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Homem que é Homem initiative

 Homem que é Homem is a
Mozambican initiative that
aims at involving men in the
prevention of Gender-based
Violence through deep
reflection on masculinities and
gender roles. This initiative,
which exists since 2011,
consisted initially of a televion
programme but is has been
extended to neighbourhoods,
social networks, newspaper and
has signed an agreement with
20 community radios
throughout the country.



Objetives

 To contribute towards the elimination of Gender-based Violence
through the involvement of men.

 Beneficiaries

 The main beneficiaries are youth and adult males aged 15-49. The
secondary beneficiaries are men aged above 50 and women and girls.



BECKGROUND

 Homem que é Homem emerges out of the realization that the
promotion of gender equity and equality is not only an agenda to be
carried out by women, but that it needs the engagement of both women
and men. And researches carried out showed that men seemed to be
part of the problem. So Homem que é Homem is a response that aims
at making men part of the solution.



Relation to the SADC protocol

 This initiative is in line with Articles 20-25 of the protocol which,
among others, refers to adopting integrated approaches, including
institutional structures in all sectors, with the objective of reducing
gender-based violence by 2015. By adopting the form of dialogue,
conversations and debate involving men, the initiative contributes
towards creating different approaches that can help reduce gender-

based violence.



The results of the initiative 

 The results of the initiative can be seen and one of them is the
adherence of men to efforts to combat violence in Mozambique. The
initiative has become a reference in Mozambique and it is run at zero
cost – in 2012, it ran at no cost, be it in the production of television
programmes, publishing stories in newspapers and work in community.
In total, there are 11 people working without a salary, that is, they are

all volunteers.
 Specifically, at the end of 2013, 10.000 men aged between 15-49 

covered nationwide should condemn GBV



Process

 A panel of experts on gender and masculinities is invited to discuss a
specific topic every week for one-and-half-hours, at a television studio



Process

 • There are also vox pop inserts where common people talk 
about the topic and their input is also discussed in the studio.

 • For the community radios, it is hoped that the initiative will 
use the audio feed off video.

 • In social networks, a topic is introduced to kick off debate.
 • The initiative also trains men in how to conduct debate on 

masculinities and gender.

 Main outputs
 • The main output of the initiative is a DVD containing all 

television programmes which are used in community debates, and 
training.



Process

 As the initiative has branched off into neighbourhoods, it used the
television format but with the participation of the public in an open
debate.



Main outcomes

 • Panelists and public comment on the topic, and discuss at length on the
problems and consequences of violence against women, and on the role of men
towards changing the current situation.

 • Some participants share their own personal experiences in line with the
programme’s theme, including the presenter who has talked about his own story.
This can be seen also in Http://gilbertomacuacua.blogspot.com/2010/08/betto-g-
historias-digitais- mocambique.html;

 • So far, over 657 people (428 men and 299 women) were interviewed for the
vox pop;

 • In 58 out of 70 editions, the programme had public participation in which
941 (536 man and 405 women) participants took part.

 • The Homem que é Homem Facebook page has a daily average of 200
comments;

 • An average of 50 people seek help via the Facebook page.
 • HQH has fueled interest in Angola and Macau, and it is one of the best

programmes in public televion.



Challengers

 The initiative ran at cost zero during 16 months. It was able to do so because
management at the public television station was convinced that i tis a public interest
programme. However, the programme is mainly shot in Maputo, meaning that men
from other provinces are not involved in the discussions.

 Lessons
 • It is possible to work without Money as long as all interlocutors are sensitised

of the importance of the Project, and if i tis a quality product. And there is a great
relationship with organizations sharing the same interest;

 • Masculinities were discussed in a frank manner by men who understood that
they are part of the problem, and they should be part of the solution;

 • The personal experiences brought by some panelists and participants showed
how real the problem is, and what can be done to change the situation for the well-
being of everyone concerned.

 • There is a direct correlation between masculinities and gender inequality,
violence and HIV.



Replication and sustainability

 The intervention can certainly be replicated in other countries. 
However, each country will have to find ways to make the initiative 
sustainable.



Obrigado

 Kanimambo.

 Thank you.


