
 
Change is possible: A case study of the Mauritius Broadcasting Corporation 

 
The Mauritius Broadcasting Corporation is an 
example of a media house that has done some 

introspection as a result of engaging with GL 
since 2003. During the 2003 GMBS, MBC TV 
had only 14% women sources and this has 

doubled in the last seven years to 28% in the 
Gender and Media Progress Study. The 
corporation was also the first organisation in 

the region to develop a gender policy. The 
MBC’s commitment to gender equality in 
Mauritius was duly recognised at the 4th Gender 

and Media (GEM) Summit and awards when it scooped the Gender in the Media Best 
Institutional Practice award. 
 
In 2003, women constituted 30% of the overall staff. The Glass Ceiling study (2009) 

showed that this has since only increased by three percentage points.  However, the 
proportion of women in top and senior management has increased from 4 to 20%. 
Luximbye Samboo, Principal Officer in Charge of the Human Resources division noted 

that “the corporation is doing its level best to ensure that there is gender equality in 
its operations.”  
 

Change at the MBC has come as a result of ongoing support and on-the-job training 
provided by Gender Links. The GL Mauritius office and Media Watch Organisation 
(MWO-GEMSA) have played a key role in ensuring that the gender policy is fully 

implemented by MBC. For example MWO-GEMSA has been actively involved in 
monitoring and providing feedback to the MBC. GL has also kept a close eye on the 
performance of the media house. 

 
Speaking at the GEM Summit, Deputy Director General Soondree Devi Soborun said 
that gender awareness had improved the responsiveness of the public broadcaster, 

that services women and men. The GMPS found that the MBC also displayed a high 
standard of reporting, with primary sources accounting for 94% of those sourced in 
its stories. The majority of sources were also identified, with anonymous sources 

constituting just 7% of those quoted.   
 
A key ingredient in this success is buy-in from the highest levels of management, has 

assured GL that it will implement the Action Plan that accompanies the Gender 
Policy. In a letter addressed to the Director of GL (Mauritius and Francophone office) 
dated 10 November 2010, Dan Callikan, Director-General of the MBC stated: 

 
“The MBC has always been in close collaboration with GL and takes pride in its firm 
commitment towards gender equality at the Corporation. We assure you that the 

Corporation will continue to give its support in making gender justice a reality in 
Mauritius and we thank you for your collaboration and assure you of our 
commitment to the SADC Protocol and our Gender Policy.” 
 

Civil society gender and media watchdog, Mauritius Media Watch Organisation – 
GEMSA, has noted that the MBC consistently seeks the voices of women from 
different walks of life to comment on various issues. This includes the country’s 

Shirley Chamroo, then Presenter of the SADC 
Gender Protocol Programme on MBC Radio 



budget; HIV and AIDS; security and other topical issues. The MBC also has regular 
gender-specific programmes that empower women. 

 
The MBC has worked systematically to promote gender equality in its ranks; 
Although women are still under-represented in all areas of the MBC, the broadcaster 

also received the award for best practice on gender at the inaugural GL/ Sol Plaatje 
Institute for Media Leadership-Media Action Plan (SPI-MAP) Institutional Excellence 
Media Awards in September 2007. The award recognised progress made in certain 

areas of the MBC, such as its radio section, which is headed by a woman, as well as 
the considerable progress made in diversifying editorial content.  
 

 
 


