
Sixteen Days of Activism against Gender Violence is an international
campaign that runs from the 25th November to the 10th December.
The campaign began in 1991 to raise awareness about gender-
based violence as a human rights issue. 2011 marks the 20th
anniversary of the campaign and since its inception over 3700
organisations in approximately 164 countries1 have participated in
the Sixteen Days campaign. The campaign commences with the
International Day for the Elimination of Violence against Women
(25 November) and ends with International Human Rights Day (10
December). The founding participants chose these dates in order
to symbolically link gender-based violence (GBV) and human rights
and to highlight gender based violence as a violation of human
rights.

Over the 20 years gender activists, civil society, governments, private sector institutions, faith based organisations
(FBOs), communities and development partners have used the period to highlight gender violence and call for
sustainable strategies to address gender violence. Since the campaign's inception in 1991, the 16 Days campaign
has helped to raise awareness about gender based violence around the world. The campaign has helped to
promote the work of activists around gender-based violence as well as strengthen regional within southern
Africa.

Each year the Centre for Women's Global Leadership at Rutgers University sets a global theme that can then
be adapted to reflect regional, national and local priorities on GBV. Over the years themes have focused on:
eradicating HIV and AIDS; focusing on private spaces such as the home as primary sites of GBV; ensuring
peace for women and children for 16 days amongst many more.

In southern Africa 16 Days themes have included the following:

1
1. WHAT IS THE SIXTEEN DAYS OF ACTIVISM CAMPAIGN?

FACT SHEET  1

Overview

Sixteen Days of Activism
on Gender Violence

Themes

1  http://16dayscwgl.rutgers.edu/

THEME

Media

Taking stock of GBV Action
plans

Reclaiming the night

GBV and religion

DESCRIPTION

Is media part of the problem or part of the solution? This theme examines
whether the media reports gender violence in a way that promotes or violates
women's human rights.

Examines how much progress countries have made in the last year towards
implementing national GBV plans. These are reviewed against the GBV targets
in the SADC Gender and Development Protocol by assessing the current
state of GBV at the local level.

It is a woman's human right to enjoy freedom of movement. Threats to a
women's safety are a violation of her human rights. Marches are held towards
ensuring women's safety in public places. These marches are a symbolic
way of reclaiming unsafe spaces.

Explores the critical role religious institutions have to play in dealing with
gender violence through their teachings and by providing services and support
to GBV survivors. Where possible public dialogue with different faith
communities on GBV is undertaken.
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THEME

“I” Stories - the power of the
personal account

Defending Women's Human
Rights

Gender and IT

Making care work count

Sexual harassment

Disability and GBV

Culture and tradition

Role of men and boys in GBV
activism

Human trafficking

Women's economic
development

Measuring GBV

Localising GBV action

Producing relevant information
on GBV

DESCRIPTION

Gathering personal accounts of GBV from survivors. By telling their stories
in a safe environment, survivors start the process of healing. With the
consent of survivors these stories will published in the media.

The SADC Gender Protocol can be considered as the region's gender and/
or women's human rights manual. Through annual SADC Gender Protocol
Barometer, individual country and regional progress towards achieving the
28 targets of the protocol are examined. As such providing a measure for
SADC achievements in defending southern African women's human rights.

Examines how social networking tools such as the internet, cell phones,
Face Book, Twitter and Mix It can be potential threats to women's safety;
can be used in prevention, response and awareness raising of GBV in the
local context; and used to connect citizens across artificial boundaries to
discuss GBV.

Collecting personal accounts of unpaid carers of people living with HIV and
AIDS (PLWHA); assessing possibilities for linking this group of people to
opportunities of economic productivity.

Explores the attitudes towards sexual harassment throughout the SADC
region and the legislation that exists, drawing on research taken from GL's
'Glass Ceiling' report, which examines gender in media houses throughout
the SADC region.

Examining the nexus between GBV and disability; exploring the violations
that occur to people facing multiple vulnerabilities.

Examining how cultural and traditional practices contribute to or may be
used to address gender violence, examining in particular the increase in
child brides and the legal age for marriage of girls across the SADC region.

Not all men are abusers and where men have perpetrated violations, there
is room for rehabilitation. Men have a role to play in addressing GBV and
the breakdown of negative tenants of culture that exacerbate the situation.

Engages with initiatives and legislative measures dealing with the trafficking
of people, especially women and girls. Ensuring that momentum around
pushing for legislation that specifically addresses this issue is not lost.

Demonstrating that women's economic empowerment and their exposure
to economic opportunities can form part of state responses to GBV. While
the link between women's economic empowerment and primary prevention
of GBV is yet to be made, there is merit to advocate for increased opportunities
for women's economic empowerment to bolster support services for
survivors of GBV.

The Gender Links Gender Based Violence Indicators Project continues to
measure the extent, effects and response to gender based violence in the
SADC region. During 16 Days localities are encouraged to strategise and
discuss how they can conduct their own GBV baseline studies.

Local government plays a very crucial role in ensuring that issues of GBV
are addressed. Most GBV occurs at community level. This theme seeks to
bring municipal councils and the communities they serve to work together
on 16 Days activities that are specific to their contexts and needs, therefore
ensuring that councils become Centres of Excellence for Gender
Mainstreaming in Local Government, councils where gender is not only
mainstreamed institutionally, but also within the community that they service.

Producing relevant fact sheets on thematic areas as well as opinion and
commentary pieces in different languages - English, French and Portuguese.
The opinion and commentary pieces are disseminated through the GL
Opinion and Commentary to the media and a list serve of approximately
9000 people.
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Throughout the campaign, numerous events
and activities take place to:
• Raise awareness about gender-based

violence (GBV) as a human rights issue.
• Highlight its effect on every intersection of

the community.
 •Empower survivors to speak.

Some of the activities include:
 •Face-to-face discussions.
• Cyber dialogues.
• Take back the night marches.
• Dialogue with and within faith communities

on GBV.
• Collection of personal accounts for publi-

cation in various volumes.
• Opinion and commentary service featuring

special series of focusing on the daily themes.
• Daily mail shots to inform people of various

activities and how and when they can
participate.

During the 16 Days key dates include:
• 25 November: International Day of No Violence Against Women
• 29 November: International Women Human Rights Defenders Day
• 1 December: World AIDS Day
• 3 December: International Day for the Disabled
• 6 December: Anniversary of the Montreal Massacre - where 14 female engineering students were gunned

down by a man because they were feminists.
• 10 December International Human Rights Day

Key issues around 16 Days that media
practitioners in southern Africa need to be
cognisant of include:

Good partnerships work and assist in
getting the message out: Despite limited
resources, pooling what is available can
ensure 16 Days campaigns and activities
are well publicised and supported. Members
of the media should consider partnering
with various civil society organisations, local
and national government departments in
order for 16 Days activities and coverage
to have a greater impact.

Mobilising media before and during the
campaign: deliberate efforts to engage with
the media before and throughout 16 Days
campaigns enables activists and civil society
to influence content on GBV and various

Activities

Key dates

2. WHAT ARE THE KEY ISSUES?

Participants from the Manjakandriana and Ivato Aiport countils during the 16 Days
of Activism 2010 Cyber Dialogues in Antananarivo, Madagascar.

Photo: Gender Links

“I” Stories survivor of gender violence, Sweetness Gwabe, at the 16 Days of Activism,
Take Back The Night March in Emfuleni, South Africa, November 2010.

Photo: Colleen Lowe Morna
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activities, trends and current events through their various platforms. Over the years it has emerged that the
aims should be to have fewer articles and improve on depth and diversity.

Involving survivors of gender violence most powerful tool to get messages across: “Always a winner”
- voices of survivors rightfully given the prominence during 16 days of Activism: print, radio, Television, Website,
billboards. However there is need to develop strategies of sustaining relationships with survivors post the
campaign period.

Activism: through public events and marches such as Take Back the Night. These vibrant and well-attended
events provide a break from the usual formal ones that people often find tedious. These gatherings highlight
the power of partnerships and allow for high levels of mobilising.

Splitting the campaign for women
and children:  Since the inception of
16 Days campaigns there has always
been recognition of the need to
separate the campaign for women and
children so that each group gets the
attention it deserves. Women and
children have distinct issues and
concerns that need to be addressed
in different ways. In 2011 the Women
World Summit Foundation's (WWSF)
will launch 19 Days of Activism for
Prevention, the Global Campaign for
Prevention of Abuse and Violence
against Children and Youth. The
campaign will run from the 1st to the
19th November, World Day for
Prevention of Abuse and Violence
against Children. The 19 Days
campaign is an important step in the
prevention of violence against children.
The timeframe, just preceding the 16
Days campaign, highlights the
important links between violence
against women and children as well the importance of addressing the two issues separately as women and
children have very different needs.

For more information visit: http://www.genderlinks.org.za or
contact Shuvai Nyoni on justiceprog@genderlinks.org.za or call on +27 11 622 2877.

Taking Back the Night during the 2010 16 Days of Activism in Botswana.
Photo: Vincent Galatlhwe

Key contacts


