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Loga Virahsawmy giving MOU to Director General of MBC – Picture by Davinah Sholay 

 
 
Background 
 
The media Centres of Excellence (COE) is a follow up to the gender and media research, 
advocacy, training and policy work that Gender Links has been conducting in SADC since its 
establishment in 2001. With the COE process GL ensures backstopping and give support to 
media houses. GL offers media houses a full gender mainstreaming package that draws 
from all research and training conducted to date and provides options for self monitoring. 
Between 2011 and 2014, GL will work with 100 newsrooms in the SADC region with the aim 
of ensuring that they have at least 30% women sources in news content by 2014 as well as 
having equal proportions of women and men in all areas and at all levels of the media.  
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The MBC with its five national radio channels and three national television channels is the  
only public media in Mauritius. Over and above the national channels other regional and 
international digital channels have to pass through the MBC.  
 
The MBC is one of the first media houses in the region that Gender Links worked with in 
developing gender policy which is accompanied by an Action Plan. The MBC Gender Policy 
was adopted and launched in 2006. The MBC revisited its policy in 2010 and an updated one  
is on its website. The MBC is the only media institution in the SADC countries to run a series 
of call-in radio programmes on the SADC Protocol Gender. 
 
The MBC now forms part of the Centre of Excellence Process to ensure that by 2014 there 
are at least 40% women’s sources in news content.  The MBC has signed a Memorandum of 
Understanding (MOU) with Gender Links agreeing to the COE Process. On Thursday 13th 
October 2011, Gender Links facilitated a workshop for media practitioners of the MBC on 
Reporting on Gender Based Violence and the 16 days activism campaign. This is the first 
training workshop since the signing of the MOU. Gender Links will continue to conduct a 
series of workshops on thematic areas of the Protocol as well as encouraging the MBC to 
take practical steps and be its own watchdog.  
 
Objectives  
 
The main objectives of the workshop are: 
 

 Broaden participants’ understanding of GBV 
 Analyse how the media report on GBV 
 Gain understanding on how GBV stories can be enriched 
 Gain quality of reporting on GBV and find new angles 
 Giving spaces for those affected by GBV to speak out – effects of GBV 
 New perspective on survivors 
 Response, support and integrated approaches – provisions and laws 
 New story ideas 

 Understand the 16 days campaign and coverage of the campaign 
 Understand cyber dialogue and participation in the cyber dialogue 
 Writing of “I” Stories 
 Explore provisions on the media of SADC Protocol on Gender and Development 
 Understand laws on GBV 

 
Launch of Memorandum of Understanding with Gender Links 
 
Prior to the workshop Loga Virahsawmy, Director of Gender Links (Mauritius) handed over 
the MOU signed by Colleen Lowe Morna, Chief Executive Office of Gender Links to the 
Director General of MBC, Dhanjay Callikan in the presence of the Deputy Director General, 
Rekha Sooburun and the Chief Editor, Datta Ramyead as well as the 19 participants.  
 
In her address Loga talked about the long collaboration of the MBC and Gender Links and 
how the MBC has taken on board the comments of Gender Links by giving more voices to 
women. In seven years the voices of women have doubled.  From 14% in the GMBS of 2003 
to 28% in the GMPS. She highlighted that the MBC is the first organisation in the region to 
have developed a Gender Policy and added that the commitment of the MBC was recognized 
at the 4th Gender and Media Summit in 2010.  She said that change is already happening as 
the MBC gives in depth coverage on women in the different sectors of Mauritius in the 
mainstream news. She also said that the MBC is implementing its Plan of Action by not only 
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giving voices to women but with its special programmes on women at least two to three 
times a month. She added that by giving voices to women and especially those who have 
never had to chance to talk to journalists, the MBC is helping to empower them and 
encourage them to talk about their experiences. 
 
In his keynote address the Director General confirmed that the MBC has a Gender Policy and 
is working according to the Policy. He explained the important role of the MBC in addressing 
GBV and the role of the MBC in curbing down this scourge of our society. He talked about 
the importance of giving the same treatment to women and men in and through the media. 
“some traditions were good at a particular time for the survival and development of a 
coutnry but these are no longer relevant today and we need to leave them behind and move 
forward. Journalists must be aware of way things are changing and must contribute to the 
change and the evolution.” Callikan said. He ended his address by saying how proud he is of 
the collaboration of the MBC and Gender Links and concluded “it is good to stop from time 
to time to re-evaluate ourselves and assess how we are progressing.” 
 
 
The Workshop 
 
15 female and 5 male media practitioners and producers from the different departments 
participated actively in the workshop. The Time Table is attached at A and the Registration 
Form is attached at B.  
 
The training manuals on “Reporting on GBV and 16 days” as well as SADC Protocol leaflets, 
GMPS CD, the Media COE leaflets, “I” stories, leaflet on statistics on violence in Mauritius 
and M & E Forms were given to all participants at the start of the workshop.  
 
After doing the different exercises and questioning the different issues, participants had a 
good grasp of the different definitions of violence, the different types of violence and the 
effects of violence on women, children, the 
family and the society at large. The power 
relationship of GBV and HIV and AIDS was well 
understood and protocols in place to deal with 
GBV and HIV and AIDS explained. 
 
Avinash Appadoo from the Ministry of Gender 
Equality explained the framework for 
understanding GBV and talked about laws in 
place as well as the implementation of laws. 
The effects, the responses, the  
support, prevention campaigns and integrated 
approach were well understood by participants. 
He explained the roles of the six Family 
Support Bureaux in the country and the 
integrated service being given including 
psychological and legal support. Legal advisers 
help victims with affidavits and accompany them to Court. If need be the Ministry also 
provide victims with lawyers. Appadoo explained the Protection from Domestic Violence Act; 
the support of  police posts in all hospitals of Mauritius to deal with cases of GBV and other 
structures in place to deal with GBV. 
 

Avinash Appadoo, Ministry of Gender  Picture: 
Davinah Sholay 
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There was lots of interaction in this session as media practitioners complained about a lack 
of communication and getting information from the Ministry. 
 

Participants responded well to the causes of 
GBV with reference to the ecological model. 
They found a range of issues and the different 
forms of GBV and there were lots of interaction 
about the effect of GBV at work, in school and 
in society in general. 
 
Power point  presentations were shown to 
participants on statistics on the different forms 
of violence in Mauritius as well as coverage of 
GBV in Mauritius. Participants were asked to 
engage with the statistics, to interpret them 
and to tell the stories behind the statistics. 
Story ideas started to emerge with the 
statistics.   
 

A quick media monitoring was done so that participants could get a good grasp on how 
articles are gender blind and to better engage with the GMPS statistics. Participants also 
discussed on sexist headlines of articles as well as sexist advertisements. 
 
A survivor who is now working and raising her young son gave a moving testimony on all 
the problems she facing although she is no longer living with her violent husband. She 
highlighted how men have more facilities than women and once getting out of shelters and 
living on their own women stop getting medical, psychological and legal help. The media 
practitioners and the representative from the Representative of the Ministry of Gender 
Equality gave her a few contacts and helped to find some solutions to her problems.  
 
Mary Coopan took participants through the 
16 days training manual. Most participants 
could not reply to the questions in the quiz. 
The 16 days was well explained with the 
different messages and symbols. Participants 
got a good grasp of the GL media and GBV 
model as well as the cyber dialogue. It was 
also explained to participants about their 
participation in the coverage of GBV in 
localities. GL will send them the list of 
activities with dates as well as themes for 
the cyber dialogues so that they can join the 
chat rooms. All participants got copies of “I 
stories – Speaking out on HIV and AIDS” and 
were encouraged to use the stories as a 
model to do portraits of women for the radio 
and television. 
 
Story Ideas 
 
Participants came up with the following story ideas: 
 

Media monitoring  Picture: Davinah Sholay 

16 Days Campaign by Mary Coopan  Picture: 
Davinah Sholay 
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 Series of radio programmes on GBV to target the whole society. The aim is to create 
an awareness on GBV 

 
 A play on GBV to be shown on TV 

 
 Programmes to be presented outside the studio, e.g in market places, schools and 

community centres 
 

 Short documentary giving voices to women on GBV to get a better idea of the 
problem 

 
 Series of 30 seconds campaigns that address the different forms of GBV with 

practical information on hotlines, NGOs, Family Support Bureaux 
 

 Series on unreported cases, e.g. GBV and sex workers, GBV and poverty and sex 
trafficking  

 
 Going to the people  - Awareness programmes on services offered by the Ministry - 

collaboration with the Ministry of Gender Equality  
 

 Series of live programmes with specialists, NGOs with vox-pop from all over Mauritius 
 

 Awareness programmes on laws protecting women 
 

 Child trafficking as well as parents selling their own children for sex 
 

 Work being done for the rehabilitation of survivors 
 

 Radio programmes on how survivors can become economically independent 
 

 The stories of victims on radio 
 

 An expert to talk on prevention 
 

 Special television programmes on the effects of GBV on children, the family and the 
society at large 

 
 Programmes on what must be done to sensitise parents 

 
Story Ideas for the 16 Days campaigns 
 

 Three minutes radio programme on awareness – “Women know your rights” 
 

 16 sketches of 5 minutes for the 16 days 
 

 16 quiz with gifts for those who get the right answers 
 

 Giving voices to children on the radio 
 

 Paintings on GBV – drawing competition organized by the MBC 
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 A voice a day at peak time – voices from community, NGOs, parliamentarians, 
women in prison, women in shelters, etc. 

 
 “I” stories on radio 

 
 Vox Pop on the 16 days 

 
 Coverage of the 16 days campaigns 

 
 Television spots on the 16 days 

 
 A Programme on the right to a decent life 

 
 A Programme on the trauma after sexual abuse 

 
 A Programme on the lives of women from shelters 

 
 Programme on cost of violence giving 

statistics 
 

 Programmes on legislation and support 
services 

 
 Consequences of domestic violence on the 

family 
 

 The role of the media on GBV and the 16 
days 

 
 The story of a family torn apart after GBV 

and reconstituted after getting expert help 
 

 A short documentary of a child who has 
witnessed GBV 

 
 A short documentary on women who became HIV positive through their husbands 

 
Media coverage 
 
The MBC did a full coverage of the workshop and the handing over of the MOU with Gender 
Links  
 
Way Forward 
 
Mary Coopan will give the MBC the dates for campaigns in localities as well as the 
programmes for cyber dialogues. 
 
The MBC has agreed for more workshops either at the end of the year or beginning of next 
year. 
 
 
 

MBC interviewing Loga  Picture: Davinah 
Sholay 
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ANNEX A 
 
 
 

 
 

PROGRAMME: REPORTING ON GBV AND 16 DAYS ACTIVISM ON GBV 
Mauritius Broadcasting Corporation 

 
Date : Thursday 13th October 2011 
Venue : Training Room of the MBC 
Objectives – Reporting on GBV 

(i) Broaden participants’ understanding of GBV 
(ii) Analyse how the media report on GBV 
(iii) Gain understanding on how GBV stories can be enriched 
(iv) Gain quality of reporting on GBV 
(v) Getting spaces for those affected by GBV to speak out 
(vi) Explore provisions on the media of SADC Protocol on Gender and Development 

 

TIME ITEM FOCUS WHO 

Reporting on Gender Based Violence 

13.00 – 13.10 Registration and 
administration of M & E 
Forms 

 Facilitator/ALL 

13.10- 13.20 Welcome;  objectives and 
MOU 

All participants to fully take part 
in the workshop 

The Director 
General and 
Gender Links 

13.20-13.40 Exercises 1 and 2 – group 
work  
Definitions : Harmful 
practices; femicide; sexual 
harassment; trafficking; HIV 
and AIDS and GBV 

Understanding the issue  Group Work  

13.40-14.00 Framework of GBV 
Response, support and 
integrated approaches 
 
Extent of GBV 

Effect, response , support and 
integrated approaches 
Provisions and laws 
 
Understanding statistics 

Rep of Ministry of 
Gender 
 
 
GL 

14.00-14.20 Slides 1 – Forms of Violence 
 
 
Slide 2 -  The Ecological 
model 

Different forms of GBV in 
prevalence survey 
 
Know the causes of GBV 

All 
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TIME ITEM FOCUS WHO 

 

14.20-14.30 Effects of GBV  Firsthand account of a survivor Survivor 

 Exercise on survey 
Exercise on prevention 

Attitudes of men and women 
Support prevention 

All 

14.30-15.00 Monitoring Exercise Missing voices  All 

15.00- 15.20 Slides  
(i) Proportion of stories 
(ii) Who speaks 
(iii) GBV topic 
(iv) Function of GBV 

sources 
 

Understanding how the media 
report on GBV 

GL 

15.20-15.45 Story Ideas on GBV The Media part of the solution All 

16 Days of Activism on Gender Based Violence 

15.45-16.00 Quiz on campaigns  Knowledge of campaigns Groups 

 What happens during the 16 
days campaign 

Understanding campaigns 
and symbols 

All 

16.00-16.30 GL Media and GBV model How can the media work  GL 

 Slide on where people get 
information 

Main source of information GL 

 Explain cyber dialogue Understand cyberdialogues 
during the 16 days 

GL 

16.30-17.00 Story Ideas for the 16 
days 

“I” Stories and other stories 
during the 16 days and at two 
localities 

GL 

 

 
 
 


