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Country Swaziland 
Name of media 
house 

Voice of the Church 

Stage 3 
Date 18.02.2014 
Venue Global Village – Manzini Swaziland 
Partners  
Programme Gender Sensitization Workshop  
Participants Lomalangeni Dlamini; Ayanda Mamba; Njabulo Mkhaliphi; Zweli 

Maziya; Mdumiseni Dlamini; Ncengiwe Sigudla; Zodwa Tfwala; Nathi 
Mhlanga; Nomcebo Mhlanga and  Frank Maziya. 

Key points made in 
the inputs and 
discussion 

 A gender Policy will assist Voc to become gender 
sensitive and relevant to Gender issues and ensure that 
its programming become gender sensitive and avoid 
stereo types. 

 Because Affirmative action sounds feministic, VOC will 
ensure that a Christian approach is found, so that those 
involved with its ministry does not feel threatened by it. 

 While VOC promotes involvement of all people, it is still 
dominated by male presenters and programme 
producers and as such gender balancing will add value. 

 This is a Christian station whose mandate is not 
necessarily news dissemination but concerns itself with 
programme productions that tackle some of 
development issues including gender. It is always 
addressed from the Biblical/Christian bias. 

 The Absence of a Gender policy is pausing a great 
challenge as it has never been given due attention 
before. 

 Promotion of Staff is not clearly spelt out, including 
appointment. Management should be exposed to the 
need for Gender Mainstreaming. 

 Gender is a scaring theme as people have biases and 
are not willing to change. As for in programming there 
is need to enforce some check list as well ensuring 
gender representation even when conducting 
interviews. 

 Gender is still recognized as a Woman thing. 
 Capacity Building for staff is critical as it will exposed 

the staff to these Gender Concepts. Programme 
producers and presenters are not adequately trained 
and empowered 

 VOC is a Christian Radio Station and therefore the 
Christian issues dominated discussions as can be 
expected- Gender and Bible 



 Women are recognized as equally important and plays a 
very important role in programming. 

 Adverts has never been viewed and considered an issue 
when it comes to Gender related content. 

 Listeners are not that much involved in terms of 
influencing programming themes. There is a lot of 
assumption on what the listeners want. 

 Sexual Harassment is frowned at and there is need to 
ensure that it becomes core to the HR related policies. 

 While sexual harassment is consider a serious offence, 
it still has not become an important issue that is 
addressed and given due attention. The HR Polices still 
needs to be strengthened to ensure that they become 
sensitive to such issues. 

 Language – There is need to ensure that presenters are 
given guidance on usage of language particularly 
gender  

 The absence of senior management was indeed a great 
source of concern as issues that arose during 
discussions needed their  input 

 Broadcasting Policy as it stands needs re-visitation 
 Professionalism needs to be enhanced especially 

training and scripting. 

 There is need to strengthen programme monitoring as 
well as conducting research on salient issues with a 
gender bias. 
 

Outputs - A core team that will draft the Draft policy was appointed 
- Lomalangeni Dlamini; Nomcebo Dlamini;  Zweli Maziya; Nathi 

Mhlanga and Ayanda Mamba 
- Agreement to make follow up with regards to developing a 

gender policy was agreed. 
 

Comments on 
Knowledge and 
Attitudes Protocol 
quiz and 
discussions 

- Majoority of issues raise are still viewed as circular and 
needs more attention to ensure that even in a Christian 
station Gender could be tackled form a Christian 
perspective. 

- Gender mainstreaming is indeed a great challenge to 
the programming content of VOC. 

- These has not been given due attention to gender as a 
issue because the approach has tended to be more 
biblical based and not influenced by circular theories. 
From a Christian perspective it has been a norm that 
women play their submission role leaving leadership 
roles to the domain of men. 

- There is some appreciations and progress that the 
country is doing to realize some of the crucial provisions 

- They is a reasonable knowledge on  Protocol 



- There is a need to expose the participants on Gender 
issues  

- There is still a big struggle regarding women in 
leadership roles and attitudes that women must not 
lead is still there 

- Gender is still considered a Woman thing. 
Comments on 
media house 
scorecards 

As per the score cards – 
- There is no Gender Policy in place and knowledge about 

gender is very low.  
- There are women in key positions even at managerial 

level, but at Board Level only one is a woman. There is 
not much consideration of gender balance as per say 
neither is there a known policy hindering involvement of 
women in their programmes. 

- There is nothing per say in their policy indicating sexism 
is n issue in their advertising.  

- The station has a Broadcasting Policy which has section 
that caters for violence against women and children. 

- Violence against women has been taken into 
consideration and spells out that women should not 
depicted as victims of violence, and the station is 
sensitive in not perpetuating link between women in 
sexual context and women as victims of violence.  

List of M and E 
forms and tools 
administered and 
sent to be Gender 
Links 

 Registration forms ; Attitudes Survey; Attitude Survey and 
Evaluation. 
 

 


