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Fact box

• The GMDC was officially launched in March
2008 and is managed by an advisory group
that constitutes institutions that have
officially signed MOUs with the Centre.

• In total, the GMDC has reached out to a
total of 1 749 participants: 660 male and
1 089 female through seminars and GMDC
advisory group meetings.

• The GMDC has formed a community of
women and men who through the media
hope to foster debate on issues of women's
rights and gender to bring about change
in the SADC region.

• In the next decade, the GMDC will
strengthen partnerships  with institutions
in the North, market its resources and
increase citizen participation and
engagement.
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“Is the personal political?” Mwenda Mkhize
and Fortune Sibanda (foreground) follow
debate proceedings.

   Photo by Colleen Lowe Morna

“I'm most impressed with Issue 15 of the
Diversity Exchange newsletter. Diversity is
now reflected in the types and styles of the
articles, not just the content.  Well done! I'm
trying to carry the gender torch in the new
department (ouch it's hot!). My students are
preparing a play about homophobia in
Botswana (the ultimate taboo topic here).
They're also writing diaries about the creation
of the play.  After it's been performed I'll send
one or two of the diaries or other material
about the play and its reception.”
- Professor David Kerr, University of Botswana

Collecting, connecting, collaborating:
The Gender and Media and Diversity Centre

By Saeanna Chingamuka, Sikhonzile Ndlovu Daud Kayisi

Chapter 7Chapter 7



“Middle aged, married, white men working
in Africa on gender equality seem to be as
rare as zebras with spots!1 But as a member
of this endangered species maybe I can
contribute something to how working with
Gender Links for ten years has challenged
me and revolutionised my own work with
women and men.

I first met GL Executive Director Colleen
Lowe Morna when Gender Links was little
more than an office space cleared in her
garage. I was running a photo agency at the
time with a wide client base amongst
development agencies and NGOs. Trying to
find a woman photographer who could
service our Women in Development (WID)
and Gender and Development (GAD) clients
was a nightmare.
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Men dominated the field and I was a part of
that domination of the “male gaze” on
women's concerns around livelihoods and
development. I had to make a personal
commitment to change that but I needed a
visionary partner organisation that was
respected in the gender and media
arena. GL more than met my hopes and
aspirations.

Colleen saw immediately that images were
vitally important in our media stereotyping.
This was work that GL just had to do even
though funds and capacities were very tight
in those early years. The usual media and
development agency image of Africa ten
years ago was of a woman and child begging
for food or sitting aimlessly around
surrounded by despair. The message was that
African women had no agency, were always
“victims” and the only way to help
them was to donate money.

Colleen and I knew that there were
different African women out there -
strong, visionary and resourceful -
women in business, politics, education
and communities who were changing
this African continent in unimaginable
ways.  These were the “herstories” that
were not being put before the world
and this became our guiding principal
in our training around gender and
images.

We agreed a joint submission to the
Netherlands Institute of Southern Africa

(NiZA) to find and train at least 20 women
photo-journalists across the region. Funding
came quickly and we made a start. The
workshop amazed us all. The photo-
journalism talent uncovered and the power
of an alternative “female gaze” on many
stories was outstandingly apparent. The
resultant training manual was an instant hit
and I still see it in newsrooms all over the
region, well thumbed and with pages torn
out showing that it is a well used resource.

Even more important to me is that many of
the women we trained in that workshop
went on to great things. Maria became the
chief photographer to Sam Nujoma, President
of Namibia, accompanying him around the
world and providing thousands of pictures
to the archive of Namibia. Neo is now one
of the most successful women photographers

Trevor Davies. Photo: Gender Links

The women photographers trained at an early GL workshop went on to do great
things. Photo: Trevor Davies

1 Trevor Davies is a media trainer who has worked with GL over
several years.



for the first edition from the printers and
some slept on the floor.

Not al l  the stories were exactly
complimentary to the Poly administration
- would we be banned was a quietly asked
question amongst us all?  Wow! Our first
edition was a sensational hit and the
tolerance of the administration to the stories
brought a discussion about media freedoms
and editorial independence in the Poly that
has been resolutely supported ever since.

Poly students still correspond with me on
Facebook, even more send me an occasional
photograph they've taken. Many are now in
leadership positions in The Namibian and

Southern African media industry. They've
helped to facilitate new areas of GL work in
newsrooms across this region.

The “Business Unusual” training programme
- highlighting women and economics that I
helped facilitate has opened up spaces for
women entrepreneurs and helped journalists
cover economics and finance through a
gender lens.  The Gender and Media Literacy
courses for consumers and users of media
have started to improve the supply side of
gender and media coverage - the Mayor of
Johannesburg attended one of the courses!

Helping women politicians to present
themselves in election campaigning through
creating powerful profiles of themselves and
their work has been great fun and I can never
forget the combs, mirrors and preening in
Botswana as everyone had their official
campaign portrait done as part of the
training. News spread through the SADC
Women's Parliamentary Caucus of the SADC
Parliamentary Forum and by the time I got
to Malawi to run the training the women
were more than ready for their photo session!

My own personal development road with
GL has often been a bumpy one. For me, all
development proceeds from uncertainty,
from breaking down the rigid thought
processes and ways of doing things that hold
us back - particularly in work on gender and
development. Therefore I don't sit well in
systems and my questioning of myself and
organisations is deliberately uncomfortable.

in South Africa and has spent time in
Bangladesh and other countries with her
work used by Newsweek and Time magazine.

Since those early days GL has grown in
strength and reach and I have been privileged
through GL to train hundreds of women and
male media students in visual storytelling
through GL training programmes in
universities, polytechnics, media houses and
Community groups across the region - many
of them (women and men) who have gone
on to win awards for their gender-sensitive
imagery.

Perhaps the work I've done for Gender Links
with the Polytechnic of Namibia (PON)
stands out. This has been no “hit and run”
intervention by Gender Links. From the very
start gender has been mainstreamed into all
media training at the “Poly”. I first flew in to
Namibia a few years ago when GL and the
Poly started a student news service producing
a campus newspaper and supplying major
newspapers with stories and pictures such
as The Namibian and New Era.

Raymond Joseph, Pat Made and I from GL
along with Paulina Shilongo and Emily Brown
from the Poly set up that newsroom from
scratch in a derelict building on campus.
Unpacked and plugged in the computers,
loaded the software, sorted out editorial
policies on the fly: 4am finishes were the
order of the day as students got up to speed
on sourcing, writing, editing and layout and
design. With the sun coming up we all waited

Gender benders in BU training: A Herero man in Namibia makes hats for women.
 Photo: Trevor Davies
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Sometimes I took on challenges with GL and
I didn't live up to expectations of me.
Learning to celebrate my own competencies,
build on them and stick with them has been
an important learning experience.

I worked on the inception paper for and laid
the foundations of the Gender and Media
Diversity Centre (GMDC). I had my newly
acquired Masters in Development Studies
and I had built up my network through GL
that I knew I could leverage to help the
centre quickly get off the ground. Well, within
six months we reached a mutual agreement
that perhaps I was not the greatest manager
in the world!

The good grace with which Colleen and Kubi
Rama, GL Deputy Director, “got me out”.
They changed the focus of my work
back onto my strengths in training,
advocacy and motivation which was a
real lesson in tolerance and help for me
in re-focusing during a painful transition
process.

One crucial thing came out of my inception
period with the GMDC. Colleen, Kubi and
the team helped me in my dream to start
work on a major area of gender work that is
very close to my heart.  I now run the African
Fathers Initiative (AFI) that tries to encourage
committed, responsible fathering amongst
men. Without GL this never would have got
off the ground.

Gender Links has always involved men and
women in all its work and I've learned a lot
about the challenges of acting and working
with sensitivity. We need more men on the
front line of challenging gender inequality.
Fathers can help bring the intergenerational
changes we need in our boys and girls.
Many women testify to the positive influence
their fathers have had in their lives and the
unfair burden of care that women suffer can
only be changed for the better with men
taking on more caring roles in raising our
children. AFI is struggling, we have little
funding, It will be a long haul before we see
a buy in from donors and governments for
our ideas. Innovation takes time to be
entrenched and become part of the
landscape.”

Trevor Davies is one of GL's “inner circle”
associates. His story is apt for many reasons.
Although he did not quite fit the GL
institutional mould, he remains a close “friend
of Gender Links” and has contributed
immeasurably to our thinking on, and actual
visual resources.  His conceptual work on
the GMDC has given rise to this key “phase
two” of our gender and media work: a
knowledge centre for the exchange of ideas
and learning.  A gifted trainer, he exemplifies
a core constituency of GL's work and long
term partnerships: media training institutions
and their staff. What is especially exciting
about the GMDC and the work of trainers
like Trevor is how we are reaching out to the
young generation and asking them to “watch
the watchdogs” through our gender and
media literacy programme, in training
institutions, schools, and with the general
public.

This chapter concerns the establishment of
the GMDC and how this GL unit went on to
be responsible for fostering debate through
knowledge-production that gives citizens a
platform to engage with gender research. It
will then go on to look at the GMDC's
institutional linkages and its physical and

Trevor Davies’ African Fathers Initiative is one of many men
for change initiatives that GL has supported.



virtual resources and outputs, from website
to seminars. The Centre has been growing
since its establishment and the scope of its
work continues to diversify. This chapter
provides details of this work and how it has
been reaching out to, and educating, its
target beneficiaries.

The GMDC is a physical and virtual resource
centre that aims to disseminate and create
knowledge on gender, media and diversity.
The centre collects information, connects
people with relevant information and
promotes collaborative projects between
partners who consist of media development
NGOs, knowledge and training institutions.

Formally launched in March 2008, the GMDC
is a Southern African institutional base for
the generation, collection, connection and
dissemination of knowledge on issues
concerning gender and diversity in the media.
The Centre houses a wealth of knowledge
resulting from institutional research agendas,
codified best practices, and an analysis of
news items from partner institutions. It builds
on and develops existing strong collaborative
relationships in Southern Africa and the global
context in this field of gender and media
research, lobbying and activism.

Objectives

The GMDC aims to:
• Promote more analytical, responsive and

contextual journalism.
• Develop and share a body of knowledge

on gender and diversity.
• Publicise the work of media scholars,

students and practitioners.
• Provide resources that make the links

between media theory and practice.
• Create a space for participatory discussion

and debate on gender and media diversity.
• Develop north-south and institutional

partnerships with strategic organisations.
• Become a centre of excellence on new

approaches and fresh thinking.

Its target users include trainers and training
institutions; media practitioners; academics
and researchers; students; gender and media

activists; and national, regional and
international organisations.

The GMDC is run by an advisory group that
meets twice a year. The Centre collects
information, connects people with relevant
information and promotes collaborative
projects between partners who consist of
media development NGOs, knowledge and
training institutions. The Centre publishes
two journals in a year and a monthly
electronic newsletter aimed at keeping
partners informed of its work.

The Centre uploads new research from the
South on an electronic database, collects
newspaper clippings and analyses them to
demonstrate good and bad journalism and
manages an electronic help desk that

Background

Vision
A more representative, responsive,
and professional media as well as
citizens, women and men, who are
empowered to engage critically with
their media.

Mission
This will be achieved through
facilitating the collection, connection
and dissemination of existing
knowledge and resources, as well as
collaborating on new research and
exchanges.
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Lets get talking: A GMDC debate on progressive leadership ahead of the April 2009
elections in South Africa. Photo: Colleen Lowe Morna



166

responds to queries. Through seminars, it
also engages with different pertinent issues
that arise at public forums and through cyber
dialogues. According to a 2010/2011
external evaluation by one of GL's donors,
“the programme impact is the extent to
which gender and media knowledge is
enhanced, exchanged, and engaged with
through the GMDC.”

Most importantly, the GMDC does
outreach, advocacy and marketing to
popularise key programmes at GL. In 2009,
the Centre spearheaded an audit of GIME in
26 institutions in 13 countries. Through
providing internships to students from
partner academic institutions the GMDC
continues to strengthen partnerships that
have been established.

Figure 7.1 sets out the conceptual framework
that guides the operations of the centre.
Over the years, the scope has broadened
and the core activities of the GMDC are:
• Governance
• Physical and electronic infrastructure
• Training and capacity-building
• Internships
• Seminars

Figure 7.1: Conceptual framework

GENDER AND MEDIA DIVERSITY CENTRE (GMDC)
• Communication for social change orientation
• Skills, knowledge and information for individuals and institutions
• Source of information and thinking regionally and internationally
• Appropriate technologies (for access and ease of use)
• Interactive fora for collaboration and sharing

OUTPUTS
Virtual

• An on-line resource centre
• Website
• A monthly electronic newsletter
• Cyber dialogues
• Online communities of practice
• Searchable databases
• An electronic help desk

Physical

• A library and resource centre
• Lectures, dialogues and seminars.
• A media diversity journal

Training

• Accredited training courses
• Face to face training courses
• Training materials
• Innovative teaching and learning

methodologies
• Exchanges and internship

possibilities

INPUTS
Who

• Trainers and training
institutions

• Media practitioners
• Academics and researchers
• Students
• Gender and media activists
• National, regional and

international organisations

What

• Physical and online resources
on gender and media
diversity

• Research on gender and
media

• Best practices on gender and
the media

• Visual and audio information
• Case studies on media

performance including media
products

ADVISORY
GROUP

MANAGEMENT
TEAM
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A good example to demonstrate the work
of the GMDC is the debate and initiatives
sparked by the Caster Semenya debacle.
Between 15-23 August 2009 athletes from
around the world converged in Berlin for the
International Amateur Athletics Federation
(IAFF) World Championships in Athletics.
South Africa's talented Mokgadi Caster
Semenya competed and won a gold medal
embedded with fame and fortune in the
800m race. Her amazing performance also
helped brew an international controversy
that culminated in calls for sex verification
tests. Semenya's appearance and ability left
some wondering if she deserved the medal.

In simple language, international spectators
and sports fans questioned whether Semenya
was a man or a woman. The argument from

How the GMDC works:
Caster Semenya

one group was that if Semenya was a
man, then she had a competitive
advantage because men and woman have
physical differences that provide functional
advantages. Therefore Semenya would
have won the 800m race based on unfair
advantage and misrepresentation. Others
expressed outrage arguing that Semenya
was being unfairly treated.

The debate about whether the talented
athlete was female or male became a
scandal that was soon used by politicians
and some citizens to push their own
agendas. For instance, it cast a critical
light on how South Africa is still divided
along racial and political lines. Further
conversations on the saga would be: is
it a reflection of race or
gender stereotypes, the
inability of society to deal
with gender benders, or
simply the controversies that
characterise competitive
sport and the idea of fair
play? If the tests proved that
Semenya was not female,
would she be stripped of the
prestigious gold medal?

The Semenya controversy
received a huge amount of
media coverage. The day
the story broke, GL, a
respected authority on
gender discourse, started
receiving media requests for

comments regarding the
issue. GL's executive director
was the first person to give
a media interview to Cape
Talk and she made the
following points about the
case:
• Sex is biological; gender is

a social construct: expec-
tations about how women
and men should look/
behave etc. There may be
a case for subjecting an
athlete to a sex, but not a
gender test. She said it was
shocking that the tests
apparently went beyond
the physical.

“One thing I find very
intriguing is that when I
went to the shop this
morning, almost every
single paper had Caster
on the front page. We
know that women's
spor t is  so under-
reported, what page
would she be on if the
w h o l e  g e n d e r
controversy had not
come up? Undoubtedly,
it would be hidden in the
middle of the sports
pages somewhere.”

 - Deborah Walter,
GL Consultant

CASE STUDY



and commentary piece to state the facts
about gender and sex. These concepts are
also part of the ten module gender and
media literacy course that GL undertakes
with different stakeholders.

In the days that followed, the organisation
received more media requests from
newspapers, television and radio stations.
Colleen and other staff members had to
share the load and give interviews to the
media. Responding to the media is one way
the GMDC uses GL's profile to further the
work of the organisation.   For instance, GL
received a request for an opinion piece on
the media's coverage of the Semenya story
from The Media magazine, the main magazine

of South Africa's
journalism commu-
nity. Colleen happily
obliged.

The numerous tele-
vision appearances
went unnoticed at
first yet after one of
Colleen's TV appear-
ances , Athelet ics
South Africa (ASA),
which seemed at that
point to be confused
about the issue, called
the GL offices and
spoke to Saeanna
Chingamuka, GMDC
Programme Officer at
that time.

• It was also shocking that the athletics body
was announcing that the test was being
conducted at all, considering this was
breaching the athlete's confidentiality;
when an athlete is tested for dope,
announcements are only made after the
fact.

• Even though this was not new to Semenya
(or so said her coach) the psychological
effects were likely to be devastating,
especially the global media attention.

• How different in physique was Semenya
to Maria Matola and other lean, muscular,
women athletes?

• It raised much broader issues about how
we expect women to look and behave;
inability of society to deal with gender
benders: reflection of
gender stereo-types and
race was also coming into
the equation in some of
the global reporting .

• She hoped South Africa
took up the issue strongly
as a point of principle, and
because of its progressive
constitution, not just
because it won a gold
medal.

These points were circulated
to GL staff for guidance and
consistency should the
organisation receive more
media requests. Following
the internal alert, Colleen
went on to write an opinion

On 25 August Semenya returned from Berlin
and GL staff joined the nation to welcome
and celebrate the young woman's victory.
Some GL staff went to the airport and Lucia
Makamure (a GL intern at that time)
described the scene “as one of the triumph
of a dream so strong that even a 'gender
testing' controversy could not break and a
lesson to gender activists that the world is
still ignorant about gender to the extent that
society cannot distinguish between gender
and sex.”

On the same evening GL, in partnership with
SABC News International, hosted a thought-
provoking live television debate at the SABC
studios in Auckland Park to discuss the issue.
As the Semenya story unfolded, it prompted
GL to look at the bigger picture around
challenging stereotypes. Coincidentally, the
GMDC was busy putting together a journal
titled Gender, Media and Sport. An entire
section was eventually dedicated to the
Semenya case. One article written by a GL
staff member compared the media images
of other women icons, such as Madonna, to
the Semenya controversy.

In addition, the saga provided GL an
opportunity to better understand the gender
debate. The organisation realised that as a

Dear Colleen

I received a call from the General Manager of

Athletics South Africa (Mr Molatelo

Mahehopo) and he has asked me to convey

his gratitude for the show you put up this

morning (SABC TV). He seemed to be out of

words and after a bit of stammering said “She

was good. Please let her know”. He visited the

Gender Links website and saw the opinion and

commentary piece that you have written on

the Semenya case. Their request is to link the

article to the ASA website and to use the views

in the article, which they concur with, for a

Press Conference that they will address next

week on Tuesday. They will acknowledge your

views.
-E-mail from Saeanna Chingamuka,

21 August 2009

(ASA was given the go ahead to link the

opinion and commentary piece to their

website and also use the views for the Press

Conference)

“One Zimbabwe-based GL donor watched
the debate and sent an e-mail the following
day: ‘By the way, thanks for the wonderful
discussion on SABC International yesterday-
GL shines as always!!!’”

- Revai Makanje, HIVOS, 26 August 2009
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The saga also became an issue of academic
discussion. Mona Hakimi, then a student at
the University of Cape Town (now GL
communication officer) shared with GL that
her class had discussed the Semenya issue
during a Gender Studies lecture. “I had
actually been hoping that you would be
vocal in the media about it! I wrote about
your [Lowe-Morna's] article in the blog we
have to do for the class. A lot of what you
said echoed with what most of the class are
feeling but don't know how to articulate in
the way that you did.” This is an indication
of the impact of GL messages on academic
discourse.

There were also side debates on whether
women should be called heroes. One deputy
editor of a weekly South African paper asked,
“We have received a few letters criticising
us for the use of the word hero to describe

gender institution, it is not sufficiently aware
of all the nuances around gender and the
different sexes. Doreen Gaura, one of GL's
interns at the time, undertook some research
and put together a list of terms on the
different sexes that exist. The terms were
circulated to staff and a lunch meeting was
organised for an in-house discussion.

The GL Opinion and Commentary Service
published several articles on the matter.
Others appeared in the Gender and Media
Diversity Journal.

Colleen also got in touch with the
international advisory group of the GMDC,
asking their views on international media
coverage of the Semenya issue.  The group
had different views and many also
contributed to the journal and started blogs
to discuss the case. Colleen also brought up
another topical gender bender, Michael
Jackson, asking why society could accept
Jackson and not Semenya?

Partner Margaret Gallagher said that the
issue received little coverage in the UK. She
shared that what she thought was one of
the most “specious elements in the whole
affair - in my view - is the talk about 'gender
testing', and 'gender verification'.  What
nonsense. Anyway, as far as I have been able
to understand, what the IAAF has done is a
'sex determination' test - though I have read
that a 'gender expert' has been, or will be,
involved. What would this expert be setting
out to show, I wonder?”

Caster Semenya. We deliberately used this
word, believing the separate hero and heroine
to be unnecessary. Do you have a view on
this?”

In her response, Colleen said that:

“I think in terms of dictionary definitions
your readers are right, but in your shoes I
would turn it around and give it a futuristic
spin, as I am sure you had in mind when you
used that headline, and say it's time we think
of all winners whether heroes or heroines as
being champions.  I am sure you are familiar
with the heated debates about chairman
and chairperson; some feminists actually
argue for the term chairman in reference to
women in that position on the grounds that
“man” in the Latin form means person.
Language as you know is steeped in sex and
gender assumptions; the romance languages
being the classic case with even articles being
masculine or feminine. Very interesting point
is that none of the Bantu languages
distinguish between he and she; only between
older and younger; or have heroes and
heroines! Might be a nice point to make in
an editors note.”

It was not just the media that sought GL
expertise on the Semenya issue. Colleen was
approached by a representative of the African
National Congress (ANC) to be the
spokesperson for Semenya. However, she
expressed her discomfort in speaking for
Semenya. The GL philosophy is: “who feels
it knows it.” Thus Semenya would be the

“I, too, find your responses thoughtful. My sense from
the short blurb on CNN was that Semenya is weird,
she is a freak, she is something exotic and other. I
wonder if this would've been reported differently
about an American woman - whether black or white.
We actually discussed this on Thursday morning at a
workshop with colleagues to develop our course
curriculum for our Global Women class this semester.
One of our early lectures discuss the difference
between sex and gender, and I used Semenya's case
as an example. If that's ok, Colleen, I might want to
include your column in our course readings.”

-Margaretha Geertsema,
2009 Associate Professor,

Eugene S. Pulliam School of Journalism
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who do not look like women are perceived
by society. The entire debate was evidence
of a society in denial and one still far from
accepting people who defy the norm, either
willingly or unwillingly.

The GMDC collected a total of 71 articles
on the Semenya issue. The materials were
set aside for in-house gender training. One

group analysed the newspaper
clippings and looked at how Semenya
was portrayed in the media as part of
the training assignments.  A hard copy
file of the case study has since been
put in the GMDC library and the
analysis is available on the website as
part of the GL Virtual Resource Centre,
which can be used by trainers to
demonstrate examples of good and
not-so-good journalism.

Semenya withdrew from international
competition until 6 July 2010 when
the IAAF cleared her. At the moment,
she is back in competition and is also
continuing her studies at a local
university. Her case enriched GL's
knowledge on sex and sexuality. Staff
members, like South African society,
came together to discuss an important
and relevant gender issue that
concerned them and in turn enriched
their knowledge on the different sexes
in society. It also led to a new process
at GL, one of crafting GL's position on
pertinent societal issues. So far, four
position papers have been drafted

best person to speak for herself. It is one way
of giving a voice to women whose voices
are not often heard in the media.

YOU magazine also stoked the controversy
when they “made over” Semenya into the
“acceptable” woman that appeals to society
(see clipping). This sparked another debate
on how women should look and how those

under the GMDC, including briefs on sex
work; sexuality; polygamy; and GL's position
and take on advocacy work on gender
equality.

The Semenya case is not only an intriguing
look at the issues of sex and gender and how
they still perplex politicians, media and
society. It is also a telling case of how the
GMDC works, pulling relevant issues from
the pages and television screens of the media
and using them to educated Southern
Africans, in the classroom, the newsroom
and those at home in front of their TV and
computer screens.

The GMDC is guided by an advisory group
initially made up of media activists, analysts
and trainers from Southern Africa and the
international community committed to a
more balanced, diverse and responsive media.
To date, the advisory group, which meets
twice a year, has had seven meetings.
However, commitment from individual
members has not been consistent and one
of the outcomes of the sixth advisory group
meeting held in March 2010 is the suggestion
to get buy-in from institutions. When buy-
in has been secured, an MOU is crafted,
agreed upon by the institution and the
GMDC, and then signed. Institutions which
sign MOU's automatically qualify to be part
of the advisory group.

Institutional linkages
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Botswana

Lesotho

Madagascar

Namibia

South Africa

Zimbabwe

Media NGOs
Kenya

USA

University of Botswana

National University of Lesotho

University of Antananarivo

Polytechnic of Namibia

University of Limpopo

National University of Science and
Technology

African Woman and Child Feature Service

International Women's Media Foundation

Table 7.1: GMDC Advisory group as of March 2011

Country

Academic institutions

Institution
• Carried out media literacy training with students
• Undertook the Business Unusual training with students which resulted in the

production of a supplement on gender and the economy
• Part of the Gender In Media Education (GIME) research
• Internship extended at the Botswana Satellite office
• Undertook media and literacy course with first year students
• Part of the GIME research
• One intern is currently attached at GL
• GL has been able to follow up with UNESCO for discussions on the upgrade of their

diploma programme into
• Part of the GIME research
• Plans are underway to assist them in curriculum review in partnership with UNESCO
• Pioneers of gender in entry level journalism which led to the GIME research in 2009
• Part of the GIME research
• Media literacy with learners
• Curriculum review process
• Beneficiaries of the internship programme
• Gender, media and elections reporting
• Beneficiaries of the internship programme
• Media literacy with lecturers
• Part of the GIME research
• Part of the GIME research
• Media literacy with students
• Current GMDC chairperson is based at NUST
• Beneficiaries of the internship programme

• Partners at the CSW in New York
• Produced the Daily Links
• GL has shared the Glass Ceilings methodology with them which influenced global

research on the same

Professor Eno Akpabio

Sabie Ntoanyane

Hary Razafinmpiasa

Emily Brown

Professor Sheila Mmusi

Kathy Matsika

Rosemary Okello-Orlale

Liza Gross

Contact person Nature of partnership
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group meeting. The current chair is Kathy
Matsika, the Head Librarian at Zimbabwe's
National University of Science and
Technology.

Regular communication is also sent out via
the Diversity Exchange, a monthly GMDC
newsletter. The newsletter features media
news from GL, partners' activities, upcoming
events and is also used to publicise new
information from GL's databases. In total,
14 issues have been sent out to a mailing
list of 432 people. The newsletter is
specialised in its content and appeals to
those who are media savvy, including media
students, activists, academics and researchers.

Birthday message to GL
Professor Eno Akpabio of the University of
Botswana is one of the pioneers of the GMDC
Advisory Group. In a special message to GL
and the GMDC, Akpabio said, “Permit me to
put on record the value that Gender Links
has added to our programme offerings [in
the Department of Media Studies] as well
as its positive impact on staff and students
alike.  The signing of the Memorandum of
Understanding between our two institutions
in 2010 has taken the relationship to a newer
and better level and we look forward to
working hand in hand with GL to make for,
as well as bequeath a better world to the
coming generation.”

Three institutions: Malawi Polytechnic,
Malawi Institute of Journalism; Eduardo
Mondlane University (Mozambique) and the
University of Zambia are reviewing their
MOUs with the GMDC.

Pat Made, Pinkie Mekgwe and Jaco Du Toit
are individual members of the advisory group.
At meetings, the advisory group reviews the
work of the Centre, assesses its growth and
challenges and maps a work plan that guides
annual operations. Recommendations from
the advisory group are taken seriously and
an external evaluation undertaken in the
period 2010/2011 affirmed this position. It
noted that partners influence programming
at GL, for instance “the suggestion made at
the GMDC advisory group meeting in
February 2009 that GL conducts a Gender

in Media Education (GIME) audit to identify
strategic entry points in media training that
have long term, multiplier effects. This
research, canvassed at the World Conference
of Journalism Educators and then the Gender
and Media Summit has led to a new initiative,
supported by UNESCO, to mainstream
gender in media education through a
Community of Practice that involves peer
learning and support among media trainers.”

The GMDC Manager is in constant touch
with the advisory group through e-mail
communication. An advisory group
chairperson is also another notable
recommendation from the sixth advisory



The Polytechnic of Namibia (PON) is one
of two public tertiary institutions in Namibia
which offers journalism training. GL has
partnered with the Department of Media
and Technology led by Emily Brown. The
department was the first institution whose
students underwent the media training
course in which gender was systematically
integrated into most aspects of their learning
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Long standing links with the
Polytechnic of Namibia and
ZAMCOM

over three years from 2001. All this was
made possible due to its partnership with
GL. Consequently, the three-year (2001-
2004) project between PON and GL provided
valuable insights and steps on how gender
can be mainstreamed into media education
and journalism training at entry-level. It is
also the work with PON that influenced the
advisory group to recommend that this
research be cascaded to those Southern
Africa public institutions providing journalism
and media training. GL has undertaken
various training with PON students, for
example gender and economic reporting,
and gender, media and elections.

Technology's draft journalism curriculum.
One such expert was Colleen Lowe Morna,
Executive Director of Gender Links.  The
comments from this meeting undoubtedly
contributed considerably to the decision of
the Senate of the Polytechnic to grant
approval for the implementation of the
diploma curriculum, in October 2001.

Going for gender in journalism education
By Emily M. Brown

Anyone who has
been through a
curriculum deve-
lopment exercise -
especially when
the approach to
this activity was
done according to
the book - experi-
ences a kind of
euphoria or relief

once it's done.  The Department of Media
Technology at the Polytechnic of Namibia
(PoN) conducted research amongst the
institution's stakeholders and, in particular,
the media houses in Windhoek, consulting
them with regard to the draft curriculum,

and made the necessary adjustments based
on the comments received.

The year 2001 dawned and members of the
media profession, together with development
and funding agencies, as well as training
institutions, were hard at work finalising
arrangements for the Windhoek +10
celebration at the time of World Press
Freedom Day.  Along with a former colleague,
Pauliina Shilongo, we realised that this event
could provide us with the ultimate
opportunity - to consult media trainers and
experts who would be heading for Windhoek
from elsewhere on the continent, and even
beyond.  So, it was planned that these experts
and trainers would arrive two days earlier in
order to participate in a “Media Trainers'
Consultative Meeting”, which focused
specifically on the Department of Media

Former PON students who received their
journalistic training during the period of the
gender mainstreaming pilot project say they
are able to use their gender and media
knowledge and skills in the workplace.
Nashilongo Gervasius, for example, who is now
a Producer for TV Current Affairs at the Namibian
Broadcasting Corporation (NBC), says the
incorporation of gender into her media
education and journalism training at PON
“opened my eyes to balance the voices of
women and men; and, to know that women
are clever too.”

Emily Brown.
Photo: Trevor Davies

CASE STUDIES
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The piloting of the Echoes newsroom
heralded the period when the Media
Technology Department came to be
associated with production and publishing.
 It served to set us apart from other media
programmes in the country, and students
who graduated from our programme were
sought-after.  Together with Gender Links,
the next milestone was to document the
department's approach to mainstreaming
gender into entry-level journalism
programmes. This gave rise to the book
Gender in Entry-Level Journalism (Edited by
Colleen Lowe Morna and Pauliina Shilongo,
2004).  Not only did this add to the visibility
of the PoN's journalism students and trainers,
it served to create opportunities for research
and further partnerships.

Involvement in the Gender and Media
Audience Study, the HIV and AIDS and Gender
Baseline Study, the rollout of HIV and AIDS
Policies and the Gender and Media Progress
Study are examples of research opportunities
which came about as a result of our
partnership with Gender Links.

Successful partnerships attract more partners.
In 2009 the Department of Media Technology
recommended to the Communication Advisor
at the UNESCO Cluster Office in Windhoek
to utilise the services of Gender Links in a
study to determine the extent to which
gender  i s  ma ins t reamed in  the
journalism/media studies curricula of the
PoN and the University of Namibia (UNAM),
respectively.  This resulted in the Gender In

The first students were admitted to this
programme in January 2002.  Having
established a relationship during the previous
year, i t  was not  long after  the
commencement of the journalism
programme that we started to liaise with
Gender Links regarding gender-based training
for the academic staff, as well as the need
for a gender policy for the Department.
Reflecting on this period - and recalling what
we as academic staff discussed at the time
- journalism training programmes and
curricula either neglected or omitted the
coverage of gender in relation to the media.

As one of the Department's main
development partners at the time - and this
continues to be the case today - work with
Gender Links began in earnest, especially to
apply the newly acquired gender concepts
to the prescribed journalism curriculum
content.  Obviously, some academics were

more convinced than others, and saw how
gender mainstreaming enriched our teaching.
Of importance is that training took on new
dimensions - students (approximately equal
numbers of male and female students) were
able to relate so much more readily to the
engendered scenarios outlined in assignments
or projects.  Suddenly, we realised the need
for materials which illustrate such an
engendered approach to journalistic activities
and journalism training.  It meant liaising
with the Rectorate of the Polytechnic
regarding new initiatives such as a campus
media outlet and the appointment of a
project officer.

With the support of the management of the
institution, we were able to pilot the Echoes
Newsroom, at the time of the 2004
presidential and national elections in
Namibia.  The pilot project necessitated a
further partnership - with The Namibian
newspaper - to ensure that the gender-aware,
elections-related articles produced in the
Echoes Newsroom, would be carried in such
a mainstream medium.  The fact that one
of Namibia's respected daily newspapers
saw it fit to carry the content produced in
the Echoes Newsroom, spoke volumes in
terms of the relevance of the articles, images
accompanying the stories, and overall quality
of the content.  At this time we also got to
know professionals such as Pat Made,
especially with regard to editing of the work
produced, photojournalist Trevor Davies, and
Kubi Rama, who understood the significance
of pitching curricula at a particular level.

At work in the PON pilot project to mainstream gender in media education.
Photo: Colleen Lowe Morna



175

• An example of how to partner with
academic institutions

• Profiling of PON as a leading institution
in gender and media education

• Publicity of GL resources
• Lessons on how to manage partnerships

The Zambian Institute of  Mass
Communication (ZAMCOM) is
another among the
institutions whose
relationship with
GL has yielded
tremendous results.
F o l l o w i n g  t h e
development of a
gender policy with ZAMCOM, the
training institute developed the Gender and
Media Training Manual and the Gender and
Media Handbook. The two resource materials
refer to the 2003 Gender and Media Baseline
Study. In addition, GL provided technical
advice and assistance during the in-house
editing of ZAMCOM's Gender and Media
Training Manual. The manual, according to
the former and late Executive Director,
Emmanuel Kasongo, changed the landscape
of Zambian media. It resulted in more women
being featured in the media and women's
programmes were equally introduced for
radio and television.

GL has convened a number of workshops
and trainings with ZAMCOM and the
Zambian media aimed at mainstreaming
gender in media. Some of training and
workshops and trainings include:

Media Education (GIME) Audit undertaken
in Namibia.  Subsequently, UNESCO has
been a strong partner - also through the
MDG Achievement Fund - in ensuring that
gender is mainstreamed into journalism
curricula.

With Gender Links as a development partner,
we have the assurance that we'll keep abreast
of new trends in gender studies, participate
in gender-based research, and have access
to locally produced publications relevant to
the journalism profession.  Who could ask
for more from a partnership?

Since 2001, Brown has been the key driver
of the PON Partnership. However, key
members (lecturers) of the PON Media and
Technology department continue to orient
new staff members about mainstreaming
gender into their courses and work. In 2010,
PoN also signed an MOU with GL which
formalised the relationship between the two
organisations.

Outputs

• A book titled Gender in Entry Level
Journalism

• Research titled, Gender In Media Education
Namibia

• Newspaper supplement during the 2010
HOS meeting in Windhoek

• Articles on gender, media and elections in
2009 that were picked up by the
mainstream media

• One media literacy course undertaken
with students

• An MOU between PON and the GMDC
• A PoN student did an internship at GL for

six months

Outcomes

• Change in attitudes for students and
trainers who have undergone gender and
media training

Reflecting on the
impact this training
had on his work,
Jonathan Beukes,
now Supplements
Ed i to r  a t  Th e
Namibian , says
“women's issues
were de-mystified
for me.” Barely
three years out of
school and already
an editor at a major newspaper in Namibia,
Beukes realises that the seeds of change on
how the media portray, represent and report
on the gender-dimensions of many issues begin
in the classroom. “The gender and media training
helped us to understand the entire reporting
process to make it more balance and fair; to
help us produce credible publications. This is
how I approach gender in my work,” he said.
“There are some people in the newsroom who
have been there for decades and they don't
know these things.”



donated a full set of GL publications to these
libraries in order to promote and distribute
GL's research and strengthen partnerships.
In August 2009, the GMDC convened its first
annual librarians meeting in Johannesburg.
Following the meeting many libraries agreed
to create GMDC corners where GL
publications could be read and displayed. So
far, two academic institutions have created
such corners: National University of Lesotho
and University of Dar Es Salaam in
Tanzania.

Referencing GL on the World Wide Web
As society progresses, so too must the tools
it utilises to maintain that progress. Gender
Links has existed over the last decade, a time
when the development of the internet in
Southern Africa has been highly active. The
internet provides an integration tool to the
rest of the world, something no organisation
should be without as it fully engages with
the 21st century.

A short study over the six months looked at
how GL is referenced online. Of course, the
internet is a very broad forum for searching
and so in order to save time, only the first
three pages of searches were examined.

Google Scholar found:
• Citations of publications produced by GL

over the years.
• Authors of GL publications.
• Citations were directly linked to the actual

publication and not to other publications
or theses by others.
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• From 27-31 January 2003, GL and
ZAMCOM conducted training on Gender,
HIV/AIDS and Rights.

• From 27-31 July 2009 GL and ZAMCOM
organised media literacy training that
attracted journal ists and media
practitioners, journalism students and
members of the general public.

The institution has a specific Radio and
Gender Reporting course. They also use the
Watching the Watchdogs gender and media
literacy manual to teach gender at the
institution.

Over the years, the GMDC has established
a physical reference library with written,
audio and visual materials. This includes
books, various publications, news clips and

highlights, analytical work and abridged
versions of materials.  At the time of writing,
a February 2011 publications report showed
that, in total, the GMDC has collected 1146
unique items on different gender and
development themes. The collection is strong
and unique as it includes publications based
on theory and practice. These are acquired
through exchange with other libraries,
purchases made possible by donors, and
through staff participation in workshops and
conferences. The reference library also has a
policy that guides acquisitions as well as
rules on borrowing of books and library
opening times.

As part of its mandate, the GMDC has also
begun working with libraries and resource
centres throughout SADC. The GMDC

Physical resources and outputs

Reference library

Young girl engages with GL publications.
Photo: Colleen Lowe Morna

Dear Ms. Lowe Morna and the Gender Links

Team
Thank you very much for your kind invitation

to your meetings last week. It was a wonderful

opportunity for me and I hope that we will

really become partners. Our campus librarian,

Janina van der Westhuizen, will put forward

my request for you to become corporate

members of our library to the other campus

librarians at her next meeting towards the end

of this month. Thank you too for your kind

donation of books which we shall be using

shortly in a display on gender. I truly enjoyed

the two days with you and wish you well with

your work.

- Email sent by Ronél Smit of the University

of Johannesburg following the librarian's
meeting



177

of the Gender and Media Progress Study, Glass
Ceilings, gender and advertising and gender
and tabloids.

The seminars assist the GMDC to popularise
its work and forge partnerships with different
and strategic stakeholders. These partners
now include, SABC News International, Mail
and Guardian, South African Human Rights
Commission (SAHRC), Commission for
Gender Equality, the Red Light Campaign,
Oxfam GB, National Community Radio
Forum (NCRF), Community Media for
Development, Ecumenical Service for Socio-
Economic Transformation (ESSET), Media
Development and Diversity Agency (MDDA).

The bi-annual Southern Africa Gender and
Media Diversity Journal provides media
practitioners and owners, researchers, lecturers,

For the names of publications, the most
recent ten publications were typed into the
search box one by one. All books were
present on the first page of the search. The
links did not lead only to the GL website
directly, but also to other websites, for
example www.awid.org, www.mmegi.bw,
w w w. a f r o l . c o m ,  w w w. m i s a . o r g ,
www.gwsafrica.org, www.hivos.nl  and
www.ngopulse.org. This shows that not only
does GL become known through its own
efforts, but also through partners and other
civil society organisations. A possible route
for GL may be to make publications available
online in pdf format so that more people
can access the information, on a wider scale.

- Shaudzirai Mudekunye,
M&E intern

The GMDC aims to disseminate and create
knowledge on gender, media and diversity.
In addition, the Centre collects information,
connects people with the relevant
information and promotes collaboration that
allows citizens from different walks of life to
engage with the information. As part of
realising this vision, the GMDC convenes
periodic seminars which are aimed at:
• Creating a space for participatory

discussion and debate on gender and
media diversity;

• Offering new approaches and thinking to
the gender discourse in Southern Africa;

• Developing and sharing a body of
knowledge on gender and diversity.

Topics have included tabloid research; media
activism; gender and xenophobia; the Take
The Girl Child to School campaign; and the
Caster Semenya issue. Initially, the Centre
picked random topics for discussion. However,
with time the GMDC began to convene
thematic seminars which are accompanied
by a series of discussions on topics related
to the theme.

In 2009 the GMDC reached out to a total
of 465 citizens through gender and
leadership seminars. The seminars were
held in Botswana, South Africa and Zambia.

The “Score a Goal for
Gender Equality” aimed
at advancing gender
equality in the region
through the FIFA soccer
2010 event . Topics

discussed included sex
work, informal traders,

community broadcasters and
youth's voices on using FIFA Soccer 2010 to
advance gender equality. The campaign also
created radio spots to educate citizens on
human trafficking in 13 SADC languages.
The radio spots were distributed to
community broadcasters and other
stakeholders. Due to the success of the
campaign, the GMDC received a request to
write about the campaign for the Agenda
Journal.

The GMDC also convenes seminars to discuss
research findings, for example the findings Women traders with the Gender and Media Diversity Journal.

Photo: Colleen Lowe Morna

Seminars

Gender and Media Diversity
Journal
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lishing a Community of Practice
(COP) hosted on the GL website
and linked to the UNESCO
Journalism Centres of Excellence
Community of Practice based
on the GMDC themes:

• Collect: Information (inclu-
ding information gathered in
GIME research) , good
practices, course outlines,
curr icula , assessments ,
research will be collected from
institutions across Southern
Africa. A call will be put out
to all institutions offering
journa l i sm and media

education and training to submit
information according to certain thematic
areas. These could include assessment,
curriculum development and review,
specific subject areas, teaching and
learning. The information will be circulated
to all the members of the COP with guiding
questions for a discussion that will follow.

• Connect: After the information has been
circulated there will be an online discussion
using the GL online chat facility. The
discussion will be facilitated by a moderator
from GL, an expert in the field or a partner
institution. The moderator will guide the
discussion based on set questions. After
the online chat, the discussion will be
summarised and sent to the institution
concerned and an expert.

student journalists, gender activists and those
individuals and organisations working towards
media diversity with up-to-date and cutting
edge case studies and best practices on media
diversity in Southern Africa.

The journal, produced by the GMDC, provides
content that reflects developments in the
SADC region relating to media diversity. The
journal also provides the space for the
dissemination of research papers and the
findings of research projects; case studies
and reports on projects, campaigns; policies;
profiles; reviews; opinion and debate. Through
the journal the GMDC brings theory and
practice together. It is not accredited and
therefore allows academics and media
practitioners to contribute. In total, nine
issues of the journal have been published
over the years, distributed in SADC, other
parts of Africa and beyond.

Each issue has a theme:

• Issue 1, Gender and Media.
• Issue 2, Media Diversity and Sustainability:

Good for Democracy, Good for Business.
• Issue 3, The Tabloid Explosion.
• Issue 4, Media Activism and Change.
• Issue 5, Critical Citizens, Responsive Media.
• Issue 6, Gender, Diversity, Elections and

the Media
• Issue 7, Gender, Media and Sport
• Issue 8, Gender and Soccer 2010.
• Issue 9, Taking Stock: Gender, Media and

Diversity.

The GMDC website has been designed and
developed to include most of its major work
and outputs. For instance, the website houses
information and training resources in a
database format which is searchable in
various ways. Access to the GMDC website
is via the GL webpage. As a result of this,
the number of visits to GL's website has
increased. In February 2011 alone, the
number of GMDC website hits was 1 355
and the most popular page was the virtual
resource centre case studies.  The majority
of hits are from within South Africa.

Following the findings of the Gender In Media
Education (GIME) study, the GMDC is estab-

Virtual resources and outputs website

Community of practice
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• Collaborate: A final paper will be drawn
up and uploaded onto a searchable GMDC
database which will be housed on the GL
website.

The online resource centre comprises the
research database, clippings database and
the virtual resource centre. The research
database constitutes research that is
undertaken by academics, journalism
students, media activists and gender and
development NGOs.

As at February 2011 the research database
had 483 research pieces which are searchable
on the GMDC website. This research also
comes in the form of Masters and PhD theses
undertaken in African academic institutions.
The research database thus popularises the
work by upcoming African scholars. Further,
there has been huge dependence by
journalism educators on resources from the
North. The research database is one resource
journalism educators in the region are being
encouraged to use. Articles published in the
Gender and Media Diversity Journal are also
uploaded on this database.  Initially research
was put in the same database as publications
but from October 2008, research database
statistics stand independent of the
publications database statistics.

The GMDC also collects newspaper clippings
that can be used by journalism educators

and trainers to demonstrate
examples  o f  good  and
problematic journalism. In
February 2011 the clippings
database had 3 328 clippings
scanned, classified and uploaded
on the website. They are
searchable by theme, country
and year. Articles can be
classified in categories: gender
aware, gender blind, subtle
stereotypes and blatant
stereotypes. Through this
resource, the GMDC hopes to
promote gender-sensitive
reporting.

Linked to the clippings database
is the Virtual Resource Centre
(VRC). In-depth analysis of
clippings is undertaken to create
case studies for use by trainers.
Whereas analysis of clippings is
a quantitative approach, the VRC
provides a qualitative analysis.

The GMDC also operates an
electronic help desk responsible
for responding to queries. The
desk responded to 53 queries in
2008/2009, while in 2010/2011,
the GMDC responded to 76
queries. All queries are responded
to within 48 hours.

On-line resource centre

Electronic help desk



Figure 7.2 illustrates that the highest
number of queries has come from
South Africa. In addition, the Centre
has received queries from North
America, Latin America and Asia. The
GMDC needs to popularise itself in
other countries so that citizens of
those countries know about the
GMDC and its products.

The highest number of queries
received in the period March 2010
and February 2011 came from
academic institutions, which are the
main target of the GMDC. NGOs
and media houses also top the list.

As shown in Figure 7.4, the highest
numbers of queries are about GL's
media work, followed by gender
violence and internships, which are
popular with journalism and
international relations students.
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Figure 7.2: Country where queries originate (March 2010-February 2011)
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Figure 7.3: Type of organisation sending query
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Figure 7.4: Topic that is enquired about
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An example of a query
My name is Jade Witten and I am a post-
graduate student currently doing my degree
in journalism at the Cape Peninsula University
of Technology. Basic Research is one of my
subjects and I have to do a thesis on a topic

of my choice. I am interested in tackling
transformation in the media. More specifically
looking at which gender and race
predominantly still occupies managerial
positions at three leading Cape Town
publications. My study will focus on the Cape

Argus, Cape Times  and Die Burger
newspapers. So if it makes it easier, please
answer the following questions in relation
to these publications. Thank you for
answering the questions below as accurately
and thoroughly as possible:



Photo database

GL's many photographs are
housed in its Photo Gallery
and are representative of
the footprints it has made
across the SADC region and
the world.

There are a total of almost
2000 photos in the GL
photo library. Table 7.2
shows that the highest
number of photos comes
from South Africa and the
SADC region.
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• Has the South African media transformed
in terms of race and gender over the past
15 years? Explain. Sketch who occupied
top jobs in the past and what it looks like
now.

• What is the current percentage of women
in the media industry generally and   how
many of these women occupy managerial
positions at media organisations in and
around Cape Town?

• How has this figure changed over the past
15 years?

• What are the reasons for these figures
being either high or low?

• What could be done to address this
phenomenon?

• What kind of jobs do women generally
occupy in the media industry?

• Comment on media freedom and equality
in the editorial process when men are in
power and vice versa.

• Does the future look bleak or bright for
female journalist to move up the ranks?
Substantiate

• Comment on the importance of staff
morale and a good working environment.

• If you have done similar studies before,
please feel free to attach them. I will
attribute the work accordingly. Thanking
you in advance for getting back to me by
no later than noon Friday, 4 September
2009. Jade Witten

The GMDC Officer responded by sending
the full written report of GL's 2009 Glass
Ceilings South Africa research.

Burundi
Kyrgyzstan
Seychelles
DRC
USA
Thailand
Mozambique
Swaziland
Malawi
Zambia
Namibia
Madagascar
Tanzania
Unknown/Stock
Botswana
Lesotho
Mauritius
Zimbabwe
South Africa
TOTAL

1
1
7

11
14
16
33
35
43
63
64
65
67
84
94

116
137
233
912

1 996

Table 7.2: Number of photos
on the photo library

Country Number of photos

Through the eyes of the cameraperson: Danny Glenwright taking photo’s of Lesotho for the gallery.
Photo: Mona Hakimi
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The GMDC also manages the internship
programme. Though students may be
attached to different GL departments,
coordination is managed through the GMDC.
For more information on this component of
GMDC's work, have a look at Chapter Four.

The SADC Protocol on Gender and
Development includes the following
provision: “to ensure that gender is

mainstreamed in a l l  information,
communication, and media policies,
programmes, laws and training.”

A GMDC Advisory Group meeting held in
February 2009 proposed an audit of Gender
in Media Education (GIME). The research is
the most comprehensive study yet
undertaken of the gender dimensions of
journalism and media education and training
in tertiary institutions in Southern Africa.
The GIME study took place in 26 institutions
in 13 countries including Botswana, DRC,
Lesotho, Madagascar, Malawi, Mauritius,

Mozambique, Namibia, South Africa,
Swaziland, Tanzania, Zambia and Zimbabwe,
between October 2009 and April 2010. The
objectives of this study were:

• To establish whether or not gender is
integrated in media education and training.

• To identify gaps in current media/
journalism education and training in
Southern Africa with regard to main-
streaming gender in the curriculum.

• To determine whether or not Gender Links
materials and electronic resources are
being used in media education and training
in the Southern Africa.

• To use the findings to develop strategic
interventions to ensure sustained gender
mainstreaming in media education and
training.

GMDC advisory group members presented
findings of the regional report at the World
Journalism Educators Congress (WJEC) in
South Africa in 2010 and launched the report
at the Fourth Gender and Media Summit
held in Johannesburg in October 2010. The
research findings are being used for
conducting gender and media literacy with
media trainers, who in turn identify gender-
entry points for the journalism curriculum
they use. The Centre has crafted two gender-
sensitive modules which have been
mainstreamed in journalism training for the
University of Namibia. GMDC and UNESCO
are partners in mainstreaming gender in
education curriculum through the UNESCO
Centres of Excellence.

Internships

Debating GIME at the Gender and Media Summit. Photo: Jennifer Elle Lewis

Gender in Media Education (GIME)
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Jennifer Elle Lewis, former manager of the
GMDC reflects: “The Gender in Media
Education Audit (GIME) was perhaps the
most rewarding work conducted in 2010. It
covered 25 institutions of higher learning in
media and journalism training, in 13
countries. Organising and compiling research
from this sample was no small feat. I was
able to apply and enhance my skills on
gathering data, managing consultants and
editing content. There were certainly hiccups
along the way, yet the end result was a
successful piece of research.

The most eye opening experience was to see
this research put into practice. It is not often
that research does more than sit on a shelf,

and it was fantastic to learn that actually
research CAN be put into practice. To date
the Polytechnic of Namibia and University
of Namibia have implemented findings, and
other universities are due to follow suit.

The GIME research is being launched with
the Gender and Media Progress Study (GMPS)
and the Glass Ceilings research providing a
comprehensive picture of gender in media
education, newsrooms and content. To create
lasting change, simply looking at media
education is not enough. It is essential to
partner with media organisations and
regulators. It was eye opening to see how
our various initiatives could be combined
and implemented.”Cheers! Jennifer Elle Lewis. Photo: Colleen Lowe Morna

Part of the GMDC vision is to develop
“citizens, women and men, who are
empowered to engage critically with their
media.” As part of efforts to deepen
democracy globally, media literacy is a
growing area of interest with international
organisations like UNESCO. GL's unique
contribution has been to develop a gender
and media literacy course that has been
applied and tested with various audiences,
in close collaboration with GMDC partners.
First piloted in South Africa in 2006, GL's
gender and media literacy course has since
been replicated in nine SADC countries. The
first Training of Trainers (TOT) took place at
the Second Gender and Media Summit in

2006. Since that time GL has worked with
different target groups including the general
public; school going learners and local
government.

Since 2009, GL has taken a slightly different
approach, opting to work with media and
journalism training institutions. This is part
of a longer term objective to integrate gender
and media literacy into training curricula. GL
and the GMDC are now using the media
literacy course to take forward GIME audit
findings.

GL is currently working on getting the training
courses and trainers accredited through the
South African Qualifications Authority
(SAQA). This will make the media literacy

course a credit-bearing offering which will
be considered formal learning and counted
towards the acquisition of a qualification.

Media Literacy

Piloting media literacy: Susan Tolmay and Agnes Muriungi.
Photo: Rochelle Davidson
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1.South Africa
2. South Africa
3. South Africa
4. South Africa
5. South Africa
6. South Africa
7. Botswana
8. Mauritius
9. Namibia
10. South Africa

11. South Africa
12. South Africa
13. Botswana
14. DRC
15. Lesotho

16. Mauritius
17. Mozambique
18. Seychelles
19. Swaziland
20. Zambia

21. Botswana
22. Lesotho
23. Malawi
      Polytechnic
24. Tanzania

25. South Africa
26. Zimbabwe

TOTAL

2006
2006
2007
2008
2008
2008
2008
2008
2008
2009

2009
2009
2009
2009
2009

2009
2009
2008
2009
2009

2010
2010
2010

2010

2010
2010

Table 7.3: Institutional linkages through media literacy

Country Year

Over two days
Two hourly sessions over ten weeks
Two hour sessions over ten weeks
Two hour sessions over ten weeks
Over one week
Four hour sessions over two weeks
Two hour sessions over ten weeks
Two hour sessions over ten weeks
Two hour sessions over ten weeks
One day once a month

Once a month over one year
Over three days
Over one week
Over ten weeks
Over three days

Over three days
Over ten weeks
Over one week
Over one week
Over one week

One week
One week
Over three days

Over one week

Over one week
Over one week

Trainers
General public
General public
General public
High school learners
North West high school learners
General public
General Public
High School learners
Gauteng Department of Education Language
facilitators
Ekurhuleni municipality
Community newspaper reporters
Local government commissioners
General Public
General public

Women in politics, Labour party and MSM
General public
Civil society and media practitioners
General public
General Public

Students from the Faculty of Humanities
Journalism Students
Trainers

Academic staff, administration staff, support
services staff
Trainers and Community Radio journalists
Journalism students

Target Partner

23
25
14
23
19
18
17
20
19
55

19
11
19
20
14

27
20
18
14
20

16
22
20

25

39
30

567

No of
participants

Format

GEMSA
N/A
N/A
N/A
Africa Youth Leadership Initiative
North West University
University of Botswana
MWO-GEMSA
GEMSA Namibia
Gauteng Department of Education

City of Ekurhuleni
University of Stellenbosch
Botswana association of Local Authorities (BALA)
UCOFEM
Institute of Extra Mural Studies (IEMS) at
National University of Lesotho and GEMSA
Lesotho
WIN
GEMSA Mozambique
Gem Plus
University of Swaziland and GEMSWA
Zambia Institute of Mass Communication and
GEMSA Zambia
University of Botswana
University of Lesotho
NGO Coordinating Network and University of
Malawi
University of Dar es Salaam

University of Limpopo
National University of Science and Technology
(NUST)



variations. The statistics for the Tanzania
workshop which was held in March 2011
have not been included in this graph.
Mauritius had the highest proportion of
women benefiting from the course. This is
due to the fact that three training workshops
were held for women in politics. These were

The data on media literacy beneficiaries is
included in Chapter Six, on the media. Table
7.2 provides a more detailed breakdown. It
shows that:
• GL has conducted a total of 25 media

literacy training courses in 12 Southern
African countries (Botswana, Lesotho, DRC,
Malawi, Mauritius, Mozambique, Namibia,
South Africa, Seychelles, Tanzania,
Zimbabwe and Zambia).

• Training has been conducted in partnership
with the Gender and Media Southern Africa
(GEMSA) Network and media training
institutions.

• A total of 567 participants have been
trained, 37% men and 63% women.

Figure 7.7 gives a gender disaggregated
breakdown of beneficiaries by country. The
majority of those reached by the training
are women, although there are country

drawn from Mauritius's three main political
parties. Whilst training for women politicians
was also held in Botswana, there were other
two training workshops which combined
women and men. In Zambia and Zimbabwe,
there were equal proportions of women and
men trained.

Figure 7.5: Percentage women and men reached through media literacy training per country
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45
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36 34
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Examples of projects
Examples of some of the projects developed during training can be found on
the Gender Links website on http://www.genderlinks.org.za/page/media-media-
literacy.

The projects produced include:

• Newsletters. • Taking up media complaints.
• Magazines. • Posters.
• Gender entry points. • Pamphlets.
• Radio programmes. • Power point presentations.

For her project Cole Van Dais  wrote and sang a song on gender equality
. Photo: Colleen Lowe Morna
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Part of the GMDC mandate is to engage
with youth on gender and diversity issues.
In May 2008, the GMDC hosted learners as
part of Cell C's “Take a girl child to work”
initiative. Ten Grade seven learners from
Cyrildene Primary school and ten Grade 11
learners from the Thamsanqa Secondary
School in Orange Farm spent the morning
learning about the media and how it works.
This exciting programme provided the
opportunity to hear what young women
think about the media and they were

hopefully encouraged to become involved
with the media industry in future.

During Beijing Plus15 celebrations in 2010,
three boys from Sacred Heart School
volunteered at the GL head office and
assisted in hosting the cyber dialogues. They
actively participated in the dialogues and
were fascinated by the topic on gender and
soccer 2010. The students later noted how
female sport is marginalised and      how the
girls' soccer team at their school was

neglected. They wrote an article reflecting
on the importance of female sport published
in the Daily Links newspaper.

As part of Soccer 2010, the GMDC also
hosted youth for a discussion about the
opportunities the event posed for the
realisation of women's rights. This event was
part of the “Score a goal for gender equality
campaign.” Some local youths also went
into their communities to find stories on
gender and Soccer 2010: these included
stories about sex work, trafficking and
economic opportunities. GL's interns also
participated in the project by documenting
the event on video.

During the 2010 16 Days of Activism, the
GMDC hosted youths to discuss gender and
ICTs. The young women and men discussed
the impact of mobile technology and internet
on their personal human rights. It was an
enlightening experience for the young people
and one mother wrote after the discussion
to formally thank GL. “I was privileged to be
able to attend. I think it has been carefully
crafted to suit the intended audience - mostly
'teenagers', but having said that, I personally
enjoyed it... I have learned a few things from
it as well. My daughter Frances thought it
was great and says her friends too really
thought - 'it hit the spot'. They all realise
that the workshop addresses such an
important topic... the security of our children
in the age of 'Computer and Mobile
technology'.”

Girl children come to work at Gender Links. Photo: Colleen Lowe Morna

Reaching out to youth



Growth and development

Namibian school children who participated
in gender and media literacy training and
cyber dialogues posted the following
comments:
• I would like to thank Gender Links and

GEMSA for empowering the youth and
learners to learn how to analyse and
critique media houses by monitoring them
daily.

• The course opened my mind. I did not
know that women are being discriminated
in the media.

• I never knew one can start his/or her own
media even at the level of schools. I will
try one. Am wondering where I can get
money to start my own newsletter?

• We need an advance course on this or a
longer period of study.

• Can Gender Links and others advice the
ministry of Education to include this course
in the curriculum, e.g. at grade 11 & 12.

• The Sessions were informative and
educational, learnt a lot about media
literacy which I never knew.

Many partners have expressed appreciation
for the training skills they learned through
GL and the GMDC. Blessings Jona, a lecturer
at Zimbabwe's NUST, Sabi Ntoanyane, from
the National University of Lesotho, Eno
Akpabio of the University of Botswana, Sheila
Mmusi from the University of Limpopo, Adidi
Uyo from the University of Swaziland and
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Susan Mogari and Fanuel Hadzizi are living
testimony to the impact that the GL media
literacy course has had on SADC citizens.
Susan Mogari, who now works for GL as a
programme officer, first came into contact
with the organisation in 2007. Little did she
know that it was the beginning of a long,
life-changing relationship with the
organisation. Over the years, she has learnt
to view life from a different perspective.
Fanuel Hadzizi, who started off as a GL intern
with no gender background, has become a
respected member of the GL team.

Francis Chikunkhuzeni of the Polytechnic of
Malawi, said that through participating in
the GIME conference, they learnt to
mainstream gender in the courses they teach.

Jona added: “I have come to understand how
trainers can effectively mainstream gender
into university curricula, in order for students
to become gender sensitive and critical
thinkers in the journalism profession. GL's
service and interventions have increased my
appetite for research on trans-gender issues.
I am now more gender-sensitive than
before”.

Academics such as Sister Rose Nyondo say
they find GL resources useful in their courses.
Nyondo said she uses the Zambia Gender
and Media Baseline Study for research and
teaching. She has also developed a keen
interest in media monitoring and on certain
days such as World Press Freedom Day she
puts students into groups and asks them to
monitor various media. One of her
recommendations for the GMDC is that it
should provide constant gender and media
training to media practitioners and also
trainers. Chikunkhuzeni has also used the
2003 Malawi Gender and Media Baseline
Study to teach in his research methods
module and for his PhD thesis.  Derrick Sinjela
of Zambia's New Vision newspaper
participated in gender and media literacy
training. He said he learned better gender-
balanced reporting through his work with
GL.

GL staff learn on- the-job

From media literacy participants
to GL staff members

Susan Mogari. Photo: Colleen Lowe Morna
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Susan Mogari writes: “I got to know Gender
Links and media literacy through a colleague
at an NGO I used to work with, he
encouraged me as part of empowering me
as I was new on that post. My responsibilities
where to train youth at the township of
Alexandra, and to publish the training course
the organisation offered.

I can say I was ignorant when it came to
gender issues. In the first media literacy class
we were given newspapers and we did a
quick counting of pictures on the newspaper
and from that day on I did not read a
newspaper the same way again. I used the
training I got to impart knowledge to the
youth and I think they were transformed
from that training. I saw the same reaction
from them that I think my facilitator saw
from me.

For my final project I did research on why
young people read tabloids. I worked with
the young people and for the gender training
there was so much interaction because of
the little media literacy course I did with
them. Using PowerPoint, I started working
from the media literacy and I used to publish
my course with the designs I did which is
the skill I got from media literacy. I am a
reputable media monitor today because of
the training I got from media literacy course.”

Fanuel Hadzizi, GL’s Finance Officer,
remembers his media literacy: “I also became
knowledgeable about gender roles as a result
of the training. I did not learn about gender

roles from University. For example my little
sister used to make my bed when I woke up
and she would give me water to wash my
hands before eating. I felt this was my right
and had no idea I was oppressing my sister.
Nowadays I do not allow my sister to kneel
down before me or to do me these favours
even though my mother gets upset at my
refusal. My IT skills also developed
culminating in a video production as my
final project. I learnt how to capture, mixing
and sound editing and many more little
things I had not known before.”

GMDC Manager Saeanna Chingamuka says
there is no stopping her now!  “Yes, women
are like tea bags, they only realise their true
strength when they are put in hot water! A
friend of mine reminded me early this year
that this was part of my personal e-mail

signature some time back. I stepped back
for a moment and reflected on my life at
Gender Links. All I could see is the strength
that I currently exhibit in the work
environment and my personal growth.
Nothing can stop me now!

My positive growth in 2010 has restored my
faith in my skills, my capabilities and that
personal growth does not stop at anything
for as long as one has a willing spirit. I can
as well confess that I have become
emotionally attached to my work and to the
organisation as a whole. I get scared
sometimes, because emotional attachment
can bring heartbreaks.

Anyway, life doesn't simply end there. My
biggest lesson for this period is that just
having somebody who has faith in you and
your capabilities can change your whole life.
I have swiftly moved portfolios with
confidence and remember that. However, I
have embraced it and seized the opportunity
to bring in new ideas to the media
programme. This is what I would term growth
and it can only happen in an environment
where you are given the space to explore,
Gender Links.

A few highlights about my work in the past
year. In 2010, I successfully ran the Soccer
2010 campaign by convening seminars to
discuss the opportunities and risks provided
by the mega-event. I managed to organise
three consecutive seminars which probed
various issues such as human trafficking and

Walking the talk: Fanuel Hadzidzi and Susan Tolmay. Photo: Colleen Lowe Morna



the plight of sex workers in the region. I ran
GMPS and GIME consultative workshops
with two new staff members and I had to
be at my best so that the new staff members
could learn the values of the organisation
from me.

Another highlight is that we managed to
complete the Gender in Media Education
research and the regional book was launched
at the Fourth Gender and Media Summit in
October 2010. We have since
put to bed 13 country reports
which are now available on the
website. This was a remarkable
area of growth for me, where
I was involved in the inception
of the research project and saw
it through to completion.

Media training has also been
one of the most exciting part
of my work at Gender Links. I
recall two incidents this year
when I called two media houses
to enquire about newspaper
subscription. At one, I had a
woman who thought that
gender and sex means one and
the same thing. At another, I
was put on hold only to hear
a voice over which partly goes
“Who guards, the guardians?
Who watches the watchman”?
So, I asked the marketing
person who the “watchman”
are? She explained to me that
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Being entrusted with the internship
programme has allowed me to grow young
people and make them understand the
gender discourse. I have learnt to trust that
they can do the work and in turn his has
made me a great teacher. Growing young
people has thus become a passion and it has
also made me a patient person. I can
confidently profile the work of the
organisation in front of cameras.”

they are people such as ministers and
parliamentarians. I then told them that this
is unfair and for all the obvious reasons
excluded women. However, the woman on
the other side of the line just said to me,
“maam, I think you are just reading too much
into it.” Not so much so because these are
cases that I am going to personally take up.
As a trainer, I need to walk the talk. Watch
this space in 2012!

GMDC Manager Saeanna Chingamuka during the launch of radio spots, "Together we can end human trafficking" at a seminar in Orange Farm, South Africa. Photo: Albert Ngosa
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• Negative cultural practices hinder
achievement of gender equality.

• Programme implementation in the highly
patriarchal societies in SADC countries is
problematic because of the unfriendly
political terrain for women due to
stereotyping by both the media and
society. However, the GMDC realises that
it exhibits great strength in its advocacy
work and can reach out to many. Thus it

is important to popularise the GMDC
beyond South Africa so that other countries
can fully appreciate its work.

• Any attempt to mainstream gender in
reporting must acknowledge that the
media is traditionally conservative and as
a result resists change.

• Because the media in Africa were born out
of political experience, their coverage is
essentially political so it is important to
intervene in the political arena.

• Men who write about gender are treated
with suspicion and often accused by other
men of having “sold out” to the women

movement. This attitude needs to be
changed.

• Mainstreaming gender in editorial coverage
must be a management decision that has
the full-backing of the gatekeepers in the
newsroom.

In the next decade, the GMDC
will  set out to achieve
strengthen i ts  work of

collection, connecting and
collaboration. This will be achieved

by:
• Strengthening relations with academic

institutions in Southern Africa and other
NGOs.

• Rekindling relations with Pan-African
organisations.

• Strengthening North-South relations.
• Strengthening relations with librarians.
• Decentralising GMDC seminars.
• Marketing the resource centre so that the

GMDC target group can benefit from the
unique collection that is being built up.

• Providing media training institutions with
gender and media literacy training skills
that can assist them to reach out to their
communities.

• Exploring the possibility of reviving the
Southern African Media Training Network
or for the GMDC to become a body that
partners with UNESCO in order to source
equipment for training institutions.A jubilant informal trader receives her Gender and Media training certificate on International Women’s Day. Photo: Thato Phakela

 Lessons learned

Next steps



• Convening a conference for female
journalism students so that they meet
women who have made it in the
profession.

• Making use of the CoP and ensuring that
trainers fully benefit from the establish-
ment of this platform.

• Providing expertise to academic institutions
that are crafting institutional gender
policies.

• Developing a bibliography or reference
guide of the plethora of international and
regional teaching materials, texts and
research in all areas of media specialisation
to guide lecturers when choosing reading
materials.

• Training and development programmes to
build the capacity of full- and part-time
staff in academic institutions to
mainstream gender into the development
of course content, teaching, assessment
and how to use GMDC electronic resources.

• Providing resources to students carrying
 out gender and media research.
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“When the dark clouds gather I only have
to think of what a marvellous innovation
Gender Links has been. From a garage
space to the present sophisticated and
multi-faceted organisation it is today.  That
is a real inspiration to stay the course. We
will make fathers a strategic group for
gender equality.

In the next ten years of my work and life I
am sure I will be less astounded to see more
'Zebra's with spots', and even more diverse
and rich landscapes around gender and
development. I will smile, point out the
wonders of a new and vibrantly gendered
landscape to my daughters. They will grow
up to be such strong young women and I
will know that it is Gender Links that has
contributed to their personal freedoms and
the biodiversity of the gendered landscape
they will enjoy!”

- Trevor Davies


