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Key points made in 
the inputs and 
discussion 

 Swazi TV believes strongly that a Gender Policy will add 
value in its quest to disseminate news and content that 
is balanced.  

 Internally, there is need to ensure that HR polices are 
gender sensitive and that issues that affects the well 
fare of the women be given due attention. 

 The Recruitment at Swazi TV has been given due 
attention when it comes to gender and the panel 
involves women as they hold senior position in the 
company (production). 

 Swazi TV has attempted to address key HR issues and 
the Gender Issues are well catered for in their Wellness 
Policy – Imphilo Yethu 

 Gender Mainstreaming is integral in the operation, 
programming and News of the Station. There is need 
then to build on what has already been achieved. 

 Women are given maternity leave according to law and 
women are given time to breastfeed their babies. 

 While much progress is being made there is still 
challenges reading gender mainstreaming though as it 
considered a new concept and initiative driven by the 
non-governmental organization. 

 Capacity building has since become critical in the 
Station in that the staff should be empowered on 
Gender mainstreaming and ensure that they understand 
the concepts  

 The Station is a Kings Station it will be very sensitive to 
tackle issues bordering on Swazi Culture as it will be 
viewed as challenging the status quo – Polygamy for an 
example will be a great challenge. 

 There is need to revisit the programming content 
particularly by the production department. 

 Skills development is critical in that the usage of 
pictures tends to stigmatize some of the gender issues 
when programming  or telling the stories. 



 The usage of women images remains a highly contested 
terrain as TV works on images, and being beautiful 
according to facial and body appearances sells when it 
comes to TV. 

 These gender concepts are phenomenal and new and 
majority of the people in the station still struggle 
dealing with these issues. 

 A lot of concepts will need to be grasped and that skills 
development should become a top priority. 

 It’s a pity that some of the material being produced and 
disseminated is in word form yet TV relies heavily on 
pictorials. The usage of images for Tv definitely will be 
the attractive ones- hence the usage of ‘beautiful and 
attractive ’women- To them this is not exploitation of 
women. 

 Production of Adverts will remain a great challenge in 
that they are produced outside the country at times and 
as such changing their angling and views on gender 
issues will be a great challenge. 

 Television production is a great team effort and 
changing the crews and those who operate behind the 
scenes will indeed prove cumbersome. 

 A lot of programming (movies and films) is not 
necessarily produced locally. It goes without saying that 
a lot of stereotypes that might be seen on TV is beyond 
their control. 

 Gender Mainstreaming will still take time at the station 
because Management does not look certain and much 
driven to implement some of minimal expectations and 
requirements that would ensure speed in 
mainstreaming gender. 

  
 Outputs 1. A core team that will draft the Draft policy was appointed 

2. They will be working with the HR in ensuring that the policy 
development becomes a reality- those attending were 
chosen as champions 

3. There is need to do inventory and ensure that all documents 
are consulted to come it with a comprehensive policy 

4. Those identified as core in the development should ensure 
that Gender mainstreaming is taken seriously in the station. 

5. Action plan submitted 
Comments on 
Knowledge and 
Attitudes Protocol 
quiz and 
discussions 

- The knowledge of The Protocol on Gender was good 
- It will form base of production and can influence 

angling of issues 
- Government should be approached to ensure that more 

information is disseminated about Gender related 
protocols.  

- There is a realization that Gender could inform 



production and content of the  
- Gender issues can be made interesting when 

developmental production exposes issues and do a 
good production on them.  

- While gender remains an important issue it will still 
require strategic interventions and creative approaches 
to realize intended objectives.  

- Monitoring and evaluation tools will still need to be 
found with the view of ascertaining that gender 
mainstreaming is happening at all levels within the 
station, especially on staff related issues. 

Comments on 
media house 
scorecards 

As per the score cards – 
- The Swazi TV is way ahead compared to the other 

media houses and very much progressive on HR policies 
- There is wellness policy was the best   
- Attempts should be made to ensure that local content 

and production embraces gender mainstreaming 
- Sex language and abuse of women images needs 

urgent attention.  
- There is need see Gender as Important  
- Skills development and Empowerment of women within 

the station itself will go a long way in assisting the 
station.  

List of M and E 
forms and tools 
administered and 
sent to be Gender 
Links 

Registration forms; Attitudes Survey; SADC Score card and 
attitude Survey and Evaluation. Pictures. 
 

 


