, these three countries have amongst lowest
proportion of women in the media. This begs the
question: where do the female journalists go after
their training?

Only 16% of the media houses surveyed in the
Glass Ceilings report said that they have gender
policies. Employment and editorial policies, with
clear targets and guidelines for achieving gender
diversity in media houses and in editorial content
are not just elements of good practice, but are key
elements of good governance within the media
and of the media's accountability to the public.23

Figure five shows that there are vast regional
disparities between the proportion of women and
men in the media. This ranges from 73% women
in the media in Lesotho to 22% in the DRC.22 Media
houses in South Africa have achieved gender parity
(50/50).

The student demographics in journalism and media
education and training in Southern Africa (see
Chapter four) shows that in every country except
Mozambique (26%), Swaziland (37%), and Malawi
(50%) there more female than male students.
Mauritius (82%), the DRC (77%) and Madagascar
(71%) have the highest proportion of female

22  Glass Ceilings Women and Men in Southern African Media, edited by Pat
Made and Colleen Lowe Morna, Gender Links, 2009, 10.

23  Glass Ceilings Women and Men in Southern African Media, edited by Pat
Made and Colleen Lowe Morna, Gender Links, 2009, 12.

59%

41%

% Women
% Men

Figure 4: Proportion of employees by sex
in Southern Africa media houses

Source: Glass Ceilings in Southern African newsrooms



Regional

Figure 6: Women and men reporters and proportion of women sources Southern Africa % Women
% Men
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Training, like policy, is one of the most effective
ways to begin to change attitudes and practice. As
Jonathan Beukes, who went through the PON/GL
course that mainstreamed gender into the three
year entry level course offered by this institution
noted in an interview, his eyes opened to more
than just how to construct a journalistic story: he
began to see society through a new lens.

In Southern Africa, opportunities for greater synergy
between media and journalism training institutions
and the media industry have been created by the
plethora of research on gender and the media
during the last seven years, and by the presentation
of these findings to the media throughout the

region. Media managers and journalists
are asking for courses, guidelines, policies
and training on 'how to' incorporate
gender into the practical skills of
reporting, as well as for the conceptual
knowledge to understand the gender-
dimensions of the issues the media report
on a daily basis.

Editors interviewed throughout the
region and during national forums on the

findings of these studies indicated a need for
journalists and editors to be trained on how to
report on issues from a gender perspective and to

In one of the most important revelations of the
GMPS, Figure six shows that women reporters are
more likely to access women sources more than
men. The research found that across the region
women sources account for 31% of the total in
stories reported by women, as opposed  to 15% in
the case of men. The comparative   figures globally
from the 2010 Global Media Monitoring Project
(GMMP) are 26% for women and 19% for men.
These findings suggest that while increasing the
proportion of women in the media overall and the
proportion of women managers specifically makes
little difference to the gender responsiveness of
news content, increasing the presence of women
journalists in the media does make a difference.

Conclusions

As a major source of information
for a large segment of the public,
the media must play a critical role
in not only monitoring power and
providing a forum for public
criticism, dialogue and debate, but
helping audiences to make sense
of the complex issues around
them. This requires journalists who have “the ability
to look at things from multiple points of view and
the ability to get to the core” of matters.24

Mainstreaming gender in the
curriculum is very important.
Several interventions have been
made with regard to HIV and AIDS
including learning about it in
tertiary institutions. This has gone
a long way in changing attitudes.
The same should be done about
gender.
- Male student, National University

of Lesotho

24 Bill Kovach & Tom Rosenstiel, The Elements of Journalism, What News people
Should Know and the Public Should Expect, 2001, 2007, Three Rivers Press,
New York.
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generating knowledge for the theoretical and
practical aspects of the departments' training
programmes.

The 2001 Needs Assessment identified new areas
of training. One of which was the mainstreaming
of issues such as human rights, HIV and AIDS and
gender into media education and journalism
training. All of these areas required a framework,
methodologies and teaching materials to achieve
this.

cover gender equality and women's rights issues
as a specialised area of reporting.

This research can be used
to  d e ve l o p  t a rg e te d
t r a i n i n g  a n d  f u r t h e r
research initiatives by
departments of journalism
and media education and
t r a i n i n g  i n  t e r t i a r y
i n s t i t u t i o n s ,  t h e re b y

I theoretically know
a b o u t  g e n d e r
i m b a l a n c e s  b u t
practically, I  don't
know how to change
that.

- Male student, NUST,
Zimbabwe

Beverlyn Dube from the University of Venda participating in the GIME consultative workshop March 2010. Photo: Jennifer Elle Lewis


