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Take back the night march in Alexandra township, Johannesburg, Sixteen Days 2011.  

Photo: Trevor Davies 
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Synopsis 
 
This concept paper concerns 2012 Sixteen Days of Activism campaign. Every year the United 
Nations declares the period from the 25 November, International Day for the Eradication of 
Violence Against Women, to the 10 December, International Human Rights Day, as the 16 Days 
of No Violence Against Women across the globe. The Sixteen Days of Activism 2012 Campaign 
is happening under the global theme: From peace in the Home to Peace in the World: Let’s 
Challenge Militarism and End Violence against Women! 
 
GL will use a variation of this theme entitled Peace begins at home premised on the notion that 
GBV is the war at home.  
 
The concept covers the following: 

 Background and context 
 GL Sixteen Days of Activism campaign models 

 Objective of the 2012 campaign 
 Key dates 
 How the campaign will be rolled out 
 Key focus areas 
 Campaign activities 
 Proposed Sixteen Days of Activism calendar of events 
 Outputs 
 Outcomes 

 
Background and context 
 
Militarism is the belief or desire of a government or people that a country should maintain a 
strong military capability and be prepared to use it aggressively to defend or promote national 
interests1. Militarism can also be understood as the proliferation of weapons and military force 
to ensure the security of the nation-state2.  
 
This military force is not confined to conflict or war. Security is this context is synonymous with 
the safety of the state from an outside threat. Institutions are designed to protect the state at 
all costs, including from its own citizens.  

 
In Southern Africa there are several fragile and post 
conflict states including the Democratic Republic of 
Congo, Madagascar, Mozambique and Zimbabwe. The 
theme is particularly relevant for these countries. 
However, while the theme focuses specifically on 
militarism and its impact on GBV, every country in the 
region lives with the legacy of colonialism and racism in 
the case of Namibia and South Africa. 
 

                                                           
1
http://en.wikipedia.org/wiki/militarism.  

2
Madlala-Routledge.Nozizwe, (2008). We need an International Campaign to Resist Androcentric Militarised Neo-

Colonial Masulinities!in Mama, A. Militarism , Conflict and Women’s Activism. University of Cape Town, South 
Africa, p. 86. 

 

http://en.wikipedia.org/wiki/militarism
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The region is characterised by emerging or young democracies that are dealing with high levels 
of GBV; poverty; HIV and AIDS; social concerns such as education and health as well dual legal 
systems that perpetuate patriarchal values. GBV is often relegated in light of competing 
priorities.  
 
Therefore strategies to address GBV require a multi-pronged approach that ultimately 
contributes to increasing women’s agency, equality and independence. The following graphic 
shows how the different stakeholders contribute to building women’s capacity in all these areas. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
In line with this framework GL’s Sixteen Days 2012 campaign will have three main thrusts: 
GBV Indicators research 

 Engage with national governments on the findings of the GBV Indicators research in 
Botswana, Mauritius and South Africa to strengthen the National Action Plans (NAPs) to 
end GBV.  

 Complete the research in Zimbabwe and for districts in Zambia prior to the Sixteen 
Days.  

 Lobby in other countries to conduct baseline research on the prevalence of GBV. 
Working with the media, gender and media (GEM) networks and institutions of higher learning 

 Training media practitioners on the gender sensitive coverage of GBV. 
 Partnering with institutions of higher learning and GEM Networks to run strategic 

communications workshops with local councils. 

Women with 
increased agency, 
independence and 

equality 

National level 

 Implementation of the 
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legislation and policy 

 Improved data collection 
andanalysis 

Local level 

 Implementation of the local strategies to end 
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government  
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and prevention 
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communications 
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and national level 

 Media partners  

Ensuring that 
prevention is 

centre stage on 
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agendas 
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thatall 

messaging and 
materials reach 

and include 
communities 
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 Run seminars on sexual harassment in institutions of higher learning including 
journalism and media education and training departments. 

 Training members of the GEM Networks  
Local action to end GBV 

 Work with 45 local councils across nine countries to run strategic communications and 
planning workshop prior to the Sixteen Days campaign and IT for Advocacy workshops 
during the Sixteen Days. 

 As part of the planning process councils will conduct an audit of progress on their local 
action plans to end GBV. 

 Work with 20 GBV survivors in each council to write their personal accounts using GL’s 
“I” stories, healing through writing methodology. The GBV survivors will participate in an 
entrepreneurship training programme as part of the GL Local Government COE process 
in 2013. The project departs from the premise that women’s economic empowerment is 
critical to realising agency and being safe and secure. GL will work with the councils to 
roll out the programme and link women with local economic development opportunities. 

 
Findings of the GBV indicators research 
 
The GL GBV indicators research provides information on the extent, effects, drivers, costs and 
attitudes towards GBV. To date the research has been completed in Botswana, Mauritius and 
four provinces of South Africa. The results for the Limpopo province are in progress. The 
research is due to start in Zimbabwe and four districts in Zambia in the last quarter of 2012.  
 
During the inception of the project gathered data for a national baseline in Botswana, Mauritius 
and the provincial study in the Gauteng province of South Africa. It became clear that the link 
between the research and the GL local government COE process need strengthening. One of 
the COE priorities is to work with local councils to put a comprehensive GBV Plan of Action in 
place. This is premised on the notion that GBV prevention needs to be rooted in communities. 
 
The research in the Limpopo province of South Africa, Zimbabwe and Zambia will assess the 
levels of GBV at local level. The findings will be used to strengthen the existing local action 
plans to end GBV. 
 
This coupled with the research finding in Mauritius, Botswana and four 
provinces of South Africa that shows that the most prevalent form of 
GBV is by intimate partners. The study is aptly named The war at 
home. In line with the global theme of militarism and conflict and the 
findings of the GBV Indicators research GL’s theme for the 2012 
Sixteen days of activism campaign is Peace begins at home.  
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The studies found that 67% of women 
in Botswana; 51% of women in 
Gauteng; 45% of women in Western 
Cape; 36% of women in Kwazulu Natal 
and 24% of women in Mauritius have 
experienced GBV. A higher proportion 
of men in Gauteng (76%) and Kwazulu 
Natal (41%) admitted to perpetrating 
violence against women in their 
lifetime. A lower proportion of men, 
compared to the proportion of women 
reporting GBV said they perpetrated 
GBV in Botswana (44%); Western 
Cape (35%); and Mauritius (23%). 

 
The predominant form of GBV 
experienced by women and 
perpetrated by men occurs in the 
three countries occurs within intimate 
partnerships. Sixty percent of women 
in Botswana, 51% of women in 
Gauteng, 44% of women in Western 
Cape, 29% of women in Kwazulu 
Natal and 23% of women in Mauritius 
reported experiencing intimate 
partner violence (IPV) in their 
lifetime. 
 
The most common form of IPV in the 
three countries is emotional violence - a form usually not addressed in police statistics. Forty 
five percent of women in Botswana, 44% of women in Gauteng; 39% of women in Western 
Cape; 23% of women in Kwazulu Natal and 16% of women in Mauritius experienced emotional 
IPV in their lifetime. 
 
GL Sixteen Days 2012 campaign models 
 

As mentioned GL will be working with different 
stakeholders in two main focus areas. Different 
stakeholders will come together in countries where GL 
has local government COEs to assess their progress in 
addressing GBV and to prioritise for the year ahead. In 
countries where GL has no local government COEs 
different stakeholders will cohere around raising 
awareness on GBV and putting the GBV agenda in the 
public sphere. 
 
The primary focus of this year’s 16 Days of Activism 
Campaign is to ensure that the GL local government 

Figure one: Lifetime prevalence of GBV experienced by 

women and perpetrated by men 
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White march to support GBV prevention in the 
Soalandy Council, Madagascar during the 2011 
Sixteen days campaign.  

Photo: Gender Links Madagascar 

Figure two: Lifetime experience and perpetration of  intimate 

partner violence
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Centres of Excellence (COEs) are central to efforts to address GBV. Local government is the tier 
of government closest to the people and very present at community level. Efforts in 2012 will 
be put into including communities within various localities to participate in campaigns. GL 
country managers will partner with gender and media (GEM) networks in to implement the 16 
Days campaign.  
 
A complimentary focus is to enable 
journalists from GL media COEs and 
media students from the institutions of 
higher learning to cover GBV stories in a 
sensitive manner and to partner with 
communities and local councils to 
publicise 16 Days campaigns. 
Institutions of higher learning will 
partner with the local councils to fulfil 
their outreach mandate. 
 
In countries where GL is not working 
with local councils the focus will be on 
the media COEs, GEM Networks and 
institutions of higher learning. The 
diagram and explanation that follows provides a detailed description of the GL Sixteen Days 
campaign 2012. 
 
Diagrammatic representation of the 16 Days 2012 in countries where there are GL 
local government COEs 

 
 
 

55 LOCAL COUNCILS IN TEN 
COUNTRIES 

(Botswana, Lesotho, Madagascar, 
Mauritius, Mozambique, Namibia, 
South Africa, Swaziland, Zambia, 

Zimbabwe)

GEM NETWORKS
will assist with 

training in 
strategic 

communications 
and IT for 

advocacy in seven 
countries 

MEDIA COEs will 
be trained in how 

to cover GBV 
sensitively 

including visits to 
the local councils 

for story ideas

INSTITUTIONS OF 
HIGHER 

LEARNING/ GEM 
NETWORKS 

will assist with 
training two 

countries

 
A Swazi journalists interviewing a local government 
councilor during the 2011 Sixteen Days of Activism 
campaign. 

 Photo: NcaneMaziya 
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Five selected local councils that are already part of the GL Local 
Government Centres ofExcellence process in nine countries will first 
participate in two sessions. Swaziland will focus on gender and election 
activities during this period.  
 
The first session will be before the 16 Days and will focus on strategic 
communications and planning for the campaign. The second session will 
happen during the 16 Days and focus on the assisting the councils participate in the cyber 
dialogues. 
 
Part of the 16 Days activities with councils will include the collection of 20 personal accounts or 
“I” stories from survivors of GBV. 

 
Media practitioners from the GL Media COEs will participate in training on 
gender sensitive coverage of GBV. Twenty journalists will visit the different 
councils and write stories prior to and during the Sixteen days campaign. 
The journalists will identify local angles on GBV and include the voices of 
GBV survivors in the councils. 
 
 

 
Diagrammatic representation of the 16 Days 2012 in countries where there are no 
GL local government COEs 
 

 
 
In these four countries the GEM Networks, institutions of higher learning and GL media COEs 
will work together with different target groups and come together for the cyber dialogues.  

CYBER DIALOGUES
to raise awareness on GBV, 

increase sensitive coverage of 
GBV and strengthen IT skills

(DRC, Malawi Seychelles, 
Tanzania)

GEM NETWORKS
will train their 

members strategic 
communications 

and IT for 
advocacy

MEDIA COEs 
will be trained in 

how to cover GBV 
sensitively including 

IT for advocacy 
training by the GEM 

networks

INSTITUTIONS OF 
HIGHER LEARNING 
will hold a seminar 

on GBV and 
provide facilities 

for the cyber 
dialogues
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A detailed description of all the activities in each country is provided in the section on activities 
for 2012. 
 
Objectives 
 

 To use the findings of the GBV Indicators research to strengthen the national action plans to 
end GBV in Botswana, Mauritius and four provinces of South Africa. 

 To strengthen local government capacity to address GBV to promote the principle of zero 
tolerance to GBV in communities. The two workshops on strategic communications and IT 
for advocacy will constitute stages seven and eight of the local government COE process. 

 To train media practitioners in the GL media COEs on sensitive coverage of GBV as part of 
stage seven of the media COE process.  

 To raise awareness on GBV in institutions of higher learning. 
 To strengthen the GEM networks. 
 To create smart partnerships in each country to extend the reach and scope of the 16 Days 

campaign to promote the prevention GBV in multiple sites in every country. 
 
When 
 
The Sixteen Days of Activism campaign runs from the 25 November to the 10 December 2012. 
The key dates to note during the campaign are: 

 25 November: International Day of no Violence Against Women 
 1 December: World AIDS Day 
 3 December: International Day for the Disabled 
 6 December: Anniversary of the Montreal Massacre- where 14 female engineering 

students were gunned down by a man because they were allegedly feminist. 

 10 December: Human Rights Day 
 
How 
 
GL will work with the national governments, GL local government and media COEs, GEM 
networks and institutions of higher learning to implement the 2012 Sixteen Days of Activism 
campaign. A 16 Days planning meeting with the GEM networks and institutions of higher 
learningtook place in July 2012. Since this meeting teleconferences have occurred with all GL 
country offices. These will be followed by in country planning sessions that bring together the 
GL country managers, GL media COE facilitators, GEM networks and institutions of higher 
learning. 
 
Please see Annex A for a list of partners in the campaign, 
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Key focus areas 
 
 SADC Protocol on gender and development- Taking stock:The SADC Protocol is a 

road map to achieve gender equality in the SADC region. There are 28 targets relating to 
different areas in the protocol and the target for GBV is to halve gender based violence by 
2015. This theme examines how much progress countries have made in the last year 
against the plans that have been adopted and the GBV targets in the SADC Gender and 
Development Protocol. 

 Using the GBV Indicators research findings to strengthen the NAPs. Strengthen the 
NAPs using the research findings. Lobby other countries to conduct baseline research to 
establish the prevalence and attitudes towards GBV. 

 Think global, act local - local GBV action plans:Local government plays a very crucial 
role in ensuring that issues of GBV are addressed at community level, as this is the level 
where most GBV occurs. This theme seeks to bring municipal councils and the communities 
they serve to work together on 16 Days activities that are specific to their contexts and 
needs, therefore ensuring that councils become Centres of Excellence for Gender 
Mainstreaming in Local Government, councils where gender is not only mainstreamed 
institutionally, but also within the community that they service. 

 Local government needs to be an integral part of delivering the NAP at 
community level.The NAPs need to be localised. As such there will be a focus on actions 
at local government level through the Gender Links Centres of Excellence for Gender 
Mainstreaming in Local Government that are currently being rolled out across the SADC 
region. Gender Links wishes to extend the 16 Days of Activism beyond big cities and towns 
to reach communities in more remote areas that are usually marginalised and left out of 
such campaigns and this will form one of the organisations’ key indicators of success  

 Through the “I” stories project GL will continue its mission to make every voice 
count by ensuring that the voices of GBV survivors are central to strategies to address GBV. 
Participants in the “I” stories will participate in an GL entrepreneurship project that will be 
rolled out to five councils in ten countries in 2013. The project tests the hypothesis that 
being economically independent is an important driver that will assist GBV survivors to leave 
and stay out of abusive relationships.  

 The role of mediain ending gender based violence will come under spotlight during the 
campaign. Media practitioners will be trained on the sensitive coverage of GBV. 

 A key sub theme will be “Making IT work 4 gender justice”. The latest accessible 
information technology including online chats, face book and twitter will be used to ensure 
that all stakeholders remain linked up across geographical boundaries throughout the 
campaign. GL will send SMSes throughout the region with announcements and updates for 
each day’s activities and themes.  

 Institutions of higher learning will join communities, GEM networks and the 
media to address GBV as part of its outreach mandate. The institutions will run a seminar 
on GBV within the institutions to highlight particularly sexual harassment within institutions 
of higher learning. 

 Sexual harassment:Explores the attitudes towards sexual harassment throughout the 
SADC region and the legislation that exists, drawing on research taken from GL's Glass 
Ceiling and Gender in Media Education reports, which examines gender in media houses 
throughout the SADC region. 

 Religion: Explores the critical role religious institutions have to play in dealing with gender 
violence through their teachings and by providing services and support to GBV 

http://www.genderlinks.org.za/page/sadc-research
http://www.genderlinks.org.za/page/gender-justice-measuring-gbv
http://www.genderlinks.org.za/page/centres-of-excellence
http://www.genderlinks.org.za/page/centres-of-excellence
http://www.genderlinks.org.za/page/i-stories
http://www.genderlinks.org.za/page/i-stories
http://www.genderlinks.org.za/page/centres-of-excellence
http://www.genderlinks.org.za/page/gender-justice-making-it-work-for-gender-justice
http://www.genderlinks.org.za/page/centres-of-excellence-for-gender-in-media-education
http://www.genderlinks.org.za/page/centres-of-excellence-for-gender-in-media-education
http://www.genderlinks.org.za/page/media-glass-ceiling-research
http://www.genderlinks.org.za/page/media-glass-ceiling-research
http://www.genderlinks.org.za/page/media-glass-ceiling-research
http://www.genderlinks.org.za/page/gender-in-media-education-audit-1
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survivors.Have face to face discussions within different faith communities in selected 
localities.  

 
Activities for 2012 
 
Cross cutting activities 
 Taking stock of the NAPs in Botswana, Mauritius and South Africa: To review the existing 

NAPs, assess progress and strengthen the plan using the findings of the GBV Indictaors 
research. 

 Strategic communications training:Prior to the 16 Days campaign there will strategic 
communications and 16 Day planning in 45 councils in nine countries, the GEM networks 
and faith based organisations. 

 IT for advocacy training:During the 16 Days campaign there will beIT for advocacy training 
and cyber dialogues in 45 councils in nine countries, the GEM networks and faith based 
organisations. 

 Media debates and training on covering GBV:Panels of media practitioners, CSOs and 
survivors will be included training for media practitioners on sensitive coverage of GBV. 
These panels will examine how the media covers GBV and how coverage may be improved. 
This will happen event will be held through most of the countries through the gender and 
media networks that have been established over the years. 

 Thematic face to face discussions and cyber dialogues:Language rooms, i.e. cyber dialogues 
in languages that are similar across countries, e.g. linking councils across the country.  

 Taking stock of local action plans to end GBV:Measuring progress since the last 16 Days 
campaign. How are local councils performing in relation to theirown plans and the GBV 
targets in the SADC Protocol on Gender and Development? The audit will guide future work 
aimed at addressing GBV.  

 “I” stories:Compile first-hand accounts of women from the local communities.  

 Seminars at institutions of higher learning on sexual harassment. 
 Take back the night marches:It is a woman's human right to enjoy freedom of movement. 

Threats to a women's safety are a violation of her human rights. These marches are a 
symbolic way of reclaiming unsafe spaces. This year these marches will take place 
simultaneously across SADC mainly in local councils again taking this activity away from big 
cities. 

 GBV and religion:Faith Based Organisations remain an important ally in addressing gender 
based violence. Through the Southern Africa Gender Protocol Alliance partnerships, GL will 
encourage that religious institutions observe the 16 Days by addressing the issue of GBV in 
their congregations. 

 Opinion and commentary service: A special series of articles will be produced during 16 
Days will be produced focussing on the theme of the day.  

 Mail shots:Daily mail shots to inform people of activities and how and when they can 
participate. 

 GL staff diaries documenting their views and experiences of the 16 Days. 
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Country specific activities 
 

COUNTRY ACTIVITIES MONITORING 
AND 
EVALUATION 

Local councils GEM 
networks 

Institutions of 
higher learning 

Media COEs FBOs 

Botswana  Chobe, Gantsi, 
Jwaneng, Kgatleng 
andLobatse 

 Strategic 
communications 
and IT for advocacy 
training  

 20 “I” stories per 
council 

 BOMWA to 
assist with 
LG training 

  Training in 
GBV 
coverage 

 Visits to 
council 
before and 
during the 16 
Days 

 Join 
strategic 
communicat
ions training 
and IT for 
advocacy 
training 
withKgatlen
g council 

 Administer 
400 
attitudes, 
CSC and 
knowledge 
quizzes in 
each 
council 

DRC   UCOFEM 
 Strategic 

communicat
ions and IT 
for 
advocacy 
training for 
members of 
the network 

 IFASIC 
 Seminar on 

GBV: sexual 
harassment 

 Computers for 
cyber 
dialogues 

 Training in 
GBV 
coverage 

 Field visits 

  Administer 
at least 100 
attitudes, 
CSC and 
knowledge 
quizzes 
during 
events 

Lesotho  Likila, Mashaleng, 
Ramapepe, 
Senekane, 
ThabaTseka urban 

 Strategic 
communications 
and IT for advocacy 
training  

 20 “I” stories per 
council 

  National 
University of 
Lesotho  

 Assist with LG 
training 

 Seminar on 
GBV: sexual 
harassment 

 

 Training in 
GBV 
coverage 

 Visits to 
council 
before and 
during the 16 
Days 

  Administer 
400 
attitudes, 
CSC and 
knowledge 
quizzes in 
each 
council 

Madagascar  Alakamisin’Intenina,   University of  Training in   Administer 
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COUNTRY ACTIVITIES MONITORING 
AND 
EVALUATION 

Local councils GEM 
networks 

Institutions of 
higher learning 

Media COEs FBOs 

CUA, Mahanoro, 
Toamasina Sub 
Urbaine, Tsiafahy 

 Strategic 
communications 
and IT for advocacy 
training  

 20 “I” stories per 
council 

Antananarivo 

 Seminar on 
GBV: sexual 
harassment 

GBV 
coverage 

 Visits to 
council 
before and 
during the 16 
Days 

400 
attitudes, 
CSC and 
knowledge 
quizzes in 
each 
council 

Malawi    Polytechnic of 
Malawi 

 Seminar on 
GBV: sexual 
harassment 

 Training in 
GBV 
coverage 

 Field visits 

  Administer 
at least 100 
attitudes, 
CSC and 
knowledge 
quizzes 
during 
events 

Mauritius  B. Bassin/ Rose Hill, 
Black River, Grand-
Port, MokaFlacq, 
Port Louis 

 Strategic 
communications 
and IT for advocacy 
training  

 20 “I” stories per 
council 

MWO 
To assist with 
LG training 

 University of 
Mauritius 

 Seminar on 
GBV: sexual 
harassment 

 Training in 
GBV 
coverage 

 Visits to 
council 
before and 
during the 16 
Days 

  Administer 
400 
attitudes, 
CSC and 
knowledge 
quizzes in 
each 
council 

Mozambique  Chokwe, 
Mandlakazi, 
Manhica, 
Namaacha, XaiXai 

  University of 
Mozambique 

 Seminar on 
GBV: sexual 

 Training in 
GBV 
coverage 

 Visits to 

  Administer 
400 
attitudes, 
CSC and 
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COUNTRY ACTIVITIES MONITORING 
AND 
EVALUATION 

Local councils GEM 
networks 

Institutions of 
higher learning 

Media COEs FBOs 

 Strategic 
communications 
and IT for advocacy 
training  

 20 “I” stories per 
council 

harassment council 
before and 
during the 16 
Days 

knowledge 
quizzes in 
each 
council 

Namibia  Aroab, Gobabis, 
Otjiwarango, Otjo, 
Windhoek 

 Strategic 
communications 
and IT for advocacy 
training  

 20 “I” stories per 
council 

  Polytechnic of 
Namibia 

 Assist with LG 
training 

 Seminar on 
GBV: sexual 
harassment 

 

 Training in 
GBV 
coverage 

 Visits to 
council 
before and 
during the 16 
Days 

  Administer 
400 
attitudes, 
CSC and 
knowledge 
quizzes in 
each 
council 

Seychelles   GEMPLUS 
 Strategic 

communicat
ions and IT 
for 
advocacy 
training for 
members of 
the network 

    Administer 
at least 100 
attitudes, 
CSC and 
knowledge 
quizzes 
during 
events 

South Africa Aganang;  Polokwane; 
Capricorn; West Rand 
Emfuleni; Mossel Bay 

   Training in 
GBV 
coverage 

 Field visits 

  Administer 
400 
attitudes, 
CSC and 
knowledge 
quizzes in 
each 
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COUNTRY ACTIVITIES MONITORING 
AND 
EVALUATION 

Local councils GEM 
networks 

Institutions of 
higher learning 

Media COEs FBOs 

council 

Tanzania   GEMSAT 
 Strategic 

communicat
ions and IT 
for 
advocacy 
training for 
members of 
the network 

 University of 
Dar es Salaam 

 Seminar on 
GBV: sexual 
harassment 

 Computers for 
cyber 
dialogues 

 Training in 
GBV 
coverage 

 Field visits 

  Administer 
at least 100 
attitudes, 
CSC and 
knowledge 
quizzes 
during 
events 

Zambia  Chingola, Kafue, 
Katete, Lusaka, 
Mazabuka,  

 Strategic 
communications 
and IT for advocacy 
training  

 20 “I” stories per 
council 

 GEMSA 
ZAMBIA to 
assist with 
LG training 

 ZAMCOM 
 Seminar on 

GBV: sexual 
harassment 

 

 Training in 
GBV 
coverage 

 Visits to 
council 
before and 
during the 16 
Days 

 Join 
strategic 
communicat
ions training 
and IT for 
advocacy 
training 
with one 
council 

 Administer 
400 
attitudes, 
CSC and 
knowledge 
quizzes in 
each 
council 

Zimbabwe  Chegutu, Gweru, 
Masvingo, Zvimba, 
Kadoma 

 Strategic 
communications 
and IT for advocacy 
training  

 20 “I” stories per 
council 

  Midlands State 
University 

 Seminar on 
GBV: sexual 
harassment 

 

 Training in 
GBV 
coverage 

 Visits to 
council 
before and 
during the 16 
Days 

 Join 
strategic 
communicat
ions training 
and IT for 
advocacy 
training 
with one of 
the councils 

 Administer 
400 
attitudes, 
CSC and 
knowledge 
quizzes in 
each 
council 

 
 
This concept note is accompanied by fivemanagement packs for: 
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 Local councils stage seven and eight workshops on strategic communications and IT for Advocacy 
 Local councils stage seven and eight workshops on strategic communications and IT for Advocacy and national taking stock 

events for Botswana, Mauritius and South Africa 

 GEM Networks 
 Media COE training for stage seven on GBV coverage 
 Institutions of higher learning 
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Proposed 2012 Sixteen Days of activism calendar of events 
Peace begins at home 

PROPOSED 
DATE/ TIME  

THEME 
 
 

SLOGAN PROPOSED 
ACTIVITIES  

COMMNENTARIES 
AND “I” STORIES 

PANELISTS PARTNERS CYBER 
DIALOGUES 
LANGUAGES 

POLL 
QUESTION 

Friday, 23 
November 

Climb up and 
Speak out 

 TBTN March with 
the COJ 
TBTN- SA-
Aganang, 
Polokwane, 
Capricorn 

  City of 
Joburg 

  

Saturday, 24 
November 

        

Sunday, 
25November 
 

Ensuring 
safety and 
security for 
women – small 
arms 
proliferation; 
GBV and 
religion – 
exploring the 
critical role of 
religious 
institutions in 
preventing and 
responding to 
GBV. 

       

Monday, 26 
November 
Time: 12h00-
14h00 

Peace begins 
at home: 
Taking stock 
of local and 
national action 
plans to end 
GBV 

 DRC-UCOFEM 
Lesotho-
Mashaleng 
Namibia-Tses 
Zambia-
Mazabuka 
Zimbabwe-
Chegutu/Kadoma 
 

     

Tuesday, 27 
November 
Time: 12h00-
14h00 

Speaking out 
can set you 
free – “I” 
stories 

 Botswana-
Jwaneng 
Lesotho-
Mashaleng 
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PROPOSED 
DATE/ TIME  

THEME 
 
 

SLOGAN PROPOSED 
ACTIVITIES  

COMMNENTARIES 
AND “I” STORIES 

PANELISTS PARTNERS CYBER 
DIALOGUES 
LANGUAGES 

POLL 
QUESTION 

Mauritius-
Curepipe 
Namibia-Berseba 
Swaziland-Siteki 
-Launch of 16 
Days of Activism-
COJ 
Tanzania-
GEMSAT 

 

 
City of 
Joburg 

Wednesday, 
28 November 
Time: 

Sexual 
harassment 

 Botswana-
Lobatse 
Namibia-
Maltahohe 
Tanzania-
GEMSAT 
Zambia -Lusaka 

     

Thursday, 29 
November 
Time: 12h00-
14h00 

Role of the 
media: part of 
the problem or 
solution? 

 Lesotho –Lekila 
Mauritius –Grand 
–port DC 
Swaziland- 
Lavumisa 

Zimbabwe- 
Gweru 

     

Friday, 30 
November 
Time: 12h00-
14h00 

GBV and HIV 
and AIDS 

 Botswana-
Kgatleng 
Lesotho –
Rampepe 
Mauritius-Black 
River DC 
Namibia-
Grootfontein, 
Zambia-Kafue 

     

Saturday, 1 

December 

World AIDS 

Day 

 Namibia –

Berseba 
SA-Attend 
Bontlebame 
event  

     

Sunday, 2   Namibia –      
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PROPOSED 
DATE/ TIME  

THEME 
 
 

SLOGAN PROPOSED 
ACTIVITIES  

COMMNENTARIES 
AND “I” STORIES 

PANELISTS PARTNERS CYBER 
DIALOGUES 
LANGUAGES 

POLL 
QUESTION 

December 
Time: 

Berseba 
 

Monday, 3 
December 
Time: 

International 
Day of the 
Disabled 

 Mauritius –
Moka/Flacq DC 
Namibia-Otavia 
Swaziland –Piggs 
peak  
Zambia-Katete 
Zimbabwe -

Bulawayo 

     

Tuesday, 4 
December 
Time: 

GBV, culture, 
tradition and 
religion 

 Botswana-Ghanzi 
Lesotho- 
ThabaTseka 

     

Wednesday, 5 
December 
Time: 

What can local 
government 
do to prevent 
GBV? 

 Botswana-Chobe 
Namibia-
Grootfontein 
Swaziland -
Mbabane 

     

Thursday, 6 
December 
Time: 

Role of men 
and boys 

Men as 
Partners 

Mauritius –Port 
Lois 
Namibia-
Grootfontein 
Namibia-Outjo 
Zambia-Chingola 
Zimbabwe-
Makoni 
SA- Soweto 
(COJ) 
Seychelles-
GEMPLUS 

   
 
 
 
 
City of 
Joburg 

  

Friday, 7 
December 
Time: 

GBV and the 
Internet 

 Swaziland -
Manzini 

     

Saturday, 8 

December 
Time: 

Take back the 

night 

 Namibia-Otavi      

Sunday, 9 
December 
Time: 

  Namibia-Otavi      
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PROPOSED 
DATE/ TIME  

THEME 
 
 

SLOGAN PROPOSED 
ACTIVITIES  

COMMNENTARIES 
AND “I” STORIES 

PANELISTS PARTNERS CYBER 
DIALOGUES 
LANGUAGES 

POLL 
QUESTION 

Monday,10 
December 
Time: 

International 
Human Rights 
Day 
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Outputs 
 
 Various planning, monitoring and evaluation instruments, these include: 
 Plans from councils and networks 
 Event registration and participants forms 
 Gender Justice citizen score cards 
 Knowledge and attitude surveys 
 SADC Gender Justice and Local Government Protocol Quiz 
 Evaluation forms 

 

 Materials including:  
 Fact sheets – Sixteen Days of activism and gender and climate justice 
 Banners 
 Posters 
 T shirts 

 
 Media outputs and information including: 
 GBV opinion and commentary articles 
 Staff diaries 
 “I” stories 

 

 Reports including:  
 Workshop reports 

 Face-to-face discussions 
 Cyber dialogues  
 Take back the night marches 

 
Outcomes 
 Awareness: The 16 Days Campaign activities increases awareness on gender based 

violence and GBV provisions in the SADC Gender Protocol. 
 Assessment: Critical assessment on performance of local councils in addressing GBV 

relative to the provisions of the SADC Protocol. 

 Increased participation: Increased participation in the campaign through partnerships 
with local government, local communities, GEM networks, institutions of higher learning and 
faith based organisations among others. 

 Localising the campaign: Generating a groundswell of activity at local level for ending 
gender violence. 

  



21 
 

Annex A: List of partners 
 

PARTNERS 

Local councils GEM Networks Institutions of higher 
learning 

Media COEs 

Botswana 

Boteti Botswana Media Women’s 
Association (BOMWA) 

 Duma FM 

Gantsi   Gabz FM 

Kgatleng   Mmegi 

Lobatse   Sunday Standard 

Tsabong   The Echo 

   The Voice 

   Yarona FM 

DRC    

 Union Congolaise des Femmes 
des Medias (UCOFEM) 

InstitutFacultaire des 
Sciences de l'Information 
et de la Communication 

ACP 

   Le Potentiel 

   L'Observateur 

   La Référence Plus 

   Digital Congo 

   RTNC Radio 

   RTGA 

   RTNC TV 

   Numerica 

   AA 

   Forum des As 

   Uhuru 

   Radio Elikya 

   Sango Malamu 

Lesotho 

Likila  National University of 
Lesotho 

PC FM 
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PARTNERS 

Local councils GEM Networks Institutions of higher 
learning 

Media COEs 

Mashaleng   Informative Newspaper 

Ramapepe    

Senekane    

ThabaTseka    

Madagascar 
Alakamisin’Intenina FPPE University of Antananarivo L'Hebdo 

CUA   Frequence Plus 

Mahanoro   l'Express 

Toamasina   Television Madagascar (TVM) 

Sun Urbaine   RNM 

Tsiafahy   Evitras (tribune) and BasyVava 

   Snic- Midi 

Malawi 
  Polytechnic of Malawi Capital FM 

   Guardian 

   Joy Radio 

   FM101 

   Transworld Radio 

   Zodiak 

   MIJ FM 

   Star Radio 

   Dzimwe 

   Radio Maria 

   Radio Islam 

   Nation Newspapers 

   Radio Alinafe 

   Capital FM 

Mauritius 
Black River DC Mauritius Media Watch 

Organisation (MWO) 
University of Mauritius MBC (9 TV channels and 6 radio channels) 

Curepipe MC   Le Mauricien 
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PARTNERS 

Local councils GEM Networks Institutions of higher 
learning 

Media COEs 

Beaubassin/Rhill 
MC 

  La Sentinelle Ltd 

Grand-Port DC   Le Defi Plus 

Moka/Flacq DC    

Mozambique 
Chokwe  Eduardo Mondlane 

University 
Television Mozambique 

Mandlakazi   Savanna 

Manhica   Zambeze 

Namaacha   Radio Muthyana 

XaiXai   Magazine Independent 

   Escopiao 

   Expresso 

   Publico 

   TELEVISÃO INDEPENDENTE DE 
MOÇAMBIQUE - TIM 

   Radio Tera Verde 

   Verdade 

   Television Mozambique 

   Savanna 

Namibia 
Aroab  Polytechnic of Namibia AllegemieneZeitung 

Gobabis   Base Fm 

Otjiwarango   Live fm 

Otjo   Namibia Sun 

Windhoek   NAMPA 

   NBC 

   One Africa TV 

   Southern Time 

   AllegemieneZeitung 

   Base FM 
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PARTNERS 

Local councils GEM Networks Institutions of higher 
learning 

Media COEs 

Seychelles 
 GEMPLUS   

South Africa 
Aganang   Botlokwa FM 

Polokwane   Capricon Voice 

Capricorn   Greater Lebowakgomo 

West Rand    GT FM 

Emfuleni   Limpopo Mirror 

Mossel Bay   Moletsi FM 
   Moutse Radio 

   Musina FM 

   Ngoho News 

   Northern Review 

   Nthavela 

   Phalaborwa FM 

   Polokwane Express 

   Polokwane Observer 

   Radio Turf 

   Seipone 

   Sekgosese Radio 

   Sikhukhune News 

   Sikhukhune Radio 

   Tubatse Radio 

   Univen Radio 

   Zebediela Radio 

Swaziland 
Lavumisa Swaziland Media and Gender 

Association (SMEGWA) 
University of Swaziland 

Lubombo Media 

Manzini   The Swazi Observer 

Mbabane   Radio Swaziland (SBIS) 

Piggs Peak   Times of Swaziland 



25 
 

PARTNERS 

Local councils GEM Networks Institutions of higher 
learning 

Media COEs 

Siteki   Swazi TV 

   Voice of the Church 

Tanzania 
 Gender and Media Southern 

Africa-Tanzania (GEMSAT) 
University of Dar es 
Salaam 

Business Times 

   Uhuru Publications 

   The Express 

   Mwananchi Communications 

   UpendoFm 

   Free Media  

   TBC 

   Africa Media Group 

   Clouds Entertainment 

   Radio Tumaini 

   Lady Band  

Zambia 
Chingola Gender and Media Southern 

Africa-Zambia (GEMSA Zambia) 
 Christian Voice 

Kafue   New Vision 

Katete   Yatsani 

Mazabuka   Zambia Daily Mail 

Chibombo   Times of Zambia 

   ZNBC 

Zimbabwe 
Chegutu  Midlands State University The Herald 

Gweru   The Sunday Mail 

Masvingo   H-Metro 

Zvimba   Kwayedza 

Kadoma   Manica Post 

   ZimTravel 

   Chronicle 
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PARTNERS 

Local councils GEM Networks Institutions of higher 
learning 

Media COEs 

   Sunday News 

   B-Metro 

   Umthunywa 

   Radio Dialogue 

 


